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SELF-REGULATION 
NEEDED AT ONCE. 
BRISTOL ASSERTS 


subject Discussed at Medi- 
cine Makers’ Meet 


New York, Oct. 11—Following an 
off-the-record talk before the United 
Medicine Manufacturers of America, 
Lee Bristol, vice-president in charge 
of advertising of Bristol-Myers Com- 
pany, told ApvERTIsING AGE that, if 
ed4vortising interests fail to establish 
a fully effective system of self-regu- 
lation within a reasonable time, he 
would support federal regulation and 
cooperate with the administration in 
framing rules and methods of super- 
vision and enforcement which would 
result in a minimum of harm to busi- 
ness. 

Mr. Bristol’s discussion of advertis- 
ing regulation, following which he 
answered many questions from the 
floor, echoed and amplified the key- 
note of the two-day meeting of the 
nedicine manufacturers opening here 
today. The convention was attended 
and addressed by other leaders of the 
Proprietary Association, which fact, 
together with the apparent intérést 
of members, wuggesied that ~s\ 
would be taken before the meeting 
tlosed to coordinate the advertising 
censorship activities of the two or- 
ganizations serving the same field. 

J. Minor Ewing, president of the 
UM.M.A., hinted at action which 
might be taken in his address, when 
he suggested a central bureau be es- 
tablished by the association to ad- 
vise members with respect to poli- 
ties, fair trade practices, including 
advertising, and the interpretation of 
laws affecting the manufacture and 
sale of packaged medicines. 


Urge Self-Regulation 


Self-regulation of advertising was 
he subject of an address by Edward 
i. Gardner, executive secretary of 
the advisory committee on advertis- 
ng of the Proprietary Association, 
aud Was touched upon by Percy Mag- 
lus, convention chairman. 

Mr. Bristol, who has been a lead- 
tg advocate of self-regulation, made 
‘clear that he had no intention of 
ning traitor, and that he would 
‘upport government regulation only 
‘len convinced that advertising in- 
lerests could not, or would not, do 
Ye job themselves. 

Federal regulation, he said, would 
* his choice as opposed to the 
Yorse evil of no regulation. He has 
Xt changed his opinion that self- 
*gulation, which would automati- 
‘ally foster a movement to raise the 
“andards of advertising practice, 
Yould be vastly superior in results 
‘all advertisers to any system of 


edera| regulation. 


"The fact we must face,” Mr. 


m™'stol said, “is that regulation in 


‘Continued on Page 38, Col. 5) 
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Boston, Mass., Oct. 12.—Leonard 
J. Raymond, president of Dickie- 
Raymond, Inc., Boston, was elected 
president of the Direct Mail Adver- 
tising Association here this week at 
the 17th annual meeting, which 
closed here this afternoon following 
three days of general and depart- 
tee sn mental sessions. Attendance was 


we 


Eliot L. Wight, retiring president of the Direct Mail Advertising 
Association, and Leonard J. Raymond, new 
convention this wee 


heavy, about 800 being registered. 

The new president, who was gen- 
eral chairman of the Boston confer- 
ence, has discarded most of the 


em snapped at the 


Government Control. 
of Advertising Is 
Scored by McIntire 


traditions which have clung to di- 
rect mail through the years. Many 
of the advocates of direct mail have 
pictured it as a battleship which 
dominated the advertising waves. 
Mr. Raymond merely sees direct 
mail as a highly accurate sales 
weapon which every advertising 
manager will find useful in his pro- 
motion arsenal, but by no means the 
only one which should be found 
there. 


\ 
a 
B 


is profitable sales, 


the Direct Mail Advertising Associa- 


tion here yesterday. Mr. McIntire |ing and selling is but a part of dis- 
also voiced a ringing plea against | 


government regulation of advertis- 
ing. 

“The depression has taught us an 
important and all too often neg- 


Aveyard Leaves 


Lord & Thomas; 
Allun Promoted 


Chicago, Oct. 11.—Ill health has 
caused the resignation of A. E. Ave- 
yard as executive vice-president of 
Lord & Thomas. Ralph D. Allun 
will serve as assistant to A. D. 
Lasker, chairman of the board, until 


ae. oe 

aston, Mass., Oct. 10.—The one|lected lesson: that advertising must 
thing advertisers are interested in| bring in profitable sales,” he said 
Allyn B. Mce-|“It is easy to spend money on adver- 
Intire, vice-president of Pepperell |tising. It is easy in some cases to 
Mfg. Company and president of the | make 
Association of National Advertisers,| But it is not so easy to make 
told the 17th annual convention of | profitable sales. 


| 


| 


a directors’ meeting formally elects 


a successor to Mr. Aveyard. 

Mr. Aveyard joined Lord & Thom- 
as nine years ago this month as ac- 
count executive and copywriter, 
becoming successively assistant to 
the general manager of the Chicago 
office, general manager and exec- 
utive vice-president. At the time 
he was elected to the last named 
post three years ago, he was made 
a member of the board of directors. 

Mr. Aveyard and Mr. Allun have 
jointly serviced the Pepsodent ac- 
count, which is one of the outstand- 
ing successes to which Lord & 
Thomas have contributed. Mr. Ave- 
yard’s health was so poor this sum- 
mer that he asked and received a 
90-day leave of absence, during 
which time his administrative duties 
were assumed by Mr. Allun. While 
Mr. Aveyard’s health improved dur- 
ing his absence in Canada, he is 
said to have felt that a long rest 
will be necessary before he is again 
in good physical condition. He 
tendered his resignation, therefore, 


effective Oct. 8. 


This conceptipn of direct mail as 
a medium whiéh can be profitably 
used in conjunction with every other 
medium has proved a popular one, 
and the Boston conference attracted 
more important sales and advertis- 
ing executives than ever before. In 
line with the new viewpoint, repre: 
sentatives from the newspaper, radio 
and other fields were accorded 
places on the program, so that the 
conference was devoted to a dis- 
cussion of how to get business, 
rather than glorification of any one 
medium. 


Exhibits a Feature 


The exhibits were a feature of the 
conference. One of these was made 


sales through advertising. 


“Advertising is but a part of sell- 


tribution. Unless we have 
facts in their proper order, our 
whole perspective of business is 
wrong. The old fallacy that profits 
depend on sales and sales depend 
on advertising has been pretty well 
shown up these last four years. 
Sometimes it is more profitabie not 
to make a sale—that’s selective dis- 
tribution. Sometimes it’s more prof-|up of the annual 50 Direct Mail 
itable not to advertise—that’s intel-| Leaders Exhibit, another of a travel- 
ligence or heresy, depending upon | ing exhibit, “49 Ways to Use Direct 
where you sit. At all events, it is | Mail,” first shown at the last an- 
never profitable to spend a dollar |nual meeting and which again this 

(Continued on Page 36, Col. 1) year provides the background for 


Last Minute News Flashes 


Rompel Joins Metropolitan Newspapers 
Chicago, Oct. 12.—Carl H. Rompel, formerly of Cosmopolitan Magazine 
and A. W. Shaw Company, has joined Metropolitan Sunday Newspapers. 
He succeeds Ellis J. Travers, who has gone to Ruthrauff & Ryan to work 
on the Dodge account. Mr. Travers spent many years with Nash Motors. 


those 


Cliquot Club Plans Largest Magazine Drive 
Millis, Mass., Oct. 12.—Following intensive use of newspapers only dur- 
ing the first eight months of this year the Clicquot Club Company will 
launch the largest magazine schedule in its history next month, the open- 
ing gun being a color spread in the Saturday Evening Post, H. Earle Kim- 
ball, president, has announced. 

Special attention will be given to the company’s new full-quart bottles 
in the copy, which will run also in Collier’s, Good Housekeeping, Harper’s 
Bazaar, The New Yorker, Time and Vogue. The Christian Science Monitor 
will also be used. N. W. Ayer & Son, Inc., is the agency. 


Brother Agency to Use Campbell-Ewald Facilities 


Detroit, Mich., Oct. 12.—The newly organized agency of D. P. Brother 
& Co., with offices on the eighth floor of the General Motors Bldg. here, is 
independent and self-contained from the creative and production stand- 
points, but has at its disposal the national marketing facilities and branch 
offices of Campbell-Ewald Company, Henry T. Ewald, president of the latter 
organization, announced today. 

Principals of the new agency are D. P. Brother, W. O. Flowing, Frank G. 
Kane, A. J. Feinberg, R. K. Edmonds, Clarence Hatch, Jr., and C. Georgi, Jr. 
All are former Campbell-Ewald men. 


_ Annual Meet Draws 
Big Crowd to Boston 
| 


Leonard Raymond Succeeds Wight as Presi- 
| dent of the Organization 


15 regional meetings in principal 
cities. 

Arthur Brayton, Marshall Field & 
Co., Chicago, and J. S. Roberts, Re- 
tail Credit Corporation, Atlanta. 
were elected to the board of gov- 
ernors, representing users of direct 
mail. Donald Rein, Rein Company, 
Houston, Tex., was chosen to rep- 
resent producers on the board, the 
fourth new member being Percy 
Might, Might Directories, Ltd., 
Toronto, representing Canadian 
members at large. Mr. Rein was 
also named vice-president. 

Mr. Might was elected Canadian 
vice-president by the board, which 
also re-elected Edson §S. Dunbar, 
Crocker-McElwain Company, Holy- 
oke, Mass., as treasurer, and Henry 
Hoke, New York, as executive man- 
ager. 

Eliot L. Wight, United States 
Envelope Company, Springfield, 
Mass., retiring president of the Di- 


holds over as a director. All of the 
officers are directors, as are the 
following: 


Other Directors 


John A. Smith, Jr., 
Davis Fish Company, Gloucester, 
Mass., representing users; Horace 
H. Nahm, Hooven Letters, Inc., 
New York, representing producers; 
Raymond Winger, Addressograph- 
Multigraph, Cleveland, representing 
supplies; and Charles W. Collier, 
Recorder Printing & Publishing 
Company, San Francisco, represent- 
ing members at large. 

The Direct Mail Advertising As- 
sociation, which has established a 
precedent in taking its conventions 
|to those interested through the 
regional meetings mentioned, also 
made another surprising innovation 
in the form of a speakerless ban- 
quet Wednesday night. Col. Carroll 
Swan, newspaper representative who 
is regarded as a toastmaster with- 
out a peer, presided during an 
elaborate floor show and during the 
introduction of the legendary “sac- 
red cow of advertising,” which 
though often mentioned, had never 
before been seen by the oldest vet- 
eran of the field. 

The sacred cow was attended by 
a bevy of milkmaids who demon- 
strated the milking of the cow to the 
city hicks present. Colonel Swan’s 
cow differs from others in that it 
yields no milk—only ready-mixed 
cocktails. 

Postmaster General James Farley 
appeared on the scene and was ap- 
propriately presented before it was 
discovered that he was merely an- 
other of Col. Swan’s hoaxes, the real 
Farley being busy in Washington. 

Another sidelight was the pre- 
sentation of a plaque to Elmer J. 
Lipsett, chairman of the educational 
exhibit. 

The business meeting developed 
the information that the D.M.M.A. 
has ceased the use of red ink and 
is building up a balance on the right 
side of the ledger. 

Three convention dailies were is- 
sued by Printing of New York. 

One of the interesting addresses 
heard by the D.M.A.A. was by E. S. 


Frank E. 


rect Mail .Advertising Association. 
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ADVERTISING AGE 


October 13, 1934 


23 : RESUME of previous advertisements 
aK. : appearing under the head of 


cifley 


PART I 


—hhe 


BEST SELLER 


Pitkin, in his best seller — LIFE BEGINS AT 
FORT Y—“... work becomes easier and brief. Play 
grows richer and longer. Leisure lengthens... every 
fruit grows ripe” — he’s referring to men who, he 
claims, don’t get ripe until they are grown up. 


YOUNG FOLKS’ 
CREDIT 


‘ For instance, look at the credit picture of the New 
York department stores doing a business of 200 mil- 
lion dollars annually ... the young market, good as 
it is, only rates $203.38 of credit. Those who have 
reached the Age of Plenty (so says the Incorporated 
Credit Bureau of Greater New York) are a 5 to 9 
times better credit risk. 


7 LARGE--BUT | 


There’s no argument that the largest market in the 
U. S. has an age-average under 30. But what this 
market likes and what it is able to buy are two dif- 
ferent things. 


DIRECTORS AGES 


Liveliness is not exclusively a characteristic of youth. 
Certainly the men who run the Nation’s larger busi- 
nesses are lively in mind and body, but they average 
well over 40, nearing the APEX of the Age of Plenty. 
(The individual age tabulation of 760 officers and 
directors of 26 leading U. S. Corporations is illuminat- 
ing. Would you care to take a look at it?) 


UPPER CRUST 


Expensive motor cars; expensive radios; expensive 
rugs; expensive travel tours are not purchased out 
of limited incomes. It is the upper crust of the na- 
tional pie that makes the manufacture of luxury items 
a profitable venture. Upper crust incomes come after 
30. The great majority of Quality Group readers are 
over 30 (70%). 


The Quality Group has a definite place on every quality 
schedule—it is an important part of the life of 225,000 


of America’s Age-of-Plenty families. 


Lis? QUALITY GROUP 


HARPERS MAGAZINE SCRIBNER’S MAGAZINE 
CURRENT HISTORY FORUM MAGAZINE 


597 FIFTH AVENUE, NEW YORK 


ennai of the Massachusetts So- 
ciety for the Prevention of Cruelty 
to Children. This talk was given at 
the social service departmental. 

Intelligent use of direct mail over 
a period of 15 years, Mr. Kavanagh 
said, increased the Society’s annual 
income from $25,000 to $150,000. A 
by-product was $1,150,000 in bequests, 
making it possible to increase the 
staff from 30 to 100 and extend work 
to every corner of the state through 
|18 district offices. 


| 


Rules for Letters 


“In drafting our letters,” Mr. 
Kavanagh explained, “I have ob- 
served certain fundamentals. First, 
|I am absolutely truthful. Second, I 
|/never exploit a child by making his 
| name public. Third, I portray the 
child and his needs rather than the 
agency that is administering to his 
needs. Fourth, I incorporate some 
fact that ties up a particular human 
interest story with a larger problem. 
Fifth, I tell the story clearly on one 
page, and finally, I read and revise 
the letter, taking particular care to 
include nothing that might arouse 
resentment.” 

Roy Dickinson, president of 
Printers’ Ink, New York, gave the 
opening address before the D. M. A. A. 
at the Tuesday luncheon. Mr. Dick- 
inson rapped the price-fixing and pro- 
duction control by quoting Glenn 
Frank, president of the University 
of Wisconsin: 

“To restrict production and _ to 
raise prices as a general policy is not 
liberalism but reaction, not states- 
manship but surrender, not creative 
advance but cowardly retreat. That 
way lies the subsidizing of ineffi- 
ciency and a permanent and perilous 
lowering of living standards for the 
swarming millions. More goods at 
lower prices is the logical goal of an 
age of science and technology.” 

One of the instructive addresses of 
the industrial departmental came 
from Robert C. Kelley, purchasing 
agent for two companies and vice- 
president of the New England Pur- 
chasing Agents’ Association, as well 
as instructor in purchasing at Bos- 
ton University. 

He said the industrial buyer wants 
specific information about new ma- 
terials or new uses for old materials. 
This will aid him in carrying out the 
main function of his job, which is to 
buy without prejudice, seeking to ob- 
|tain the greatest maximum value per 
dollar of expenditure. 
| 
| Wants Standard Size 
| He recommended 8x11 size for 
all literature, so that it might be 
filed conveniently. He criticized di- 
rect mail on the score of defective 
|mailing lists, which he said, judging 
from his own experience, must cost 
mail advertisers tremendous sums 
yearly. 

The 
heard 


direct selling departmental 
from Lawrence C. Lockley, 
professor of marketing at Temple 
| University, Philadelphia, who said it 
impossible to sell everybody the 
|same product. 

| “The list must suit the product 
}and the product must suit the list,” 
said Dr. Lockley. “The timing must 
be right-—-the offer must reach the 
| prospect at the proper time and the 
| price must be right. 

| “Though direct mail has given us 
'selectivity, many make the mistake 
of trying to appeal to everyone. We 
\should find the reasons why people 
| buy our products.” 


lis 


Better Letters Session 
H. G. Weaver, of General Motors 
Corporation, told the departmental 
on better letters something of the 
mail research work of his institution. 

D. F. Raihle, advertising manager, 
| Hardware Mutual Fire Insurance 
|Company, Minneapolis, said direct 
|mail bridges the gaps between sales- 
|men’s calls on prospects. His com- 

pany receives $2 in premiums for 
|each letter sent out, he said. 

J. C. Aspley, Dartnell Corporation, 
i|\Chicago, said the reaction from 
| ballyhoo and bombast in publication 
| copy has had its effect on direct mail. 
| The trend is toward honesty and sim- 
| plicity. 

J. S. Roberts, Retail Credit Com- 
pany, Atlanta, Ga., told the general 
session Thursday that national ad- 
vertisers, whose names are. well 


WORLD’ S CHAMPIONS 


ARE CAMEL SMOKERS 


SMOKE CAMELS | 


" FRANK FRISCH 


21 OUT OF 23 ST.LOUIS CARDINALS 


- CAMEL'S COSTLIER TOBACCOS NEVER GET ON YOUR NERVES! 


tie-up effected before the series, 


known, can use direct mail to better 


ever, that the name of his company 
firmly established with advertising 
in national publications and news- 
papers, is a material factor in the 
success of his direct mail. 


advertising is a competitive problem. 
Rather it is a question of coopera- 
tion for the benefit of all concerned,” 
he said. 


Frank Gale Offers 


Promotion Service 

Frank A. Gale, 20 Vesey St., New 
York, formerly manager of the news 
bureau of the McGraw-Hill Publish- 
ing Company and publicity director 
for recent conventions of the Adver- 
tising Federation of America, has 


tributor of advertising promotion ma- 
terial for the use of newspaper ad- 
vertising managers. 

His first offering is a syndicated 
series of 14 “true advertising stories” 
for publication as newspaper edi- 
torial matter> The articles draw on 
the advertising clinic held in connec 
tion with the 1934 A. F. A. conven- 
tion and advertising addresses for 
facts to answer ignorant criticism of 
advertising. 


To Publish “Women” 


The Chicago and Cook County 
Federation of Women’s Organiza- 
tions will issue as its official pub- 
lication, Women, a modern maga- 
zine devoted to the interests and ac- 
tivities of women. Offices are at 
Ek. Wacker Drive. 


or 
oo 


—&. - 


Post Office Exhibits 


The Post Office department will be 
one of the exhibitors at the Direct 
Mail & Graphie Arts exhibit in con- 
junction with the National Business 


advantage than any other Class. 
“You might read direct mail ad- 
vertising an automobile you had 
never heard of before, but you) 
wouldn’t put much faith in it,” he 
said. “I know a man who is emi- 
nently successful in his direct mail | 
work with a large electrical appli- | 
ance manufacturer. He admits, how- 


“IT cannot feel that relationship be- | 
tween direct mail and other forms of | 


established himself as writer and dis- | 


Show, beginning Monday, Oct. 15 at 
the Port of New York Authority 
Bldg. 

Low Cost—High 


DE LUXE Printing — covering 


America’s richest market. 


The day after the dramatic ending of the World's Series, this Camel 
advertisement appeared in leading cities in 1225-line space, St. Louis 
papers getting the same copy in full pages. With the Detroit Tigers 


this gives Camel a clean sweep 


of the classic. Wm. Esty & Ce. are in charge. 


21 Cardinal 
‘Get a Lift’ 


From Camels 


New York, Oct. 11.—Those costlier 
tobaccos play a part on the baseball 
| field, too, according to Camel adver- 


*|}tisements which appeared in a large 


;number of morning newspapers car- 
rying reports of the final game of the 
| world series, in which the St. 
Cardinals rose to a national 
pionship. 

The copy, placed by William Esty 
& Co., New York agency, proclaimed 
| that 21 out of 23 of the new cham- 
|pions smoke Camels. The complete 
‘absence of “jangled nerves” during 
the throes of the seventh and decid 
ing game was due to this fact, it was 
indicated. The advertisement, run- 
|ning 1,550 lines in a large list olf 
newspapers, carried pictures of six 
of the 21 Camel-smoking . Cardinals. 
who testified that they “got a lift” 
with Camels during the trying last 
| game. 

Frankie Frisch, St. Louis mana 
|ger, received special mention. He 
admitted the Tigers made it hot for 
ithe Cardinals, but pointed out 
proudly that his men came through 
to the end “when we needed ever) 
ounce of energy to win... it seems 
as though the team lines up just as 
| well on their smoking habits as they 
/do on the ball field.” 

Others quoted were Medwick, Mar- 
tin, Collins and the Dean brothers 
Camel has other testimonials which 
will probably be used in follow-up 
copy. 

The Esty agency handled the 
world series the same way, finding. 
strangly enough, that 21 out of 23 of 
the New York Giants, victors in that 
struggle, also were Camel addicts. 


Louis 
cham- 


1935 


Paper to Reorganize 


Pending the completion of final 
cial reorganization, Judge Thomas W. 
Slick of the federal district court has 
approved the continued operation 0 
the Fort Wayne Journal-Gazette ut 
der present management. Reorgan! 
zation will be completed within [ve 
or six weeks, it is intimated. 


Visibility — 


Over 5,250,000 families 
Nearly 16,000,000 readers 


Advertising Off wel 
New York - Chicas 
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The 


MORTONS 
have 


The Mortons have bought new heating equip- 
ment. at the new low interest rates offered under 
the National Housing Act. It was good business 
for the Mortons—and good business for their 
heating contractor. 


Thousands of other typical AMERICAN families 
are now buying home modernization products. 
They’re buying everything—roofing, bathroom 
fixtures, wallpaper—any kind of improvement 
that’s fastened to the house—even built-in furni- 
ture and bookcases. And many who are now buy- 
ing are not taking advantage of the broad pro- 
visions of the NHA; they’re paying cash. There 
can be no question about it: A powerful buying 
urge is in the air—and it’s just getting under way. 


Make no mistake: The National Housing Act is 


oney to Burn 


a big thing—perhaps the most important act of 
the new administration. This is no flag-waving 
stunt; it’s a sound business proposition. Already 
the first returns from modernization advertising 
show a phenomenal increase in results. 


No newspaper in Chicago offers you so large an 
evening home circulation as does the American. 
No paper provides so many young, active read- 
ers—men and women in their thirties and forties 
with growing families and growing homes. And 
certainly no paper has done more to sell modern- 
ization to home owners than has the American. 
That is why the American controls Chicago’s larg- 
est and most responsive modernization market. 


A word to the wise is—Advertise. It means busi- 
ness. 


CHICAGO AMERICAN 


- - - more Buying Power to you 


NATIONAL REPRESENTATIVES: Rodney E. Boone Organization 
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WRIGLEY MAILS 


THIRTY MILLION 


PIECES OF GUM 


Chicago, Oct. 11. - Once more, 
Uncle Sam’s mail men are doing a 
gigantic sampling job for the Wm 
Wrigley Jr. Company. When they 
complete their task, about Nov. 1, 
they will have delivered 30 million 
pieces of chewing gum personally ad- 
dressed to one-third as many persons 
in every nook and corner of the coun- 
try. The entire cost of the campaign 
will approximate $500,000. 

The names of the persons receiv- 
ing the samples are taken from tele- 
phone They receive an in- 
dividually addressed envelope con- 
taining a neatly designed folder of 
heavy offset stock on the third page 
of which three sticks of the leading 
flavors of Wrigley gum are affixed to 
tabs which slip into the wrapper. 
The second page carries a_ short 
friendly message asking the recipient 
to try the product. 


books. 


sign, serving as a reminder after the | comprising 860,000 dealers’ names. 


gum has been removed. 


| Its returned mail from the list is de- 


The Wrigley company firmly be-|clared to be far below the average 
lieves in sampling and does much of | for a list anywhere near its size, due 


it. In fact, P. K. Wrigley, president, 


ito constant checking against tele- 


/personally designed the folder being | phone books, salesmen’s orders and 


| 


used this time and wrote the copy as | reports. 


well. 
Worth the Cost 


Although more costly than many 
other methods that might be em. 
ployed to distribute the same number 
ot samples, officials of the company 
prefer the mail method because of 
the personal touch that it permits, 
and because it insures the product 
reaching the addressee in a clean, 
sanitary condition, personally de- 
livered by a government employe, in- 
dicative that it 
authoritative source. 

The campaign was _ started last 
month and hundreds of extra em- 
ployes were added to handle the job, 
all of which is being done within the 
company’s own organization. That 
the effort is effective is indicated by 
thousands of letters received thank- 
ing the company for the samples and 
expressing approval. The effort is 


further felt in immediate increase of 


retail sales. 


Such a huge mailing job 


as it main- 


originates from an| 


is not | 
The tabs which | especially noteworthy for the Wrig- | 
hold the sticks of gum bear a repro-|ley company, however, 


Unusual also is the fact 
ithat the list is filed according to 
|street address and city, and not by 
/name, as is usually the case. 


_ Will Stock Photographs 


Kaufmann & Fabry Company, Chi- 
commercial photographer, has 

a stock photograph depart- 
|ment, and will carry both current 
|and historical pictures. 


| Officers Plan Meet 

The Selective Service Advertising 
| Group, composed of officers of the 
Army Reserve Corps who are engaged 
in advertising, will meet in Washing- 
ton Dee. 7-8. 


| Cago 
opened 


Belger Appoints Agent 


| George T. Metcalf, Providence, R. 
|I., advertising counsel, has been ap- 
| pointed to handle publicity for the 
Belger Company, Watertown, Mass., 
'maker of testing devices. 


Goudy Speaks 


Frederic W. Goudy will talk on 
type faces to salesmen and customers 
lof Robert Gair Company, Inc., New 


duction of each flavor’s package de-|tains and uses a mailing list on plates | york on Oct. 17. 


without insurance policy tie-ups _ 


i. without 


ep 


. no circulation in arrears 


DAILY 261,076 
SUNDAY 252,092 


A. B.C. average 6 months ending September 30, 19:34 


A coverage of 37% of abl § 


q 


ad 
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Register and 
Tribune 


STEINWAY BACK 
WITH NATIONAL 
COPY ON PIANO 


Uses Full Pages in News- 
papers and Magazines 


New York, Oct. 11.—In a return to 
national advertising, Steinway & Sons 
are launching a campaign, reaching 
parents through their children, which 
is expected to arouse even greater 
interest than the famous “children’s 
series” of two years ago. 

The first of the copy has already 
appeared as a full page, “The Open- 
ing of a Door,” in the New York 
Times and Herald Tribune _ roto- 
gravure sections, and in the October 
issues of House &€ Garden, The New 
Yorker, Vanity Fair and Vogue. 

There will be six pages in the roto- 
gravure series, and also in the maga- 
zines, carrying the campaign through 
March. Good Housekeeping will also 
run the Steinway pages, starting in 
November. 

During the past three years, Stein- 
way’s advertising has been retail, 
and therefore localized. Newspapers 
were used. Copy this past season has 
been of single-column width gener- 
ally. 


Rising Demand Seen 


In studying the situation, the com- 
pany found many indications that 
the public is ready to do more buy- 
ing of fine pianos, and that interest 
in self expression has _ increased. 
They found the growing interest in 
music reflected in the fact that sea- 
son ticket sales of leading orchestra 
and opera companies are running 
well ahead of last year, while other 
indices gave encouragement of busi- 
ness improvement and greater 
spending for cultural things. 

Refinement in illustration and 
copy is one of the outstanding char- 
acteristics of the new campaign. The 
piano itself is sometimes not shown 
at all, as in the forthcoming inser- 
tion showing a boy and girl emerg- 
ing into a woodland clearing. That 
for “‘The Opening of the Door” shows 
a small girl in pajamas entering a 
room, viewing a grand piano, only a 
small part of which shows in the 
picture. 

Aside from the general message on 
the service rendered to humanity by 
music, the copy carried a few para- 
graphs on the Steinway instrument, 
its new accelerated action, price and 


terms. The “opening door’ text 
read: 
“Music to children, is like the 


glamour of a secret room. To its 
enchanted threshold, some sure in- 
stinct guides them ... The discern- 
ing parent knows this, and, through 
the crowded corridors of youth, early 
conducts the sensitive child into a 
realm of wonder and delight. 


A Subtle Suggestion 


“Yet if musical training had as its 
only goal success on the concert 
stage, parents might wonder whether 
the hazard were worth the effort. 
Genius, even today, is all too rare. 
But fortunately, music is something 
more than bright lights and fame... 
It is a personal escape from world- 
weariness, a joy, an adventure in 
fascination. To translate, on a 
Steinway, the spirit-stirring moods 
of music’s immortals is well within 
the opportunity of almost every 
child.” 

It continues with a statement on 
the advisability of teaching the child 
on a Steinway, to attune its ear to 
correct tone and pitch and in a 
subtle manner, through Steinway, 
connect “the child with a distin- 
guished musical tradition.” 

Steinway started its national ad- 
vertising in 1920, using quality pub- 
lications with quarter-page copy. 
The New York retail organization 
started a full-page rotogravure cam- 
paign at the end of the depression of 
1921 and sales jumped tremendously. 
So successful was the campaign that 


the wholesale department about a 


ey 
——— 


year later initiated its first Nationa] 
campaign, with similar results. 

One of the interesting facts brougp; 
out in the surveys in connection with 
some of the earlier campaigns re. 
vealed that the piano’s prestige Was 
so high that many people were too 
timid to inquire about Steinways 
and their estimates of the pricg 
ranged from $1,500 to $5,000. The 
company was then offering pianog 
from $1,175. The advertising sybge. 
quently corrected the erroneous prigg 
idea without reducing prestige. 

The children’s series which ap 
peared two years ago aroused wide. 
spread approval among parents 
teachers and musicians for the 
beauty of the illustrations and sympa. 
thetic approach of the copy, striking 
a responsive chord among people of 
every taste and position. 

One of the advertisements, “4 
Song for Parents,” showing a smal] 
boy at a Steinway, won the Harvyarq 
Award for the best advertisement jy 
all its details. 

N. W. Ayer & Son, Inc., is in charge 
of the account. 


Names Bowman 


The California Perfume Company 
Avon cosmetics, perfumes and toilet. 
ries and Perfection household aids 
has appointed Luckey Bowman, Ine 
New York, to serve as its advertis. 
ing agency. 


Continuity 


The 20th Century, the 
Broadway Limited, the Royal 
Scot are famous trains. 


Why? 


It is not the speed they 
make going from one place 
to another in one trip that 
gives them a world-wide rep- 
utation. It is because they 
perform a given task day in 
and day out. Their satisfac- 
tory performance is contin- 
uous—not spasmodic. 


The same principles work 
in business. 


Business leaders of this 
country who have made a rep- 
utation with the aid of adver- 
tising have maintained their 
standing by using that adver- 
tising intelligently — continu- 
ously. They operate on a non- 
stop schedule. They make it 
a continuous thing, because 
they want their business to 
be a continuous thing. 


Sales charts may, of course, 
show fluctuating results, and 
may guide special sales-accel- 
erating campaigns. But the 
important job of maintaining 
standing in a given field is 
a continuous one— 


Which, of course, is why 
those wise manufacturers who 
seek to maintain standing in 
the field of civil engineering 
and construction, among the 
men who wield buying power, 
are running continuous cam- 
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October 13, 1934 


in ee 


ADVERTISING AGE 


ee 
—— 


The SOCIAL REGISTER 


of 


AMERICAN BUSINESS 


A partial list of Important Advertisers in The American Weekly 
during 1932, 1933 and 1934 


Affliated Products 
Edna Wallace Hopper 
Louis Philippe 
Neet 
American Chicle Co. 
American Safety Razor Corp. 
American Tobacco Co., The 
Armstrong Cork Co, 
Babbitt, Inc., B. T. 
Bauer & Black 
Borden Co., The 
Bristol-Myers Co. 
Ipana Tooth Paste 
Mum 
Brown & Williamson Corp. 
California Fruit Growers Exchange 
Carter’s Ink Co. 
Champion Spark Plug Co. 
Charis Corporation 
Chesebrough Mfg. Co., Cons’d 
Chieftain Mfg. Co., The 
Chrysler Corporation 
Dodge Bros. 
Plymouth 
Clorox Chemical Co. 
Coca-Cola Co. 
Cohen, Goldman & Co. 
Colgate-Palmolive-Peet Co. 
Dental Cream 
Palmolive Soap 
Conkiin Pen Co. 
Corn Products Refining Co, 
Corning Glass Works 
Coty, Inc. 
Crosley Radio Corp., The 
Curtiss Candy Co. 
Dennison Mfg. Co. 
du Pontde Nemours & Co., Inc., E.1. 
Eastman Kodak Co. 
Endicott Johnson Corp., The 
Ethyl Gasoline Corp. 
Ferry-Morse Seed Co. 
Frederics, Inc., E. 
Fruit Industries, Led. 
General Electric Co. 
General Foods Corp. 
Bran Cereals 
Calumet Baking Powder 
Grape-Nuts 
Jell-O 
Log Cabin Syrup 
Post Toasties 
Postum 
General Mills, Inc. 
Bisquick 
Gold Medal Flour 
General Motors Corp. 
Buick Motor Co. 
Chevrolet Motor Co. 
Fisher Body Corp. 
Oldsmobile 
Pontiac 
Gillette Safety Razor Co. 
Gold Dust Corporation 
Goldman, Mary T. 
Goodyear Tire & Rubber Co., Inc. 
Grunow Radios 
Heinz Co., H. J. 
Houbigant, Inc. 
Hybinger Co., The 
Hump Hairpin Mfg. Co., The 
Janvier Co., Walter 
Jergens Co., Andrew 
Johnson & Johnson 
Johnson and Son, Inc., S. C. 
Johnston Co,, Robert A. 
Jordeau, Inc., Jean 
Kaufmann Bros. & Bondy, Inc. 
Kelvinator Corporation 
Kleinert Rubber Co., I. B. 


Knox Gelatine Co. 
Kolynos Co., The 
Kops Bros. 
Kotex Company 
Kraft-Phenix Cheese Corp. 
Lea & Perrins, Inc. 
Leeming & Co., Inc., Thos. 
Lever Bros. Co. 

aeeny 


ux 
Lux Toilet Soap 
inso 
Libby-Owens-Ford Glass Co. 
Lipton, Inc., Thomas J. 
aiden Form Brassiere Co., Inc. 
Model Brassiere Co. 
Nash Motors Co. 
National Biscuit Co. 
National Carbon Co., Inc. 
National Dairy Products Corp. 
National Radio Institute 
Norwich Pharmacal Co., The 
Numismatic Co. of Texas 
Old Dutch Cleanser 
Pabst-ett Corp. 
Pacific Mills 
Park & Tilford 
Parker Pen Co., The 
Penick & Ford, Ltd., Inc. 
Pennzoil Co., The 
Pepsodent Co., The 
Philco Radio & Television Corp. 
Pillsbury Flour Mills Co. 
Pineapple Producers Cooperative 
Ass'n, Led. 
Planters Nut & Chocolate Co. 
Pompeian Co., Inc., The 
Pond’s Creams 
Premier-Pabst Corp. 
Procter & Gamble Co., The 
Camay 
Ivory Soap 
Oxydol 
Pro-phy-lac-tic Brush Co. 
Qua er Oats Company, The 
eynolds Tobacco Co., R. J. 
Royal Lace Paper Works, [nc. 
Royal Typewriter Co., Inc. 
Schenley Products Co. 
Schick Shaver, Inc. 
Schnefel Bros., Inc. 
Scholl Mfg. Company 
Sears, Roebuck and Co 
Seminole Paper Corp. 
Simmons Company 
Spool Cotton Co., The 
Stanco, Inc. 
Standard Brands, Inc. 
Chase & Sanborn’s Coffee 
Chase & Sanborn’s Tea 
Fleischmann’s Yeast 
Royal Baking Powder 
Royal Gelatin 
Standard Oil Co., The 
Sta-Rite Hair Pin Co. 
Stein & Co., A. 
Sterling Products Co. 
Bayer Aspirin 
Phillips Milk of Magnesia 
Three-in-One Oil Co. 
Travelers Insurance Co., The 
Union Oil Co. of California 
United States Rubber Co. 
Valentine & Co. 
Vanity Fair Silk Mills 
Vick Chemical Co. 
Wander Co., The 
Warner & Co., Wm. R. 
Waters-Genter Company 
Warkins Co., The R. L. 
Welch pe gy Co. 
Whittemore Bros. Corp. 


What $16,000 buys 
in The American Weekly 


A full page in color more than twice the size of 
any other magazine page in the world... more than 


5,000,000 families at a cost of less than 4 of a cent 


per family... The attention of the entire family 
instead of a single buying factor. 


-.....— 


Fee MAGAZINE” is a fancy name for a publication 

that has only succeeded in interesting a small part of 
the population. It gets a high price for its circulation on 
the theory that it is read by our ‘‘best people.’’ 


It may be flattering to powder the nose of our “‘social 
leaders,’’ but the manufacturer who is looking for real 
profits has to remove the shine from the nose of the Great 
American Public. 


The one approach to the LARGEST NUMBER OF COS- 
METIC BUYERS—society leaders, average-everyday-women, 
flappers and all the rest—at the lowest cost per buyer is 
through the advertising pages of The American Weekly. 


Here is a magazine so interesting that more than five 
million families pay 10 cents each for the privilege of reading 
it every week. 


Some of The American Weekly families are listed in the 
Social Register, most of them live in the cities and towns 
generally regarded as the richest buying areas of the nation, 
and all of their womenfolk want to be beautiful. 


You can tell them 4ow in a big color page advertisement 
at a cost of one-third cent per family, or in black and white 
space ranging from 28 lines to full pages. 


$17,500 per back cover, $16,000 per inside color page, 
$8.50 per line for black and white advertising—the lowest 
milline rate in any national magazine. 


Where this Magazine goes 


The American Weekly is the largest magazine in the world. It is 
distributed through 17 great Hearst Sunday Newspapers. In 597 of 
America’s 995 towns and cities of 10,000 population and over. The 
American Weekly concentrates 67% of its circulation. 


In each of 134 cities, it reaches one out of every two families 
In 125 more cities, 40 to 50% of the families 

In an additional 165 cities, 30 to 40% 

In another 173 cities, 20 to 30% 


... and, in addition, more than 1,885,000 families in thousands of 
other communities, large and small, regularly buy and read The 
American Weekly. 


Where can you spend your advertising dollar more effectively? 


ERICAN 


eR 
crate \W/EEKLY 


“The National Magazine with Local Influence” 


Main Office: 959 Eighth Avenue, New York City 


Branch Offces: Patmouive Buipc., Cuicaco . 
11-250 Generat Motors Bunc., Derroir . . . 


. . § Wowtnrop Souare, Bostor... 
1454 Hanwa Bioc., Crevetanp . . 


753 Bonnie Bras, Los Anceres. . . 
101 Maaisrra Sr., Arianra 


222 Mowapnock Buipc., Saw Francaco 
1270 Agcape Bipc., St. Lous 
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THE scene is a district convention. The speaker was an officer I 
and a large stockholder in an old firm of unblemished reputation. , 
“*.. Until the dollar is stable, we cannot go ahead. We cannot tell i 
what material costs or labor scales may be six months from now. On 
the other hand, if the Administration stabilizes the dollar now, there 
is danger that France and England may again depreciate their cur- 
rencies, injure our trade balance, and undersell us in the world markets. s 
Business can see no clear path ahead...” b 
Yet the material inventory of the speaker’s firm has never exceeded t 
in value 5% of its annual business; its labor cost is less than 10% of 
the product’s selling price; it has never sold a dollar’s worth of goods SI 
outside the domestic market; and its net profit in the first six months _ 
of 1934 was the best since 1929! 
al 
A sHort fat man with thick glasses, Zinkel oozes enthusiasm tl 
and perspiration in equal parts. He once had a drug store in Brooklyn, al 
and sold out at a small profit. Since then, he admits modestly, he has 
been an inventor. He dropped in on his friend the wholesaler, to show N 
him a new product he wanted somebody to manufacture. It was, of m 
all things, an ointment—a discouraged looking brown mixture with rs 
an odor suggestive of the last hours of an anemic skunk. ea 
It was the wholesaler’s busy day. “Tl tell you what I'd do, Zinkel,” ut 
he said. “Take it up and show it to MacPherson of Amalgamated. 
He’s pretty enterprising and might take you up.” Zinkel thanked him 
profusely and was gone. ; fir 
Now MacPherson of Amalgamated is a Scotchman, with ancestors me 
reputed to come from Palestine. Notoriously shrewd, a hard buyer and mu 
a good trader, he bites change from instinct. Sending a salesman who Wi 
doesn’t know him to MacPherson is the trade’s idea of a dirty trick. loy 
And MacPherson’s firm needed another ointment about as much as bu 
a Ford V-8 needs a flying jib. 
Three weeks later Zinkel was back again, breathing thanks. Mr. thi 
MacPherson had been very nice to him—a ninety-nine-year contract Ap 


with a royalty of five cents a jar! He was working on another dandy 
idea for Mr. MacPherson—an antiseptic mouthwash! 


“And ll bet,” says the wholesaler, “that he sells it.” 


‘TEN years ago he was a hell-for-leather salesmanager, spending 
his nights on the road and his days pushing a new line into one market 


after another. Business grew up around him like asparagus in season. 


Even the depression hasn’t hurt his company much. 


Voday he sits in a lofty office in Manhattan, studying charts and FP bune 
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indices, watching incoming orders. He hasn’t spent a night ona sleeper 
in a long time. And he has no campaigns or drives in progress, no 
plans for any. When you ask why, he answers: 

“What's the use? The country is broke. The Administration has 
scared everybody. There'll probably be a revolution, anyway .. .” 


Two years ago on a hot summer day he came into our office 
and wanted to run two 28-line ads. He had written the copy himself 
on hotel stationery. He gave his personal check to pay for the 
advertising. He had been salesmanager for a Southern house that had 
failed, and was on his own with a new product. He matched what 
little money he had and his footwork against New York, in the summer 
time, in a depression year—making calls day and night, showing his 
advertising, pounding counters, leaving trial packages, and sometimes 
getting an order. And running two 28-line ads every week since! 

A recent check showed that his product has 85% distribution in 
New York City. He has three products now, selling well in five city 
markets. This month he is out in the drought country somewhere, 
introducing his line. 


THESE are great times for Dumb Guys! 

Great times for men who don’t know enough about the gold 
standard, the profit motive, taxation, inflation, and all the economic 
bugaboos—to be afraid! Great times for men who know only enough 
to believe and try and keep working! 

For while the Goliaths toss uneasy in their swivel chairs, there are 
small Davids in the backyards of business trying out their slingshots 
—and getting to be pretty good. 

While many of the big men falter, a lot of the little ones are forging 
ahead. This country is never so poor that it isn’t worth selling. And 
there is always business worth working for. After this depression, as 
after every one, there will be new leaders—risen in the dark days. 

The economic tide, ebbing for four years, is coming in again. 
Nothing can stop it—no Administration, not even a drought. Starved 
markets, the pent-up demands and desires of four fearsome years, 
react to economic law. The business line may slip as it climbs, but 
cach succeeding slip will not be as low, each climb will be higher, 


until the normal is reached again. 


For Business that is unafraid—New York is still the world’s 
first market, rich in prizes and profits; and accessible by the world’s 
most powerful local advertising medium. The News is larger, stronger, 
more influential than ever before 


and cheaper! Match this market 
with a circulation of 1,550,000 daily or 2,300,000 Sunday, and the 
lowest milline of any publication—and you have an unprecedented 
business opportunity! 

Maybe we’re Dumb—but The News has gained circulation steadily 
through the depression; and our advertising has been gaining since 


April, 1933! We think we can help others find gains here, too. 
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“Sune Tower, Chicago + Kohl Bldg., San Francisco + 220 EAST 42nd ST., NEW YORK 
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8 ADVERTISING AGE October 13, 1934 
— 
| | . . . 
i i ai 1934 1933 1934 1933 
mail order publications gained 8,163 ere 33,882 12,250| Modern Magazines 15,241 11,943 Split Philadelphia 

lines, about 16.6 per cent. House & Garden 37,244  38,559| Needlecraft .......... 5,055 5,344 “Inquirer,” “Ledger” 

Ten weeklies and semi-monthlies| Instructor ...... 11,287 11,266 sonia wacanine err ry ‘iin 6 te th OF Gee 
28,30 i ember, | Judge .......-.+-.---- 4,631 4,671| Pictorial Review 12,902 3,61 1 - J , rtis- 
carried 655,000 eager’ — qed gata 11,047. 6,783| Screen Book ......... 9,176 8,479] Martin Newspapers, has announced 
the last month for whic gures are Modern Mechanix . 10,533 7,932| Screen Play ......... 9,970 8,937| sale of the Philadelphia Morning In. 
available, compared with 528,578] motion Picture Unit.. 13,926 14,625 | Tower Magazines 12,814 12,508 quirer to the Elverson Estate, repre. 

lines in the same month last year.|'Movie Mirror ........ 11,752 5,654 _— Gonteasione ett aoe sented by Mrs. Eleanor Patenotre 
=r . m6 le re F: ic.. 5,698 ,935 2 MANCOSB ....+¢ 9,53 ,365 = ’ 
This is an increase of 99,722 lines, or ag oe Geographi ‘ Sane 2 a len ela a 20884 19.108] Widow of a former French ambassa. 
IP | approximately 18.9 per cent. Open Road for Boys... 3,956 eS eee 93,111 5,114| dor to the United States and sister 
Detailed figures for the publica-|Photoplay ............ 15,169 13,565] Woman’s Home Sciiet eile . age Col. James nda Jr, 

: 4 , i erating ' ie q 0,128 Companion ..... 3,347 7,072) Mrs. atenotre’s son aymond, j 
tions measured follow: Physical Culture 10,889 1 | = anion | 5, 5%? Mngt son, a) 8 
aa Popular Mechanics 14,532 11,287| Woman’s World ...... (,116 +59) publisher of a chain of French news. 

Chicago, Oct. 11—A gain for every Standard he oo ee 13,382 10,213| Total Group 595,908 531,235 | Papers. 
; ; ici | po a 3,382 213; s20tal Group ....... 92 »” , 

group of magasines in advertising se6 1933 =| Redbook ..........+:: 20,220 12,346 Curtis-Martin Newspapers, Ine, 

lineage during October, as compared American Mercury 5,220 gee Scientific American 264 2:914| - Outdoor continues to publish the Philadelphig 

with last year, is shown in the! — B cminnaning perce ace mph |Screenland ...... 7,809 9,695 oe ane a renee 13 +h go Evening Public Ledger, six-day paper. 
3 : a - en istor) . S61 one av 11.662 10,423 —Fish—Game 1,34 - : A 

monthly tabulation released today by | Forum and Century 5.742 5,803 | gs . Pra 9363 | Hunter—Trader— The ee ee two 

the Advertising Record Company,| Golden Book ......... 3,453 2,104 Sportsman 16.380 13.972 Trapper épnsessa yee 8,436 8,084 papers wi ea ¥ me. , gh ex. 

jublisher of National Advertising Harper's Magazine.... 10,107 10,463 Spur 92 89} 992.999| Hunting and Fishing.. 9,286 6,742| isting contracts w e ed. 
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nomically . 


New York 
Den A Carroll, 110 E. 42nd St 


speaks for itself. 


145,020 


Circulation leadership and the preference NS \ 
of a majority of the people for a newspaper are Sw. 
one and the same. 


AVERAGE CIRCULATION 


FIRST 9 MONTHS -1934 


IN 1908 AND EVERY YEAR SINCE, 
ORS IN CIRCULATION AMONG 


INDIANAPOLIS DAILY NEWSPAPERS 


~ A 


we 


And the ability of a newspaper to produce results for its 
advertisers can be accurately measured by the ability of 
that newspaper to win and hold the readership of the major- 
ity of the people, year afler year. 


The 26 year circulation record of The Indianapolis News 
By far the majority of the people in In- 
dianapolis and its trading territory read The News. 


They 


have confidence in it . . . they habitually respond to the 
messages of its advertisers . . . because of that The News 
is capable of doing the advertising job profitably and eco- 
. ALONE. 


THE INDIANAPOLIS NEWS 


Chicago 
J.E. Lutz, 180 N. Michigan Ave. 


MEMBER AUDIT BUREAU OF CIRCULATIONS SINCE 


1914 


Weeklies & *Semi-Monthlies 


American Weekly .. 73,893 53,458 
Business Week ....... 26,036 23,127 
eg .. 72,430 68,188 
re 8,999 12,422 
Liberty Tere 26,912 18,273 
Literary Digest .. 28,969 26,473 
OW TOPO? 666ewccass 123,190 89,484 
Saturday Evening 

BE ax o'a ea ate ee ed 152,060 147,986 
|) ere re ere 77,619 56,519 
*Town & Country..... 38,192 32,648 

Total Group «2.2.0. 628,300 528,578 


+Combined with Sept. 

*September Figures. | 
1Figures supplied by publisher. 
tNot Received. 


Chicago Federated Club | 


Chooses Committees 


The committees and chairmen 
elected by the Chicago Federated Ad- 
vertising Club are: Membership com- 
mittee, Chester L. Price, City Na- 
tional Bank & Trust Company, chair- 
man; Margaret Chase, Kier Letter 
Company; Ben C. Pittsford, Typeset- 
ters, Inc.; John Sweet, Traffic World; 
Milton G. Crume, Butler Brothers. 

Publicity committee: George Bran- 
denburg, Editor and Publisher, chair- 
man; A. J. Fehrenbach, Breeders’ Ga- 
zette; P. H. Erbes, Printers’ Ink; S. 
R. Bernstein, ADVERTISING AGE; J. L. 
Frazier, Inland Printer; C. Melom 
Carlson, Advertising and Selling. 


Other Committees 


Employment committee: Paul I. 
Aldrich, National Provisioner, chair- 
man; T. Mathilde Weber, Wm. J. 
Morton Company; Wm. H. Culver, 
Commonwealth Edison Company; 
John B. Gibson, Western Electric 
Company; Homer J. Buckley, Buck- 
ley-Dement & Co.; Margaret Chase, 
Kier Letter Company; Mercedes 
Hurst, Commonwealth Edison Com- 
pany; O. C. Harn, Audit Bureau of 
Circulations; M. J. Blair, J. Walter 
Thompson Company; Robert J. Vir- 
tue, Charles H. Eddy Company; 
Kingsley L. Rice, Power Plant Engi- 
neering. 

Financial committee: G. D. Crain, 
Jr., ADVERTISING AGE, chairman; Ches- 
ter L. Price, City National Bank & 
Trust Company; H. K. Clark, New 
York Sun; J. K. Waibel, Continental 
National Bank & Trust Company. 

Reception committee: Preston 
Reed, Financial Advertisers’ Associa- 
tion, chairman. 

Publication committee: Ww, & 
Brockson, Commercial Advertising 
Agency, chairman; Margaret Chase, 
Kier Letter Company; Ben C. Pitts- 
ford, Typesetters, Inc.; Kingsley lL. 
Rice, Power Plant Engineering; R. 


as the Lincoln O’Brien Publishing 
Company. The publisher is Lincoln 
O’Brien, Westwood, Mass. 


ANUFACTURERS who have 

been waiting for something to 
“happen” in the plumbing and heating 
industry now face the greatest oppor- 
tunity of recent years in the National 
Housing Act. Plumbing and heating 
contractors are now the central force 
around which remodeling and repairing 
business will move. 


Now is the time to go before these con- 
tractors with your story, because they 
are alive to the possibilities of new 


business. They are going to be called 
upon many times in the next few 
months to furnish equipment, and 


whether or not that equipment is yours, 
depends upon your own efforts. Reach 
these key men through DOMESTIC 


ENGINEERING. 


DOMESTIC ENGINEERING 
Chicago, Ill. 


1900 Prairie Ave., 


ENG 


.. nina fr Healing 


H. Middleton, Ludlow Typograph 
Company. 


Takes Charge of | 
Bank Advertising 


The Central Hanover Bank &| 
Trust Company, New York, has | 


named Craig R. Smith to take charge 
of trust solicitation and supervise | 
advertising. He joined the company | 
in 1928 in the new business depart- | 
ment and became assistant secretary | 
a year later, having previously been | 
with the Packard Motor Car Com- | 
pany, Niles-Bement-Pond Company | 


and Detroit Trust Company. 


CONVENTION 
EXHIBITS 
Hies$ P OFT 


WINDOW DISPLAYS 


JESS HSTRIBLING AND ASSOCIATES 


225 NORTH MICHIGAN AVENUE «+ CHICAGO 
ADVERTISING ART 


~ CENTRAL 1590 


— 


W. make 


good 
Photostats 


RAPID COPY SERVICE 


Vanderbilt 3-3680 
andi He All Branches 
Cleveland: Main 9335 
§ State 6013-4 


Chicago 
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Try this on your Harmonica— 


“They're at it again”’ 


One of the antediluvian practices of newspapers with small circulations is to use 
various inducements other than the value of the newspaper itself to “blow up” circulation 
figures. These inducements are known as “premiums.” 


No newspaper uses this method of securing readers except when driven to it by dire 
necessity. This type of circulation is not only expensive, unstable and of low quality, but the 
newspaper which has to get its circulation that way has little value to buyers of advertising 
space. This problem is of such importance to advertisers, that all newspapers are now re- 
quired to report in their sworn circulation statements, whether they resort to “premium” 


schemes, and, if so, to what extent. 


In an advertisement published in the current issue of Standard Rate & Data, the Boston 
Herald and Traveler with a COMBINED total circulation of 61,731 LESS than The Boston 


Post, boasts of the QUALITY of its circulation. 


This advertisement smothers important facts contained in its annual circulation state- 
ment which are vital to buyers of advertising space. For instance— 


In 1933 the Herald-Traveler secured 34,328 subscribers by premiums 
In 1934 the Herald-Traveler secured 27,304 subscribers by premiums 


The two-year total of 61,632 short-term 
subscriptions secured by PREMIUMS represents 
almost 25% of the Herald's and Traveler's 


TOTAL COMBINED CIRCULATION. 


Despite this 61,632 “premium" circulation the two papers COMBINED show an 
average daily LOSS of 10,940 copies in this two-year period. Where would they be 
without this "PREMIUM" circulation? 


The imposing array of jim-cracks used to secure these 61,632 subscribers is taken 
from their last two sworn statements and displayed for the information of the 
advertisers in detail. A circulation caught with "premium" BAIT the Herald-Traveler 
boastingly describes as "QUALITY." What unadulterated BUNK. 

The Boston Post NEVER used premiums or other high-pressure methods to secure 
readers. While the Herald-Traveler was securing 25% of its readers with all sorts 
of premium "“inducements,"' The Boston Post maintained its life-long policy of ''no 
premiums, no subscription solicitors, no FORCED circulation." 


The Boston Post's circulation is built entirely on READER PREFERENCE—t sells 
itself each day to more than A THIRD OF A MILLION READERS—a ONE-edition 
newspaper without compulsory DUPLICATION; practically ALL home-delivered to a 
vast number of separate families. 


Latest Average Net Paid 
Daily Circulation Audits 


BOSTON POST 341,454 


MORNING GLOBE 131,093 the Evening Traveler COMBINED and 
EVENING GLOBE 136,042 90,714 more than the Morning Globe 
MORNING HERALD __ 119,647 


EVENING TRAVELER 160,076 


Sworn Statements show that THE 


BOSTON POST sells 45,336 more 
copies daily than the Evening Globe and 


and the Morning Herald COMBINED. 


Here are the articles the 
Herald and Traveler gave to 
induce people to take their 
papers for a few months: 
Harmonicas 


Spoons 

Flashlights 

Needle Books 

Fountain Pens 

Baseball Caps 

Pen and Pencil Sets 

Atlases 

Pen, Pencil and Knife 
Dolls 

Sporting Goods 

Wrist Watches 

Recipe Books 
Bathing Suits 

Home Maker's Guide 
Bicycle Tires 

Toy Pool Tables 

Insurance Policies at 
Six Cents per week 


Without this 61,632 “prem- 
ium” circulation what would 
have been their REAL LOSS? 


Che Boston Post 


New England’s “GOOD MORNING” for 103 Years 


KELLY-SMITH COMPANY, New York, Chicago, Philadelphia, Boston, Detroit and Atlanta 
sieteaaien ealemeeaiitibiaae ° J. BIDWELL COMPANY, San Francisco, Los Angeles, Portland and Seattle 
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An Important Mile-Stone in Modern 
Advertising History 


The Audit Bureau of Circulations 
is celebrating its twentieth anniver- 
sary at its convention in Chicago next | 
week. It hardly seems possible to | 
those who helped to organize and pro- | 
mote the A. B. C. that twenty years | 
have rolled by since the first officers | 
and directors took hold and started | 
the bureau on its way in 1914. Yet | 
to those who have come into the field 
since then, the A. B. C. seems always 
to have been a part of the picture, | 
and its services are accepted largely | 
as a matter of course. 

Because the genesis and develop- | 
ment of the Audit Bureau are thus 
unfamiliar to many who realize the 
importance of its activities, ADvrer- 
TISING AGE has been interested in 
recording the history of the Bureau, 
with special reference to the men | 
who contributed so much to the; 
necessary work of pioneering in be- 
half of audited circulation twenty | 
years and more ago. We have been 
glad to have the 
operation of the A. B. C. in bringing 
to light many of the important facts 
relating to its early days, thus giving 
credit to those 


approval and co- 


who contributed in 
large measure to the progress of ad- | 
vertising through A. B. C. service. | 
The special A. B. C. section in this 
issue should have permanent value to 
many. 

It hardly seems likely that adver- 
tising would have developed so fast 
and have reached such large volume | 
if the A. B. C. had not been operating. | 
Advertising has been used in gener- | 


ous measure as an economical and 
effective form of business promotion 
because business executives have 
impressed with the fact that 
they could buy advertising with full 
information as to what they were 
purchasing, in terms of circulation. 
While circulation is not the only im- 
portant factor in advertising success, 
it is such a vital factor that being 


been 


| able to eliminate any question regard- 


ing the accuracy of circulation figures 
has undoubtedly enabled advertisers 


| to move forward with confidence to 


the consideration of the many other 
important problems concerned with 
the successful use of advertising 
space and service. 

The importance and indispensable 
character of the A. B. C. in the pub- 
lication field have impressed buyers 
and sellers of advertising in other 
fields to such an extent that the out- 
door advertising industry, also hold- 
ing its national convention in Chi- 
next week, is auditing 
traffic as measuring its 
service to advertisers, and the broad- 
casting field has recently discussed 
setting up an audit bureau to meas- 
ure the audiences which are avail- 
able for the programs of advertisers 
using the radio. 

No one believes that the Audit Bu- 
reau of Circulations is perfect. But 
everyone admits that it is necessary 
to the success of advertising and pub- 
lishing, that it has improved condi- 
tions immeasurably and that it will 
continue to improve its service. 


cargo now 


a basis of 


Price-Fixing and Advertising 


Indications that the National Re- 
covery Administration is making | 
important changes in peer 
with respect to price-fixing and pro- 


some 


duction control are of more than | 
passing interest to advertisers. The 
prospect that free competition will 


be more general in those industries 
where these measures have been em- 
ployed is significant to those who re- 
gard advertising as the sign and sym- 
bol of aggressive, untrammeled com- | 
petitive effort, the sort of enterprise 


that has made American business the 
most successtul in the world. 

The American been 
based on the ability and ingenuity of 
its business men in the development 
of new and improved products and 
in the skill with 
merchandised them. 


system has 


which they have | 
Efficient produc- 
tion methods, coupled with successful 
salesmanship and large scale adver- 
tising, have enabled the 


advertiser | 
to make satisfactory profits while re- 
ducing prices to the consumer. Every 


body has benefited, except those who 
have been unable to keep pace in the 
competitive race because of poor pro- 
duction methods, lack of ability to 
improve products or obsolete mer- 
chandising technique. 

Control of production and price fix- 
ing tend to handicap the more alert, 
enterprising and aggressive competi- 
tors. The manufacturer who knows 
that his output is limited, who is 
handicapped even in the purchase of 
machinery which will reduce produe- 
tion costs, in most cases is not dis- 
posed to bring out improved prod- 
ucts and to advertise them. The sys- 
tem benefits the type of units which 
free competition might eliminate, to 
the benefit of the public and business 
in general. 

It is to be hoped that the NRA will 
proceed to amend codes in those in- 
dustries where it has been demon- 
that price and production 
control has failed to work the mira- 


strated 


cles which it was expscted to perform. 


MAKING IT TOUGH FOR MUSICIANS 


— Life. 


"Go easy on the brasses! Remember, this is an Aluminum Products 
program.” 


Voice 


of he Advestionr 


Further Details on 


Florida Campaign Given 

To the Editor: My attention has 

been called to an item in your issue 

of Sept. 15 regarding proposed adver- 
tising for Florida citrus fruits. 


While the information therein is 
approximately correct there are one 
or two items which might be a little 
misleading. Florida operated under 
the marketing agreement and license 
with the Secretary of Agriculture 
from December on through the bal- 
ance of last season. Our fruit ship- 
ments were very carefully prorated 
by the Florida Control Committee. 
This regulation of shipments into the 
northern auction markets was largely 
responsible for the increase in prices. 
The small grapefruit advertising cam- 
paign probably helped to some extent 
but was not large enough to have 
any material effect. 


We expect a new marketing agree- 
ment to be delivered in Florida for 
signature sometime this week or 
early next week. It is quite certain 
that it will contain no advertising 
clause or provide for any assessment 
for this purpose. Mr. Wallace seems 
to feel it is entirely up to the indus- 
try itself to determine its advertising 
policies. Under our new marketing 
agreement, the government’ seeks 
only to establish and maintain bal- 
ance in production and consumption. 
The principle of self government is 
carried out with the AAA acting in 
a supervisory capacity and as a court 
of appeals. 

There has been considerable dif- 
ference between growers and _ ship- 
pers here in working out the new 
agreement, but at a recent three-day 
hearing in Washington, these differ- 
ences were pretty well cleared up. 
Neither Florida growers or shippers 
have been against the proration of 
fruit shipments. They have opposed 
to a large extent the national stabili- 
zation plan as they feel it gives Cali- 
fornia undue advantages. A _ great 
many of our shippers contend that if 
each state does its own proration 
there is no need for national prora- 
tion. However, we will have a na- 
tional committee for oranges and a 
national committee for grapefruit and 
doubtless they will work out some 
plan together with the committees 
from other states looking toward sta- 
bilization of the industry. 

What will be done on the advertis- 


ing matter is problematical. In any 
event it will have to be a voluntary 
effort. Probably the Florida Citrus 
Exchange and the independent ship- 
pers will get together some way in 
working out a campaign. 

Your article states that our adver- 
tising program might be handled by 
a political group which has had no 
previous advertising experience. Most 
of the men who will compose the 
committee have had considerable cit- 
rus advertising experience and are 
quite capable of doing a good job. 
However, since the advertising will 
not be handled by the control com- 
mittee it is hard to say just what 
kind of a program will be worked out. 

Our crop this year will be closer 
to 30,000,000 boxes than 20,000,000. 
As a matter of fact, some citrus lead- 
ers are predicting that it will run 
close to 35,000,000 boxes of ‘market- 
able fruit. The crop reporting board 
of the U. S. Department of Agricul- 
ture is now completing an estimate 
of the fruit here and in Texas, Ari- 
zona and California, and these figures 
will be used as a basis for future 
proration and also for national pro- 
ration, provided the national stabili- 
zation plan goes through. 

C. M. McLENNAN, 
Editor and Manager, Florida 
Farm & Grove, Orlando, Fla. 
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Parsons Offers Unique 


Suggestion on Pricing 

To the Editor: I have just read 
with interest your comprehensive 
treatment of the stimulating confer- 
ence of distribution we held in Bos- 
ton last week. I was interested in 
noting your publicity, for in that ses- 
sion I had the compliment of reading 
an eight-minute discussion paper 
criticizing the longer papers of Ruth 
O’Brien and Professor Tosdall of the 
Harvard Business School. 

Mr. Larrabee of Printers’ Ink spoke 
just before me and took exception to 
Miss O’Brien’s activities on behalf of 
consumer standards. Although he is 
a very alert man, I am afraid the 
rising education of the consumer and 
the apparent desire of organizers to 
make the consumer for the first time 
politically articulate, represents a 
move which requires on behalf of na- 
tional advertisers a different treat- 
ment than either invective or ridi- 
cule. Miss O’Brien’s paper carries 
certain very dangerous implications. 


It also carries a lot of specific cages 
and plausible argument. 

Miss O’Brien is absolutely Sincere 
in her objective and I feel also tha 
Mr. Tugwell, though he may be q 
present on vacation, has not forgot. 
ten his ambition of a bill that cop. 
trols advertising, and such a bill, | 
am advised, will again be presente, 
for passage, resting this time on , 
sounder consumer understanding re 
sulting from such activities as ey; 
denced in Miss O’Brien’s paper. 

My criticism contained an ide, 
which may be of interest to some of 
your readers. 

My suggestion was, in essence, tha; 
maintenance of retail prices be mage 
legal, but be restricted to nationally 
advertised brands. If the legal fixing 
of resale prices was restricted to na 
tionally advertised identified brands 
and then consumer standards were 
set for all goods not subject to brand 
ing or for goods that might be na 
tionally advertised but are not, the 
risk of substitution in the retail store 
whenever a favorable price differen 
tial appeared would prevent the 
branded goods from being marked to 
high. The loss of volume would be 
fatal to the manufacturers. 

I don’t write this with any ide, 
that you are not conscious of hoy 
these trends are crystallizing, but 
because I feel that our future lies 
solely in our presenting some work 
able alternative that will be compre 
hensive enough to appease the a] 
legedly injured customer, protect and 
increase the dignity of honest adver 
tising, and provide some vehicle of 
price maintenance which allows the 
small merchant protection against 
the competition of predatory price 
cutters. L. C. PARSONS, 

Publisher, The Apothecary, 
Boston, Mass. 


vvwy 
Opportunity for a 
Bright Young Man 

To the Editor: When Richard 
Harding Davis and other equall) 
dapper men of his day adopted wrist 
watches, the fad was_ generally 
laughed at by the majority of watch 
carriers. Today, to wear your watch 
anywhere than on your wrist makes 
you a marked man. 

When the first male showed him 
self on the streets with the bottoms 
of his trousers turned up, he was al: 
most jeered. Today, hardly a man 
doesn’t wear trousers so tailored. 

When a youth, and occupying an 
office position, I also played tennis 
One day my boss saw me wearing m) 
sweater outside of my trousers ané 
over my hips, when he indignantly 
admonished me with: “Stick your 
shirt in your pants!” Today, all 
sweaters, worn by both male and fe 
male, are worn outside one’s pants 
literally and figuratively. In other 
words, anything that is new is con 
sidered stylish, but, just as soon 4 
the masses take it up it no longer is 
stylish, having lost all the value 
originality. 

It is quite the same with adverts 
ing layout and technique. Some 
twenty years ago, in a page which! 
prepared for the Saturday Evenin 
Post, I inserted four words in facsil 
ile handwriting, reading: “Send fo 
this TODAY!” In that issue of the 
Post those four words held the sp 
light, sticking out as did no other 
line in the entire book. No type line 
in any way competed with it, as di 
every other type line with all other 
type lines. Its personal touch, ad 
ing quite a new angle to printed ty? 
appeals, was widely commented up! 

Today, I picked up a recent co?! 
of the Post and counted 32 advert!s® 
ments, full pages down to half-column 
spaces out of some seventy such ae 
vertisements in all, in which facsim 
ile, or an approximation of facsimil® 
handwriting was used. The originé 
ity of the once personal touch Wé 
absolutely lost—reduced to commom 
place. 

This suggests that chain maufa 7 
turers should devise some innovatiol 
in watch chains to be worn across 
the vest; that some tailor should find 
some fad to supplant the turning uf 
of one’s trousers leg. Both wou 
find themselves nationally famous if 
their specific lines. And some 4 


vertising man will devise a techniat 

that will make his page crowd “nal 

tosis” for attention honors. 
Gripitey ADAMS, 
Weehawken, N. J: 
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=» MEET THE TID 
OF TRAFFIC WHEN 
AT THE FLOOD 


“There is a tide in the affairs of men, which, 
taken at the flood, leads on to fortune.” 


ie day and into the night, traffic surges 
along highways and wells up into city 
streets. ..its tides ebbing and flowing in 
definite, measurable patterns, regular and 
immutable as the tides of the sea. 


This traffic is your market. Its people are 
the purchasers of your goods. Millions of 
them on the move—on their way to work, 
to buy, to play—alert, wide-awake, sensitive 
to impressions, concerned with everything 
that affects their pleasure and profit. 

Sell to them through Outdoor Advertising. 
Scientifically located by actual, clocked ve- 
hicular and pedestrian circulation, it meets 
your buyers when they are in the buying 
mood, convenient to the point of sale. It has 
the stage to itself. And it gives your product 
or package the emphasis of size, the drama of 
pictorial art, the glamour of color; your mes- 
sage the forcefulness of a shout. 

Thus Outdoor Advertising is synchronized 
to the traffic pattern in each of 17,000 com- 
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. «+ JULIUS CAESAR, Act IV, Se. 3. 


munities. Its frequency is split-second. Its 
repetition is endless. It offers any product 
greater advertising coverage— by markets, as 
required—at a lower cost per million than 
any other accurately computed medium of 
circulation. 

Outdoor Advertising’s only limitation is 
the number of display panels available. New 
ones cannot be added overnight or without 
diminished exposure to the traffic flow as 
charted today. Advertisers interested in ap- 
plying this medium’s full promotion power — 
to give impetus and final results to selling 
plans—should make reservations now. 


OUTDOOR ADVERTISING INCORPORATED 
National Sales Representative for the Majority of the Industry 


One Park Avenue, New York a 165 West Wacker Drive, Chicago 
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ADVERTISING AGE 


1934 


October 13, 


BLIVEN, HARRIS 
DEBATE FEDERAL 
RADIO CONTROL 


Magazine Editor Calls Pro- 
grams ‘‘Oral Garbage”’ 


Chicago, Oct. 9.—An_ interesting 
debate on whether or not govern- 
ment ownership and operation of 
radio would be worth while, with 
Bruce Bliven, editor of the New 
Republic, arguing for the affirma- 
tive, and E. H. Harris, chairman of 
the radio committee of the American 
Newspaper Publishers Association 
and publisher of the Richmond, Ind., 
Palladium-Item, upholding the nega- 
tive, featured the fourth annual 
meeting of the National Advisory 


Council on Radio in Education here | 


today. 
Mr. Bliven characterized present 


of oral garbage,” and 
that any other system of control, 


especially that by government, could | Radio in Europe is controlled by the | 
not possibly be as bad as that ex-|various governments, he _ pointed | QUAKER OATS . 
isting at present. out, as a result of which the list- | 

He particularly scored present|ener hears what the government 
programs from the standpoint of believes he should hear, particularly 
“serious music,” asserting that what | on political questions. On the other 


radio does in this realm is a dis- 
grace. 
“Let the government summon 


such a man as President Hutchins 
of the University of Chicago or 
President Conant of Harvard to 
head a government controlled radio 
service,” he said, “and then let the 
listeners of America choose between 
government programs and private 


” 


ones. 


hand, in this country the radio sta- 
tion must attempt to give its list- 
eners what the listeners want, if 
they expect to retain an audience. 

“It would seem that all of us 
should be most interested in the 
improvement of the standard of 
radio programs in the United States 


without taking a chance on injuring | 


a democratic system by turning the 
program-making function over to 


JOE BROWN TIE-UP 


ISCALLED SUCCESS 


Contest Effect Noticed in 
Dealers’ Orders 


New York, Oct. 11.—With an ad- 


i Di: vernment,” he said. : 
Blames Public Apathy our federal governme lvertising expenditure of nearly 


, Mr. Bl *s che that 
To refute Mr ehgealadberenh | $100,000, the Quaker Oats Company 


American radio pays no attention to | “> a 
serious music, Mr. Harris cited the “s 7 ess ty Day age ponecnn 
‘latest report of the International | /©4°UF ng Joe EK. Brown, 1s reporte 

'to have reaped a great increase in 


| Broadcasting Union, which, he said, | ~ 
|shows that there is three times as | S#/e8 although the Warner Brothers 


Mr. Harris contended that while 
there are undoubtedly bad programs 
on the air under existing conditions, 
the general level is high. Such bad 
programs as are heard over the air 


|power to take over and 
|radio stations under certain condi- 
radio programs as a “ceaseless flow | tions, 


are permitted as a direct result of 
public apathy, he said. 

“If we really want these programs 
changed,” he declared, “we will not 
be content to remain silent, but 
will register a protest and also in- 


duce others to follow a like course.” | 


The the 


operate 


government now has 


Mr. Harris said, but such 


contended | action would lead to a serious im- 
| pairment of American 


freedom. 


much opera, twice as much operetta 
and 50 per cent more serious or- 
chestral music presented on Amer- 
ican stations than through the Brit- 
ish Broadcasting Company, which 
is government controlled. 


Elect Segal Secretary 


A. Jay Segal, media department, 
United Advertising Agency, Inc., New 
York, has been appointed secretary of 
the Association of Advertising Men. 


picture does not open in theaters 


| until Oct. 20. 


It was declared here this week 


|that the company received orders 


from dealers since the campaign 
was launched for 6624 per cent more 
Quaker Oats and Mother’s Oats 
than usual, and already a couple of 
hundred thousand children have re- 
quested membership in the Quaker 
Oats—Joe E. Brown Bike Club, 
which 1s a feature of the tie-up. 
The advertising costs are being 


The 
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By airship, train and truck, Rapid electrotypes speed from plant to 
newspaper. Whatever method of transportation Rapid chooses may 
be assumed to be the most direct and the most time-saving. - 

Advertising agencies and their clients everywhere have long since 
learned to dismiss from their minds any concern as to printing 
quality or promptness of delivery of plates or mats made by Rapid. 
And this confidence is built upon good ground; for Rapid is geared 
and trained to meet the most urgent requirements of speed. . . to 
take over the entire problem of making and shipping electrotypes 
anywhere (if to every paper in the country at once). 

Agencies need no longer fear delayed schedules, for Rapid can be 
depended upon to do “‘unreasonable”’ things. 


RAPID Chole 


The Largest Plate Makers in the World 


Branch Offices... NEW YORK ° 


CHICAGO °- 


PHILADELPHIA 


CINCINNATI 


—_ 


borne by Quaker Oats, while dis. 
tribution facilities of Warner Broth. 
ers are being utilized for perf: cting 
the local tie-up. To make the cam. 
paign more effective, Lord ¢@ 
Thomas, Quaker Oats agency, wep; 
into the theatrical exploitation fielg 
and employed Terry Turner to work 
on it. 
Ran in Colors 


The advertising, which appeareg 


as a full page in color in the 
American Weekly, of Sept. 23, ang 
in the comic sections of 39 news. 


papers as well as in the Metropo}. 
itan comic list as a half page jy 
four colors, drew attention of motp. 
ers te the product by getting chjj. 
dren to enter a contest in which 
1,000 Iver Johnson bicycles will he 
given. 

The topic of the 
“What My Mother Says About 
Quaker (Or Mother’s) Oats.” 4 
coupon appeared in one corner as 
an application for membership jy 
the contest, or Joe E. Brown Bike 
Club. It required the name of the 
family grocer and enclosure of tw 
Quaker or Mother’s Oats trade 
marks. 

The local tie-up was planned 
that exhibitors of the picture ang 
Quaker Oats dealers sought out one 
another to devise ways of organiz. 
ing bike clubs in their neighbor. 
hoods and to exchange services jg 
promoting the product and the pie. 
ture. The material sent by the pic 
ture company urged strongly that 
the exhibitor line up all Quaker 
Oats dealers locally in some kind of 
a promotion. Likewise, the cereal 
company urged its dealers to con. 
tact the local exhibitor of “Six Day 
Bike Rider.” 


25-word entry js 


Prizes for Exhibitors 


For what is said to be the first 
time, a national advertiser has of. 
fered prizes to theater managers for 
promotional tie-up activities, Mr 
Turner pointing out how they can 
enter the contest ethically. Quaker 
Oats offered $1,000 divided into four 
prizes of $500, $250, $150 and $10 
for the best local campaign built 
around the national tie-up. The er 
hibitors’ contest ends Dec. 1. It 
made suggestions on what might be 
done locally, such as staging a bike 
race, guessing number of Quaker 
Oats flakes in a jar, ete. 

Window displays and posters were 
prepared for grocers’ use. Play 
dates are being supplied grocers 
through Lord & Thomas and War 
ner Brothers. 

According to S. Charles Einfeld 
director of publicity and advertising 
for Warner Brothers, this campaign 
exemplifies a policy being inaugur 
ated to limit commercial tie-ups to 
national advertisers having aget 
cies and products of recognized 
merit. The picture company is de 
initely interested in such promo 
tions. It has, however, _ turned 
“thumbs down” on the common us 
of stars’ names on unknown and 
cuestionable products, a_ practit 
which frequently has resulted in ut 
satisfactory situations. 


NBC Joins Advertisers 


in Pharmacy Promotion 
The National Broadcasting Com 
pany saluted the drug and toilé 
goods industry with two special 
broadcasts this week, tying up will 
the tenth annual National Pharma 
Week, which was featured in th 
week’s programs of nearly all 4 
NBC’s 31 advertisers in this field. 
The first broadcast, Sunday, was! 
talk by Dr. Robert P. Fischelis, pre 
dent, American Pharmaceutical As 
ciation; the second, Tuesday, a bi 
tory of 30 centuries in pharmacy. 


Opens New Offices 


M. M. Geffen, publisher of 
York Medical Week, and This We 
in New York and president of Sele 
Printing Company, Inc., New Yo" 
has leased space for executive offit? 
in the RCA Building, Rockefellé 
Center. He will also maintain 2 
offices at the Select plant, 80 Lafay 
ette St. 


Wildes with “Architect” 


Newlin B. Wildes has been & 
pointed New England representa! 
tor American Architect, New Y® 
His office will be at 30 State St. B? 


ton. 
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= SERVICE. 


is only good business 
go after good business 


The subscriber establishments shown at the 


right have many times more BUYING 
POWER than the non-subscribers at the left. 


MoToR’s $2.00 subscription price, cash 
in advance, guarantees QUALITY. 


Selection as to LOCATION guarantees 
paralleling buying power. 


Twenty-three unbiased surveys, just com- 


pleted by leading automotive advertising 
agencies, prove... 


1] Greatest Quality Coverage. 
2 Greatest Reader Buying Power. 


3 Outstanding Reader Preference. 


MoToR’s lineage lead is now the greatest 
in history! 


The Automotive Business Magazine a : 


ee 


look at These Pictures—What Price Complete Coverage? 
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NRA CONSUMERS’ | 
BOARD ASKS FOR : 
A,B,C LABELING : 


Cites Canada a Law as Proof 
Of Its Practicability 


Washington, D. C., Oct. 10.—De- 
claring that the experience of the 
Canadian canners and the American 
producers selling in Canada proves | 
that well-advertised brands have 
much to gain and nothing to lose in 
the adoption of the A, B, C system 


of labeling, the consumers’ board of | 


the NRA has submitted a report to 
Division Administrator Armin W. 
Riley commenting on the _ recent 
canning industry report. 

The consumers’ 
“immediate adoption of 
grading, instead of experimenting 
with half-way measures.” 

The report of the consumers’ 
board follows closely after the re- 


port of the government’s advisory | 


board calls for | 
quality | 


board, which was published in 
| ADVERTISING AGE last week. How- 
| ever, it is emphasized that the two 
reports are separate and distinct. 
The consumers’ advisory board 
asserts that the so-called A, B, C 
rades would be simpler 
ag tical than the system of descrip- 
tive terms proposed by the canners, 


and that advance printing of labels | 


j anes the latter would entail great 
| expe nse. No claim is made that the 


|Canadian grades so far established | 


“meet proper requirements” but the 


board believes Canadian experience 


should be studied. 


A, B, C System Favored 


| The Board admits that there is a 
necessity for agreement as to what 
| « ‘constitutes such factors as tender- 
/ness in peas, greenness in asparagus, 
etc.”” Unless the canners themselves 
lagree it is declared that the whole 
system would prove meaningless to 
the consumer. Tests would be neces- 
sary for every kind of canned prod- 
juct and would, if followed through, 
produce “piece-meal grading,” and 
“a separate adjective put on the 
label to describe the results of the 
test.” 

The board favors the A, B, C sys- 
‘tem which would tell the “degree of 
goodness of the peas or asparagus— 
first, or other pick of the crop, ten- 


RESPONSIVE 


THIS is a peculiarly alert organization—not too large—sharply responsive. | 
Things get done .. . for Post Toasties, 


Soap, Carnation Milk, Grape Nuts Flakes and Calumet Baking Powder — to 


mention only a few.. 


cooperation with each individual client. . 


OUTDOOR 


| 
| ‘ 
| 


NG ORGANIZATION) 


A NATIONAL 


SE 


C O 
S 
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OUTDOOR ADVERTISI 


R V 


Nothing is permitted to dull the keen directness of our 


. If you 


R P O R 
N 


D >t’ REET 


and more | 


| perior, 


Maxwell 


derness, color, freedom from blemish, | tabeling is now being done by 
length of cooking, etc.” | Maryland group of canners who ex- 
It is argued that under such a|press themselves inspirited, not by 
system the producer and the adver-|altruistic thoughts for consumers, 
tiser would be given practical aid. | but because they believe grade label- 
The report points out that “this |ing is an advance in merchandising | 
would reduce the information on the | methods.” 
label to the brand name, the quality The consumers’ board notes that | 
grade designation, such persuasive |it “has evidence of a very recent 
‘copy’ as the producer wishes to use, 
the net weight of the contents and/canners are wholly in favor of the 
the size of the peas, number of| grading act; that canned food ad- 
asparagus stalks, etc.” vertising has rather gained than 
In the matter of printing labels|suffered through candor in telling 
the A, B, C system is cited as su'|consumers what they are buying; 
for the descriptive method |that government grading goes hand 
would require, it is declared, “a mul-|in hand with government aid to pro- 


|tiplicity of labels prepared at large| ducers and distributors in apprising 


expense, in order to provide for sea-|the public of the merits of their 
sonal variations in crops. This| product.” 

would not be the case were grade “The board holds,” the report 
designations used, since any crop| continued, “that quality grading will 


would perforce fall into one of the| benefit the industry as well as the | 


grades established.” consumer, for it will eliminate qual- 
ity chiseling and put competition on 
a fairer basis.” At the present time, 
due to the lack of grade designation 
on the label the following difficulties 


are cited: 


Experiments Inadequate 


The board says that the few ex- 
periments in grade labeling con- 
ducted by the canners “have not 
adequately tried out the plan, since 
their graded products have had to 
stand competition from other prod- 1, The consumer does not have 
ucts upon whose labels the canner |the benefit of making a test of what 
might place any unsupported claim | She is purchasing, as does the com- 
to excellence that suited his fancy.| ™ercial buyer. 

“Nevertheless.” it is said, “grade 2. Undesirable merchandise which 
is rejected by the commercial buy- 
ers is passed on the consuming 
public. 

%. Unfair competition 
canners flourishes. 

The board says that the foregoing 
conditions do not exist in Canada 
due to the compulsory labeling law. 


Recites Difficulties 


between 


dustry is clearly flourishing and ex- 
panding under the grading system, 
/and both the commercial buyer and 
the consuming public are receiving 
the benefit of government testing.” 

It is also asserted that ‘“well-ad- 
vertised brands have not been in- 
jured through the adoption of grade 
labeling, and the entire industry ap- 
pears to be steadily improving under 
the system. Therefore this board 
feels that not only will the con- 
sumer benefit by the adoption of 
grade labeling, but the industry will 
also if it will consent to giving the 
consuming public a new and better 
deal.” 


_ GOI POSTERS J 


date that at least some Canadian | 


/Ads?” by H. 


Instead “the consumer is receiving | 
a fair degree of protection, the in-| 


“ Busy Program 
Outlined for 
N.A.E.A. Mee; 


Milwaukee, Wis., Oct. 11.—Newsp, 
per men attending the one-day ge 
sion of the Newspaper Advertisjno 
Executives Association to be held q 
the Stevens Hotel, Chicago, Oct, 17 
in connection with A. B. C. week, wij 
have a busy time, the program, jug 
released by Irwin Maier of the Yj). 
waukee Journal, head of the comm}. 
tee in charge, indicates. 

The sessions will start off in the 
morning with a resume of the day's 
program by George Auer, New Yori 
Herald Tribune, president of the 
N. A. E. A., which will be followed py 
discussion of committee reports, and 
talks on “Constructive Selling o 
Newspaper Advertising,” by Top 
Murphy, and “Do They Read the 
Anderson, Gallup Re. 
search Bureau. 

At noon members of the associa 
tion will have luncheon with publish 
ers’ representatives. 

The afternoon session will be give; 
over to three formal papers and a djs 
cussion of topics suggested from the 
floor. Speakers and their subjects 
will include: 

William Nugent, Media Records 
Inc., “Olympi-Ad Plan for Newspape; 
Executives;” L. A. Gaines, Jr., “Use 
of Bonus and Commission Plans fo: 
Advertising Sales Staff;” Fred Archi- 
bald, “Value of Newspaper-Sponsored 
Shows in Developing Newspaper Ad 
vertising Lineage.” 


Carborundum on CBS 


The Carborundum Band, conducte( 
by Edward D’Anna, a Columbia net 
work feature for several seasons, wi! 
begin a new series of concerts over a 
nationwide WABC-CBS network Sat 
urday, Oct. 20, to be heard at 10 p.m 
EST. The sponsor is the Carborun 
dum Company, Niagara Falls, N. Y 


WDRC’s New Plant 


WDRC, Hartford, Conn., has com 
pleted erection of a new transmitting 
plant in the town of Bloomfield, i! 
connection with the station’s increase 
in power from 1,000 to 2,500 watts 


for daytime broadcasting. 
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PENERAL MOTORS 
AND FORD RENEW 
FEUD VIA RADIO 


Pick Same Hour for Sunday 
Symphonies 


Detroit, Mich., Oct. 11—The duel 
which Ford Motor Company and Gen- 
eral Motors Corporation has been 
sghting for many years entered a 
new phase last Sunday evening 
vhen both presented symphony or- 
hestras over radio networks at the 
same hour. 

The Ford Symphony Orchestra 
held forth over a Columbia network 
fom 8 to 9 o’clock, EST, while 
‘eneral Motors Symphony Orches- 
ra provided sweet strains for fol- 
lowers of the National Broadcasting 
‘ompany at the same time. 

This is said to be the Sunday eve- 
ning hour at which the largest num- 
yer of radios are in action in all 
yarts of the country. Whether the 
‘wo motor giants welcomed the op- 
portunity to test each other’s met- 
‘le, or whether they were merely 
bdurate in insisting on the same 
hour is not known. At any rate 
they fought for the favor of the 
radio audience with the same zest 
they have displayed in matching 
bilities in selling cars. 


Both Use Newspaper Space 


joth companies used newspaper 
space liberally in bidding an audi- 
ence for their new radio attractions 
and in many cases the advertise- 
ments were placed in juxtaposition. 
General Motors appears to have 
scored a slight advantage here, as 


used 210 lines of space, com- 
pared with only 110 for Ford. 
While Ford copy merely an- 


nounced Madame Jeritza as the solo- 
st and Victor Kolar as conductor. 
ieneral Motors’ advertisement bris- 
fled with the names of more than 
. score of famous artists who will 
tas guest conductors and soloists, 
ncluding Walter Damrosch, Grace 
Albert Spalding, Geraldine 
Farrar and others of equal caliber. 
General Motors also announced 
‘hat its program is ‘fa continuance 
i the Cadillac symphony concerts 
f last season.” 


Wilson Adopts 
New System of 
Sign Animation 


\oore, 


Chicago, Oct. 11.—Experiments by 
Wilson & Co., meat packers, with 
‘timated signs have been so suc- 
‘ssful that John Cutting, advertis- 
lg manager of the company, ex- 
Messed the belief that use of ani- 
ation will open a new era for out- 
or advertising. 

The animated sign that has been 
‘vYeloped for us,” Mr. Cutting said, 
‘hows three definite advantages 
the painted board: First, the 
lion attracts attention; second, 
“€ presentation is dramatized in 

way as to hold attention; 
Ud, this form of animation en- 

‘eS is to emphasize in succession 
‘ee different products. In other 
‘ds, animation gives us three 

rds in one.” 

Vilson & Co. now have three an- 

‘ed signs in operation in Chi- 
The central part of each is 

to the presentation of mov- 
“Danels under a proscenium arch. 

basser-by first gets the flash, 

eakfast,” the center of the 

ing occupied by a likeness 

ory dish of bacon above the 
‘Wilson Certified Bacon.” 

scene remains long enough 

ter, then changing to “For 

Wilson certified corned 

the illustration appro- 

shifting in unison. This is 

With a dinner suggestion, 
luet again being pictured. 


er 


sh,”’ 


vacuum 
tion. 


to develop the new signs. 


Florida C. of C. 


Fla., Chamber of Commerce. 


and newspapers will be used. 


moves 32 feet per minute, 1,920 feet 
per hour. The total traveled during 
the 17 hours of each day’s operation 
is therefore more than six miles. A 


Carroll Dean Murphy, Inc., helped 


Appoints Agency 
The Atlanta office of Beaumont & 
Hohman has been appointed to place 
advertising of the Orange County, 
Na- 
tional magazines, agricultural papers, 


drive motor has replaced | 
chain drive to get noiseless opera- | 


Druggists Get 
Insurance With 


Their Purchases. 


|; cause the druggist in so doing will 


New York, Oct. 11.—A plan of in- 
suring druggist-customers has been 
put into effect by Seabury & John- 
son, makers of Edrolax and medical, 
surgical and antiseptic specialties, 
the size of the policy having a 
definite relationship to druggists’ 
purchases from the company each 
year. 

This is said to be the first time 


success for some years. 


Seabury & 


Johnson intend to make the plan 


permanent here. 


Minimum Is $100 


The plan tends to encourage larger 
buying from the manufacturer, be- 


obtain without additional cost more 
paid-up insurance. According to An- 
ton Ast, executive of the company, 
the firm could have given free goods 
or other gifts, but the insurance was 
considered more worthy of consid- 
eration as an expression of appre- 
ciation for past patronage, because 
many independent druggists  suf- 


|fered such poor business in the past 


the idea has been put into effect in|few years that their life insurance 


That office of Beaumont & Hohman | this country. An affiliate in England | was dropped. 
will move No. 1 to larger quarters. | has followed the practice with high | 


Presentation of the first of these 


fully paid-up policies, with face 
value equivalent to 150 per cent of 
the customer’s purchases from Oct. 
1, 1933, to Sept. 30, 1934, was made 
this month. The policies are issued 
by the Lincoln National Life Insur- 
ance Company, Ft. Wayne, Ind. 

There is no top limit to the pol- 
icies. The lowest limit is $100, re 
quiring purchase of goods during 
the preceding year of at least $66.67. 
Policies will be revalued every six 
months to conform with the custom- 
er’s current buying record. New 
customers and those failing to meet 
the minimum requirement may qual- 
ify each 90 days. 

The policies are issued in the 
name of the proprietor, partner or, 
in the case of a corporation, the 
active manager. 


onnia 


nimated part of the sign 


change of domicile? 


9 EAST 40TH ST... NEW YORK =: 


who are also FATHERS 


D: you ever—upon returning home at night and 
finding weird hieroglyphics scribbled and 
scrawled upon expensive new wallpaper—curse the 


fate that made you a father? 


Have you ever—when the irresistible force of an ex- 
panding family met the immovable object of cramped 
living quarters—squarely faced the expense of a new 


home, new furnishings, and all that goes with a 


Have you ever — confronted with the inescapable 
monthly mountain of bills for food and clothing and 
supplies—bitterly envied the comparative economic 
freedom of the man without children or the man 


whose children have grown up? 


And when, occasionally, you have been tempted to 
urge your wife to keep expenses down, has it ever 
entered your mind that she is one of the world’s 
most conscientious purchasing agents? She'll shop, 
of course, and she'll drive a shrewd bargain, but 
she'll also see to it that those children of hers, includ- 


ing you, get the best her budget will allow. 


Now as one advertising man to another, isn’t she— 
and every other mother of growing children—just 
about the best prospect an advertiser could have? 
Isn’t she easily worth four single women, or two mar- 
ried women without children to support? 

Very well. The Parents’ Magazine reaches only 
mothers of growing children—a third of a million 
of ther. Young mothers who do more buying pro- 
portionately than any other class. Young mothers 


who right now are forming lifetime brand-buying 
habits. Young mothers who look kindly upon The 


Parents’ Magazine as a constant friend and guide 
on the one subject of absorbing, almost fanatical, 
interest to them—the rearing of their children. 


A 
wt 


NTS MAGAZINE 
cites : 


Parents’ Magazine is Read by More Than 1/3 
of a Million Mothers With Growing Children 


This message is only for Advertising Men 


A, 
um /m 


Now will you do us a good turn? 
If you know any bachelors or 
married men without children to 
support, who have anything at 
all to do with the purchase of 
advertising space, pass the word 
along, will you, that... An Ad- 


vertiser s Best Friend isa Mother. 


THE PARENTS’ MAGAZINE 


230 NORTH MICHIGAN AVE., CHICAGO | 
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ADVERTISING AGE 


October 13, 1934 


BREWERS STUDY 


PLANS TO SELL 
PUBLIC ON BEER 


Fred Millis Reports on Co- 
operative Advertising 


New York, Oct. 11.—Postponing 
plans for a _ national cooperative 
advertising campaign, the United 
States Brewers Association in its 
59th annual convention at Hotel 
Biltmore this week decided to study 
the advisability of enlisting individ- 
ual brewers in a program of devot- 
ing part of their advertising appro- 
priation each month to the general 
advertising of beer rather than to 
their separate brands. 

This is in line with a proposal 
made by Harry J. Winsten, of Kelly, 
Nason & Roosevelt, who addressed 
one of the meetings. <A _ resolution 
ordered directors to refer the mat- 
ter to a committee for investigation, 
study and report. At the last con- 
vention held in Atlantic City, a study 
of the possibilities for cooperative 
advertising was authorized. Fred 
Millis made the study and rendered 
his report this week. 

Mr. Millis recommended that the 
brewing industry postpone even so 


and objection to its characteristic 
bitter “quinine” taste. 

challenge ignorance and combat 
research and promotion, Mr. Wins- 
ten, speaking on consultative adver: 
tising, urged the association to start 
the development of a research 
library and suggested a fund to en- 
dow scientific beer research at some 
institution, such as a leading uni- 
versity. 

Mr. Winsten’s plan for individual 
brewers to devote parts of their ad- 
vertising to a _ series of general 
themes was augmented by a sug- 
gestion for the association to issue 
a series of bulletins with scientific 
background covering physiological, 


much as collecting funds for a 
cooperative campaign until after at 
least one good selling season and 


urged that straight thinking be done 
rather than afterward, as was 
the case of the soft drink industry, 
members of which could not agree 
on details even though their desire 
to advertise cooperatively was unan- 


first 


imous. 


Makes Recommendations 


As a result of his study, Mr 
Millis concluded that an annual ex 
penditure of $2,033,928.24 in news 
papers would be required to assure 
a successful beer campaign. The 


absolute minimum period to be cov- 
ered is two years, while four would 


be more desirable. 
Radio, outdoor 
magazines would 


of the campaign. 
The minimum schedule must be a 


least 16,800 lines and the list should 
embrace practically all papers where 
said. In- 
sertions should dominate the page, 
and should not be much under 1,400 
lines each and at least once a month, 


beer is legal, his report 


he said. 


Among the reasons why the pres- 
ent time is not auspicious for start- 
ing such an effort, he declared, is 
the credit situation in the industry. 
scratch, 


Starting practically from 
the industry has encountered man 
adverse conditions. 

large factors is that 
working man’s 


ployment has been off so 


ticipated levels. 


Brewers, too, have made heavy in- 
vestments in rebuilding and re-equip- 
ping their plants while a percentage 
undercapital- 


now find themselves 
ized 


Outlines Two Jobs 


Nevertheless, Mr. Millis declare 


there is no industry more suited to 
brew- 
in 


cooperative 
ing, for 
color, 


advertising than 
despite its differences 
strength and taste, “beer 
beer-——coast to coast.” 

Two important 
undertaking of a 


jobs 
cooperative 


is to obtain social acceptance 
beer or “give it a lace’ collar.” 
Whisky and gin are still regarded 


as socially correct, he declared, but 


beer has remained on the outski1 
of social acceptance 


The other task of cooperative ad- 


vertising, Mr. Millis said, is 
coming certain prejudices 
beer, Which, as brought to light 
the survey, are more extensive th 
even brewers realize. 
are the belief 


that it is fatteni 


advertising and 
also be required, 
but newspapers would be the basis 


One of the 
beer is the 
beverage , and em- 
much, 
wages down and beer taxes so high 
that sales have failed to reach an- 


await the 
cam- 
paign. Mr. Millis said one of these 


‘ts 


over: 
against | 


Chief of these 


> 


t 


y 


(| 


is 


of 


Urging that the brewing industry | 


-ejudice with scientific, cooperative | 
prejudice | Applecroft 


ee 


psychological and sociological as- 
pects of beer consumption. 
From the feminine angle, most if | 
not all beer advertising has been a 
“flop,” Christine Frederick, director, 
Home Experiment Sta- 
tion, said. It has been merely name 
and slogan advertising. There should 
be more reason why copy, recipes 
and booklets on beer prepared by 
food experts. Feminine fancy, in 
the middle classes, might be cap- 
tured by packages that, emptied, 
serve as glassware sets for drinking 
beer, or a mug or sealed pitcher. 


Death Takes H. B. Prest 

Harry Burgess Prest, for 29 years 
with N. W. Ayer & Son, Philadelphia, 
died in that city Oct. 11. 


La Roche Heads 
Young &Rubicam 


New York, Oct. 11-——Young & 
Rubicam, Inc., has announced that 
Chester J. La Roche, for two years 
executive vice-president of the com- 
pany, and for nine years a member 
of the organization, has been elected 
president. Raymond Rubicam, who 
has held the office of president, has 
been elected chairman of the board 
of directors. 

“These changes have been made 
to permit Mr. La Roche greater 
scope in assisting Mr. Rubicam in 
the executive work of the organ- 
ization,” the agency said. “Mr. 


- 


|Rubicam will continue to be fully 
\active as chief executive of the 
aesccal 


W.C.T.U. Plans Copy 


A newspaper advertising campaigy 
‘throughout Indiana to combat the jp. 
creasing popularity of liquor wags 
urged upon the state convention of 
the Women’s Christian Temperance 
Union by the retiring president. Mrs 
Elizabeth Stanley. 


Nachman-Rhodes Starts 


Herbert Nachman and = Henry 

Rhodes have formed the Nachman. 
Rhodes Advertising Agency, Augusta 
|Ga., to offer a complete advertising 
and merchandising service in the 
Southeast, concentrating on the Caro 
linas, Georgia and Florida. 
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Send Matrices | 
in Portfolio | 
for Cleaners 


Sedalia, Mo., Oct. 11.—American 
pisinfecting Company is helping cre- 
ote business for cleaners who use 
the company’s Dri-Sheen process by 
sending each licensee a_ portfolio, 
-ontaining not only proofs, but mats 
¢ each advertisement. 

The mat is tipped onto the same 

which carries the proof, so that 
ers, inexperienced in the de- 


rails of advertising, can use the copy | 


without becoming involved in tech- 


KETCHUP.” 


T’S NO USE, young man. Give up. Madame is thinking about shoes 
to go with her fall wardrobe. Don’t waste your time showing her 


Advertisements 


‘nical abstractions. The preface to the | 


portfolio, prepared by Ferry-Hanly 
Advertising Company, Kansas City, 
describes advertising in its simplest 
terms, quoting in part from “Making 
and 
Pay.” 

“Advertising came into the world 
because men were too impatient to 
wait for Mrs. Jones to tell Mrs. 
Smith that Brown's pickles were 
good to eat,” says this extract. 
“Brown discovered that he could 
sell a lot more pickles that way than 
by waiting for the news to leak out 
by itself.” 

Objection is made to advertising 


| by one of the characters. 


“If Mrs. Jones tells Mrs. Brown,” 
he remonstrated, “she'll believe it. 


something to eat. She isn’t in the mood. 


It’s easier to make proper use of a woman’s moods than to try to change 


them. 


An obvious truth? Yes, it is obvious, for example, to department 
stores with their ensemble selling methods, but apparently not yet 


obvious to magazines, judging by their selling methods. 


Magazine articles create moods. Articles that sell fall fashions help 
sell the wares of fashion advertisers—not soup or silverware. Articles 
on food and homemaking put the reader in a better mood to read food 


copy—not copy on lipstick and powder. 


Only one magazine (so far as we know) has turned this merchandising 


truth to the advertiser's advantage: 


McCall’s—with its three magazines in one—makes advertising pay 
better. Your advertisement is matched with editorial content similar, 


not antagonistic, in mood. 


To illustrate: If you sell products to meet her fashion need, her beauty 
wants, you’ll find her in the mood to accept your help—when she 1s 


reading McCall’s Stryte & Beaury. 


Save your story on ketchup, on household needs, on child care for the 
magazine McCall’s devotes to these subjects—McCall’s HoMEMAKING. 


lor the rest, the products for her leisure, her recreation, her relaxa- 
tlon—movies, cameras, travel, automobiles, cigarettes and so on—ad- 


vertise in McCall’s Ficrion & News 


Ask a McCall representative to show you the results advertisers are 


getting from McCall’s new make-up. Ask advertisers who are now using 
McCall’s. * 


" McCall’s STYLE & BEAUTY for: 
McCall's HOMEMAKING for 


McCall's FICTION & NEWS for - 


Pry the new McCall’s and see for yourself. 


preeterr . 


Making Them | 


{ seaury AIDS - COSMETICS - PERFUMES 
UNDERWEAR ~- CLOTHES 


If we tell her, she'll think we are 
trying to put something over. 

His partner, however, convinces 
him that if advertising is written by 
an expert, the same effect may be 
obtained as if Mrs. Jones had con- 
fided the news to her neighbor over 
the back fence. The portfolio also 
gives detailed instructions about 
newspaper rates, etc. 


Yerkes Joins United 
William S. Yerkes, 
with the O. J. 


who has been 
Gude Company, Gen 
}eral Outdoor Advertising Company, 
| Outdoor Advertising, Inc., and a num 
| ber of manufacturers, has joined the 
| executive staff of the United Adver- 
tising Corporation, and will make his 
| headquarters in the New York office 


Va 


TRAFFIC AUDITS 
TAKE SPOTLIGHT 
AT 0. A. A. MEET 


Oct. 11.—Traffic audits 
will continue to be the most engag- 
ing topic of conversation at the an- 
nual meeting of the Outdoor Ad- 
vertising Association of America, 
which will convene at the La Salle 
Hotel here Oct. 16-18. 

One complete session will be 
given over to a report on the work 


Chicago, 


L. H. J. 441,900 


McCALL’S 


(roo » DRUGS - ELECTRICAL EQUIPMENT Reine roe te ha a eri ae 535 
icateeailes one > eee eee Woman's Home Companion ......... 491 
Ladies’ Home Journal .............. 474 
Good Housekeeping ..........+++.+- 395 
(reaver. CIGARETTES. ts ee EET OCTET eT ree 240 
eens » SSS > eee Pictorial MOVIOW s 655k vce wees 136 


McCALL’S 
842,574 


FIRST IN NEWSSTAND SALES, Me Call's 
wide margin shows you something about what 
magazine women prefer when they step up 
to a newsstand and pick out im even competi- 
tion the magazine that pleases them most. 


NATURALLY McCALL’S shows by fur the 
largest proportion of newsstand sales in com- 
parison with total circulation. 


TOILET GOODS ADVERTISERS continue 
to use more columns of space in McCall's 
(They must be getting more for their money!) 
Here are the figures in columns for the first 
eight months of 1934: 


P.R. 295,024 


al 


DRIVE FOR NUCOA 


Ua Bailey Cllr says: Use THE 


Amazing New NUCOA °° 


ON THE TABLE..IN ALL COOKING an 


a lll : 


~ DOUBLE YOUR MONEY BACK? = 


Best Foods, Inc., has begun a new 

newspaper campaign on Nucoa 

with a double-your-money-back 
offer. 


|of the Traffic Audit Bureau to date, 
and an evaluation of its services. 
Other sessions will feature talks by 
leading users of the outdoor medium, 
/as well as reports of committees and 
| official business of the association. 
| Members are expected to gather 
|; here Monday, the day before the ses- 
'sions formally begin, for a golf tour- 
|nament to be held at the Edgewater 
|Golf Club. 
| The meeting will get under way 
officially Tuesday morning with an 
,address of welcome by Mayor E. J. 
| Kelly, greetings by B. W. Robbins, 
general chairman of the convention, 
j}and others, a memorial service, ete. 
President George W. Kleiser will be 
in the chair. 
K. H. Fulton, 


president of Outdoor 
Advertising Incorporated, will pre- 
|side at the Tuesday afternoon ses- 
|sion, at which the following speak- 
ers will be heard: 


Advertisers to Talk 


C. P. Fisken, advertising manager, 
Chevrolet Motor Company; H. H. 
Kynett, president, Aitkin -Kynett 
Company, Philadephia; Lucian P. 
Locke, director of advertising, Ethyl 
rasoline Corporation; F. T. Hopkins, 
president, National Outdoor Adver- 
tising Bureau; and W. C. D’Arey, 
president, D’Arcy Advertising Com- 
pany. 

The Wednesday morning session 
will be devoted to association busi- 
ness, including reports of officers and 
a number of important committees. 
Vice-president J. B. Stewart will pre- 
side. 

The traffic audit session will be 
held Wednesday afternoon, under 
the joint chairmanship of P. L. 
Michael and B. W. Robbins, O. A. A. 
vice-presidents, will hear a message 
from Stuart Peabody, The Borden 
Company, New York, who is presi- 
dent of the Traffic Audit Bureau, and 
also reports on 1933-34 Harvard re- 
search, by Dr. Miller McClintock, 
director, and John Paver, Erskine 
Research Fellow. 

The value of the traffic audit pro- 
gram will be presented in short 
talks by W. H. Grant, Outdoor Ad- 
vertising Incorporated, Philadelphia; 
L. A. Roblee, General Outdoor Adver- 
tising Company, Indianapolis; Dr. L. 
|D. H. Weld, MeCann-Erickson, Inc.; 
;and Robert J. Flood, director of ad- 
ivertising, Gulf Refining Company, 
Pittsburgh. 

Another quartet will discuss the 
/best methods of applying the results 
of the audits. These speakers will 
be Lawrence Anning, Houston Pos- 
ter Advertising Company; K. M. 
Fradenburg, General Outdoor Adver- 
tising Company, Chicago; W. F. 
Greeley, Outdoor Advertising Asso- 


ciation; and R. W. Olmstead, Fos- 
ter & Kleiser Company, San Fran- 
| cisco. 

The convention will wind up 


| Thursday morning with another busi- 
|/ness session, followed by a direc- 
tors’ meeting to confirm and install 
national officers and to take action 
upon recommendations passed by the 
members. 

The annual banquet, entertain- 
'ment and dance of the association 
| will be held Wednesday evening. 
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Tah Garr een, aeamtan hy 


ADVERTISING AGE 


October 13, 193; 


PLAN NEW FARM 
CENSUS FOR '35 


Washington, D. C., Oct. 11.—The 
Farm Census for 1935, announced by 
William L. Austin of the 
sjureau of the Census, is expected to 


iirector 


give direction to sales and market 
ing opportunities in the agricultural] 
areas. Approximately 25,000 persons 
ire to be employed in the taking of 
the census. The field work is slated 
for completion in 30 days. 

This census of agriculture will 
have unusual significance, Director 


Austin pointed out, not only because 
of the devastation and havoc wrought | 
by the drought, but because of the | 
changes in farms and ranches and 
in the utilization of land brought | 


about by the distressing economic 
conditions of recent years. It will 
probably be the most important | 


enumeration since the inception of | 
farm statistics in 1840, he said. 

In the interests of expediency the | 
1935 census asks only about one: | 
third as many questions as did the | 
census taken in 1930. It is divided 
into eight major sections comprised 
of 100 questions covering practically | 


every ramification of the agricultural 
industry. 

The questions to be answered will 
include farm tenure; farm acreage, 
total value of the farm; acreage and 
yield of each of the principal crops; 
of and their yield; 
number and value of each class of 
livestock; and farm population. 

The movements in population since 


nemover trees 


1930 have been so great that the 
census of that year no longer fur- 
nishes a satisfactory base, it is said 
Many thousands are believed to 
have returned to farms, while the 
usual flow of young people from 


farms to cities has been greatly re- 
duced, 


Functions of 
Letter Shops 
Engross MASA 


Boston, Mass., Oct. 11.—Whether 
advertisers depend on the letter 
shop only for accurate and speedy 
mechanical service, or whether they 
also want it to be able to provide 
creative service was debated before 
the Mail Advertising Service Asso- 
ciation during its convention, which 
preceded that of the Direct Mail Ad- 


| Jeannette 


a, 


vertising Association. 

Two members of the M.A.S.A. 
took the affirmative and negative 
sides and presented interesting ar- 
guments. No decision was made. 

David Fleischer, Commercial Let- 
ter Company, St. Louis, was elected 
president of the service association, 


succeeding Harry’ Bates,’ Bates 
Duplicating Company, Washington, 
BO; 

August Haas, A. W. Clarke & 
Co., New York, is vice-president; 


Howard Rosine, Addressing & Mail- 
ing Company, Los Angeles, Western 
vice-president; Percy G. Cherry, 
Might Directories, Ltd., Toronto, 
Canadian vice-president; H. W. Os- 
borne, Syracuse Letter Company, 
Syracuse, N. Y., treasurer, and 
Robinson, New York, 
executive secretary. 

Numerous awards were made for 
the best work, the president’s cup 
going to Wilson H. Lee Company, 
Hartford, Conn. 


Wm. C. Rogahn Dies 


Wm. C. Rogahn, 35, vice-president 
of the Pohlman & Rogahn Company, 
Milwaukee, commercial  photogra- 
pher, died Oct. 9 in Milwaukee. Mr. 
Rogahn was president of the Milwau- 
kee Commercial and Illustrative Pho- 
tographers’ Association, and a mem- 
ber of the board of governors of the 
Milwaukee Advertising Club. 


lO 


% PLUS- 


THATS Ouzette covERAGE 
IN CEDAR RAPIDS! 


When a newspaper's circulation, without the use of trick campaigns, reaches an all-time 


high in these times, that's news. When its city circulation, exclusive of street sales, is 160 
more than the total number of families in the city, that's COVERAGE. There are hundreds 
of blocks in Cedar Rapids in which every home buys the Cedar Rapids Gazette. A few 
of these blocks are pictured below. On some streets you must actually travel half a mile 
before you can find a house which is not a Gazette subscriber. In addition to this remark- 
able coverage in the city, the Gazette is read by 94°/, of the families in the county, and 
by 81%, of the families in the ABC area comprising some 248,000 people. In this favored 
area, farmers are receiving more money for their products than they have received since 


1926. In September alone, returns from hogs were up 40%, over 1933 receipts. Listed as 
one of the ten "best" cities in the entire United States, Cedar Rapids presents 


age in this garden spot 


a potent market for advertised products, and the Cedar 
Rapids Gazette alone offers complete cover- 


gee 
of lowa. 


“Blankets Iowa’s Richest Market’’ 


Cedur Rupieds Guzette 


New York 


Chicago 


Represented Nationally by 


ALLEN-KLAPP-FRAZIER COMPANY 


Detroit 


THE ‘BEST FIFTY 
CAMPAIGNS IN 
BOSTON DEBUT 


Select Group 


Boston, Mass., Oct. 11.—The pre- 
mier of the Fifty Direct Mail Lead- 
ers at the convention of the Direct 
Mail Advertising Association here 
this week was of unusual interest 


because for the first time the con- 
test was limited to concerns di- 
vorced from the graphic arts in- 
dustry. 

Charles E. Ballatty. College of 
Business Administration, Boston 


University, was chairman of the 
jury. The exhibit will be routed to 
other cities at the close of the Di- 
rect Mail conference. 

From the material and facts re- 
ceived in this search for the ‘50 
best” campaigns and from other in- 
tensive research, the D.M.A.A. is 
now completing a spectacular new 


exhibit, showing the use of direct 
mail in 27 major industries. 


The fifty winners were as follows: 

Abbott Laboratories, North Chica- 
go, Ill.; Acacia Mutual Life Insur- 
ance Company, Washington, D. C.; 
Acme _ Steel Company, Chicago; 
Aetna Life Insurance Company, 
Hartford, Conn.; American  Dis- 
count Company, Atlanta, Ga.; 

American Lubricants Incorporat- 
ed, Buffalo, N. Y.; Bakelite Corpora- 
tion, Bound Brook, N. J.; Boston 
Insurance Company and Old Colony 
Insurance Company, Boston, Mass.; 
Camp Waldemar, Hunt, Tex.; Cana- 
dian Industries Limited (‘Cello- 
phane” Division), Montreal, Canada; 


Winners Widely Scattered 


Canadian Industries Limited 
(Paint and Varnish Division), To- 
ronto, Canada; Cape Cod Advance- 
ment Plan, Hyannis, Mass.; J. I. 
Case Company, Racine, Wis.; Elec- 
trolux Refrigerator Sales, _ Inc., 
Evansville, Ind.; 
and Implement 
olis, Minn.; 


Mutuals, 


St. Louis 


The Floyd-Wells Company, Roy- 
ersford, Pa.; Frigidaire Corporation, 
| Dayton, O.; General Electric 
'pany (Electric 
partment), Cleveland, O.; General 
Electric Company, Schenectady, N. 
Y.;: General Gas Light Company, 
| Kalamazoo, Mich.; 

Graton 
cester, Mass.; Imperial Oil Limited, 
Toronto, Canada; _ Iron 
| Manufacturing Company, Cleveland, 
O.:; Kenwood Woolens Inc., 
go; Marshall Furnace 
| Marshall, Mich.; 


Massachusetts Mutual Life Insur- 


Company, Springfield, Mass.; 
Shoe Company, St. 
Mills Novelty Company, 
Nash Motors 
Wis.; National 
Inc., New York; 


ance 
Milius 
Mo.; 
cago; 
Kenosha, 
Company, 


The Gas and Electric Companies 
Gas 
Norton 
Olds 
Phil- 
Phoe- 


Consolidated 
Company of New York: 
Company, Worcester, Mass.; 
| Motor Works, Lansing, Mich.; 
'gas Company, Detroit, Mich.; 
nix Metal Cap Company, Chicago; 
F. O. Pierce Company, 
IN. Y.; Property Management, 


Affiliated with 


surance Co., Pittsburgh, Pa.; 
Credit Company, Atlanta, 
Simonds Saw & Steel 
| Fitchburg, Mass.; 


Ga.; 


Skelly Oil Company, Kansas City, 


Mo.: J. S. Staedtler, Inc., New York; 


|The Standard Oil Company of Ohio, 
Manufacturing | 


'Cleveland; Trimont 
Company, Ine., Roxbury, Mass.; 
| Union Pacific System, Omaha, Neb.; 


United Business Service, Boston, | 
|Mass.; United-Carr Fastener Cor- 
poration, Cambridge, Mass.; West- 


ern Furniture Exchange, San Fran- 
| cisco, Cal.; Westinghouse Electric 
1& Mfg Company, East Pittsburgh, 
Winthrop Chemical Company, 
|Inc.. and H. A. Metz Laboratories, 


| Pa.: 


lIne., New York. 


Direct Mail Conference Sees. 


Federal Hardware | 
Minneap- | 


Com- | 
Refrigeration De-| 


&. Knight Company, Wor- 
Fireman 


Chica- 
Company, 


Louis, 
Chi- 
Company, 
Carbon 


Brooklyn, 
Inc., 
| Philadelphia, Pa.; Reliance Life In- 
Retail 


Company, 


“Happiness Week” C reated 
by Warner and Postg| 


Warner’ Brothers,  collaboratin, 
with Postal Telegraph, is sponsorjn, 
the addition of a new promotion, 
week to the large number already 
featured by advertisers. It is “Happy; 
ness Week” dedicated to “trying +, 
make others happy.” 

Warner Brothers tie it up to the 
Dick Powell-Josephine Hutchinsop 
picture, “Happiness Ahead.” Pleq 
cards and descriptive message on » 
telegraph form are being distributeg 
at all Postal offices. 

Pledge cards provide for a resoly 


ige 


tion not to be angry, sad or meap 
to be “kind to those I dislike,” +, 
“send flowers or a cheery wi ty 
someone I love” and to “keep «mj! 
ing.”” Signed, the card is intende 
to be sent to a friend. It urges sep 
ing the picture. The simulated Posta) 


message bears a similar messag: 


“Parents’”’ Expands Again 


For the fourth time since its incep 
tion eight years ago, The Parents 
Magazine has moved to larger quar 
ters. Two and a half floors at 9 £ 
40th St., New York, now house this 
publication as well as School Man. 
agement, 


United Due Program 


The Kansas City Philharmonic (0; 
chestra, sponsored by the United 
Drug Company, will be heard oy 
NBC-WEAF Sundays at 4 p. m., EST 
starting Oct. 14. 


PUBLISHER 


—at 3-miles-a-minute! 


Use AIR EXPRESS to besure— 
to save overtime — to allow for 
perfected work! 


NEW LOW RATES 
NOW IN EFFECT 


Express carried in high- 
speed multi-motor passen- 
ger planes. One express 
receipt covers Nation-wide 
Air, Air- Rail Service. Ship 
prepaid, Collect, or C. O. D. 


Phone 


AiR EXPRESS vv. 


ROSEN RCE LE ie ESS 
<i DS at eh: 


for free pick-ups, rates and information 
or any United Air Lines or 
Western Union Office 


A quick and economical 
lithographic method of 
facsimile reproduction 
(Specially adapted for short 
run work) that will afford 
you a substantial saving 
on many of your printing 
requirements. 


Write or phone us for Samples 
and complete information 


Econo-print Department 


MAGILL-WEINSHEIMER COMPANY 
1333 SOUTH WABASH AVENUE, CHICAGO 


Telephone Calumet 7200 


W. make 


ver ood 
pheétosin ts 


KAPID COPY SERV 


{Vanderbilt 3-3680 
Wew York) cor all branches 
Cleveland: Main 9335 
(State 6013-4 
)State 5980-1 
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PHICAGO READY 
FOR IMPORTANT 
A. B.C. MEETING 


Nine Associations Gather in 
City Next Week 


igo, Oct. 11.—With “A.B.C. 

veek’ here once more, Chicago will 

ome the advertising center of 
e nation next week when the Audit 

au gathers for its 21st annual 
eeting, marking the completion of 
» years of service to advertising, 
nd numerous other organizations 
il] hold sessions here. 
The sessions of the A.B.C., as 
sual. Will be held on Thursday and 
‘riday, Oct. 18-19, at the Stevens Ho- 
|. Other organizations which will 
meet here during the week include: 
Agricultural Publishers Associa- 
ion, Oct. 17, Stevens Hotel. 
Inland Daily Press Association, 
yet. 16-17, Stevens Hotel. 
Major Market Newspapers, Inc., 
Oct. 16, Stevens Hotel. 
Newspaper Advertising Executives 
Association, Oct. 17, Stevens Hotel. 
Chicago Federated Advertising 
Club, luncheon, Oct. 18, Hotel La- 


Salle. 
Outdoor Association Meeting 


In addition, another important ad- 
yvertising group—the Outdoor Ad- 
yvertising Association of America— 
vill hold its annual meeting here 
during the week, the exact dates be- 
ing Oct. 15-18. Details of this asso- 
iation’s program are presented else- 
‘here in this issue. 

Still another segment of advertis- 
ng interests will gather in Chicago 
juing the week for the conventions 
{the Advertising Typographers As- 
sociation and the United Typothetae 
of America, which will hold forth 
atthe Palmer House, Oct. 15-17. 
The A.B.C. meeting promises to 
teone of the most important in sev- 
eal years, with a number of im- 
prtant and rather highly contro- 
versial problems slated for discus- 
sion, particularly by the newspaper 
division. 
Undoubtedly the proposal ad- 
vanced by Victor H. Polachek of the 
Hearst Newspapers, as outlined in 
he Sept. 15 issue of ADVERTISING 
Auk, Whereby publishers would be 
lowed the optional right of report- 
lg their circulations on a five-day 
asis, with the sixth day shown sep- 
tayely, will create the greatest 
mount of discussion. 


Opposition Is Formed 


Already a considerable amount of 
position to this proposal has de- 
eloped, with one committee of nine 
lblishers seeking proxies to be 
*d in fighting the amendment. 
lis committee is composed of Ed- 
wd H. Butler, Buffalo News; Clark 
lowell, Jr., Atlanta Constitution; 
EE. Macfarlane, Chicago Tribune; 
Noel Macy, Westchester Newspa- 
: A. L. Miller, Battle Creek En- 
Vews; S. R. Winch, Portland 
Wrnal; Kdwin S. Friendly, New 
n; William Hardy, secretary, 
‘Nisy!vania Publishers Association, 
M Cranston Williarns, secretary, 
therm Newspaper Publishers Asso- 


1 its letter to newspaper mem- 
iesting proxies to fight the 


‘ared that the adoption of the 
bosed plan would create confu- 
1 since not all publishers would 
‘to show their circulation for 

five days; that it would 
‘greatly to the A.B.C.’s auditing 
“Ise; and that it would be an 
“ng wedge for the introduction 

optional arrangements in 
future which would in time 
“zely destroy” the value of the 


topics which promise to 
record attendance to the 

of the newspaper group in- 
discussion of the problem 
“Unicipalities within an existing 
metropolitan city zone; a re- 


} 


classification of morning and evening 


newspapers; and a discussion of in- 
ducements given to publishers’ em- 
ployes. 


The question of allowing small | 


dailies to carry long-time subscrib- 
ers more than six months in ar- 
rears, which was discussed briefly 
at the 1933 meeting, is also slated 
for solution at this meeting. 

The business paper group will 
have before it suggested modifica- 
tions in the business paper form 
proposed by the National Industrial 
Advertisers Association, and another 
proposal for more detailed occu- 
pational analyses. 

A discussion of whether the pres- 
ent rule requiring publications to 
have a minimum of 50 per cent paid 


down, or let alone, will be placed be- 
fore the entire membership. 

As in the past, the A.B.C. ses- 
sions will open with a general meet- 
ing at which President Thomson will 
deliver his annual address, and four 
guest speakers will be heard. These 
will be Arthur H. Kudner, presi- 
|}dent, Erwin, Wasey & Co. and chair- 
/man, American Association of Ad- 
| vertising Agencies; Stanley R. Lat- 
ishaw, Butterick Publishing Com- 
pany; Allyn B. MclIntire, vice-presi- 
dent, Pepperell Mfg. Company, and 
| president, Association of National 
Advertisers; and Marco Morrow, as- 
| Sistant publisher, Capper Publica- 
tions. 

At the Thursday luncheon, Col 
Frank Knox, publisher, Chicago 


Thursday afternoon will be given 
over to the various divisional meet- 
ings, and Friday will be taken up 
with general sessions, reports, elec- 
tions, ete. 

At the all-day meeting of Major 
Market Newspapers on Tuesday, the 
principal speakers will be H. Dor- 
sey Newson, special assistant to the 
director of public relations, Federal 
Housing Administration, who will 
speak on “The Newspaper and the | 
Better Housing Program,” and 
Harry Boyd Brown, Phileo Radio & 
Television Corporation. Mr. Newson 
will speak in the morning, with Mr. 
Brown appearing at lunch. The 
afternoon will be given over to busi- 
ness, including election of officers, 
reports, etc. 


Company, and president of the Ad- 
vertising Federation of America, wil] 
be the speaker at the luncheon of 
Chicago Federated Advertising Club 
Friday, which is expected to draw 
a large attendance from the A.B.C. 
membership. 

Detailed information on the pro- 
gram for the Newspaper Advertis- 
ing Executives Association meeting 
will be found elsewhere in this issue. 


Officers Hold Meet 
Officers of the Advertising Affilia- 
tion met with the officers and repre- 
sentatives of the member clubs for 
an informal discussion at Cambridge 
Springs, Pa., Saturday, Oct. 6. The 
1935 annual convention will be held 


circulation shall be revised up or | Daily News, will be the only speaker. | 


Chester 


News of the | 


eee, 8. %. 


Lang, General 


DIGES 


OCTOBER 1, 


Electric |in Pittsburgh in May. 


1934 


Result Stories 
Keep Piling Up 


Remington Rand Latest 
to Cheek Coupon Returns 


100 Queries Net 37 Sales 


Findings Parallel Those 
of 9 Other Advertisers 


NEw YORK, Oct. 1—Remington Rand, 
Inc., Buffalo, N. Y., manufacturer 
among other things of Remington Port- 
able Typewriters, is the latest national 
advertiser to check actual sales among 
readers who sent coupons in response 
to advertising in The Literary Digest. 

A novel and impartial investigation 
method, conducted by an outside agency 
in conjunction with the advertiser, re- 
veals exactly what happened after the 
prospect sent the coupon and received 
the information offered. Did he see a 
dealer? Did he buy a portable? Was it a 
Remington? This latest survey, a com- 
plete description of which will shortly 
be in the mails, indicates that every 100 
Digest inquiries received by Remington 
Rand led directly to 37 sales of Rem- 
ington Portables, a record of dollars- 
and-cents results which is all the more 
remarkable when it is borne in mind 
that The Digest almost invariably tops 
any magazine list in low cost per inquiry. 


Similar Results Every Time 


Remington Rand’s result findings are 
by no means unique. In the past fifteen 
months similar surveys have been con- 
ducted for 9 national advertisers; others 
are in preparation. In every single case, 
results beyond the advertiser’s expecta- 
tions have been revealed. For American 
Safety Razor Corporation, The Digest 
produced 166 users for every 100 in- 
quiries; for American Optical Company, 
129 sales for every 100 inquiries; for the 
Eberhard Faber Pencil Co., 114 sales 
for every 100 inquiries; for Armstrong’s 
Linoleum Floors, 61 sales of $55.45 each 
for every 100 inquiries from housewives 
and 84 sales of $135.23 each for every 
100 inquiries from business and pro- 
fessional men. 

Complete reports of all ten of these 
investigations, invaluable to agency 
men and advertising managers as rec- 
ords of tangible advertising results, are 
available on request. 


COATED STOCK N 
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Advertising executives are warm in their 
praise of the new Digest covers, which 
are now printed on coated stock, as are 
all 4-color forms throughout the book, 


Page Rate Per M 
Hits 44 Year Low 


Digest Rate is 40% 
Under Nearest Rival’s 


NEw York, Oct. 1—Never before, in 
its 44 years of publication, has The 
Literary Digest’s rate per page per 
thousand been as low as it is to-day. A 
comparison of pages delivered by the 
various news weeklies for every dollar 
of advertising expenditure dramatically 
demonstrates the value offered by The 
Digest. 

For every dollar spent The Digest 
delivers a full page advertisement to 
417 homes; News-Week delivers a page 
to 286 homes; Time delivers a page to 
271 homes. Extremely low rates, com- 
bined with proven results, make The 
Digest one of the year’s best advertising 


investments. 


Digest Editors Score Ten 
Scoops in Past Four Months 


Beat Rival Weeklies Ten 
Times, Newspapers Four 


Exclusive Stories Lauded 


New Editorial Vitality 
Boosts Reader Interest 


New YoRK, Oct. 1—Ten times since 
June 16, it was revealed to-day, the alert 
new editorial staff of The Literary 
Digest has scooped rival news weeklies 
on important stories. On four of the ten 
occasions The Digest beat even the daily 
newspapers, a noteworthy achievement 
for a national magazine. 


The most dramatic scoop occurred in 
the issue of June 16 when The Digest 
was on the stands June 14 with news of 
England’s proposed plan to double her 
air forces, a story which the dailies 
didn’t get until June 27, thirteen days 
later. 

In the issue of September 1, The 
Digest startled journalistic circles by 
publishing exclusive interviews by the 
veteran correspondent, Edward Price 
Bell, with Keisuki Okada and Koki 
Hirota, Premier and Foreign Minister 
of Japan. These were the first of a series 
of interviews with leading statesmen of 
all nations intended to clarify as well as 
possible the present confused picture 
of international relations. 


Even a Sports Scoop 


On the death of Hindenburg and the 
subsequent Nazi election, The Digest 
carried exclusive cable comments pre- 
dicting the first Nazi setback and the 
subsequent problems facing Hitler. 
Even in the sports world, The Digest 
beat the dailies and news weeklies by 
predicting, in the July 31 issue, the 
more-or-less permanent retirement of 
“Babe” Ruth at the end of the 1934 
season. The dailies verified the story 
August 11. 


These feats of journalistic enterprise, 
the uncanny accuracy with which The 
Digest handles current news and fore- 
casts coming events, and the new bril- 
liance with which old established Digest 
features are being imbued, are bringing 
wave upon wave of enthusiastic reader 
interest. 
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215 NEW 
ADVERTISERS IN 
Group Since Jan. 1 


The ever-growing swing to Faw- 
cett Women’s Group which has 
grown out of years of proved re- 
sults for advertisers has been even 
more pronounced since January Ist, 
1934. In little more than six months 
142 new advertisers entered the 
group, including many of the out- 
standing advertising names of the 
food, drug and cosmetic fields. Since 
June 30, 133 new advertisers have 
entered the columns of the group. 


A partial list is given below: 


American School of Photography 
American Specialty Co. 
Artistic Card Co. 

Baby Fouch Hair Remover 
Barbo Company 

Beechnut 

Borden Company 

Bromo Quinine (Grove Labs.) 
Chandler Co. 

Coyne Electrical School 
Dauffe Labs. 

Dermalayv Labs. 

De Wans Laboratories 
Leon DeVole 

Duart Mfg. Co. 

Evans Manufacturing Co. 
Ky-leb Company 
Feenamint (Health Prd. Corp.) 
Ferry Specialties 
General Card Co. 
Gilmore-Burke Ine, 
Helzberg’s Diamond Shop 
Willard Herring 

Home Work Service 
Isabella Labs. 

Johnson & Johnson Co. 
Kalamazoo Stove Co, 
Kruschen Salts 

LaBelle Labs. 

Landon & Warner 

John J. Lane Co. 
Lavoptik Co. 

A. H. Lewis (Tums) 
Little Blue Book 

Maiden Form Brassiere 
J. W. Marrow Mfg. Co. 
Ina Del Marvin 

Phillip Morris & Co. 
National Art School 
National Kadio Institute 
Northern Pacific Railway 
Nourishine Sales 

Pabst Blue Ribbon Beer 
rT. Ao. me CO. 

Parker Pen Co. 

Partola Products 

Paul's, Ine. 

Pazo (Grove Labs.) 
Perfect Voice Institute 
Phenix Pharmacal Co. 
Rollette 

Royal Diamond Co. 
Royal Stationery Co. 
Royal Typewriter Co. 
siroil Labs. 

skour-Pak 

The Texas Co. 

Vintz Co, 

lres Amour, Ine. 

Vick Chemical Co. 
Wilknit Hosiery 

Denver Optic Co, 

lL. W. Sweet 

Coffelts 

House of Deltah 
American Products Co. 
Bauer & Black 

Betterknit Hosiery 
Breezy Point Lodge 
Burlington Railway 
Campana Sales Co. (Italian Balm) 
Chestertield Cigarettes 
Christy, Ine. 

Clopay Shades 

Conley Company 
Contour-ette 

Dain Tea Company 
Darkeyes Labs. 
Dearborn Supply 
Dennison Mig. Co. 

Dona Mfg. Co. 

Kl Mirador 

Empire Mdse. Corp. 
Enterprise Sales & Distrib. 
Kugene, Ltd. 

Fairlax 

Greyhound Lines, Ine. 
Fluff-O Mfg. Co 

kk. Fredericks, Ine. 
French Lick Springs 
Gantner & Mattern Co. 
Greneral Foods 

General Mills, Ine. 
Floyd Gibbons School of Broadcasting 
Gleem Products 
Hamilton Beach Mfg. Co. 
Dr. Hand’s Teething Lotion 
Edna Wallace Hopper 
Hump Hairpin 

Hydrosal Co. 

Kenton Pharmacal Co. 
Kleerplex Co. 

Kotalko Sales 

Kristee Mfg. Co. 
Lifebuoy (Lever Bros.) 
Linit 

MoonGlow Cosmetic Co. 
Mum 

Murine Co. 

National Dress Goods 
National Toilet Co. 
NoDoz Labs. 

Noxzema Chemical Co. 
Outdoor Girl Cosmetics 
Pertussin (Seeck & Kade, Ine.) 
Philo Burt Mfg. Co. 
Poslam 

Pro-Co-Pax 

Puro Company 

Pyronox Labs. 

R. C. A. Radiotron Co., Inc 
Radio Girl (Beleo Co.) 
Kemington Rand 

Rinso 

Sanitax Brush Co 
Beulah Segall Labs 
Funice Skelly 

slipperette Co 

A. Stein & Co. 

lalia, Ine. 

lreatine Labs. 

Mae West Perfume 
Wilson Chemical Co 
Jean Jordeau, Inc. (Zip) 
Zonite Products Co. 


’ |these readers are in the main the . 
| identical women who are just now QOhat an amazing 
be ginning to form their own buying difference 
| The importance of such a market (Maybelline 
cannot be overlooked by any adver- [./ 
GROUP SHOWN AS: tiser who wants to establish a one eee Oe 


j customers and entrench the adver-| 
tiser in the minds of a group of 
young women with money to spend.| gre 


: ate + Oe Approved 1934, was 1,050,000 while the aver, 

The vital place occupied by Faw- 4 7 1Gth y . by pest exhornes I <= the Alpprov 304, as Vou, e averag 
cett Women's Group on the list of | egin ear IM) ecco MASCARA | net i C. Se + ae D 
any advertiser of women’s products | This advertisement for Maybelline, from the above figures show an acty W 


A $ 8 | — ~ 
was brought out by figures sow: Fawcett Publications’ a recent issue of Fawcett Women’s 


Fawcett Women’s Grow \ 
Delivers 499,922 Bonus 1 


Comparison of the actual deliver, 
circulation of Fawcett Wome, 
Group for the first six months of j9», 
with the guaranteed circulation ; 
» | the same period reveals the astonjs 
+; | ing fact that this group, in spite 
cons Fr eh er ine ein |a recent increase in guarantee , 
ne Maybelline im the nee, ukva-emars gold end scart | ceeded guarantee requirements by a 0 
average of more than 455,000 or m 


repboltt 122 |than 45%. The average guarante, 
~ Ae \for the period of January to Jyp, 


‘habits, using money of their own. 


paca es ess which will last. 


| Vital as are other magazines which 
| keep customers reminded of favorite 
| brands, no other magazine or group | 


'is in such a position to create new 


more aptly demonstrat 


metal < ase at all reputable conmeric dealers Blech Maybelline 
foe beunemes .. . Beowm Maybelline for ons nde, a 


Maybelline ound 

ne has been proved 
lens throughout se 
A daily use by mib 


Maybelline Soon to 


bonus of more than 500,000 was 4, 


2 : celv 
ing the singularly important age- | a Gremp, supeered star Se ene Mh livered _? months wv the period e helt 
classification which this group! A record of consistent use of one Fawcett magazines. ered by the guarantee amounted ia 
reaches. A cross-section of Fawcett | medium is found in Maybelline, fa- only 1,000,000. This phenomeng . ae 
Women’s Group’s readers indicates | mous eye-beauty preparation. Long] issue. This unusually long record | growth which still continues js , a 
them to average approximately 25 | before Fawcett Women’s Group was | proves once more the amazing respon- outstanding proof of the hold whi ~— 
years of age. As similar figures | founded as such, this advertiser had| iveness of the Fawcett Women's Fawcett Women’s group exercises q a c 
show them to be, in more than 80% | been using True Confessions, the first | Group market—and its indispensabil- |the market of young women—ty Mer 
of cases, Wage earners or wage earn- | of the Fawcett women’s publications, | ity to the firm whose advertising | most liberal single buying group )—™ offe! 
ers’ wives, it becomes evident that | beginning with the February, 1922, |seeks women readers and customers. | America. paid 


HY! PUT FAWCETT) 


ITS THE GREATEST 
GROUP OF YOUNG WOMEN- 
THE REAL L/BERAL 
BUYERS IN THE WORLD ! 
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AMAZING RESPONSE 


10 FAWCETT DRUG 


WINDOW CONTEST 


Qver 1500 Requests For 
Displays Received 


Drug advertisers in Fawcett 
Women’s Group are currently re- 
ceiving a special merchandising 
nelp which is tying up hundreds of 
drug stores in every part of the 
country to their advertising appear- 
ing in the Group. Some months ago 
a contest was inaugurated by the 
Merchandising Staff. Druggists were 
offered prizes totaling $1,000 to be 
paid by Fawcett Publications, for 


the most attractive window displays 
featuring five advertisers whose 
copy was currently appearing in 
Fawcett Women’s Group magazines. 
Each druggist was given his choice 
of the five advertisers, from a list 


of over 20. The contest, advertised | 


to the retail drug trade, pulled im- 
mediate requests for display mate- 
rial. Within a few weeks these re- 
quests totaled over 1,500, with new 
druggists entering the contest daily 
by the dozens. 


This contest has proven beyond 
doubt that druggists everywhere will 
sponsor and display nationally adver- 
tised products whose manufacturers 
are willing to cooperate with them in 


moving merchandise from the 
shelves. 
This contest is as yet in full 


swing, with results undecided. The 
photographs already submitted by 
retailers in all sections for the de- 
cision of the judges indicate, how- 
ever, that the advertisers are re- 
ceiving an almost unprecedented 
degree of cooperation from their 
retailers, due solely to this Fawcett- 
sponsored contest. 


This 
Display of 
CERTIFIED 
DRUG PRODUCTS 


is sponsored by 
~ Faurcatt “Women's Grour — } 


Window display of a Chicago druggist, submitted among 
hundreds for the Fawcett Women's Group Window Dis- 
play Prize Contest. 


WOMENS GROUP//A570 


OUR LISTS: 


If REACHES 1.700.000 YOUNG WOMEN 
AT THE LOWEST RATE, PER PAGE PER THOUSAND 
IN THE WOMAN’S FIELD Guaranteed A.B.C. — 


NE principle I can’t overlook in buying space is just this: 
“I have to buy the greatest possible number of respon- 
sve readers at the lowest possible cost to my clients. 


“And that’s why Fawcett Women’s Group is my ‘number 


one buy’ in the women’s field. Here are 1,700,000 young 
women. Coupon returns show they are a very responsive 
group. So does their volume of correspondence with the 
magazine departments. They eat, wear, and otherwise use just 
as much food, clothing, cosmetics, drugs or what have you 
asany similar group of women. They buy just as many mouth- 
washes, toothpastes, soaps. Because they're young they con- 


sume more of many of these items. 


“They’re a very wealthy group — not as individuals perhaps 
but certainly as a market. Four out of five of them are wage 


52 Vanderbiit Ave. 
NEW YORK 


529 S. Seventh St. 
MINNEAPOLIS 


earners Of wage earners’ wives. 


“Being women they’re a natural market for cosmetics. 
They’re an equally natural market for food products. There’s 


a tremendous number of young housewives among them. 
A lot more of them soon will be housewives. In either case, 
all of them influence family purchases for food and home 
equipment. 


“And they are the least expensive of all groups to reach! 


“Whatever sells to women sells to them. It sells easier, 
probably because these women are young. They haven't 
become set in their buying habits. And with the low rate per 
page per thousand, guaranteed by the A.B.C., I know it will 
sell to them at /ess cost. What more can I ask in a magazine?”’ 


These are the lines along which keen space buyers are 
thinking these days. That’s why 275 new advertisers have 
entered Fawcett Women’s Group since January 1, 1934. 
Results have more than justified this thinking. Investigate 
Fawcett Women’s Group now. 


Greatest Youngs Women's Circulation of Any Magazine or Group 


360 N. Michigan Ave. 
CHICAGO 


705 Bendix Bldg. 
LOS ANGELES 


1642 Russ Bldg. 
SAN FRANCISCO 


9413 DIMES FROM 
SINGLE COLUMN 
ADVERTISEMENT 


Column In Fawcett Women’s 
Group Still Pulls 25 to 30 
A Day After 90 Days 


—__—. 


Succeeding Column Pulls 
Equally Well 


A cash return in dimes of 63% 
more than its cost was the record 


hung up in 90 days by a single col- 
umn advertisement which appeared 
in the July issue of Fawcett Wo- 
men’s Group over the signature of 
Tattoo, Inc. 

Tattoo, Inc., offered a sample lip- 
stick for 10 cents plus the coupon 
which appeared at the bottom of the 
column. In view of the cash _ re- 
quirement, such a response as was 
obtained was phenomenal. By the 
first of September, 90 days after 
Fawcett Women’s Group magazines 
appeared on the stands, 9,413 cou- 
pons and dimes had been received; 
and the inquiries were continuing to 
come in at the rate of 25 to 30 a 
day. 

Equally significant 
power of Fawcett Women’s Group 
is the fact that a similar column, 
using different copy but making the 
same offer, ran the following month 
in the same group of five magazines. 
At the end of 60 days it was doing 
as well as the July advertisement 
had done in a corresponding period. 


of the pulling 


This second piece of copy gives 
every indication of repeating the 
high record. As a result of this 


highly satisfactory test, Tattoo, Inc. 
will appear on the fourth covers of 
both the December, 1934, and the 
January, 1935, issues of Fawcett 
Women’s Group. 


| For Better Display | 


Magazine Display 
Rack Appeals 
to Druggists 


A compact and attractive display 
rack, used for the display of five 
magazines of Fawcett Women’s 
Group and several other magazines 
published by Fawcett Publications, 
Inc., has been meeting with the 
strong approval of druggists and 
stationers wherever it has been in- 
troduced. Taking up little’ floor 
space, it gives camplete display of 
the front covers of all magazines, 
making it easy for passers-by to 
note interesting articles listed. Ac- 
cording to store owners, the pres- 
ence of the rack in the store acts 
immediately to speed up sales of all 


the magazines shown. 
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Osborn Changes 
Style; Office 


* 
Opened in N.Y. 
Chicago, Oct. 11.—With the addi- 
tion of Frank H. Meeker to the or- 
ganization, Guy S. Osborn, Inc., has 
adopted a new name and opened a 
New York office, a 
with Mr. Meeker [jg 
in charge. bs 
The new style 
is Osborn, Scolaro 
& Meeker, Incor- 
porated. Guy 5. 
Osborn continues 
as president. Vice- 
presidents are 
Grey Sullivan, 
Mr. Meeker and 


Joseph R. Scolaro, 


who is in charge 
of the Detroit Guy S. Osborn 
office. Guy A. Osborn is secretary 


and J. Donald Scott 


The organization, 
in existence for about 
maintained offices in 
Louis and Detroit for the 
select group of newspapers repre- 
sented. The addition of Mr. Meeker 
means that a New York branch is 
available. The company emphasized 


treasurer. 

which has been 
50 years, has 
Chicago, St. 
small but 


the fact, however, that there is no 
change in its newspaper line-up. 

Guy S. Osborn, president of Osborn, 
Scolaro & Meeker, began his career 
with the Chicago Tribune. After 
seven years with that daily he en- 
tered the field of newspaper repre- 
sentatives, where he operated as an 
individual for 18 years. Seventeen 
years ago he incorporated when the 
organization became too large to be 
conducted conveniently as a one-man 
business. Mr. Sullivan and several 
of the other present executives joined 
him at that time. 


Stresses Young Outlook 


Despite his long experience, Mr. 
Osborn objects to being designated as 
a “veteran.” Several years ago he 
described his philosophy of business 
as being one of “youthfulness of 
spirit.” This creed, for which there 
has been a wide demand, explains 
his expansion into New York, Mr. 
Osborn said. 


Papers represented by the organi- 
zation in Chicago include the Wash- 
ington Post, Des Moines Register and 
Tribune, Baltimore Sun, Boston 
Globe, Minneapolis Tribune, St. Louis 
Globe-Democrat, New York Times, 
and Philadelphia Inquirer. He has 
represented each of these papers for 
from 14 to 30 years, Mr. Osborn 
pointed out. 


YEARS PROTECTION 
asad tele 
GEnrnaL @z1ecrarc: 


ee ALL “oe REFRIGERATORS 


fe $-- sol To gin 


| Inc.., 


SHOW HOW MAIL 
CAN BE TIED T0 
OTHER MEDIUMS 


D.M.ALA, Speakers Discuss 


Its Many Uses 


Boston, Mass., Oct. 11.—One of the 
most interesting parts of the 17th 
annual advertising and sales confer- 
ence of the Direct Mail Advertising 
Association was the general media 
session Wednesday morning. With 
C. A. Bethge of Chicago Mail Order 
Company presiding, the convention 
heard from four experts from other 
fields. 

E. H. P. James, sales promotion 
manager, National Broadcasting Com- 
pany, told how direct mail ties in 
with radio advertising; Spencer Huff- 
man, of the Baltimore News-Post, de- 
scribed “A Balanced Diet of News- 
paper and Direct Advertising;” Clin- 
ton C. Lawry, of Outdoor Advertising, 
told how direct mail and out- 


HOSTESS | 
| CUP CAKES | 


AT YOUR GROCERS 


Posters, 


Lithographed by CONTINENTAL, displayed nationally 


NYRI POSTERS 


IMPORTANT SALES CAMPAIGNS 


oe posters tie in closely 


with 


and advertising efforts 


ing’ 


the advertiser's other sales 


and emphasizing important sales 


campaigns 


99 


in a dominant, 


dramatic, 


convincing manner. 


The above posters for General Electric 


and Hostess Cake are the essence of 


good salesmanship . . . 


powertul in appeal . 


rich in color... 


. faithful in repro- 


duction. They stop the eye and the mind 


and drive home important sales 


features quickly and indelibly. 


pensive. 
“highlight- 


Posters by CONTINENTAL are not ex- 
From the standpoint of im- 
proved advertising effectiveness, their 


purchase is wise economy. 


A telephone call, wire, or letter will bring an expe- 


rienced CONTINENTAL man to your desk promptly. 


CONTINENTAL 


Lithogiiph 


Cleveland 


We Serve . CHEVROLET 


ETHYL GAS FISHER BODY 
C.& O. RY. GOODYEAR 
MARS CANDY EXIDE 


. CHRYSLER . 


LA PALINA 


NEW YORK 
DETROIT 
CINCINNATI 


. . PHILGAS 
PLYMOUTH 
FIRESTONE SINCLAIR GAS 


ind many others. 


CADILLAC 
DODGE BROTHERS 


(onporation 


CHICAGO 
PHILADELPHIA 
LOS ANGELES 


SHELL PETROLEUM 
GENERAL ELECTRIC 
MOBILGAS SOHTO GAS 


LEAPING ENERGY 


Use dated coffee for more energy, 
is the theme of a dynamic news- 
paper series now being released 


_by Stenderd Brands. 


door advertising may be coordinated, 
and Frank Herbert, of Popular Sci- 
ence Monthly, New York, discussed 
“Building Magazine Circulation by 
Mail.” 

Mr. James said radio gets results 
because it is friendly. Direct mail, 
he pointed out, may not only have 
that advantage, but it is an invalu- 
able adjunct to radio advertising be- 
cause it is flexible, directionable, 
speedy and adaptable to any budget; 
versatile because it may be applied 
at any point, and probably the most 
economical way to take advantage of 
mailing lists created by broadcasting. 


Relate Case Histories 


“Out of 187 NBC broadcasts in 1933,” 
he continued, “64 per cent made 
ofters of some kind. Novelties were 
used in 38 per cent of the cases, book- 
lets in 25 per cent, contests in 22 per 
cent, samples in 12 per cent and 
artists’ photographs in 3 per cent. 
The trend seems to be toward more 
booklets, a total of 60 being offered 
during the year. This premium has 
the advantage of appealing to the 
really interested prospect and no 
other.” 

Mr. Huffman, the newspaper repre- 
sentative, told of a twine company 
which increased sales appreciably by 
the use of newspaper advertising. 
Direct mail was used to keep buyers 


‘sold and to get the names of friends 


who might be interested. 

Mr. Huffman asserted that the 
salesman who can see only his own 
medium is rapidly passing out. The 
common problem of every salesman 


|of every medium is to get results for 


the advertiser. 
No Competition 


Mr. Lawry, the outdoor spokesman, 


|took somewhat the same attitude. 


“To the advertiser there can be no 
such thing as competitive mediums,” 
he said. “It is a question of how he 
can most efficiently reach his market 
with his appropriation. A single me- 
dium may be employed or a combina- 
tion of several may be advisable. If 
we are sincere we will be the first to 


| recognize and recommend this.” 


Selectivity is a common attribute 
of both direct mail and outdoor ad- 
vertising, he said. Mr. Lawry told of 


/a number of instances in which these 


| Sept. 29, at Grey Towers, 
Pa. 


| 


two mediums were lused exclusively 
in successful campaigns. 


Two Potts pars 
Start Winter Drives 


Pauline Palmer, Inc., Kansas City, 
Mo., whose advertising is handled by 
R. J. Potts & Co., is using 50-line copy 
in key newspapers to advertise its ex- 
ercises for facial rejuvenation, and 


will follow with women’s publications 


and some of the movie magazines. 

The Givens Products Company, an- 
other Potts client, which makes a 
gasoline filter for cars and trucks, 
and has for the past seven months 
used trade papers, is now starting to 
direct its copy to the consumer, in 
connection with the expansion of its 
distribution facilities. 


Women Open Season 
The first meeting of the 19th season 
of the Philadelphia Club of Adver- 
tising Women was held Saturday, 
Glenside, 


| viously 


Pedlar & Ayres 
Form New Sales, 
Agency Service 


New York, Oct. 11.—Louis C, Peg. 
lar, formerly president of Pedlar ¢@ 
Ryan, Inc., and Fairfax Ayres, pre. 
associated with Blair ¢@ 
| Company, Wall Street banking 
| house, have formed Pedlar & Ayres 
Inc., an organization having the 
| character of a general advertising 
;agency which will also take 
sales and distribution for 
|The new agency will 
| entire 16th floor at 369 
| Ave. 

Robert P. Gust Company, Inc., the 
national organization of manufac. 
turers’ sales agents, with offices ip 
a number of leading cities, will be 
affiliated with Pedlar & Ayres, Inc., 
and Robert P. Gust will be vice-presgi. 
dent and a director of the agenc) 

Mr. Ayres holds the office of presi- 
dent of Pedlar & Ayres, Inc., and 
Mr. Pedlar is operating vice-presi- 
dent and director. 

Harry H. Wright, for many years 
consultant on marketing problems, 
has been made secretary, vice-presi- 
dent and director. Another execu. 
tive who has been prominent in the 
advertising field is Carolyn T. R, 
Lewis, formerly managing editor 
of Harper's Bazaar and director of 
publicity for Mallinson Silks and 
more recently head of her own ad- 
vertising service. 


Over 
Clients, 
occupy the 

Lexington 


“‘T consider Nation’s Bus- 
iness one of my most de- 
pendable sources of cur- 
rent business thought.” 
E. J. BARTLETT, 

Pres. 


The Baker-Raulang Co. 
Cleveland, Ohio 


MR. BARTLETT is one 
of the 31,050 executives 
whoreceive Nation’s Busi- 
ness because of member- 
ship in the United States 
Chamber of Commerce. 


The membership sub- 
scribers, originally the 


| only subscribers, now con- 


stitute 12% of the total net 


paid circulationof 253,227. 


——_——— 


Somethin ng 
on the Ball! 


Pitchers like Gomez and Warnecke 
are few and far between, That 
“something” they put on the ball 
has won a big majority of their 
games for them. 

BAKERS’ HELPER has “Some 
thing on the ball” to help it to wit 
and hold the confidence of better 
bakers. That “something on the 
ball” has made it the best read 
bakery publication. 

Its straightforward, unbiased ed 
itorial policy sells itself to thinking 
bakers without the aid of premiums 
or special offers. 


Census figures show that 7,775 bak 


ers do 90.6% of the business 
BAKERS’ HELPER’s non-pre 


mium circulation parallels thes¢ 
figures. As a result your adver 
tisement will be read by bakers 
with buying power. 


BAKERSHELPER 


‘| macazine ¥ BAKERY PRACTICE »y MANAGEMENT 


Helping Bakers for Almost 
Half a Century 


® (liv 


330 S. Wells St., Chicago, Ill. 
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Information 
forAdvertisers 


The following documents may be 
without charge by any 
advertiser or advertising 


secured 
national 


y from the companies sponsor- 
ing them, or through ADVERTISING 


\ ij. Route List of Portland Re-| 
Druggists. 
Portland Oregonian has just 
esyod a new and complete route list 
iil druggists in Portland, Ore., 


whi should prove of value to na- 
advertisers and agencies desir- 
ing to contact this group of Portland 
retailers. 

No. 647. $33,000,000 Now Available 


Repair and Modernization of 

Votion Picture Theaters. 

A survey of the possibilities for re- 
modeling, repairing and renovation 
of legitimate theaters and motion 
picture houses. Issued jointly by 
Yotion Picture Herald, Motion Pic- 
‘ure Daily, and Better Theatres. 


No. 648. 100% Retail Grocery and 

Drug Store Survey. 

An exceptionally complete survey 
{ distribution and sales standing of 
an innumerable number of products 
in the grocery and drug fields, made 
by the Spokesman-Review and Chron- 
icle among Spokane retailers. The 
food surveys, which have been com- 
pleted and tabulated, cover 19 classi- 
feations and 131 products, while the 
irug survey, to be released shortly, 
covers 39 classifications and 301 prod- 
ts. The surveys, which are issued 
separately for each classification, con- 
tain a wealth of material on the met- 
ropolitan Spokane market, as well as 
on the sales and distribution standing 
f the enumerated brands. A special 
feature is a confidential page, not re- 
leased to any competitive company, 
which details the distribution and 
sales popularity of each of the brands 
studied in nine Spokane districts, 
and also among buying organizations. 


No. 649. Radio Enhances Two Dis- 
tinguished Names. 

A beautiful brochure published by 
National Broadcasting Company 
which tells the story of the Cadillac 
symphony orchestra concerts. It will 
be cherished by lovers of fine print- 
ing, and also by lovers of music, be- 
cause it contains a complete record 
{ the concert series, together with 
tief sketches of the featured artists 
and conductors. 

No. 650. Surveys of the Cereal Mar- 
ket and Alcoholic Beverage Market 
of Atlantic City. 

Published by the Press-Union Pub- 
ishing Company, these surveys not 
uly detail brand preferences in their 
respective fields, but a number of 
ther important bits of information, 
‘uch as retail selling price, etc., as 
Well as statistics on the market. 

No. 622. Circulation Facts. 

An excellently prepared detailed 
lalysis of the circulation distribu- 
nh of the Oklahoman and Times, 

‘OWing the location of the readers 
‘this publication and also of the 

nlay Oklahoman. Also contains 

Nuch data on the market and its 
‘Ying habits. 


Sil. Indenti-Sign. 
A complete catalog showing the 
‘merous types of dealer identifica- 
signs developed by Neon Prod- 
“ts, Ine. Gives complete descrip- 
n, and reproduces each type of 
fn in natural color. 


‘. 548. For Modern Business 
Printers . . . Lithographers. 
A very well prepared portfolio | 
“Wing the various mill brand | 
“ders of International Paper Com. | 
“ty. Especially interesting be-| 
“se it contains a wide variety of | 
“ated specimens, together with a/ 
tber of suggestions of value to | 
‘Oters, advertisers, etc. 
834. Two Hundred Thousand | 
Fingerprints. 
‘ booklet giving the results of an. 
‘Nination by fingerprint experts of | 


£32 pie f Time taken f sub- 
ot then tial + ncsectd tne story Debate Value 
of “cover-to-cover readership” in/ . 
unique and convincing fashion. of Testing on 
. 
Mail Efforts 


Mass., Oct. 12.—M. B. 
executive vice-president, 
Life & Casualty Insurance 
Company, and C. E. Ball, advertising 
| manager, Skelly Oil Company, de- 
No. 644. 20 Years of Service. | bated, respectively, pro and con, the 
An unusual brochure outlining the | subject “Resolved, All Direct Mail 
20 years of service which The Day, | Advertising Can Be Successfully 
New York Jewish language paper, | Tested,” before one of the sessions 
has rendered to its market, with an|of the Direct Mail Advertising As- 
explanation of the size and type of | sociation here this week. 
the market, its responsiveness to] Mr. Salisbury contended that the 
advertising, etc. | success of pieces 


No. 462. Route List of Retail and 
Wholesale Grocers. 


A complete list of groceries in | 
Louisville, arranged geographically. Boston, 
Also a route list of drug stores. | Salisbury, 
Published by The Courier-Journal | Postal 
and Louisville Times. 


| 1argely on the ingenuity, intelli- 
gence and ability of the person con- 
ducting a test, but that the success 
of a test consists in finding out which 
of two pieces is better, before a large 
'sum is spent on a campaign. 

He urged that ten per cent of any 
projected direct mail campaign 
might profitably be spent on a pre- 


would surely be saved. 


Not All Can Be Tested 
Other points offered were that 
it is the relative percentages of in- 
crease in business from two pieces, 
;}not gross increases, that measure 
value of a test; that one person 
should conduct any test since con- 
fusion of aims and analysis comes 


liminary test since the ten per cent | 


that other influences on sales could 
be disregarded, if care were taken 
to select different locations having 
about the same general conditions 
or similar groups of customers, and 
that care in checking results is nec. 
essary. 

For the negative, Mr. Ball declared 
|that much direct mail advertising 
jcan be successfully tested, but not 
all. He pointed out that in some 
instances a test would be uneconomi- 


| 


cal; in others, it might unduly de- 


|lay a campaign, and in still others 
it might be misleading because of 
|personal factors in selling. Condi- 
|tions may change radically, he sug- 
|gested, within the short period be- 
tween planning a direct mail cam- 


behind it.” 


Associates 
* 


ATLANTA JOURNAL 
BALTIMORE SUN 
BIRMINGHAM NEWS 
BOSTON HERALD 
BUFFALO TIMES 
CHICAGO DAILY NEWS 
CINCINNATI ENQUIRER 
CLEVELAND PLAIN DEALER 
DALLAS NEWS 
DETROIT NEWS 
INDIANAPOLIS STAR 
MEMPHIS COMMERCIAL APPEAL 
MILWAUKEE JOURNAL 
MINNEAPOLIS JOURNAL 
NEW ORLEANS ITEM-TRIBUNE 
NEW YORK HERALD TRIBUNE 
OMAHA WORLD-HERALD 
PHILADELPHIA RECORD 
PITTSBURGH PRESS 
ST. LOUIS GLOBE-DEMOCRAT 
WASHINGTON STAR 
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Gossip 


When big things are stirring there is bound to be gossip. 
Already some of the news about THIS WEEK is out. 
One rumor is that 14 leading newspapers are behind it. 
Well, that is wrong. There are 21 leading newspapers 
And they are the newspapers whose circula- 
tions cover 21 of the major distribution centers east of 
the Rockies. Here’s a quick picture of THIS WEEK: 
A well-balanced weekly magazine with only first-run 
fiction, good articles and the best of illustrations. 
Printed in colorgravure. And if you don’t mind figures, 
a non-duplicating circulation of over 4,000,000 con- 
centrated in America’s *‘A’’ market which does 88% of 
our retail business. But you don’t have to depend on 
gossip for THIS WEEK’S story. We can give you all 
the facts in five minutes’ time. And when you hear the 
story of its low cost, its concentrated coverage and— 


most important of all—its double advertising value, you 


will see why THIS WEEK is being so widely discussed. 
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GETS QUICK RESULTS 


$100°° 
REWARD 


A reward of $100.00 ix of 
fered for information brat 
ing directly to the recovery 
of the cartons @ shown 
herewith, exact sive, which 
contained the high exple 
tive which © a» stolen from 4 
wag azine in the Kemungton 
Arms Park. Moodey sight 
hawt 


Immunity Is Guaranteed 


WARNING! 


Finder should leave the 
material ontouched and 
phone immediately — 


NIGHT OR DAY 


nue REMINGTON ARMS co 


Phone Number 3-413! 


Five-column advertisement in the 
"Bridgeport Times-Star" of Oct. 4 in 
which Remington Arms Company offers 
a reward and no questions asked for re- 
turn of a carton of high explosive stolen 
from the plant Oct. 2. The material 
was located the day this copy ran, 
Frank J. Kahrs, advertising manager 
reports, but whether or not the reward 
did the trick he does not know. 


LOCAL CAMPAIGN 
CUTS LOSSES ON 
RETURNED GOODS 


Kansas City Merchants Work 
Out Own Salvation 


Kansas City, Mo., Oct. 11—Be- 
cause results of their original cam- 
paign to reduce losses due to re- 
turned goods have far exceeded the 
most optimistic estimates, local 
merchants have launched a new 
newspaper drive on the same _ sub- 
ject, designed to consolidate their 
gains and, if possible, further re- 
duce the amount of merchandise 
brought back for credit or exchange. 

The initial campaign of the Mer- 
chants’ Association followed 
tion by the association of a 
standards for returned goods. 


adop- 
set of 
The 


standards, which became. effective 
June 1, provide that merchandise 
out of the store for five business 
days or more is not returnable; 
sales checks must accompany each 
return; yard goods cut from bolt 
not returnable if less than two 
yards, returnable at a 50 per cent 


loss if between two and three yards, 
and at a 25 per cent loss if 
three yards. 

Soiled, 
ure not 
bathing 


over 


worn or 
returnable, are 
suits, and 
brassieres, hair brushes, hair goods, 
mattresses and bedding, rubber 
and sundries, toothbrushes, 
or “underwear touching body.” 
Returns usually slump during the 
summer months, but adoption of the 


damaged 
and 
combs, 


goods 
neither 
corset 


goods 


new regulations, together with the 
advertising, this year resulted in a 
decline almost twice as large as 


that of last year. 
Cartoons Utilized 


The new campaign, which utilizes 
both dailies and weeklies, is of car- 
toon type, and pokes fun at the idea 
of returning goods, except for cause. 

One advertisement, for example, 
shows a young lady holding a fistful 
of her boy friend's hair. Evidently, 
he has just made some nasty crack, 
aus the young lady is saying, “You 
just take that back, smarty.” 
The text, carrying out the humorous 
stvle, says: 

“Sometimes they begin early; 
probably the will grow up to 
be a merchant, and the girl will buy 


can 


boy 


things from him and continue to 
make him ‘take them. back.’ 

“The ‘returned goods evil’ is a 
serious menace to business recov- | 


ery; it leads to higher prices which 
burden to all retail 
such goods usually 


are a 
for 


customers 


sold at a loss as soiled or slightly 
damaged. 

“Your assistance in reducing the 
‘return evil’ will enable Kansas City 
merchants to offer you larger stocks 
of clean, fresh merchandise at lower 
prices.” 

In connection with the newspaper 
campaign, the Merchants’ Associa- 
tion is also conducting an educa- 
tional campaign among salespeople, 
designed to induce more thorough 
and careful selling, thus automat- 
ically reducing the necessity for re- 
turns. 


Appoints Distributors 
Beverage Sales-Promotion Company, 
New York, has appointed Schneide- 
reith & Sons, Baltimore, as exclusive 
agency for the sale of its point-of- 
purchase products in Maryland. 


Joins Allied Group 


The Henry J. Kaufman Advertising 


Agency, Washington, D. C., has 
joined the Allied Service Agencies 
network. 


Pioneer Plans 
Frontal Attack 
on “‘Sloppy Sox’’ 


Philadelphia, Pa., Oct. 11.—In an 
interesting attempt to weaken the 
defenses of the group most notable | 
for its attacks on that ancient insti- | 
tution, the men’s garter, Pioneer | 
Suspender Company has introduced | 
the “Collegiate garter.” 


Since the garterless leg first be- 
came prominent in college halls and | 
on the college campus, 
spread to the nation’s high schools 
and even, to a limited extent, to 
the marts of commerce, Pioneer has 
decided to attack the disease at its 
source, with a new product and a 
new package which it hopes will be 
well-nigh irresistible to the suscep- 
tible seeker after knowledge. 


The Collegiate garter is an en- 


whence it | 


maker’s art, and its package too 
strikes a new note in garter pack- 
ing. It is a transparent 
roughly about an inch high, two 
inches wide, and five or six inches 
long. The name of the product is 


printed directly on the heavy trans- | 


parent material used, and the cus- 
tomer may examine the merchan- 
dise without opening the sealed con- 
tainer. 

In announcing the new 
Moriz M. Dreyfus of Pioneer 
serted that it was one answer to the 
current trend toward “go without- 


as- 


ism.” “It has been our theory,” he 
said, “that quality merchandise cor- 


rectly styled, attractively packaged | 


and developed with ingenuity to 


meet current consumer wishes, will | 


do as much as any other single 


factor to put clothes back on men.” 


Wenberg to Liggett 


Olaf Wenberg, formerly with Gen. 


eral Electric Company, Schenectady. | 
N. Y., has joined the staff of Carr 


| tirely new version of the garter-| Liggett, Inc., Cleveland. 


Smacks, Ine. 


men who 


secgrempang. nanan te 


Brodie. 


must be 


RS i PME: SE 


MR. BULLFINCH 


As real to many an advertising man as 
the client he takes to lunch is Mr. S. Bull- 


finch, portly Postfiction president of Wet 


As real to many an 
handle his 
eminent Postfic 
T. Tattersall Byrd; that astute young ac- 


count representative, William Alexander 


As real to many a Postfiection reader as 


the candy he pockets at the cigar stand 
are Wet Smack Candy Bars. 

i For, humorous or serious, Post char- 
acters are real. Millions of readers know 
; them, like them, wouldn’t think of miss- 


ing the latest episode of their adventures, 


advertiser as the 
account are that 


tion agency president, ; 


powmoe 


He 
i 
; 


L you've never stopped to 
think about it, you may 
have missed the close connec- 
tion between the interest of 
Post advertisers and the inter- 
est in Post characters. But 


there’s avery real relationship. 
It’s because of their interest 
in the characters of the Post 


that readers return week after 


today. 


old friends, too. 


week to see what the Post has 


And it’s because of their 
faith in the character of the 
Post that Post readers look 
upon the firms represented 


in the advertising pages as 


Friends like General Elec- 


tric and Edison Mazda Lamps, 


Y POSTE 
SWITCH ON GE. MAZDA 


near and far. They are trusted, 


Evening Post. 


Why not enlist the power 


packet, 


product, | 


for instance. They are known 


respected. And a great deal of 
their fame, General Electric 
believes,is due to its unfailing 


appearance in The Saturday 


of the Post in the sale of your 


product? If you make it well, 


| Carlisle Joins Boston 


Office of Doremus & Co, 


Donald T. Carlisle has joined t), 
staff of Doremus & Co at the Ne, 
| England headquarters in Boston, fo) 
| lowing 18 years in advertising 
| After several years with David Wij, 
| liams 


Publishing Company, Ne, 
| York, Thielecke Advertising (Con 
|}pany, Chicago, and Locomotiys 
Stoker Company, Westinghcuse <j) 


Brake Company subsidiary, he joineg 
George Batten Company in 1920 ang 
was associated with this agency ang 
Batten, Barton, Durstine & Osbor 
Inc., for 12 years, resigning to becon, 
vice-president of William Esty & ¢, 
| with whom he remained until a yea 
ago. 


Dentists’ Fight Restrictions 


The Wisconsin state board 4 
dental examiners, prohibiting the ys 
of signs on any building except tha: 
|in which the dental firm has offices 
|has been overruled by the Wisconsj; 
supreme court, which says that an) 
dentist may use purely educationa 
advertising. 


LAMPS 


present it to Post reade 


And watch your sales ¢° 
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WON'T CHANGE 
PRICE-FIXING 


Richberg Emphasizes His 
Belief in Profits 


Chicago, Oct. 9.—Charging that 
yoits of NRA moves to eliminate 
fixing and production clauses 
von) industry codes were more or 
oss deliberate misrepresentations 

own and others’ statements 
nd activities, Donald R. Richberg, 
director of the national 
council told the Rotary 
today that no. special 
policy on these subjects 


executive 
mergzency 
Club here 
hange in 


| was 


POLICY OF NRA 


was contemplated and 


audience not to be misled by rumors. 

“Under the law of the NRA,” he 
said, “temporary restrictions upon 
production were expressly 
ized and destructive 
declared an evil. There were 
also reasonable demands for price 
filing requirements in codes, so that 
various unfair competitive practices 
might be eradicated through open 
price quotations. 

“All these code provisions affect- 
ing production volume or price com- 
petition that have received public 
criticism in recent months were ap- 
yroved with two reservations always 
implied and frequently expressed. 

“First, they were experiments in 
ndustrial self-government which 
should be given a fair trial as an 
emergency measure. In many codes 
such as the steel code approval was 
iven only for a definite trial period. 


Prevents Unfair Cartels 


code 
elim- 


“Second, no approval of any 
was intended to sanction the 


READERS 
0) SMILE AT MR. BULLFINCH 


reade 


urged his | 


author- | 
price-cutting | 


|/essential to their welfare.” 


| petition, he 


ination of fair competition in the|to any form of socialistic state con- 


production of all goods that the/trol of industry, the general use of | 


market would absorb at the lowest 
prices at which they could be pro- 
duced and distributed without loss. 
It is my contention that every code 


|cartel methods of production control 
and price fixing would be not only 
destructive of our industrial system, 
but also destructive of our poli- 


has operated in accordance with tical system and our constitutional 
these principles.” liberties,” he asserted. 
The original goal was to protect 


Hotchkin Dies 
Funeral services were held this 
week for William R. Hotchkin, retail 
advertising man who operated a syn- 


fair competition from unfair compe: 
tition which had been in the habit 
of fixing prices for its own ends, 
Mr. Richberg said, adding that “cer- 
tainly 
long tolerate any private monopo- 
listic control of the levels of pro- 
duction and prices in the industries 


ten years and previously had been 
advertising manager of Wanamaker’s 
jand Gimbel’s, New York. 
author of several books on retail | 
management and advertising. 


Has Pudding Campaign 


Handled by Doremus & Co., Inc.., 
| Boston, copy for Rounds 
puddings, a new spice pudding, 
Rounds cocoa and malt cocoa 
appear in Boston newspapers 
| trade journals after Oct. 15. Rounds- 
|/man Food Products, Ine., Newton 
am) | Lower Falls, Mass., is the maker. 


The right of business men to as- 
sociate freely for the preservation 
of fair competition should be pro- 
tected against the inclination of 
some business men to associate for 
the purpose of restricting fair com- 
said. 

“So long as we are seeking to 
preserve a competitive economy and 
are genuinely opposed (as | 


and 
will 
and 


@3 MAZDA LAMPS 


“For thirty-five years we have used the 
uncanny power of The Saturday Evening 
Post to make friends for General Electric 
and Edison MAZDA Lamps. The results 
are clear. Today our products are known 
throughout America and are sold by more 
than 70,000 dealers. 


“The Post has been the principal means 
of acquainting people everywhere with 
MAZDA lamps of General Electric man- 
ufacture. Its editorial policy has been 
ideal for our purposes, and our use of it 
has been a very profitable investment. 


“We firmly believe that General Electric 
and Edison MAZDA Lamps could not 
have occupied their present position of 
leadership if it had not been for our con- 
stant appearance in Post pages. We con- 
sider The Saturday Evening Post the 
principal medium for the advertising of 
all our products.” 


HE POWER THAT BRINGS NATIONAL REPUTATION TO AUTHORS AND 


.o@FE TO THEIR CHARACTERS IS THE SAME POWER THAT GIVES NA- 
ONAL REPUTATION TO ADVERTISERS AND LIFE TO THEIR TRADE 4 


CODE 


o 


SATURDAY EVENING POST 


the American people will not | dicate serving department stores for | 


He was | 


| 


steamed | 


NEW TYPE COPY 


ANAME YOU 
CAN TRUST 


~ 

come =a ae 

— fe SS | --- 

pT 7 SQUTRD Ades Tetiewe fe: ae on 

es ES -< 1.90 ee pare eoTenaan 

SQUIER Cat Lime O8 wn a 

see | Sere] =e 
FEATURED AT LEADING DRUG STORES 


New type of newspaper advertis- 
ing now appearing in selected 
markets in which a number of items 
in the Squibb line are featured, 
as well as a contination offer. 


Squibb Affirms 
Its Belief in 
Truthful Copy 


New York, Oct. 11.—Born under 


| the shadow of Tugwellism and Cope- 


landism, the spread of E. R. Squibb 


| & Sons in the Saturday Evening Post 
1 g 


this week, “and the truth shall make 
you free,’ expresses a philosophy on 
the future of advertising as well as 


|}on the ethics of making and selling 
| medicinal products. 


| 


The copy was prepared by Geyer- 
Cornell, Paul Cornell, president, hav- 
ing recently given a talk on adver- 
tising in which he discovered a trend 
back toward the simplicity of Amer- 
ican Colonial times and a growing 
appreciation of the fact that adver- 
tising, to live, must be truthful, and 
free from the half truths or worse, 
which produced the restrictive ges- 
tures of the past year. 

The spread is simplicity itself, 
plain and unembellished. It makes a 
statement on advertising in the pro- 
prietary field in particular, but one 
which also has applications else- 
where, and harmonizes with the 
work of the Proprietary Association 
in attempting to purge advertising in 
that field. 

“Humanity has never gone for- 
ward in its conquest of disease, save 
in the light of truth,” the advertise- 
ment states. ‘We hold these things 
to be true: no man, nor any com- 
pany of men, has the right to claim, 
for any medicinal product, a virtue 
which it does not possess; to create, 
in the minds of human beings who 
seek release from suffering, a hope 
that is built upon such claims.” 

It touches upon the responsibility 
of makers of medicinal products and 
ends with the declaration that E. R. 
Squibb & Sons, “shall fulfill our trust 
to human beings with devotion to 
truth, so that the name of Squibb 
shall always be ‘a name you can 
trust.’ ”’ 


Breunig Treasurer 


for Art Directors 


John B. Breunig has been elected 
treasurer of the Art Directors’ Club 
of Chicago, it was announced follow- 
ing the annual meeting last week. 
The contest was so close that the re- 
sult was in doubt for some time. 

Mr. Breunig is assistant to E. 
Willis Jones at Needham, Louis & 
Brorby. 


Four pe Agency 


MacManus, John & Adams, Inc., De- 
troit, have been appointed to place 
advertising of Dowell, Inc., Dow 
Chemical Company subsidiary, Mid- 
land, Mich.; Howard Crawford Com- 
pany, Detroit; Heller Bros., Newark, 
N. J.; and A. Peters & Co., Detroit. 


Trade papers and direct mail will be 
used by the first three and local news- 


papers and radio for the last account. 
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How's Business ? 


Don’t make it an idle question. If you really want to know, we can tell you, as far as news. 
paper advertising is concerned. 


If you publish a newspaper, large or small F 


We can tell you what advertising is running in other papers and 
not in yours. . 


What accounts are running in other cities of your size and not 
in yours. 


What manufacturers are running in other papers in your state and 


not in yours. 


We can tell you what papers and what space each of these 
manufacturers is using. 


We can match your progress with that of the other papers in 
your state... the progress of your state as a whole with the 


country as a whole, or with any other individual state. 


If you are an advertiser, big or little 


We can show you and your agent how your newspaper adver- 
tising stacks up with your competition . . . in the country las a 


whole ... in any state... in any city . . . in any newspaper. 


We can tell you and your agent in what cities you and each of 


your competitors are matching advertising dollars. 


We can tell you and your agent what space you and each of 
your competitors are using, in each paper, in each city. 
Are you out-advertising your competitor in each market or is he 


10\ 
out-advertising you? We can tell you or your agent. C 
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For every publisher 


in every city of 10,000 population, we have a service with which 


newspaper advertising can be more intelligently and more success- 


fully sold. 


For every advertiser .. . q 


we have a service through the use of which advertising appropria- 


tions can be more intelligently and more profitably invested. 


uae a 25 oe as 


We have the only exact answer to the question “How's Business?” 
But the mere answer to How's Business?’ is not helpful . . . it may not even be comforting. 


The answer to how it can be improved for the publisher who sells advertising and the manufacturer 


~< Mw a sate — a » aa lei sas . 
* Be = pee “oe ae st 3 
me ee re aoe + 
syeg tt fs 
ide i ee 
ra i as le , 
—_ es rl ae 


who buys it is more important, and is more often than not found in the reports of Media Records. 


In his speech before the Advertising Club of Washington on Tuesday of this week, 
Mr. Wm. D. Nugent, Vice President of Media Records, Inc., outlined a plan by which 
newspaper executives can make newspaper advertising one of the major factors in 


the entire recovery program. 


To the end that the efforts of newspaper publishers and newspaper executives may 
be coordinated in the development of business through the development of news- 
paper advertising, Mr. Nugent will be glad to meet with any group of publishers— 
national, state or city—to discuss with them the direction of this effort and the 


Media Records facts upon which it is based. 


MEDIA. 


em 


Gi J 


{ 


MEDIA RECORDS, Inc. 


330 West 42nd Street 
NEW YORK CITY 


10 West Madison St. 174 East Long St. 25 Kearny St. 
Chiesse, i. Columbus, Ohio San Francisco, Calif. 
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Joins Traffic Audit 


Roy A. Wilson, field engineer for 
the Outdoor Advertising Association 
of Pennsylvania, who just completed 


an evaluation survey of all the poster 
panels in the state, has resigned from 
that position to join the Traffic Audit | 
Bureau, New York. 


iving in New York? 


Check on the merits of the Prince George Hotel. 

Lots of advertising people stay here. Perhaps you 

will like it, too. 

® Convenient—Five minutes to Grand Central by 
subway. 

® Complete—1000 rooms with bath. 5 restaurants. 
Tap room. Radio rooms. Sun roof. Library. 

® Environment—Visit us and see what we mean. 

® Economical—Daily rates—room with private 
bath for one from $2; for two from $3. 
Monthly rates from $45 for room and private 
bath. 
Meals range from .40. 


Send for new booklet 


PRINCE GEORGE HOTEL 


Alburn M., Gutterson, Manager 
27th to 28th Streets (just off Fifth Avenue) 


New York | 


_ Printing and Adver- 
] tising Advisers 

| We assist in securing cata- 
logue compilers, advertising 

| men, editors, or proper 
! agency service, and render 
| any other assistance we can 
| toward the promotion, prep- 
| aration and printing of 
| catalogues and publications 


| ! and most com pletel Y quipped 
printing plants in the United States 


Printers 


Artists : Engravers : Electrotypers 


Den 


Our SPECIALTIES 


(1) Catalogues 
(2) Booklets 

| (3) Trade Papers 
(4) Magazines 

| (5) House Organs 
| (6) Price Lists 

(7) Also Printing 


Such as Proceedings, Directories, 
Histories, Books and the like. Our 
complete Printing Equipment, all or 
any part of which is at your command, 
embraces: 


PROPER QUALITY 


QUICK DELIVERY 


RIGHT PRICE 


Catalogue and Publication 


Make a Printing Connection with a Specialist 
and a Large and Reliable Printing House 


Business Methods and Financial Standing the Highest. (Inquire of Credit Agencies and First National Bank, Chicago, Illinois) 


Because of up-to-date equipment and best workmen 
Because of automatic machinery—day and night service 
Because of superior facilities and efficient management 


Our large and growing business is because | | 


Lux to Revive 


Musical Hits 


in New Series 


New York, Oct. 11.—Lever Broth- 
ers Company will stage a series of | 
full-hour Sunday broadcasts this fall 
and winter, reviving famous musical 
plays of yesterday and today. Lux 
will sponsor these programs. 

The first presentation in the series 
will see Miriam Hopkins and John 
Boles in “Seventh Heaven” at 2:30 
p. m., EST, Oct. 14. While the same 
hour will accommodate the Lux pro- 


gram on succeeding Sundays, both 
the play and the actors will be 
changed each week. The list wiil 


not be made public in advance and 
as far as possible, the original stars 
will be presented in the shows in 
which they once stirred applause. 
“Seventh Heaven,’ written orig- 
inally for the stage, proved equally 
adaptable to the screen and was one 


of the film hits of 1933. A nation- 
wide NBC network will carry the 
new feature. 


Evangelical Press Moves 

The Evangelical Press, Cleveland, 
will move to Harrisburg, Pa., where 
it has a publishing plant. 


DAY and NIGHT 
Operation 


The best quality work 
handled by daylight 


r . . . . 
You will find upon investi- | 


gation that we appreciate 

catalogue and publication | 
requirements and that our | 
service meets all demands 


"Use NEW TYPE for | 


Catalogues and | 
Advertisements 


We have a large battery of type cast- 
ing machines and with our system— 

| having our own type foundry—we use 
the type once only, unless ordered held 
by customers for future editions. 


Clean Linotype 
and Monotype 
Faces 


ers Sh : : 5 Ss We have a large number of linotype | 
TYPESETTING of satisfied customers, because of repeat and monotype machines and they a 1} 
(Linotype, Monotype and Hand) orders. We are always pleased to give the | in the hands of expert operators. We | || 
| s : ples have the standard faces, and special | 
PRESSWORK names of a dozen or more of our customers | type faces will ve furnished if desired. ] 
| (The Usual, a0 well ac Color) to persons or firms contemplating placing 
. . ° e ~ | 
The U BINDING anne printing orders with us. Don’t you owe it Good Presswork | | 
(The Usual, also Machine Gathering, 
Covetian and Wieelees fading) to yourself to find out what we can do | We havea large number of up-to-date | 
7 > presses—the usual, also color presses | | 
MAILING for you: —and our pressmen and feeders are | 
ELECTROTYPING :: the best. | | 
g ENGRAVING ee — | 
= DESIGNING sonsulting with us about your printing sad | 
= ART WORK problems and asking for estimates does not be Ba me . 
he If you want advertising service, plan- place ag under ony obligation whatever. ae ing ervice | 
ning, illustrating, copy writing, and as- —_— = =— aes We have up-to-date gathering, stitch- | 
sistance or information of any sort in ing and covering machines; also do 


ing, we will be glad to assist or advise 
you. If desired, we mail your printed 
matter direct from Chicago—the cen- 


| 

} 

| regard to your advertising and print- 
' 

| tral distributing point. 


(We Are Strong on Our Specialties) 


Printing Products Corporation 


CATALOGUE AND PUBLICATION PRINTERS 
ARTISTS, ENGRAVERS, ELECTROTYPERS 


Polk and La Salle Streets, Chicago, Illinois 


Executives: 
LUTHER C. ROGERS, Chairman 
Board Directors 
A. R. SCHULZ, Pres. and Genl. Mgr. 
|| W._E. FREELAND, Secretary and 
| Treasurer 


1 


Let Us Estimate on Your Next Printing | 


The LARGE and the SMALL ORDERS 


wireless binding. The facilities of our 
bindery and mailing departments are 
so large that we deliver to the post- 
office or customers as fast as the 
| Presses print. 


— 


Executives: 
H. J. WHITCOMB, 
Jice President Publication Sales 


J. W. HUTCHINSON, 


ice President Catalogue Sales 


humorist, has been engaged by Croft 


Getting Personal 


Charles Coiner (Ayer), William Fairchild (K.H.&P.), Tom Erwin 
(L.&M.) and Gene Davis (Y.&R.) have made important contributions 
to a symposium conducted by L. Bamberger & Co., Newark, to fing 
out what stout women can do to camouflage their excess poundage. 
Their advice is so interesting and logical that it is certain to be 
widely disseminated. . . 


Edwin A. Sutphin, assistant a.m. of the New York Sun, has re. 
turned from several weeks in the far west on business and pleasure 
with a number of delightful experiences to cherish in his memory, 
The most memorable was the viewing of a sunrise from the summit 
of Pike’s Peak... 

Harry Hughes, in charge of the book advertising at the Sun and 
a West Point graduate, spent his vacation teaching a National Guard 
unit how to handle heavy tanks. 

Alicia M. Tobin, who took the name Frances Ingram for adver- 
tising purposes seven years ago, has awakened with a start to the 
fact that her real name is no longer useful for identification. To end 
confusion, she has added her advertising name to her rightful one on 
the name plate of the 18th Street apartment she shares with Wichie. 
a remarkably intelligent cageless canary... 

The stork, carrying a nine-pound boy, paid its first call this week 
at the menage of Morris (“Murphy”) Frank (Presbrey). The lordly 
young gentleman at E-W is Les Rounds, brand new papa of a brand 
new girl, Priscilla. Until the smugness wears off, staff mates, using 
a shrill falsetto, will address Les as “Priscilla”... 

Dude ranch proprietors can thank Ray Wilken, a.m. of the News, 
and Arthur Cobb, Jr., (P.&R.) for the boom they will enjoy next sum. 
mer. Nothing more than a glimpse of either one of them since their 
return from long vacations spent on western ranches is needed to sell 
this type of vacation. . . 


Bill Myers, Jr., McGraw-Hill copy service man, makes a hobby 
of geography and exploration and takes great pride in his specially 
bound sets of National Geographic. His 12-year-old son shares the 
hobby and amazes his teachers with his knowledge of geography... 

Curt Harrison, Photoplay, finally accomplished his suppressed 
desire when he made a hole in one at Beverly Golf Club, October 
7... Harry J. Hulburt, Redbook, who is president of the Agate Club, 
realized that his members are red-hot baseball fans and converted 
the luncheon October 8 into a radio broadcasting party, with Paul 
Dean and Schoolboy Rowe as the star performers. 

Stanley G. Swanberg, San Francisco manager for Botsford, Con- 
stantine & Gardner, who used to teach advertising in Chicago, is 
conducting classes in his favorite subject at the extension division 
of the University of California in San Francisco. . 


Joe! Chandler Harris, Jr., Southern manager for Kelly-Smith, 
has been made a member of the executive board of the Georgia 
Tech alumni association. Lois Murphy authored an interesting 


varn about Chicago’s famous and historic Agate Club in the first 
issue of Inland Topics. 

Stanley Moore, of the Associated Oil Company’s advertising de 
partment, had the experience of miscalculating the movements of 
the tide while yachting recently. He anchored in a cove, went 
ashore, and returned a few hours later to find his boat attached to 
pile protruding through the hull. 

You've heard of “Tacks” Hardwick, famous Harvard footballer, 
course. Well, he’s the Huntington R. Hardwick, Doremus & Co. 
man, who is writing that series of football articles for the 
American, They're good. 


of 
account 
Boston 

Lawrence Lanpher, secretary-treasurer of Lanpher & Schon- 
farber, Providence agency, was recently presented with a new daugh- 
ter. She was such a pretty lass that he promptly christened her 
Diane. 

Everett Rhodes Castle, noted writer and vice-president of the 
Foster & Davies Advertising Agency, Cleveland, left by plane for 
Hollywood October 9 to rewrite a series of his Saturday Evening Post 
stories for a movie to be produced in December by Metro-Goldwyn- 
Mayer. ADVERTISING AGE will report release dates. 

Jim McMahon, Gardner a. e., is thinking of running for a village 
office at Munsey Park, L. I. First, however, he must solve the problem 
of party affiliation. 

The passion for facts reflected in Leo McGivena’s advertising copy 
for the New York News asserted itself in other channels last week 
when he took his paper to task for the inaccuracies in reporting and 
analyzing city unemployment statistics of which local journals wert 
equally guilty. Realizing Leo’s data were hot stuff, the editorial de 
partment swallowed its pride and did the story justice, thereby scoring 
a beat with the yarn that conditions were not as bad as the public 
had been led to believe. 

Frank Leo Howley, art director of Jerome B. Gray & Co., Phila 
delphia agency, was recently married to Edith Cadwallader. Howley’s 
marriage leaves Bob Graham as the only bachelor in the Gray organiza 
tion, and his associates think he is weakening. 

Keith Evans, Ryerson advertising chief, missed the recent Cin: 
cinnati convention of the N. I. A. A., which he helped to found and 0! 
which he was the first president. He had a good excuse—recoveriné 
from an appendectomy. 

Raymond Hazell, of Hazel, Watson and Viney, Ltd., one of thé 
leading English printing houses, is now in New York. His firm prints 
the British editions of the Hearst magazines, and other American pub 
lications may follow their example. 


O’Hara Broadcasts 


Neal O’Hara, sports writer 


| Watson 


and | 


Joins Agency 
J. E. Watson, former city editor" 
the New York American and mane 


———_ 
—— 


Brewing Company, Boston, maker of | ing editor and publisher of the SY" 


Croft Ale, to do a series of sports| cuse, N. Y., Telegram, has joined 


talks on the New England network. 
The series, which started Oct. 2, will 
be heard Z 
p. m. 


Describes Proper Eating 
The Dr. Miles Laboratories, Inc., 
Elkhart, Ind., maker of Alka-Seltzer 
tablets, has published for free dis- 
tribution a booklet on “The Daily 
Diet—-How to Keep Fit,” advising 
how to avoid using the advertiser’s 
product. 


n 


staff of James A. Devine Advertis# 


: | Agency, New York, as public Tf 
three times a week at 7 [tions director and account executl! 


“Forum” Picks Two 


R. N. Jones, formerly with - 
Graw-Hill Publishing Company. ™ 
joined the sales staff of Architect” 
Forum, New York, with headquat™ 
in Cleveland. Sheldon R. Luce ™ 
been appointed New England re! 
sentative. 
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hat about Pictorial Review? 


WHY DID MR. HEARST BUY IT? 


te ee Ne 
Rs: : : 
Koa 


WHAT IS THE NEW MARKET STORY? 
WHAT IS THE NEW EDITORIAL POLICY? 


THESE are important questions to advertisers and agencies. 
Let us forget the rumors and get the facts. 


Why Did Mr. Hearst Buy Pictorial Review? 


Mr. Hearst bought Pictorial Review to make it an outstanding leader in the : 
ten cent women’s field. The experience, ability and money of the world’s 
: largest publisher will be directed to that end. 


What Is the New Market Story? ag 
st | Pictorial Review offers a new way to reach a market for years editorially a | 4 
le neglected by the major women’s magazines. This is the WHITE AREA mar- e 2 
n ket, made up of the 21 million families with incomes of $3000 and less. Pictorial pra 
i Review already has a larger percentage of White Area readers than any other x = | 
i. women’s magazine and with our new editorial policy we will get more. i, 


gh: What Is the New Editorial Policy? 


By no means will it be a “noble experiment” made up of radical ideas. Pictorial 
se Review will give its readers the best fiction money can buy, because we know 
so there is no relationship between reader income and reader interest. White 
: Area women want and will get the BEST in fiction and illustration. 


ani The key-note of the service articles will be practicability. White Area women 
Jew want practical ideas ideas they can AFFORD to follow, and here again 
om Pictorial Review will give the readers what they want. 


Phila- 


8 What Does the White Area Market 

i Mean to the Advertiser? 

of thi In the White Area the advertiser will find the greatest opportunity for - 
nuh increased sales, because women in this market spend Billions of Dollars more “ 
. every year than do the higher income groups. These billions are spent for r me ? 
pried good merchandise and advertised products. The magazine which offers adver- tad ¥ 
tee tisers the greatest of all markets the WHITE AREA — is Pictorial Review, Be 
— which directs its editorial pages to women in that market. 2 
xecutll 2 
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Consumers Want 
More Facts, Dr. 


lrequires in the article and found 
|that while some properties which 
are important to the consumer could 
be tested and defined by existing 
|}methods, others could not, and that 


Pierce Asserts special equipment was required. 


New York, Oct. 11.—Consumers 
are interested in facts on the per- 
formance of merchandise, Dr. Jo- 
sephine L. Pierce, second vice-pres- 
ident of the General Federation of 
Women’s Clubs and chairman of the 
committee on standards, said in a 
talk at the 13th annual Women's 


Exposition of Arts & Industries at | 


the Astor Hotel, which this year | 
Was staged as a “consumers con- 
vention.” 


Such facts should be stressed in 
advertising, in place of many unim- 
portant properties of products 
Which she claimed are now over- 
emphasized. Most existing standards 
are based on methods of production 
developed by and for the manufac- 
turers, she said. The consumer is 
not interested in thread counts, ten- 
sile strength, and such properties 
but in the performance in use and 
possible service of the article. 

At the suggestion of the Bureau 
of Standards, Dr. Pierce said, the 
women’s committee on standards 
started with an investigation of 
hosiery, studied what the 
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purchaser | York, to direct its advertising. 


TF Ln A ee nr 
CT To Gh ee ea 


EAR, VERE 


| A program of standardization and 
| teboting offers the greatest hope for 
eventual consumer buying “to win” 
rather than “to lose” as at present, 

Dr. Pierce concluded. Unintelligent 
and careless buying by women 
makes it difficult for honest manu- 
facturers and dealers to compete 
| with unscrupulous ones and protect 
the consumer, she said. 

Of 93 exhibits at the Astor, about 
half were those of commercial or- 
| ganizations, a large increase over 
previous years. 


Valier & Spies Co. 
Reappoints Gardner 


Gardner Advertising Company, St. 
Louis, has been reappointed to handle 
the advertising of Valier & Spies 
Milling Company, St. Louis. 

Enterprise flour, Dainty flour and 
Dainty Super cake flour will be ad 
vertised in consumer media. 


Thomas Appoints Hoyt 


| §. B. Thomas, Inc., baker, Long 
‘Island City, N. Y., has appointed 
Charles W. Hoyt Company, New 


BEETLEWARE premium will change your client's main 


worry from getting orders to filling them. Ask Ovaltine, 


General Mills, General Food, et al. 


America's housewives are simply crazy about Beetleware .. . 


about its bright, gay colors that put the extra sales punch in a 


Beetleware premium . . 


. its grand ideas such as “butter meas- 


ures," fudge cutters, double use containers. Last year's pre- 


mium headliners are this year's best-sellers at department 


stores. And the women are ready to come back for still more. 


Send for a catalog with its dozens of unique suggestions. Or 


ask our salesman to show you 


his wide selection of business- 


boosters. There's at least one there to fit your client's product 


—one that hasn't yet been used. Or, we'll work out your own 


idea. 


You'll be pleasantly surprised at the modest price. And aston- 
ished at the sales-building results! 


attractively priced in quantity . . 
able in every conceivable color. 


samples and quotations! 


HERE’S A “NATURAL” 


Some agency's going to set America's kids 
whistling and his client's factory humming 
with this Beetleware premium. New .. . 
. avail- 


Write for 


Beetlewa 


re 


BEETLEWARE CORPORATION 
30 Rockefeller Plaza, New York City 
A Unit of the American Cyanamid Company 


DODGE CHANGES 
STYLE TO TELL 
FATIGUE STORY 


Action Copy Gives Way to 
Editorials 


New York, Oct. 11.—Dodge mag- 
azine copy that is a distinct depart- 
ure from what has been running the 
past year or so will appear in a 
number of weekly magazines next 
week introducing the new theme of 
auto-fatigue. Small newspaper ad- 
vertisements of a distinctly differ- 
ent character have already begun 
to appear in papers on the Dodge 
list. 

In the new copy, Dodge Brothers 
Corporation approaches the automo 
bile sales problem from a new angle, 
that of the effect of motoring on the 
human body. Facts utilized in the 
new series were obtained in a study 
of several months at and near Chi- 
cago by Andrew H. Ryan, M. D., 
widely known physiologist. This 
study was described in ADVERTISING 
AcE of Sept. 29. 

Next week’s Saturday Evening 
Post will feature a full page in the 
form of an _ advertisement-article, 
“How We Tested the Human Body 
for ‘Auto-Fatigue,’” by Dr. Ryan, 
whose picture appears beside the 
title. Startling torture-test pictures 
which have helped sell Dodges for 
the past year or so are conspicu- 
ously absent. Instead there are 
photographs of equipment used in 
the laboratory and on the test cars 
in measuring auto-fatigue. 


Quote Results of Tests 


Several paragraphs are devoted to 
straight direct quotation of Dr. 
Ryan, covering the reason for and 
general procedure used in the test. 
Dr. Ryan is quoted as saying that 
“the drivers on the Dodge car 
showed 54 to 65 per cent less nerv- 
ous and muscular impairment due 
to fatigue, than drivers on other cars 
tested.”” Two other cars were used, 
one lower and the other higher in 
price than the Dodge. 

Ruthrauff & Ryan copy writers 
then develop the message by giving 
reasons for this result. Among them 
are Floating Power engine mount- 
ings, eliminating the subjection of 
driver and riders to “jitter” and jolt- 
ing and the cushioning of Dodge cars 
at 56 vital points to protect against 
road shock, noise, bumps and rough 
riding. 

Independent front-wheel suspen- 
sion, easy acting hydraulic brakes, 
“finger tip” control steering and easy 
gear shifting are other reasons. 
Economy is also brought under con- 
sideration. It is pointed out that 
vibration, smothered in Dodges, 
shakes ordinary cars to pieces. Sav- 
ings on tires and brake linings due 
to the hydraulic brakes, and elimi- 
nation of valve grinding expense be- 
cause of valve seats inserts are also 
brought to attention following the 
fatigue copy. 

The Collier's copy, also to appear 
next week, is more on the order of 
past Dodge advertising, making a 
stronger pictorial display. Dr. Ryan 
is shown congratulating K. T. Kel- 
ler, Dodge president, over results 
of the research, the fatigue figure is 
used in headlines and the text is 
an enthusiastic and indefatigable 
dissertation on smoothness in mo- 
toring. 

Dodge suggests a test by readers, 
in which an effort is subtly made to 
draw the prospective buyer from 
the lower price range into its own. 

“Go to any Dodge dealer and check 
for yourself the astounding facts dis- 
covered by Dr. Ryan,” it says. “Drive 
a Dodge. You can easily see for 
yourself that Dodge is easier to 
drive, that it is easier on your 
nerves, that it gives an entirely new 
kind of comfort. 

“Then compare it against any 
other car! Any comparison, any 
test you make, will, we believe, 


STRIKING CHANGE 


——— 


IN DODGE COPY 


HOW WE TESTED 


| For 


“AUTO-FATIGU 


Dr. Ryan, well-known authority, tells 
you in this article exectly how he 
measured the effects of “auto fatigue” 
on the human body, and the astound: 
ing facts he discovered. 
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THE HUMAN BODY 


Ry ANDREW H. RYAN, M. D. 


THESE TESTS GIVE SCIENCE ACCURATE MEASURE OF AUTO-FATIGUE 


E” 


or Sygate my 
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Easier On Your Pocketbook, Too! 
Dap apsening crgiatcring advermmearnty that gi 


Make This Test Yourself 


Wheige dealer and check 


Dodge has shifted from “newsreel” 
copy telling the tale of auto fatigue. This page will appear in the 


"Saturday Evening 


to editorial style in its magazine 


Post'’ next week. 


prove to you the extra value Dodge 
gives—at a cost but a trifle above 
the smaller, lowest-priced cars.” 

The newspaper copy runs 82 lines, 
straight reader, and is inserted at 
frequent intervals. 


Baker Back on Air 


Phil Baker, star of the Armour pro- 
gram, returned Friday, Oct. 5, for the 
winter season, and will be heard over 
NBC-WJZ weekly at 9:30 p. m., EST. 


Malcher Takes Over 


Johnston’s Papers 


Following appointment of Robert 
B. Johnston as Chicago representa: 
tive for This Week, Virgil Malcher, 
who has been associated with Mr 
Johnston, has taken over his papers. 

Mr. Malcher has established offices 
at 205 W. Wacker Drive, where he 
will represent Radio News and Home 
Craftsman, both of New York. His 
telephone number is Randolph 7100 


& MEEKER, 


resented remain 


Detroit, and 


Guy 8S. Osborn, Ine. 


announce the addition 
of Frank H. Meeker 
and his New York 
Office to their organ- 
ization. The name of 
the new corporation 1s 


GUY 8S. OSBORN, SCOLARO 


Offices, personnel, and papers rep- 
main ofhce in Chicago, with Mr. 
Meeker in charge of the New York 
Office, Mr. Scolaro in charge of 


charge of St. Louis. 


Incorporated 


as heretofore; 


Mr. Cour in 
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CSO. 


N a low-raftered, toil-stained room, a man sits working before a 


sputtering tallow candle. 


None hec scripta sunt... it's type he’s setting. Letter by letter, each 


piece cast in artfully carven wood, the words ... the lines ... the Latin sentences grow. 


None hec scripta sunt... . the first words of one of the pages of 
Johann Gutenberg's famous Bible. After hours, the page is done ...«a complete unit 


of the first printer's great work. 


Then comes the printing. The parchment sheet is carefully softened. 
The type form is skillfully daubed with ink. Then, type meets skin in crude print-press 
. . . and yet another precious page of the Gutenberg Bible is printed for posterity. 


The stack of parchment sheets is put aside ... The type is carefully 


i distributed, each letter in its place. Then Gutenberg begins a new page. After months, 
he years, of work . . . the completed Bible emerges . . . a masterpiece that for technical 
ome 

His 


skill and simple beauty has rarely been surpassed. 


The passing years have seen remarkable changes since that day, 
centuries ago, when Gutenberg began his life-work. The touch of a key sets in place a 
piece of type Gutenberg would have carved by hand. Rollers in a single sweep, ink 


giant forms. Presses produce fifty, sixty . . . even a hundred thousand sheets an hour. 


And yet, that same desire for artistic excellence that urged Gutenberg 
to produce a masterpiece (at a time when it was remarkable to produce printing at all) 
still lives today. Paper-making, typesetting, printing have been speeded a million-fold. 
But no mechanical invention can replace the spark that drove the first printer on to 


completion of his Bible. There is no mechanization of art... no short-cut to inspiration. 


THE PRINTCRAFT CORPORATION 


(Fictitious) 


COPY... Norton C. Baron of Peter Simon & Co., - a Pp o N a $.¢ ° RED BY - 


in New York City, has pictured an extremely 
interesting phase in the history and advance- 
ment of a great industry for his unique contri- 
bution to the Copy Writers’ Forum. 


LAYOUT AND LETTERING... Ray DaBoll, 
Tower Bldg., Chicago, has caught the spirit of 
an ancient episode and has well interpreted it 
in modern treatment. 


ART... Dale Nichols, Palmolive Bidg., Chicago, 
by cleverly directing a few simple strokes, has 
perfectly illustrated the figure of the great 
benefactor, Johann Gutenberg. 
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Brush Is Editor 


William W. Brush, recently re- 
signed as chief engineer of the de- 
partment of water supply, gas and 
electricity, New York, and former 
president of the American Water 
Works Association, has joined Water 
Works Engineering, New York, as 
editor. 


Modease Appoints 


Modease Shoes, Inc., has appointed 
Charles J. Cutajar, New York, its ad- 
vertising agent. Newspaper advertis- 
ing will be conducted through deal- 
ers. 


Lantern Club Elects 


Metz B. Hayes, New England man- 
ager of True Story, was elected gov- 
ernor of the Lantern Club of Boston, 
|organization of national magazine 
| representatives formed in 1917. Ar- 
thur Sherrill, Liberty, was made sec- 
retary-treasurer. 


———« 


Loges Joins Leigh 
Herbert R. 
with General 


Loges, 
Outdoor 


create and execute new 
| Broadway electric spectaculars. 


for five years 
Advertising 
Company, has been made art director 
of Douglas Leigh, Inc., New York, to 
ideas for 


GARDNER SPLITS 
STOCK CONTROL 
OF HIS AGENCY 


Becomes Chairman; Mar- 
Shutz New President 


Besides, live stock 
doubled! Poultry and 
soared! 


Retail Sales UP! 


Any merchant in Nebraska will tell you, “Our folks 


are buying like in °29!” 


faster than in the past 3 years—doubling his business 


of 1933. 


Auto sales are up! 


more effectively. 
families. 
second paper. 


WRITE FOR FULL FAC 


Fes 


Nebraska’s 
Spending Power 


Greatest in 4 Years 


Nebraska farmers will have, this year, $24,- 
000,000 MORE than they averaged the past 
3 bumper years—from planted crops, alone! 


Cream checks are doubled! 


Gasoline sales are up! 
ance companies report huge gains! 


Get Your Share! 


The World-Herald, Omaha’s “No. 1” newspaper for 
25 years, will carry your story to more readers— 
Home-delivered to 83% of Omaha’s 
Has 25,000 more total circulation than the 
Carries 50% more local advertising. 
More national advertising. 

TS! 


ezm CIRCULATION 
em Local, Hational and 
Classified ADVERTISING 


almost 
have 


prices have 
egg prices 


He’s turning merchandise 


Insur- 


65% more want-ads. 


OMAHA WORLD-HERALD 


Hebraska's HOME Hewspaper 


| 

| 

| St. Louis, Mo., Oct. 11.—Elmer G. 
|Marshutz, former vice-president of 
ithe Gardner Advertising Company, 
| has been elevated to the presidency 
of the agency, assuming the office 
which H. S. Gardner has filled since 
the business was organized in 1908. 
Mr. Gardner becomes chairman of 
the board. 

Mrs. E. P. Proetz, noted copy- 
writer, retains the title of vice-pres- 
ident, with added responsibilities. 

The promotions, made “in recog- 
nition of outstanding service and 
loyalty” to the company, carry with 
them important stock ownerships. 
Controlling interest in the agency, 
held by Mr. Gardner in the past, is 
now divided equally among him, 
Mr. Marshutz and Mrs. Proetz. 

Mr. Gardner will continue in 
active charge of the New York office. 

The new Gardner president en- 
tered the advertising field at the 
close of the war after having served 
as a captain in the air service. He 
spent five years as head of his own 
company, and two more as _ vice- 
president of Chappelow Advertising 
Company, St. Louis. He_ joined 
Gardner June 1, 1928, as account 
executive, and was made a director 
April 1, 1938. Early this year, he 
became a vice-president. 


Won Three Awards 


Mrs. Erma Perham Proetz, who 
joined the Gardner agency Aug. 1, 
1923, is noted as the only individual 
of either sex who ever won three 
Harvard Awards. Her first was cap- 
tured in 1924, her second year in 
advertising, and her second and 
third came in 1925 and 1927. 

Mrs. Proetz was made a director | 
of the Gardner Advertising Com. | 
pany in 1929, and less than two 
years later, in February, 1931, she 


became a vice-president. While she 
continues in charge of creative work | 
for the agency, a responsibility she | 
assumed three years ago, she will | 
be vested with new executive 


| powers. 


In MISSOURI 


HE WEEKLY KANSAS CITY 


NEW HOME AID 


YOU'LL NEVER CATCH ME pavine 
TO WAVE MY WINDOWS WASHED. 1 DO IT 
MYSELF WITH 


2 


JUST OAMPEN THIS SMALL 
CLOTS WITH WINOEX~—WRHA 
T OVER THE GLANS ~THEN FF 
ORY WITH ANOTHER CLOTH. 
1S6'T THAT GETTER THAN 
MESSING WITH WATER AND 


1 SPONGES AND CHAMOIS? | 
Ps ee — A 


ol” wy 


, COME IR-~ LET ME 
snow YOU HOW EASY 
wT | And ECONOMICAL ITS 
me | TO WASH WINDOWS WITH 
7 WINDEX ~~ IT'S THE | 


“THANKS FOR TELLING 3 
ME ABOUT WINDEX. 


AND TOMORROW MY 


S AND |’ WOT ONE BIT TIRED. | * © WineOws wil be 


| WASHED ALL THESE §= ™ oy/| 
WINDOWS THIS MORNING é — 
AND LOOK HOW CLEAN "AND 


2 
‘ 
lw le \a\e 4 
ake 
i ._ 
WINDEX SAVES 


work - TiIMt » MONEY 


Drackett Chemical Company, Cin- 

cinnati, has begun a newspaper 

campaign in selected markets on 

Windex, a window washing com- 

pound. Ralph H. Jones Company 
is the agency. 


11th Issue of “Modern 
Publicity” Is Released 

The Studio Publications, 381 
Fourth Ave., New York, have just 
issued “Modern Publicity, 1934-5,” the 
eleventh consecutive annual edition 
of this advertising annual. The book 
was printed in London, and was 
edited by F. A. Mercer & W. Gaunt. 

It is divided into four sections, one 
each being devoted to reproductions 
of posters, press advertisements, 
booklets, folders, ete., and packages. 
In addition, it includes a discourse 
on current trends in advertising by 
“The Road Mender.” The book, as 
usual, is presented in very attractive 
style, with an important number of 
illustrations in full color. 

While reproductions of European 
advertising and packaging examples 
continue to make up the largest por- 
tion of the material shown, it is note- 
worthy that a larger number of 
American advertisements are shown 
than in any previous issue. 


Eddie Cantor Returns 


Eddie Cantor, comedian of stage, 
screen and air, returned to the air 
as the star of the Chase and Sanborn 
Hour Oct. 7. With Rubinoff and his 
orchestra participating, the program 
will be heard over NBC-WEAF every 


| Sunday at 8 p. m., EST. 


STAR has 58,502 more rural 


route subscribers in Missouri than the 


second largest farmers’ publication cir- 


culating in that state. 


76% more cir- 


culation—at the same advertising cost! 


ABS NETWORK OF 
20 STATIONS 1) 
GET UNDER WAY 


Full - Scale - Operations t) 
Begin Oct. 14 


New York, Oct. 11.—The Americay 
Broadcasting System will start fy); 
scale operations Oct. 14 with 20 gt, 
tions serving 14 markets in the Hag; 
and Middle West. The new develop 
ment marks the conclusion of a sye. 
cessful period of experimentation jp 
volving the operation of a regiona| 
network covering the Atlantic coast 
territory for four months. 

Most of the programs will origi. 
nate at WMCA, New York. Other 
outlets include WOL, Washington 
WCB\M, Baltimore; WDEL, Wilming. 
ton; WIP, Philadelphia; WHTN] 
Trenton; WPRO, Providence, R, | 
WHDH, Boston, with affiliations t 
be effected also with WAAB in the 
same city; WEBR, Buffalo; WWy,; 
and KQV, Pittsburgh, and Wheeling 
W. Va.; WJBK, Detroit; WFBE, Cip. 
cinnati; WJJD, Chicago; WIND, chi 
cago and Gary, Ind.; WHBF, Rock 
Island, Ill.; and Davenport, Ia.; anj 
WIL, St. Louis. 

There will be a Cleveland outlet 
probably WJAY. WKBW, Buffalo 
will be used for some programs in 
addition to WEBR. WWVA, located 
18 miles northeast of Wheeling 
serves Pittsburgh with a 500 micro. 
volt signal and will transmit ABS 
programs until 8:30 P. M., EST. In 
the later evening hours KQV vill 
carry this chain’s programs in Pitts. 
burgh. 


Basic Rate $2,600 


The new station of the Waterbuw 
Republican-American, in Waterbury 
Conn., temporarily assigned the iden: 
tification WIXBS will be in the ABS 
network. 

Karl Knipe, formerly director o! 
sales for CBS, has joined ABS in the 
same capacity and will have offices 
at the headquarters of the chain i! 
New York. Regional sales _ offices 
will be opened in Detroit and Chi 
cago with personnel yet to be s 
lected. 

The basic hourly rate for night 
time will be about $2,600, which is 
about 50 per cent of the cost of cov 
ering the same cities with outlets il 
the older networks. 

Mr. Knipe told Apbverrisinc <Aeét 
that the new chain’s program build: 
ers will specialize in sports broad 
casting and coverage of outstanding 
news events, as well as developins 


Uy 


the more commonly used types 0 
programs. Originality will be sought 
and care will be taken to avoil 
duplication of other network offer 
ings. 


George B. Storer is president 
the new network. The board Col 
prises Walter S. Mack, Jr., Paul # 
Nitze, James K. Norris, J. H. Rya! 
Robert H. Thayer, John Hay Whit 
ney and Mr. Storer. 

Prior to his entry into the rail 
field two years ago, Mr. Knipe Wa 
manager of the Paris office of J 
Walter Thompson Company. 


Jewelry Paper in 
Its Fiftieth Ye 


With its Oct. 4, 1934, issue ! 
Manufacturing Jeweler, Provident 
R. L., celebrated 50 years of serv! 
to its field, the first issue having ® 
peared in October, 1884. 

A special issue, with a gold cov 
on which the original cover of © 
publication was imprinted, togethe 
with many historical articles on @ 
jewelry manufacturing field, market 
the anniversary. 

Adds New York Office 

The Atlantic Advertising Compa” 
Brooklyn, has opened a Manhatt® 
office at 220 W. 42nd St., and “7 
increased personnel, plans to hale 
general accounis as well as thi 


dealing with the medical and de® 


professions, 
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COLGATE PACKS 
ARE REDESIGNED 


Carry Family Resemblance 
To New Lengths 


(Picture on Page 39) 

New York, Oct. 11.—An ambitious 
program of container and carton re- 
design has been entered into by Col- 
gate-Palmolive-Peet Company, which 
has just introduced newly designed 
ontainers for both Colgate and Palm- 
live shaving cream, tooth paste, and 
ther items. 

The new containers and cartons are 
the work of Simon de Vauchier, noted 
industrial designer. They employ a 
minimum of text and design on the 
containers, and simple, poster-style 
lettering and design on the cartons, 
and are expected to secure maximum 
eye attention on shelf or counter. 


Will Not Combine Products 
A unique feature of the new pack- 
ages is that such products as shaving 
cream, Which are produced under 
hoth Palmolive and Colgate brands, 
now employ exactly the same style 
if package, the only differences being 
in the color schemes used and of 
course in the name. The colors used 
for each product are closely related 
to those formerly used for that prod- 
uct. 
Suggestions that the striking simi- 
larity between the same items in the 
Colgate and Palmolive lines presaged 
dropping of one or the other of the 
duplicate items from the Colgate- 
Palmolive-Peet family brought vigor- 
ws denials from C-P-P officials. 
There is no intention of dropping 
luplicate Colgate or Palmolive items 
or of combining brands names on a 
ingle product, they informed ADVER- 
msING AGE, 
Reasons for Change 

The similar packages were adopted 
inorder to extend the good will cre- 
hed by one item to all products of 
iis manufacturer, they declared, and 
80 to encourage substitution of an- 
ther product of this manufacturer 
then the item called for is not in 
tock, 

Four special Christmas gift boxes 
ave been designed by the company 
t the holiday trade, comprising a 
lility gift box and a holiday box 
idler each brand. Each is priced to 
llfor $1, the utility box containing 
fttal cream, shaving cream, after- 
have lotion, tale, and the new Col- 
tte brushless shave, while the holi- 
4y box has a container for razor 


mades in addition. 


The company is also introducing 
‘W giant sizes of Colgate and Palm- 
ve shaving cream, containing twice 
‘quantity of the 25-cent size, and 
signed to sell for 40 cents. 


tomo Seltzer Starts 


Night Radio Series 


Bromo Seltzer sponsored its first 
thing broadcast this week with an 
timate review” featuring Dwight 
‘ke, Jane Froman, Al Browlly and 
Goodman’s orchestra over all sta- 
is of the NBC Blue network. 

sae programs will be heard every 
“ay night. Bromo Seltzer morn- 
— programs three times a week 
turing Harold Sherman, voice of 
“Tlence, will continue. 


Drops Film Activities 


". R. Doughty & Associates, Inc., 
‘York, advertising and marketing 
Selors, have discontinued repre- 
i for General Screen Adver- 
4a. Inc., and also terminated all 

‘T tlm advertising activities. 

“le organization will continue as 
ists in advertising and mar: 


Gillette’s New Paper 


1e 


and wit _Gillette Publishing Company, 
-o hand Y York, has completed plans for a 
et thom, der, to be Known as Wine and 
nd genta.” ?rofits, which will deal with 


-4"t of displaying, the science of 


‘andising, and the profession of 


£ wines and liquors.” 
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Its job is not to entertain - - 


-- hut TO SERVE / 


CONSTRUCTION & MAINTENANCE 


Builds New Plant to Cut Operating Costs 


Latest in Quality Sausage Making Mlustrated 
in Layout and Equipment of Richter Plant 


<0 dafte wit . 7 eevee nt 


Quality Meats Build Outstanding Business 


Vewest Plant of Peter Eckrich & Sons Shows 
What Can Be Done with Good Product Sold Right 


ee Ss eS Smee 
OPERATING 


How One Packer Saved $600 a Month 
by Engine Room Improvements 


The we the Ait of @ sersen of coperte by Tue Namomas 
ne POWER SaviNG SEMMICR based om dete endearing 
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Meat Packing Industry Wastes Nine Mil- 
lion Dollars a Year in Steam and Power 


Every progressive meut pucker should want to know what percentage 
of this huge loss he i: carrying, and what can be done to mop & 


ORE then a year ago THE National Prove 


facts are obtained, and additvonal data secured aso 
SONER organi o urther es and ad | cheery 


MANUFACTURING 


With 200 Dog Foods on Market There 
Is Still Room for Good Product 


Packers Have Experience and Faciliues 1 Capture 
Lurge Share of « Market Not Property Cultiwated 


Cooked Salami 
tem emwnege maker complains 
eeretarrs Bbinceted mont 


PROCESSING 


New Method Renders with Exhaust 
Steam and Reduces Processing Time 


Results in Rendering under Vacuum with Large 
Heating Surface and Rapid Circulation of Maternal 


New Method Cuts Cost of Brine me 
Production and Distribution ph repr 
ed 


PACKAGING 


Profits in Meat Package Modernization 


How Kingan & Co. Increased Sales and Reduced 
Packaging Costs with Redesigned Containers 


More Pork Sausage Will Be Merchandised 
In Packages This Season 


RIS? cow days are not far ahead With them retail stores and sales disect to 


Advertising Helps Meat Packer to Get 
His Share of the Food Dollar 
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How One Packer Has Succeeded in the 
Handling of Allied Lines 


Eapersence of muny yours induutes methods 
to be followed and those to he avoided 


TRANSPORTATION | 


Truck Tire Expense Can Be Cut = 
With Proper Control Methods = 
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Provision and Lard Markets 
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NEWS 


Marked Changes in Meat Supply Situation 


What May Be Expected in the Coming Months 
As a Result of Crop and Other Conditions 


American Lard in the British Market 


How U. S. Lard Is Marketed, Competition I SE 
Meets and Prospects for Trade in the Future SS 
By HE REED 
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Best Lard Customer 
“Reva . 


Complete - everything in one package 


Every issue of The National 
Provisioner contains vital busi- 
ness information for all types 
of packing-house executives. 
Only through a complete 
editorial program can the 
production, processing ,market- 


J YEARS THE GUIDING HAND OF THE PACKING INDUSTRY 
| ae THE NATIONAL ae 


rovisioner 
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Ss Rees: 


e Ter MAGARING OF THE 


"Meat Packing and Allied Industries 
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ing and management interests 
of America’s largest industry 
be adequately served. Your 
advertising deserves the right 
editorial background. The 
National Provisioner, 407 S. 
Dearborn St., Chicago, Illinois. 
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Honey Slogan 


New York, Oct. 11.—The first cam- 
paign of major proportions to feature 
honey exclusively will 
next week by the New York office of 
the Al Paul Lefton Company for 
John P. Paton Company, packer of 
Golden Blossom honey. 

The year’s program calls for two 
insertions a week of 120-line copy in 


be released 


seven or eight newspapers in New 
York territory, radio, point of pur 
chase advertising, and direct mail 
The drive will start next week and 
end in the late spring. 

Paton is the largest packer of 
honey and its leading brand is pack- 
aged in three types of container, 
glass, tin and comb. Distribution is 
confined chiefly to the East, where 


the company has slowly been expand- 
ing merchandising efforts. 

The New York territory is the only 
one in which newspaper advertising 
will be used this year, but publica- 
tion copy will be extended to other 
markets gradually. Activity in other 
mediums will be continued in all 
markets. In this city the product is 
tied in with the Alfred W. McCann 
Food Hour, heard four mornings a 
week over WOR. 

The newspaper copy will not only 
merchandise Golden honey 
as a staple food but also emphasize 
many special uses, such as milk and 
honey as an aid to induce sleep after 
fatigue, honey instead of corn o1 
maple syrup on pancakes and waffles 
and honey as the ideal sweetening 
ingredient for baking. The thera 
peutic angle is reflected in the slogan, 
“The Bee Line to Health.” 


Blossom 


Tell Advertising’s Story 
The Women’s Advertising Club of 
Detroit has organized a new cooper- 


ative program committee to tell other | 


Detroit women what 3,000,000 women 
have done for advertising. Detroit- 
made products and how they are mer- 
chandised and advertised will be 
studied by the club. 


meeting at the Beverly County Club. 
Other officers: 

S. R. Penfield, first vice-president; 
Donald D. Sperry, second vice-presi- 
dent; L. L. Northrup, secretary, and 
John L. Sugden, treasurer. 

New directors are H. G. Schuster, 
ik. R. Goble, H. S. Irving, R. W. Rich- 
ardson, D. W. Ashley, T. S. Dowst, 
Mac Harlan, M. MacHarg. and W. M. 
McNamee. 


Cc shonin Risiietes 


Launch Co-op Drive 


A cooperative advertising cam- 
paign, first copy for which appeared 
in the Columbus Dispatch, Oct. 7, 
designed to show Columbus house- 
wives the improvements that have 
been effected in service in recent 
years. 

The firms cooperating are General 
Laundry Company; the’ Franklin- 
American Laundry Company; 


is | 


| advertising 
New | 


Method Laundry, Inc.; Troy-Launder- | 


ers; Reliable Laundry; Atlas Laun- 


dry, and Linen Supply. 


“Life”? Guarantees 
110,000 Net Paid 
Effective with the December, 1934, 
issue, Life will raise its rates to con- 
form with its new circulation 
antee of over 110,000 net paid. 
The new black and white rate will 
be $750 per page, and $2 per agate 
line. The color rates will be: back 
cover, $1,600; second and third cov- 
ers, $1,100; center spread, $2,200, and 
| bleed pages 15 per cent added to regu- 


|lar rate. 
| 


| Holds Cooking School 


| The News Home Institute of the 
| Cleveland News held its annual ses- 
| sion of cookery classes in the music 
| hall of Cleveland’s Public Auditorium 
Oct. 2-5. Prudence Price, director of 


a 
ithe Institute, conducted the classes. 


Downey Joins Selz 
Philip Downey, formerly with Lib- 
erty, the MeGraw-Hill Publishing 
|Company, and the Shell Petroleum 
Corporation, has joined the Lawrence 
H. Selz Agency, publicity counsel, 
| Chicago. 


Use the 


year. 


Company 


Street and 


MORE NEWS IN 
Advertising Age 
Than Any Other Publication! 


Read your own copy, and be sure of hav- 
ing the latest information on all advertising 
developments all over the country. 


$1 a year —Fifty-two issues! 


Advertising Age, 537 S. Dearborn St., Chicago. 


I enclose $1 (cash, check or money-order) for which 
send me the National Newspaper of Advertising for one 


coupon! 


AAA ASSERTION 


Washington, D. C., Oct. 11.—That 
the Agricultural Adjustment Admin- 


istration is not opposed to advertis- 
ing programs carried on by farmers’ 
cooperatives is the declaration of gov- 
ernment officials with whom ADVER 
1ISING AGE discussed the recent reso- 
lution of the San Francisco Advertis- 
ing Club this week. f 

The San Francisco club deplored 
the fact that the marketing agree- 
ments negotiated by the AAA for cer- 
tain California fruit industries do 
not include provisions for industry 
campaigns. It insists | 
that elimination of the advertising 
features will make it extremely diffi 
cult for the California Fruit Growers 
Exchange and the numerous other 
farmers’ cooperatives in California to 


;}do any advertising. 


guar- | 


| effective answer to the San Francisco 


| proved 


| pected that 
regarding 


| increase the consumption 


| York. 


| J. 


“The San Francisco Advertising 
Club has a misconception of the pro 
gram,” an important AAA official in- 


formed AbDVERTISING AGr, “since we 
are not opposed to such advertising 
campaigns. The cost of such cam- | 


paigns is left entirely with the grow- 
ers and the farmers and it our 
understanding that they are entirely 
on a voluntary basis. Due to that 
fact the AAA has left the matter 
with the growers themselves.” 


is 


Rice Agreement Cited 


As evidence of the approval that | 
the AAA has given to cooperative 


advertising and in seeking to make 


Advertising Club’s resolution, the ap- 
marketing agreement of the 
rice industry was cited. This agree- 
ment, which appeared officially in 
July of this year, contained provi- 
sions under Article VII for the set- 
ting up of a marketing fund from 
which expenditures for such purposes 
as advertising are specifically author- 
ized. 7 

Section 3 of Article VII refers to 
this Marketing Fund, which AAA offi- 
cials point out is “purely a voluntary 
contribution.” The paragraph says in 
part that the fund “shall be used to 
of Ameri- 


can grown rice and to create new 
markets through research, educa- 
tional work, demonstrations, adver- 


tising and such other means and me- 
diums as the millers committee and 
the secretary may approve.” 

The point was made that “if the 
California growers and farmers will 
get together they, too, can have such 
a fund for just such purposes.” The 
inference was that since the estab- 
lishment of such a fund was on a 
voluntary basis, it was not to be ex- 

the AAA should dictate 
it and hence “the whole 
matter was up to the growers.” 


j 


School Paper Starts | 
National Interscholastic Revieirr, 
fer the interchange of news among 
high schools, has been started in New 
Offices are at 420 Lexington 
Ave. 


Waggett Joins Muench 
Frank G. Waggett, formerly with 
Walter Thompson Company and 
WGN, Chicago, has joined C. Wendel 
Muench & Co., Chicago agency. 


Alexander Promoted 
Deane EK. Alexander, who has been 
with the firm for ten years, has been 
made assistant advertising manager 
of the Geo. E. Keith Company, Brock- 


ton, Mass., succeeding Fred Regnell. 


Plews, Rue, Ad vanced 


D. EK. Plews, sales manager of the 
Cuneo Press, Inc., Chicago, has been 
appointed to concentrate on special 
sales work, and will be succeeded as 
sales manager by George W. Rue. 


Mrs. Bacharach Dies 


Mrs. Hilda Mack 
president of the Bacharach Publish- | 
ing Company and the Starchroom | 
Publishing Company, Cincinnati, died 
Oct. 9. 


Bacharach, 66, 


POTENT. 
of course, 
but . . . . 


There's no ‘A. E 
(after effect) in 'C.V 
No after lunch drowsi- 
ness, no tired feeling, 
no early morning un- 
pleasant reaction .. . 
Because the new Extra 
Pale Champagne Vel- 
vet is a real lager beer, 
completely fermented 
and matured. “Have 
Another” means only 
more of the healthful 
invigoration for which 
_ . become 


famous! 


Enjoy it MELLOW STRENGTH frcely/ 
Terre Westy Crentuy Conguay, Inc. 


Instead of the overworked balloons, 
newspaper copy of Terre Haute 
Brewing Company now contains 
conversationa: bits put in the char- 
acters’ shadows. Arbee Agency, 
Terre Haute, developed the idea. 


Test Newspapers 
For Dixie Cups 


New York, Oct. 11.—Large inser- 
tions urging the patronizing of soda 
fountains which use Dixie cups for 
reasons of health and _ sanitation 


/comprised a test campaign in Detroit 


by the Individual Drinking Cup Com- 
pany, Easton, Pa. 

The slogan, “Individual Service 
Guaranteed Clean,’ was played up in 
the advertising, tying up with an 
emblem appearing on the windows 
ot drug stores operated by nine com- 
panies there. <A large illustration 
showed young women about to con- 
sume a soda in a drug store offering 
Individual Dixie Service, one of them 
commenting that she prefers foun- 
tains where one does not have to 
drink from carelessly rinsed glasses. 

The company’s agency is Young & 
Rubicam, Inc. Insertions in the De- 


troit test ran about 1,000 lines. 


Camera and Cruise 
Accounts to Peck 


The Midas Camera-Protector Cor- 
poration, New York, has appointed 
the Peck Advertising Agency to act 
as its advertising and merchandising 


counsel. A. H. Messing is account 
executive. 
Peck has also been named_ to 


handle the advertising of the Ameri- 
can-Caribbean Steamship Line, of 
which Moore and MeCormack are gen- 
eral passenger agents. West Indies 
and Central American cruises will be 
featured in newspapers and general 
magazines. 


Omaha Flour Mills 
Use Radio Program 


The Omaha Flour Mills, Omaha, 
Neb., has appointed Russell C. Comer 
Advertising Company, Kansas City, 
Mo., to direct advertising, of which 
radio will be an important part. 

The radio program, which will 
start Nov. 1 over a group of midwest- 
ern stations, will feature “The Ran- 
dall Family,” augmented by musical 
interludes. 


Chicago Women Meet 

The October meeting of the Wom. 
en’s Advertising Club of Chicago 
will be held Oct. 16 and will feature a 
talk by Fred A. Williams, manager of 
the Linweave Association, Spring- 
field, Mass. 


/poster showing a batsman gazing qq 
miringly at the ball as it sails towg, 
the outfield. But it omits the pictyy, 

of the irate manager fining the play. 
for failure to run out the hit. ; 
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It seems that practically all of th, 
St. Louis Cardinals, like the Detr, 
| Tigers, smoke Camels. You'd thin 
the pitchers, anyway, would pull ¢, 
Lucky Strikes. 
| 


Aan ce 


Detroit won the American Leagy 
championship because all the Tige 
but one get a lift with a Cam: 
| That’s the sissy who must have bee 
in command during the final game j 
the Motor City. 


| a ae 
Henry Ford’s cheery greeting 


listeners, “‘Hope you're enjoying 

| broadcasts,” must have _— sounde) 
rather hollow to Tiger enthusiasts 
during that 11-to-0 slaughter whi 
terminated the world’s series. Moy 
|of them, at that moment, were suffe; 
ing as only a disillusioned baseha)! 


fan can suffer. 
y,gvwey 
The broadcasting companies sti! 
‘insist that an announcer’s dulce 


|/voice is much more important in 
world’s series than even a rudime 
tary knowledge of the great nations 
sport. To which the fans. reph 
*““Nertz.”’ 

v 


- 


| Upton Sinclair says radio prograns 

|are “buncombe and rubbish,” adding 

|that he gave away his receiving se 
two years ago. Nothing like bein 

lright up to date when bawling 

‘the advertisers, is there, Upton? 

’ 


v v 


| 

| 

| Peds, advertised as a remedy fu 
|cold feet in winter, are being p 
|moted by copy in women’s magazile 
| exclusively. It may be that men hai 
{cold feet before proposing and thé 
wives thereafter. 


v v v 
| If President Roosevelt wants | 
prove to all those doubting Thomas 
|that business is reviving and a 


well with the world, he can point! 
the fact that both Tiffany and Steil 
way are advertising again. 

v 


y 


One of those well-advertised beat! 
experts has just sued her husband! 
divorce. Maybe she let him find 
too much about the secrets of beall 
which only a woman should know 


* FF 


Now the economists are beginnill 
to lie awake nights worrying becai 
'more babies aren’t being born. B@ 
ter send a researcher or two up! 
Canada to find the how-come of !! 
quintuplets. 


v + v 
A helpful reader says he thinl 
Rough Proofs is front-page ne% 


But with colder weather just allie 
it's just as well to be under cove! 
’ 


Although more and more acvell 
ers are telling women what jolly! 
cooking and baking are with t 
wonderful products, the delicatess 
}eontinue to get a lot of business. 


v v i 
Parke, Davis & Co. speak feelill# 
of the long, hard row a pharma 


must travel before he is read) 
practice his profession, but forge! 
explain how he learns to make t! 
three-story combination toasted 5%! 
wiches. 

v 


v v 


Ralph Hitz’s hotels, he advert 
prepare meals with finesse and se 
them with finesse. And if you 4 
like ‘em that way, you're no bri 
player. Cory CO 
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ADVERTISING AGE 


} CELLAR BOOK IS 
] GIFT OF BERRY 
T0 WINE LOVERS 


New York, Oct. 11—A cellar book 
retailing at ten cents has been added 


to promotion for the varied lines of 
f wines and spirits distributed in the 
, United States by the Buckingham 
. Corporation, agents for Berry Bros. 
& Co., London. 


Ir will be mentioned with sources 
f{ supply in a new series of adver- 


on tisements prepared by Albert Frank- 
ni Guenther Law to appear in more 
ee] than 15 leading cities where the ad- 
ot yertiser has distributors. The cam- 
paign will open Oct. 14 with publica. 
tion in the New York Times of a page 
in color-roto devoted to Cutty Sark, 
the line leader. 
the Dealers Give Books 
nded A footnote will direct attention to 
lasts the cellar book and inform patrons 
hich that they are entitled to a copy free 
Mos upon applying to their Berry dealer. 
uffer Those who have not as yet formed a 
eball preference for Berry products will 
be offered the book for ten cents, an 
amount which only partially defrays 
the cost. 
stil A quantity of the books is being 
lulcel i chipped to dealers for distribution as 
in «i they think best, though the company 
imenl@ suggests mailing a copy at once to 
tional sood customers. Those who buy the 
reply yook will automatically expose them- 
selves aS prospects. 
Cellar books are maintained abroad 
py all owners of cellars of conse- 
eran quence, the advertising will point 
adding out in calling attention to the op- 
NS Sl nortunity for Americans to acquire 
oe ai authentic one for themselves. 
1? Complete Discussion 
The book is complete, discussing 
wines in general and those of France, 
dy fog ltaly, Spain, Portugal, Germany and 
1g p Hungary in particular. There is a 
gazine ntage chart covering the years 1900 
on hal 1 1933, followed by passages devoted 
a the ) whiskies, gins, brandies, liqueurs 
aid rums. 
Discussions of the proper way to 
purchase wines, to serve them, the 
glassware to use, and treatment of 
ants nes in the cellar, are taken up ex- 
home ivustively with no hint of commer- 
nd “foaism. Promotion is limited to a 
ee Bpvief listing of the products of Berry 
iG Se BBros, 
Cellar record pages provide 
lumns for entering information 
‘ich as “number of bottles,” “type 
d beaulg™ wine,” “brand,” “vintage,” “date of 
band! irchase,” and “price paid.” 
find 
yf bea! 
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‘opy CE 


This Could Happen Nearly A 


Times Today! 


.....for there are more than a million hospital 
beds in this country. And the 810,000 patients 
there daily and the even larger number of at- 
tendants want the same good things you, Mr. 
National Advertiser, have taught them to want 
when they're home influencing or doing the buying. 


LOOK, MOTHER= 
THEY EVEN USE 
THE SAME SOAP 


ni aoe men alle 


Siemon oa 


If you were § 
a PATIENT..S 


Wouldn't YOU appreciate 
these “‘little things”’? 


OOL, crisp bed linen... food 

attractively served...quiet rest- 
ful rooms and halls...and the fact 
that even your favorite toilet soap 
was provided? These “little things” 
mean much to patients...as they 
would to you, too, if you were in 
their place. 


Most patients prefer Palmolive. 
They like its clean, green color... 
its soothing, velvety lather... that 
cleanses so quickly. Palmolive is 
first choice with women because 
they know its rich blend of olive 
and palm oils guards their complex- 
ions ... keeps skin soft and fresh. 


And when their children must 


go to the hospital, then, more 
than ever, fathers and mothers 
both notice such details as your 
insurance of thorough sanitation 
and consideration for comfort 
by providing this favorite mild, 
gentle soap. 

You know how much even small 
details influence a patient’s mental 
condition. Affect recovery. Soap is 
one of those details . . . small but 
important. And yet Palmolive ... 
the soap most patients prefer... 
costs no more than just ordinary 
brands! Write today for prices on 
the quantities in which you buy! 


| KNOW, DARLING 
-! TOLD YOU 
THIS WAS THE 
VERY NICEST 
HOSPITAL 

THERE IS 


Better Service — Yet 
30% to 40% Saving! 


FOR NURSES’ DORMITORIES and all 
semi-public washrooms... test the new 
Palmolive Dispenser that measures soap. 
Saves 30% to 40% on soap costs... has 
many service advantages ... supplies 
Palmolive in special economical form. 
Let us send details. 


AND WHEREVER ELSE YOU USE 
SOAP... Colgate-Palmolive-Peet offers 
a complete variety of products made to 
do maintenance, laundry, laboratory and 
kitchen cleaning thoroughly... and at 
lowest cost! Write today for your copy of 
the free reference booklet: “If It's Soap 
You Need, We Have It.” Address: 


COLGATE-PALMOLIVE-PEET COMPANY 


105 Hudson St., 


CHICAGO MILWAUKEE 


KANSAS CITY 


Jersey City, N. J. 


SAN FRANCISCO = JEFFERSONVILLE, IND. 


A Palmolive advertisement in Hospital Management—Benton & Bowles, Inc., Agency 


No wonder firms like Colgate-Palmolive-Peet use 


HOSPITAL MANAGEMENT 


330 W. 42nd Street 
New York City 


537 S. Dearborn St. 


Chicago 


Member A. B.C. and A. B. P. 


Million 
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One of the most important func- deserts, is causing all kinds of/twilight zone of half truths tp, to J 

SALES AT PROFIT «= of the A. N. A., Mr. McIntire SPECIAL FOR OCTOBER trouble. Witness the Tugwell bill.| changes in advertising should take this 
pointed out, is that of developing The reformers point him out as typi- | place. of 

more facts upon which advertising | cal of all advertising in a manner Less Straining Urged Goo 

may be based with reasonable hope to indicate that we in advertising ing 

of success. He enumerated a num- knew nothing of him until the re-| “Isn't it a fact that we have log of b 

| ber of studies undertaken by the Heme sr sit Rots et saunierenerieee” former glorified him. We knew him sight ree ae . cage cen COn- — 

A. N. A. along this line, such as long ago. ception of advertising? Isn't it 4 - 

Mi C | NTIRE AVERS those on the “distribution of the espe “And at the other extreme, with |fact that under the strain of com. wee 
advertising budget, on radio and English-speaking peoples, we now present an even greater menace to clean | petition not only in business but jp for 

outdoor advertising, and on copy DREWRYS advertising and successful business, | advertising we have tried too harg the 

testing, and then swung into a vig- = is the large, unscrupulous adver-|to outdo competing companies ang will 

(Continued from Page 1, Col. 3) orous discussion of government reg: | Zee tiser. This type represents the all | advertisements either in Color, size ms 

in advertising unless that dollar| ulation of advertising. | yA powerful, the type that uses high|or appeal, and in that way have j Ur 

brings back 100 cents in profitable| “The attacks that are being made | pressure sales and advertising| been forced into far-fetched schemes a 
sales,” on advertising in general these days | jContent methods, the type that in his high / and copy themes—and honestly, ; 

“I’m wholly fed up with this con-|are as much the concern of those Increased pressing adopts a selling theme that| hasn’t some of it seemed rather was 
tinual cry of ‘advertise more,’” Mr.| primarily interested in direct mail lis so far-fetched that it undermines | silly to you men? = 

McIntire continued. “I care not one |as they are of the so-called National | the public belief in all advertising. “Let’s not strain so hard. Let's — 

whit whether $100 or $1,000,000 is | Advertiser, for we are all after one —R events awenitas Qnsy OC Tones, This type of company is so reapect- | aGverties to the public and not to uve ‘ 

spent on direct mail. I haven’t the|and the same thing,” he said. $=| qf ~~ 7 ae able in other ways, their agencies | our competitors. The public buys Pap 

slightest interest in whether 60 | = , Cena Pride a of such high standing and their ad-| our goods, it’s on the sale of mer. 

eemtn af the efvertines’s Galles Scores Advertising Critics Wk: fh @TkERRY Vertising volume so great, that|chandise to them that we continue in 
spent in newspapers or six cents.| «por “ ? “s some publishers countenance cer-|to stay in business. We can’t sel} / 
What earthly difference does it/the pty Ms z ‘a preateoed 4 Drewry's Ltd. introduced its Oc- tain claims and statements in their | our competitors anything except a -s 

make to me? My job, ever and|pheg of you not to allow these at-| tober ale with smashing copy in advertizing that Thay See pe Se ee ee ssa 

always, is to sell my product. To|tacks and criticisms of advertising sauameianiaet ddeandied tne & Ultis mit in a small advertiser. jestly and sincerely. They want it ten 

do that job I shall spend just as|to pefuddle the real goodness of our papers, P Y ’ “Nothing is so hard to deal with and they'll respond. sion: 


as I 
more. 


much money on advertising 
have to and not one penny 
Surely that’s reasonable.” 


| YING ACES 
goes ABC 


63,220 vin GUARANTEED 


PAID 
@ @ @ 67 W. 44th St., New York 


“Pages” / 
that SELLe 


Four pages—one sheet 
of sturdy bond paper 
—covering 11 major 
headings about radio, 
newspapers, farm, 
trade or general maga- 
zines (regional or national) —now help publishers and 
broadcasters to sell more space or time. Furnish infor- 
mation this modern way. Agencies also use AMA 
forms as '‘questionnaires.”’ ¢¢ Send for samples today, 
on your letterhead. No obligation to buy. 


ADVERTISING MEDIUM ANALYSIS 


500 Sansome Street San Francisco 


“FOUR PAGES’ 


Reg. U. S. Pat. Off. 


AY SCHOOLS 


ADVERTISING & COPY 

COMMERCIAL ART 

COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 


MEN'S FASHIONS AND 
PHOTO - RETOUCHING 
Dept. L. V., 116 S. Mich. Blvd., Chicago 


ATLAS PHOTO COPY CO. 


THREE LOCATIONS STA. 4047 


We're grateful 
to you, 


PECK 
Advertising Co. 
We'll produce 


to your 
standards 


PHOTOSTATS 


KAPID COPY SERVICE 


Vanderbilt 3-3680 
Now Fork bis All Granches 
Cleveland: Main 9335 
§ State 6013-4 


Chicago } cs te 5980-1 


profession. Don’t let these reform- 
ers and crusaders force you into 
positions where you are apt to lose 
the real perspective on the true 
worth of advertising, for after all is 
said and done, in the years to come, 
the real worth of advertising will 
still stand out and hold its head 
high as having made real contribu- 
tions to the progress of civilization 
and the world in general. 

“We are not so blind as to be un- 
aware of our faults. We confess 
frankly that advertising is young, 
that it has grown so fast that its 
greatest need is better trained ex- 


ecutives, and that it has grave 
shortcomings. But so has every 
finite institution. If advertising 


persuades some men to live beyond 
their means, so does matrimony. If 
advertising speaks to a thousand in 
order to influence one, so does the 
church. If advertising is often gar- 
rulous and redundant and tiresome, 
so is the United States Senate. 

“Advertising is young, and law 
and medicine and theology are old. 
Yet in our business practice, by and 
large, I venture to assert that we 
need not be ashamed to be meas- 
ured beside even these great pro- 
fessions. And we claim for our- 
selves, as they claim for themselves, 
the right to be measured not by 
our worst, but by our best. 


Comes from All Corners 


“Criticism of advertising is being 
hurled at it and us from all corners. 
We have those secretaries, under 
secretaries, confirmed and uncon- 
firmed, and just plain New Dealers. 
We have appointed, self appointed, 
self anointed and otherwise profes- 
sional self elected consumers send- 
ing out and uttering some of the 
most unreasonable and_ dishonest | 
criticisms of advertising any of us 
have ever heard. 

“All of this is extremely annoy- 
ing to say the least, because a few 
of their remarks are unfortunately 
justified. 

“IT am not here to defend adver- 
tising, because [I don’t think it 
needs defense. Frankly I am _ not 
prepared to accept even a_ small 
number of these criticisms, and for 
that reason I refuse to go further 
than take cognizance of them. 

“Advertising is a function of so- 
ciety, and today it is one of the 
biggest functions. Much is_ said 
about it in text books on psychology 
under the subject of ‘social con- 
trol.’ Because it is so closely bound 
up in the structure of our lives, any- 


thing that changes society is going | 


to change advertising, is going to 
make its functions of social control 
go one way or the other. Right now 
government is more interested in 


teaser campaign. This is a full page. 


society 
that 


than in business, and for 
reason advertising may pos- 


|sibly be forced to change its object. 
‘If we only knew, 


if we could only 
have confidence, if the play of cer- 
tain theorists in Washington and 
elsewhere were only in the open, 
then advertising would be ready to 
change, to conform to that utter- 
ance of President Roosevelt when 
he referred to the primary object of 
his rule working out the principle 
of ‘the greatest good for the great- 
est number.’ If advertising can’t 
stand alone and prove itself as a 
part of the national structure new 
or old, then it is an alien thing and 
no one is going to want it to live, 
jleast of all take an interest in its 
misery. 


Resents Sweeping Condemnations 


“There is a certain amount of rot- 
tenness in business and there is 
some rottenness in advertising, but 
we resent most emphatically the 
sweeping condemnation of all ad- 
vertising because of the unhealthy 
state of a small part of it which is 
better known to us than to out- 
siders. 

“People ask me as they have prob- 


ably asked you, ‘Why is it if you 
are as honest and clean as you say 
;you are that you resent government 
jlegislation and intervention aimed 
/to clean up the rotten parts of your 
business or any business?’ It is, to 
say the least, extremely difficult to 
point out to them the real answer 
to that question which you so well 
know. Government control is dan- 
gerous at its best. The ambiguities 
|and inferences of legislation are too 
| loose and all encompassing to per- 
mit sound operation under our form 
|of government.” 

| “To my way of thinking,” Mr. 
MelIntire continued, “there are at 
least two classes of advertisers who 
should be condemned, and _ with 
them their agents for preparing and 
encouraging the forms of advertis- 
ing which have called down upon 
our heads the condemnation which 
is affecting all advertising. 


Two Harmful Types 


“The first of these is the dishon- 
est manufacturer, and forget not 
that he was a manufacturer before 
he was an advertiser, who produces 
fake cures for certain diseases, 
human figure development and dan- 
gerous face and eye decorations. 
| Admitted that in the main this type 
of advertiser is small, he is never- 
|theless crooked, and today, because 
lhe has been elevated to a seat of 
prominence by our opponents and 
— a position far beyond his just 


\ MASS PLAN ADVERTISING | 


= _HOME-TO-HOME DISTRIBUTION OF ADVERTISING AND SAMPLES © 


bution 


IN 


BIG 4 ADVERTISING CARRIERS 


Sales and Advertising executives who recognize 
that regardless of the national scope of their 
business, a campaign in house-to-house distri- 
ultimately 
problem, best handled by the agency best fa- 
miliar with the local conditions, are invited to 
submit their problems in any particular market 
to the Advertising Distributors of America, Inc. 


resolves itself irfto ai local 
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| 8 a half truth, and it is in the| 


‘It is so terribly trite to indicate 
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Buying advertising in a paper without the A. B. C. 
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THE JEWELERS’ CIRCULAR IS THE 
ONLY JEWELRY PUBLICATION A 
MEMBER OF THE A. B. C. AND A. B. P: 


guarantee is like buying silver without the “Sterling” 


mark, or gold without the “Karat” stamping. 
unknown goods—and today’s advertisers 
gamble with their advertising dollars—they’ve got t 


know. 


| THE JEWELERS’ CIRCULAR has been, for 6 


It’s 


can not 
0 


some 


— 


RA 


years, the recognized authority and leader in if 
Jewelry Industry. We invite Circulation Comparisoq 
and Editorial Analysis. 
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to you gentlemen my amazement at | keting goods which will be ex-| vidual using his own commonsense and growth of this nation and it will | Club Entertains 
this so recent discovery on the part|changed for other goods. In some | and individual judgment at the time | continue to be. It doesn’t have to) * ° 
of government of the consumer. |instances the services rendered by|of making purchases. | prove itself. It needs only to clean | Civic Committee S 
Goodness knows that we in advertis- an individual are not tangible; in| “The fallacy in this kind of think- | out a few of the cancerous growths | The Chicago Federated Advertising 
ing have for decades been conscious |some instances the service contrib-|ing is that we have, by virtue of|that are likely to develop in any | Club had as its guest the Keep Chi- 
of her or him. I venture the broad | uted by an individual is not directly|our densely populated society, an | healthy entity.” cago Ahead Civic Committee at a 5 
statement that we today know more | productive. individual who is known as the eco- a luncheon in the Red Room of the z 
about the consumer, what he or she| “It is the commonest criticism of | nomic man. Reduced to the ultimate | Hotel LaSalle Oct. 12. : ’ 
wants, What he or she wants to pay | advertising of the present time that | terms of the advertising critics, this | E. A. A. Meets Monday Be Speakers included Mayor Kelly; 
for it, and many other things than|it does not perform a necessary and|man is nothing more nor less than; Frederick B. Heitkamp, general | Rufus C. Dawes, president of A Cen- 
| the government or any similar body | useful productive function in our|a soulless individual who maintains | sales manager, Lyon Metal Products, | ‘Ury of Progress; Walter Gregory, 
| will ever know. Research, which | society. These critics hold the view |no interest in any other subject but | !n¢., Aurora, Ill., and for many years | P! se gg the State — or mtieae 
: has been an indispensable part of|that it is. possible to distribute|that of securing the greatest pos- | #dvertising and general sales all eile ec ne 
- business, has given us that in-/ goods to all the people in this coun-|sible number of material goods at | 28¢r of Cincinnati Milling Machine Association of Commerce. 
our Dus . |Company, will headline the Engin- ——__—_- 
formation. try by means of a mechanical pro-|the lowest possible cost, regardless | sering Advertisers’ Association, Chi- : N 
, “you'd think that the consumer /cess, not only in the manner of dis-|of whether such goods are desired |cago, program at the Bismarck Cigarette Price 
in “cues on as oe Gites CaaS GF tka” | Lees Semin of deaminase leanne Sane “aden ee Order Is Extended 
been dis . Ss J d Pil- nm os P : , 
Sea [sland if you listened too atten- ae: iamianink iia objectives of those in the govern-|ing Technique to Meet Present Day PE er a ae 
° B iively to some of our newly ap- ee ee ment, and out of it, who are tater. | Conditions in the Industrial Vicld."| 8 15 expire Oct. 13, has been oz ‘ 
: pointed crusaders. “Such critics maintain that the|ested in changing the function ot | tended to January 11. j My, 
n “This somewhat confused society | desires of the ultimate consumers | advertising. But this is the only de- Appoint Lottridge The new order forbids the absorp- ~ fe 
of which we are a part is at bottom |are as susceptible to accurate math-| duction which it is possible to make : tion of state stamp taxes, while an- 2 
nd a trading society. That is, the func-|ematical measurements as are the| from the reasoning and the opinions | J. B. Lottridge, for the past year other seeks to equalize price compu- % 
UB on of every person outside of the | railroad rates which are charged for| which the critics of advertising | Commercial manager of WMT, Water-| oo po an types of packs by de- mt 
. professional class, and in some! moving goods from one place to an-|have so far presented.” loo, la., has been named to act in claring that “the lowest minimum a) 
n : sic ap = |that capacity for KFAB and KFOR, : ; cat 
it cases, those included in the profes-|other. They would, in short, elim- We're not done yet, _Mr. Mc- Lincoln, Nebr. and KOIL, Omaha. | Price for the given quantity of cigar- 4 
sional class, is that of performing |inate from the make-up of our social |Intire concluded. “Advertising has| yis headquarters are in the Omaha_/ettes shall be the minimum price for 4 
te some function in producing or mar-| structure any possibility of the indi-|been a factor in the development! National Bank Bldg. |all packages.” a 


IMPRESSIVE) IMPARTIAL 


Relative importance of the separate factors affecting 
successful merchandising to the jewelry and allied trades. 


What forces exert 
most influence in the 
purchases made by the 


manufacturer’s money on its own opinion—or on 
the statement of any interested party. 
its problem right up to the Jewelers of America. 
Through its Research Department, the Romer 


This agency didn’t guess. 


It didn’t spend a 
salesmen. 
It put 
per. 


/ 


This survey does not discount the work of your 
It simply shows how the salesmen’s 
efforts can be supplemented by the Business Pa- 
Give your salesmen the support of THE 
JEWELERS’ C'RCULAR—make their business 


retail jeweler ? 


Advertising Service decided to find out what 
forces exert most influence on the purchases 


getting efforts more fruitful. Your salesmen are 
covering as much territory as possible, but they 


made by the retail Jewelry trade. 
The chart plainly shows what the 
retail jeweler favors. On all three 
counts—BUSINESS PAPERS lead 
with SALESMEN second. 

Now you know where the jeweler 
gets his first-hand information, his 


cannot be everywhere at once. Help them with 

consistent advertising in the Busi- 

ness Paper. 

Because THE JEWELERS’ CIR- 

CULAR has Greater Reader In- 
terest, wider circulation, it carries 

from in Front of the Horse 


and Hitches Him Up Right your sales story to more representa- ae 
to your Sales Vehicle. - he 


An advertising agency 
found out by asking 
them ... It’s a story 


This Survey Takes the Cart 


you should know. 


profitable ideas, and forms his poli- 

cies on buying and selling. The card below asked 
jewelers these questions—you have their answer 
in the chart. THE JEWELERS’ CIRCULAR 
is the leading Business Paper in the Jewelry field. 
This means it exerts the greatest influence on the 
Jewelry trade; therefore, it should be your first 


tive buyers, and gives your salesmen 
stronger support. 
As every election creates changes in government, 
this vote-casting should create a change in your 
sales policy. It should make you a staunch be- 
liever in Business Paper advertising — more 
confident of your salesmen, more sincerely sold 


Sales Vehicle—to drive home a more far-reaching on THE JEWELERS’ CIRCULAR as a re- a 


message—to provide a bang-up back-up for your spected servant of the Jewelry trade. if 
) salesmen. i we 
BUSINESS PAPERS 1247 Points 4 
HE 
Aq TRAVELING SALESMEN 945 . Xe 
_ ?p. Points a. 
CATALOGUES 4 
‘B.C 619 Points 7 
— CONSUMER MAGAZINES 405 f 
“a es ae ee Points 2 
vot ta | NEWSPAPERS : ; 
241 Points fe 
- RADIO . 
ni a 60 Points . 
arisoq SILLBOARDS Questionnaire 
27 Points 


239 WEST 39th STREET 
NEW YORK, N. Y. 
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October 13, 1934 


Advertising 


The rate for this department is 40 


cents a line (not agate line); mini- 


mum, $2. 


HELP 


WANTED—Young man, 21 to 25, 
resident of New York City, to repre- 
sent Chicago publisher. State educa 
tion, advertising experience, other 
qualifications and salary expected. 
Excellent opportunity to advance 
working under publisher. Will give 
preference to young man with agency 


WANTED 


| experience. Box 505, ADVERTISING 
| AGE, Chicago. 

~ Advertising representative for Chi- 
|cago wanted. Must have radio expe- 
rience. Box 506, ADVERTISING AGE, 
Chicago, 
~ WANTED—Someone with capital 
| who is looking for an opportunity to 
|get in a well-established business in 
'a Middle West large city. An inves- 
'tigation would convince you that this 
|\is an opportunity offering extraordi- 
nary possibilities. Box 507, ADVERTIs- 
ING Acre, Chicago. 


FOR SALE 


Want to Buy 
A Real Advertising 
Sign Business? 
RCA, Standard Oil, Brown Shoe, 
U. S. Lines, and many other national 


| 


| 1928. 


advertisers already sold. Patented 
indoor, outdoor motion advertising 
business. Full details given serious 
inquiries. Box 508, ADVERTISING AGE, 
New York. 


To Direct Research 


for McCall Company 


Arthur P. Hirose will resign from 
McGraw-Hill Publishing Company, 
effective Oct. 15, to become director 
of the research department of the 
McCall Company, New York. 

Mr. Hirose has been manager of the 
market analysis and sales promotion 
departments of the McGraw-Hill elec- 
trical and radio publications since 
Before that date he was a 
member of the editorial staff of Elec- 
trical 
World. 


Merchandising and Electrical | 


Garfinkel Agency 
Has New Accounts 


Advertising for Distillers & Brew- 
ers Products Corporation of New Jer- 
sey, California Jockey Club; Priscilla 
Alden Products; Artists Tailors, and 
Ellinoir Brass Company are being 
placed by Sidney Garfinkel Advertis- 
ing Agency, San Francisco. 

Donald A. Breyer has joined the 
agency as account executive, and 
Margaret Silverman, specialist in 
women’s copy, has been added to the 
staff. 


Appoints Frank Presbrey 


The Frank Presbrey Company has 
been selected as advertising agency 
for the United States Leather Com- 
pany, New York. Trade papers will 
be used, to be followed by consumer 
| mediums. 


aie O the binder and 


gone forth in the 
There is plenty. 


“No American shall starve!” 

It's a great country. Dissension, 
drought, disaster. We shake them off 
like a Spaniel flings water from his coat. 

Think, my friend, of that memorable 
March when bank gates clanged. Not 
to moralize or preach — all life is com- 
parative. How much better this October 


day than then! 
Harvest! 


the reaper have 
land. Bins burst. 


PARTRIDGE & ANDERSON COMPANY 


Electrotyp 


LEGiD Cc. 


Nickeltypes 


es ° 


Stereotypes + Matrices 


PARTRIDGE, PRESIDENT 


712 Federal Street, Chicago 
Telephone HARrison 3732 


SELF-REGULATION 


|be worth only one-fourth, or less, of 
|its value five years ago.” 


NEEDED AT ONCE 
BRISTOL ASSERTS 


(Continued from Page 1, Col. 1) 
some form must be adopted to cypy 
the minority whose offenses subtrac¢ 
from the effectiveness of all advertig. 
ing. This small minority has 
ceeded in decreasing public 
dence in advertising to the 
where the advertising dollar is 
just half of what it was five years 
ago. This is a huge drain on bug. 
ness which must be stopped by one 
means or another. 

“If we had had effective self-regy. 
lation five years ago, business would 
be millions of dollars ahead today, 
If we don’t develop an efficient sys. 
tem of regulation our adver. 
tising dollar five years from now may 


Sue. 
confi. 
point 
Worth 


soon, 


Must Cleanse All Copy 


Mr. Bristol said he believed the 
measures employed by his own in. 
dustry to control proprietary adver- 
tising would be successful, but that 
his interest in regulation would not 
end with a thorough housecleaning 
of his own field. 


“We cannot train the consumer to 
believe that the advertising of one 
industry, or of a few certain indus- 
tries, can be depended upon and that 
other copy should be discounted,” he 
said. “Consumers judge advertising 
collectively, and I am injured just as 
much by the false claims published 
by a manufacturer of automobiles as 
by the dishonest advertising of a di- 
rect competitor.” 

Mr. Bristol still thinks self-regu 
lation is entirely feasible for all in- 
dustries, and he makes allowance for 
the many distractions of the past sev- 
eral years, such as the NRA, in judg: 
ing advertising interests for failing 
to have achieved efficient self-regula 
tion by now. However, he indicated 
that he would be highly dissatisfied 
if rapid progress is not made from 
now on. 


Mediums Must Help 


“The initiative can be taken either 
by industries or by mediums, or by) 
both,” he said. ‘“‘The biggest share 
of the work and responsibility natu- 
rally would fall on groups of adver 
tisers organized by industry, who 
have facilities and specialized knowl 
edge that representatives of mediums 
could not be expected to have. 


“However, no system of self-regu 
lation can be made to work satisfac- 
torily without the full cooperation ol 


ohn Sex 


mediums. There will always be 4 
Dillinger here and there, and if self- talizing 
regulation is to be made effective, idopted r 
the mediums must stop them.” t the ‘ 
Ol 
7 lame time 


SALES PROMOTION 
ASSISTANT 


wanted by 
one of the leaders 


in the building industry 


Here is an excellent opportunity 
for a young man of ability to 
grow into a position of respon- 
sibility. Must be capable of 
taking complete charge of the 
sales promotion department. 
plan campaigns, organize fol- 
market 


low-up details, make 
analyses, and arouse the inter 


est and enthusiasm of the de- 


poe 


partment. ~ Give complete de- 
tails of your experience, age 
and salary requirements in your 
first letter. Write Box 509%, 
Advertising Age, New York. 
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Window in the Skillern & Sons pharmacy, Dallas, Tex., which won a 
special award of $250 in the chain class in a recent window display | 
contest sponsored by Johnson & Johnson. 
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A view of part of the crowd at the general session luncheon of the Direct Mail Advertising Association, 
in conjunction with the Boston Advertising Club, held in the Imperial Ballroom of the Statler Tuesday. 
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Animated scoreboard which drew tremendous throngs during the 
World's Series. This board faces Michigan Ave., Chicago, and was 
arranged by General Outdoor Advertising Company. 


a Wn Sexton & Co., Chicago and Brooklyn, wholesale grocers spe- Unusual bottle display cutout de- 
i: Biting in selling to institutional and large volume users, have veloped for General Brewing Cor- 
“opted new labels for all their products. The plan was to allow each ay ‘k ne oS Me- 
“the company's three brands to retain its individuality, but at the enbanter tenner stad ate oases ap hdgeannen ete 


ame time have them look enough alike so that they would all be a jy vid co ake pe oe 
recognized as Sexton products. ducing beer that is “age-dated 


under bond," thus guaranteeing 
that the brew is not a green beer. 


COLGATE 
HANDY BOX 


NEW COFFEEMAKER 


os a : R . Chicago Flexible Shaft Company A variety of Col ate products is included in this holiday box designed 
7 wy aa — and display containers for Red & White Corpora- recently introduced this new Sun- by aed de Vauchier, which is onenee - sell “i $1. “Notice the 
‘te floating soap are typical examples of the design job beam electric coffeemaker. The new label, carton and package designs of the products. Almost 


- being done on a variety of the group's products. handle is of molded Bakelite. identical designs have been worked out for Palmolive items. 
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43 


. 43 
. 42 


23 
23 
66 


. 32 
- $2 


. 32 


31 


. ot 


17 


.. 26 
. 25 
47 


16 


. 4 


24 


. 2s 


American Legion Monthly ..... 


Extension Magazine ... 
Ee BPOWE - cca sercences 
Atlantic Monthly ....... 
OS Seer eee 
National Geographic -.... 
2 eee 


Modern Living ......... 
Real Detective ......... 
American Golfer ....... 
Judge (Sept.) ..... 

oR EASE ce cee 


15 


1934 
Lines 
72,285 
40,488 
37,223 
43,294 
33,882 

a29,114 
28,010 
24,413 
27,020 
24,360 
23,068 
20,965 
20,412 
20,215 
20,104 
27,700 
18,576 
18,373 
17,830 
15,456 
b15,190 
14,848 
13,922 
13,922 
13,535 
13,299 
13,245 
11,583 
11,261 
10,762 
10,711 
10,668 
10,640 
10,494 
10,077 
10,066 
9,604 
9,576 
8,998 
8,982 
8,842 
8,635 
8,467 
8,326 
7,819 
7,782 
7,759 
7,736 
7,700 
7,583 
7,494 
7,441 
6,828 
6,769 
6,711 
6,492 
b6,364 
6,227 
6,072 
5,720 
5,500 


1935 
Lines 
39,500 
38,367 
38,095 
49,796 
12,250 


23,654 
15,440 
20,417 
22,890 
14,157 
14,113 
15,596 
12,346 
9,264 
15,548 
15,174 
18,080 
19,099 
16,800 
b13,867 
11,480 
14,622 
14,984 
10,216 


10,326 
11,557 
8,000 
6,589 
7,344 
10,878 
10,864 
10,021 
8,333 
9,609 
7,140 
7,378 
12,324 
9,968 
6,568 
9,136 
9,226 
8,407 
9,695 
9,364 
7,250 
6,817 
2,605 
6,684 
7,445 
6,712 
8,443 
8,271 
4,950 
4,148 
5,803 
5,864 
6,502 
4,507 
5,672 


1932 
Lines 
21,120 
28,248 
20,598 
27,349 

8,261 


20,612 
14,909 
16,963 
21,406 
15,315 
13,024 
22,304 
11,736 

8,106 
10,002 
18,630 
18,283 
14,203 
14,070 
13,335 
12,292 
13,132 
12,369 
10,525 


9,747 
10,767 
6,185 
4,972 
7,446 
11,004 
9,912 
10,557 
7,418 
8,113 
10,836 
8,728 
7,411 
11,740 
5,897 
7,657 
7,555 
10,354 
5,973 
6,647 
8,527 
6,571 
2,520 
7,316 
9,608 
7,304 
7,615 
6,754 
4,103 
3,176 
4,995 
4,376 
4,947 
4,537 
5,767 


1934 


1933 


Jan.-Oct. Jan.-Oct. 


631,212 
340,002 
279,460 
317,399 
207,970 
159,514 
257,981 
227,919 
251,303 
241,932 
279,815 
155,165 
178,521 
161,642 
116,898 
168,388 
258,462 
193,884 
172,904 
152,880 
169,526 
129,190 
133,949 
133,006 
123,032 


118,643 
89,802 
102,006 
95,375 
109,753 
106,722 
88,088 
90,998 
77,088 
89,344 
56,728 
75,804 
©96,052 
92,409 
65,475 
76,159 
65,891 
61,960 
95,160 
94,502 
70,295 
79,494 
42,459 
60,961 
70,834 
69,513 
55,010 
49,779 
71,878 
61,130 
66,371 
60,841 
119,184 
045,492 
67,892 


273,914 
264,235 
180,328 
230,987 

91,304 


212,249 
130,373 
154,736 
174,487 
184,725 
127,234 
142,097 
127,525 

58,170 

85,560 
202,612 
174,196 
133,777 
175,190 
107,039 
113,176 
128,725 
125,847 

85,299 


95,979 
104,907 
65,475 
61,768 
65,674 
98,940 
82,880 
85,594 
67,171 
96,381 
55,259 
62,519 
c82,802 
80,605 
51,275 
72,478 
66,471 
63,950 
80,507 
72,206 
63,371 
65,210 
29,065 
48,043 
83,198 
55,961 
57,399 
53,145 
54,901 
38,980 
49,293 
56,683 
73,575 
39,991 
60,715 


CONTENDER 
A Short Short Story 


There are only a few more monthly 
magazines left between Esquire and 
the top of the Printer’s Ink rankings. 
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THOMSON PAYS 
B.C. FOUNDERS 
HIGH TRIBUTE 


iporeciates Opportunity to 
Honor Workers | 


A tribute to the small group of far-| 
seeing advertisers, agency men and | 
publishers whose visions and efforts | 
made the Audit, Bureau of Circula- | 
tions possible was voiced by P. L. | 
Thomson, Western Electric Com-| 
pany, New York, president of the 
Bureau, on the eve of the organiza- 
tion’s 20th anniversary. 

“The opportunity which ADVERTISING 
Ace affords to recognize the 20th an- | 
niversary of the founding of the Au-| 
dit Bureau of Circulations is greatly | 
appreciated by its _ officers,” Mr. | 
Thomson said. | 

“At this time others are appraising | 
the value of the bureau to its mem- 
vers and to the advancement of the 
advertising and publishing business 
1 America. For my part, I should) 
like to pay honor to the men who | 
founded it and those who have since 
een responsible for administering | 

iis affairs. 

‘The record will disclose the worthy 
elorts which were made by a small 
group of men during the period from 
1400 to 1914 toward some recognized 
standards for measuring circulation 
of the principal types of publications. 
All credit to those pioneering adver- 
ry rs who carried on the Association | 

American Advertisers and plowed | 
. ground for the development of | 
the circulation auditing idea! 


Recalls Bureau’s Beginnings 


“It was, however, not until 1914 
that the conception of a national bu- 
reau. embracing a membership of 
publishers, agencies, and advertisers 
Was born and the Audit Bureau of 
Circulations took form. Among the 
sroup responsible for the organiza- 
tion, or serving as members of the 
original board of directors are the| 
lames of some who have passed | 
on und others who are still active in 
the advertising world. 

“Names like Louis Bruch 
American Radiator Company; Bur- 
ridge D. Butler of the Prairie 
Farmer; F. R. Davis of the General 
Electric Company; A. W. Erickson, 
president of his own agency, 
chairman of the McCann-Erick- 
son Company; O. C. Harn, then ad- 
vertising manager of the National 
Lead Company, now our managing 
lirector; Sam Leith, then conspicu- 
US in the farm paper field, now as- 
sociated with Printers’ Ink; M. C. 


of the} 


then 
how 


Robbins of the David Williams Com- 
Dany, now chairman of the Robbins 
Publishing Company; Hopewell L. 
Rogers, then treasurer of the Chicago 
Daily News, now associated with the 
Hearst newspapers; Charles F. Jen- 
kins of the Farm Journal; F. D. 
Porter of the National Builder; 


Ge 'ge M. Rogers of the Cleveland 
Dealer; and Russell R. Whit- 
first managing director. 


| accounts of the birth 


A.B.C.'S PRESIDENT AND 


MANAGING 


DIRECTOR 


Latest photographs of P. L. Thomson, president of the Audit Bureau of Circulations, and O. C. Harn, 


managing director. 


Birth Pangs of Audit 
Bureau Are Described 


In Official History 


Coordination of Eastern and Western Move- 


ments Made Work Possible 


Forced 
on the outlook for the future, Amer- 
ican advertisers are notoriously more 
interested in what is ahead 
what lies behind. This may account 
for the varying and often conflicting 
of the Audit 
Bureau of Circulations 20 years ago. 

The following version is based on 
documents at A.B.C. headquarters. 

The agitation for aythoritative in- 
formation on the circulations of pub- 
lications, which developed among ad- 
vertisers and advertising 
shortly after the close of the 
War, resulted in 1899 in the found- 
ing of the first national, non-profit 
auditing body, 
of American Advertisers. 

This organization admitted only 
advertisers to its membership and 
relied exclusively on advertisers for 
financial support. Its biggest year 
was 1912 and in 
only $22,000 with which to operate. 
\t this period, 


grown discouraged with the possibil- 
ities presented by the Three A’s. 


, rhe proposal was met by an en- 
‘uslastie response. Every interest 
advertising was represented in the. 
arter membership, which totaled 
to 600. So solidly were the 
foundations laid and so well was the 
lew organization guided that for 16 

nttnued on Page 15, Col. 3) \ 


pany, New York, proposed to the 


executive committee of the Associa- | 


tion of National Advertising Man- 
agers that it take the lead in or- 
ganizing a new auditing body which 


would admit publishers to member- | 


to base advertising plans, 


than | 


| Audit Committee, 


| B. 


agents | 
Civil | 


called the Association | 


that year it had | 


its membership con- | 


sisted of between 60 and 70 adver- | 
tisers. 
The advertisers had gradually 


Early in 1913, O. C. Harn, advertising | 
manager of the National Lead Com- | 


ship and rely on them for the 
greater part of its income, while 
allowing the advertiser members a | 


hand 


of auditors 


The First Committee 


President 
thorized to 


McChesney 
appoint a 


was au- 
Circulation 
and he chose Mr. 
chairman, L. B. Jones and G. 
Sharpe. On March 1913, Presi- 
dent McChesney sent out invitations 


Harn, 


9o 


“on, 


to the presidents of the following na- 


tional organizations of buyers or 
sellers of advertising space to send 
committees 
eral conference on the subject of 
circulation statements: 

American Newspaper 
Association, Associated 


Publishers 
Advertising 


Clubs of America, Association of 
American Advertisers, Association of 
National Advertising Managers, As- 


sociation of New York Advertising 
eration of Trade Press Associations, 
Grocery and Allied Trade Press As- 
sociation, 
sociation, Quoin Club and Technical 
Publicity Association. 


izations whose headquarters were | 


in New York were invited, with the | feeling, I have never seen any evi-| 


exception of the American Adver- 
tisers Association. 
due to any conscious desire to slight | 


in the hiring and controlling 


of three each to a gen-| 


| have 
It may be noted that only organ- | 


~LATSHAW TELLS — 
HOW BOARD OF 
A.B.C. OPERATES 


A revealing insight into the work 


| Circulations 
| Besides being one of the progenitors 


|served as its president for 
| seven 


HARN PRAISES 


SPIRIT OF THE 
ABC. BOARD 


Personnel Changes, But Ideal 


ls Constant 


Few men have been so intimately 
connected with the Audit Bureau of 
as Orlando C. Harn. 


of the movement which 
formation of the A.B.C., 


resulted in 

Mr. Harn 
almost 
terms, being summoned in 
the midst of the last to become man- 
aging director, following the death 
of Stanley Clague. 

“My first recollections of the em- 
bryo A.B.C. are of a body of earnest 
advertising men sitting around a 
room in the Hardware Club, New 
York,” Mr. Harn reminisced. “They 
were contemplating a novel propo- 
sition I had just put up to them. It 
was not a plan I had proposed; just 
an idea. 

“As chairman of a committee ap- 
pointed by President McChesney, of 
the Association of National Adver- 
tising Managers (now the Associa- 
tion of National Advertisers) I had 
sent out a letter to every associa- 
tion of advertisers, agencies and 
publishers in New York, inviting 
them to send representatives to a 
meeting to consider ways and means 
of obtaining accurate and authori- 
tative data on the circulation of 
newspapers and periodicals. 

“Represented at that meeting 
were the American Newspaper Pub- 
lishers Association, Associated Ad- 


| vertising Clubs of America, Associa- 


of the board of directors of the} tion of American Advertisers, Asso- 
Audit Bureau of Circulations is given | ejation of New York Advertising 


by S. R. Latshaw 


of the Butterick | 


Agents, Farm Press’ Association, 


Publishing Company, New York, who) federation of Trade Press Associa- 


has been a member 
board of directors for 14 years. 


“The soundness of the Audit Bu- 


reau of Circulations has been 
evidenced through its 
history,” Mr. Latshaw 
is borne out by the fact that in all 
this time no fundamental changes | 
have been necessary in the original | 
structure, 
sentially 
after 
has depended largely upon the con- 
duct of its affairs by 
directors. 


20 years of 
said. 


sound this’ structure 


“IT have been privileged to be a 


of the A.B.C.’s 
fra Association, 
| lishers’ 
amply | Technical Publicity 


“This 


However logical and es- | any 
i¢€ 


is, | 
’| that, whateve la i + 
all, the success of the Bureau | ver plan might come out 


its board of | 


|tions, Grocery and Allied Trade 
Periodical Pub- 
Association, Quoin Club and 


Association. 
Ask Dual Representation 


“In opening the meeting I ex- 
|plained that neither the A. N. A. M. 
officially or myself personally had 
definite plan in mind, except 


|of the meeting, we were convinced 


it should be participated in by both 
/buyers and sellers—both advertisers 


and publishers. 
“The representative of the Amer- 


member of this board for some 14/ican Advertisers Association (the 


years, and might well be considered | 


organization of advertisers that had 


as biased in my opinion of the | peen actually auditing some publi- 


efficacy of its work. Nevertheless, I | 


wish to bear testimony to the ardu-| 


cations) at once contended that we 
|should get behind his association. 


ous and conscientious effort of the! This was a natural position for him 


members of the board. 
“Our 


meetings have sometimes 


ito take, but the idea of a three-fold 


‘organization appealed to the men 
lasted for two solid days, but there| present and an organization com- 
Agents, Farm Press Association, Fed. | 


has never been a disposition to con-| mittee was appointed to investigate 


| clude a case on the basis of the 
'smallness of an issue or the obscur- | 
Periodical Publishers’ As: | ity of a plaintiff or defendant, as/ definite determination to do some- 


the case might be. Though there 
been marked differences of 
opinion on many occasions, and on 


rare occasions some bitterness of 


dence of cleavage along bloc lines, 


This was not | log rolling, compromise between in- 


terested groups, nor anything that 


its possibilities. 
“The meeting broke up with a 


thing at once and the movement 
took form rapidly. 

“Before the time of actual oper- 
ation had arrived, however, a com- 
mittee of Chicago men, headed, by 
the late Stanley Clague, represent- 
ing the Western movement, came to 
New York to meet with a committee 


others but only because it was thus | savored of decisions made because | from our Eastern organization. They 


10, Col. 1) 


(Continued on Page 


(Continued on Page 15, Col. 2) 


(Continued on Page 15, Col. 4) 
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October 13, 1934 


Fred Davis 


Recalls 


Launching of A.B.C. 


General Electric Man 


Has Served on Board 


for 20 Years 


How the Audit Bureau of Circula- 
tions developed as the outgrowth of 
independent movements to 
do something about verifying cir- 
culation” and how it finally took its 
present form and following a 
convention in Chicago in May, 1914, 
was recalled by Fred R. Davis of the 
publicity department of General Elec- 
Schenectady, N. Y., 
on the the Bureau’s 21st an- 
nuat convention and its completion 
of 20 years of service to the adver- 
tising field. 

Mr. Davis spoke from the unique 
vantage point of one who has been 
intimately connected with the work 
of the Bureau during its entire his- 
tory. He was one of the organizers 
of the Bureau, served as a member 
of its first board of directors, and has 
been a member of that board con- 
tinuously since, serving as third vice- 


several 


hame 


tric Company, 
eve of 


1922 to 1927, and as 
from the latter 

He is the only 
director has been a member of 
the board continuously since the 
founding of the A.B.C. 

“My first glimpse of an audited cir 
culation statement was when I looked 
into a file of documents issued by the 
Association of American Advertisers 
to its members, including the Gen- 
eral Electric Company,” Mr. Davis 
recalled, 

“The company’s 
that association was due 
ommendation of E. H. Mullen, in 
charge of advertising immediately 
previous to 1905. Mr. Mullen’s pre- 
vious experience on the staff of the 
New York Sun gave him a vision of 
the possibilities of such a move in 
its service to advertisers. 

“Frank H. Gale, who took up the 


president 
first vice-president 
date to the 


trom 


present. 
who 


membership in 
to the rec- 


work following Mr. Mullen’s death, 
was active in the organization of the 
Technical Publicity Association, 
which was sponsored by a group of 
machinery manufacturers, with the 
common purpose of improving the 
standard of publishing and advertis- 
ing. Naturally, one of the first ac- 
tivities of the T.P.A. was an attack 
on the circulation question. Exchange 
of information convinced the 
members something more reliable 
should be obtained. Practically all 
of their advertising expenditures 
were made in business papers, most 
of them in the technical and indus- 
trial fields. 


soon 


First Audits Made 
“Extension of the auditing service 
of the A.A.A. to this class of publica- 
tion was secured and the books of 
three or four important publishing 
properties were opened to their audi- 
The McGraw Publishing Com- 
pany, the Hill Publishing Company— 
now known as McGraw-Hill Publish- 
ing Company, and the predecessor of 
the present Simmons-Boardman Pub- 
lishing Company, were the 


tors. 


first to | 


join this cooperative effort promoted | 
by the circulation committee of the 


yh eS 


“The efficiency of the A.A.A. audit- 


ing system was never under question. 
Its flexibility and adaptability were 
limited by its revenue from adver- 


THE IRON AGE 
is a member of the ABC 


Because... 


- - - we believe that industrial advertisers are entitled 


to regular audited circulation reports. 


i} their advertising dollar. 


now 84.76%). 


from interested subscribers. 


by paid invitation. 


239 WEST 39TH STREET 
NEW YORK 


*In fact a charter member 


- - - we believe that industrial advertisers are entitled 


to know how much paid circulation they are getting for 


- - - we believe that renewal percentage is a reliable 


measure of reader interest (The Iron Age renewal rate is 
- - - we believe the best results for the advertiser come 


- - - we believe that advertisements do more effective 


selling work when they come to the attention of buyer 


THE IRON AGE 


| Company. 


—— 


A.B.C. PRINT SHOP IS A BUSY PLACE 


— ; ¥ , sma — 
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The print shop of the A.B.C., in which publishers’ statement and audit 
forms, as well as the proceedings and a variety of other Bureau 
printing is turned out, is across the hall from the general office. Two 
Linotypes, four flat bed presses and a Gordon are kept in almost 
constant operation here. 


tiser members, there being no others. two circulation auditing movements 
Some revenue was obtained from pub-|in the field. This was certainly not 
lishers by the sale of certificates to|a desirable prospect. I was _ then 
them which could be displayed in| president of the Technical Publicity 
their offices and sales promotion ma- Association and participating in the 
terial, and later an associate mem-j|discussions regarding the proposed 
bership or sustaining membership | association group. The General Elec. 
plan was devised by which advertis-! tric Company still held its member. 
ing agencies contributed to the fund ship and interest in the Association 
of the A.A.A. of American Advertisers. 

“T am not sure whether publishers “Eventually, out of all of the dis. 
were permitted to do so, but my im-| cussion and turmoil of re-organiza- 
pression is that the A.A.A. was al-/tion and original organization, there 
ways financed and managed by ad- | came a general convention in Chicag 
vertisers exclusively, operating | at which all those interested in both 
through a small board of control movements and others from the pub 
meeting monthly with a managing | jishing and advertising fields who 
director who operated a crew of field | were interested in circulation audits 
auditors and an office staff. I remem- |were represented. At this meeting 
ber attending a number of meetings! a new name for the organization a} 
of this board of control as a repre-| neared. I do not recall whether th: 
sentative of the General Electric’ name was selected by the Easter 
| organization combinations or by the 
| Western group operating from thi 
| A.A.A, organization. 


Discuss Group Activities 


“During the next five years it be- 


came apparent that extension of the How Bureau Got Name 


| publishers, beginning with the Tech- 


circulation audit principle should be | 


applied more vigorously and widely 
than was possible under the A.A.A. 
The rapidly increasing advertising 
appropriations were bringing into the 
picture new faces and new require- 


“Anyhow, the name was the Bu. 
reau of Verified Circulations. I have 
a silver badge button with this in 
signia in raised letters as a souvenil 
of that meeting. I do not recall how 
the change came about but I remem: 


ments. 
“From then on organization of sev- 
eral associations of advertisers and 


ber Louis Bruch, who was chairmat 
of the meeting and for a long time 
active in the A.A.A. affairs, announce 
ing that the proposal had been made 
nical Publicity Association in the in-|to simplify the name to its lowest 
dustrial field, the Association of Na-! terms by calling it the A.B.C. of cir 
tional Advertising Managers in the | culations, made possible by dropping 
general field, and a number of pub-| out the word ‘verified’ and adding the 


| lishers’ associations, led to discussion | word ‘audited’, transposing it from 


of group activities in the direction of |its natural position between Bureau 


circulation audits on a broader basis |and Circulations to first place and 
than seemed practicable under the| changing the Bureau of Verified Cir 


/at several meetings by which a mas- | 


A.A.A, plan of operation. l|eulations to 

“A plan was devised and discussed | Circulations. This was adopted by 
the meeting and I do not think it 
ter auditing control would be vested | has ever been regretted by anybody 
in Price-Waterhouse Company or “In making up the board of direc 
some other similar established house. | tors of the A.B.C., apparently a selec: 
The operating system and directing | tion was made which would include 
authority would be made up of an| those actively associated in the board 


the Audit Bureau of 


|executive group of each association,| of control of the A.A.A. and those 


|; movement 


consisting of the president, secretary | representing a skeleton of the pro 
and possibly a circulation committee | posed new organization. At any rate, 
man. The cost of the audits would|] found myself on the new board o 
be assessed against the publisher by | directors of the A.B.C. representing 
the local auditing company working | the General Electric Company. 
under the direction of the master; “The A.B.C. has been, still is and 
control audit company. All of the! probably will continue to be a most 
details are not clear at present, but | powerful stabilizer of the commercial 
traveling and overhead cost was tO/sjide of the publishing business. It 
be borne by the operating authorities | has prevented the publishing busi 
or possibly by advertisers. The cir- ness from being included among the 
culation audits authenticated by the rackets of the business world; it has 
central authority would become avail-| developed a sense of fair play and 
able to the publishers and possibly to} joint understanding among compet 
all members of the sponsoring bodies. | ing publishers; it has established 4 
‘system of appraisal of values PY 
| which the buyer and seller can nes” 
tiate on a business-like basis. 

“And by its well balanced poard 
of directors and conscientious oPe™ 


A Chicago Meeting 


“About the same time that this 

was taking shape the 
A.A.A. was undergoing a re-organiz- 
ation plan, possibly to accomplish | ating organization it has justified the 
the same purpose and satisfy the vision of its organizers and show? 
same need. At any rate, it soon be-| that they were wiser even than they 
came apparent that there might be knew.” 
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We salute the Audit Bureau of 


Circulations . . . for twenty years 


the unquestioned authority on 
circulations. 


For ten years National Advertising 
Records has enjoyed a comparable 
position with respect to linage 
audits in the National Magazine and 
Farm Paper fields. 


NATIONAL ADVERTISING RECORDS 


THE ADVERTISING RECORD CO., INC. 
330 W. 42nd St., New York 43 E. Ohio St., Chicago 
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rays SOM yee 


Complete 


ecord of 
A.B.C. Officers and 


Directors Presented 


List , Includes Many Notables in Advertising 
and Publishing Fields 


The list of officers and directors 
who have served the Audit Bureau of 
Circulations since its organization 
20 years ago contains the names of 


many of the most notable figures in 
advertising and publishing during 
that period. 

Recalling the men who have 


served in official capacities is almost 
like reading the names of “Who's 
Who in Advertising,” since they in- 
clude leaders from every department 
of advertising, publishing and agency 
work. 

While some of those who did yeo- 
man work in establishing the A.B.C. 
on a firm foundation have died or 
have left the field, most of them are 
still active in the business and are 
continuing to contribute their efforts 
to the success of the organization. 

The A.B.C. has had only five pres- 
idents during its twenty-year his- 
tory. Louis Bruch, then advertising 
manager of American Radiator Com- 
pany, Chicago, headed the organiza- 
tion for the first five years of its 
existence. He had been active in} 
the old A.A.A. group which had ini- 
tiated the idea of auditing publica- 
tion circulations, and because of his | 
experience with the job was regarded | 
as ideally fitted to carry on under'| 
the banner of the A.B.C. Mr. Bruch, 
who is now living in Evanston, IIL, 
is no longer active in the advertis- 
ing field. 


Jones a Pioneer 


He was succeeded as president by 
Kk. S. Babcox, then advertising man- 
ager of the Firestone Tire & Rubber 
Company, of Akron. As he retired 
from that position in the middle of 
his term of office, he served for only 
about seven months. He is now a 
business publisher in Akron. 

The late Lewis B. Jones, advertis- 
ing manager of the Eastman Kodak 
Company, was interested in A.B.C. 


work during almost its entire his-| 
tory. He served as president in 1919 | 
and 1920, and was a director from | 
1915 to 1929, being re-elected a ai-| 


rector in 1930, a position he held at 
the time of his death a few months 
ago. Mr. Jones was one of the real 
A.B.C. enthusiasts, and was regarded 
as having contributed enormously to 
its development as the result of the 
constant attention which he gave to 
its affairs. 

O. C. Harn, then advertising man- 
ager of the National Lead Company, | 
who became president of the A.B.C. 
in 1920, succeeding Mr. Jones in that 
office, was admirably qualified for the | 
post. He was one of those most re- | 
sponsible for the organization of | 
the bureau, and was on the first | 
board of directors, serving continu-| 
ously on the board until his election 
to the presidency. Mr. Harn received | 
one of the famous Harvard gold med- 
als for distinguished services to ad- 
vertising, and it was generally 
agreed that his fine work in and for 
the A.B.C. was chiefly responsible 
for that splendid recognition. 

As president of the A.B.C. Mr. 
Harn showed the same judicial spirit 
which has characterized his work as 
managing director, and was un- 
usually popular in the office, so much 
so that he was re-elected each year) 
until 1927, when, following the death 
of Stanley Clague, he was asked to/| 
serve as managing director. 


Thomson Named President 


At that time he was succeeded as 
president by Philip L. Thomson, di- 
rector of public relations of the 
Western Electric Company, New | 
York, who had been a member of | 
the board of directors since 1925 5. | 
Mr. Thomson has shown amazing 
energy in promoting the interests of | 
the bureau, while at the same time | 
making an ideal presiding officer, | 


| served the title of A.B.C. 


| ed in that post by the late 


whose good judgment, geniality and 
patience have won him the universal 
support of the membership. He has 
attended many conventions of pub- 
lishers and advertisers in behalf of 


the A.B.C., and has exercised effec- | 
tively the great influence which 
is his. | 


The office of first vice-president of | 
the bureau was held first by Curtis 
P. Brady, then with Woman's World. | 
He served for more than three years, 
being succeeded in 1917 by A. W. 
Erickson, chairman of the board of 
the McCann-Erickson, Inc., who was 
on the board from the time of the 
organization of the bureau in 1914 
until 1921 and served as second vice- 
president from 1914 to 1917. Mr.| 
Erickson was another who well de- 
pioneer. 

W. Laughlin, then advertising|} 
manager of Armour & Co., Chicago, | 
held the first vice-presidency from | 
1921 to 1925, having joined the board 
of directors in 1918. John Murray 
Gibbon, Canadian Pacific Railway 
Company, who was a member of the 
board from 1922 to 1927, held the 
first vice-presidency for the last two 
years of that period. 


Davis on Board 20 Years 


His successor was Fred R. Davis, 
General Electric Company, one of 
the stalwarts whose name will al- 
ways be associated with the A.B.C., 
in the formation and development 
of which he played a most important 
role, especially in the industrial ad- 
vertising and publishing field. He 
was a member of the first board of 
directors, following important con- 
tributions to the organization of the 
bureau, and has been a member ever 
since. His elevation to the first vice- 
presidency took place in 1927, and 


he has been re-elected every year 
since that time. He was third vice-| 
president from 1923 to 1927. 

Henry W. Schott, advertising man- 


ager of Montgomery Ward & Co., 
who served as a member of the board 
of directors from 1918 to 1922, was) 


election as second vice- | 
He was succeed- | 
crnest I. | 
Mitchell, of the Mitchell-Faust Ad-| 
vertising Company, Chicago, who 
had been elected a director in 1920, 
a position he held for ten years, | 
Following his service as vice-presi- | 
dent, Mr. Mitchell was secretary of | 
the board until 1930. 


honored by 
president in 1921. 


Latshaw an 


Latshaw, | 


“Old Timer” | 


The post of second vice-president 


is now held by Stanley R. 


ot the Butterick Publishing Com-| 
pany. He has been a director since | 
1919, and has served as vice-presi- 


dent since 1927. 

David B. Plum, of the Troy Record, 
Troy, N. Y., was honored with 
third vice-presidency of the A.B.C. 
in 1927, holding the post for five 
years. He was succeeded by Ralph 
Starr Butler, vice-president in charge 
of advertising of the General Foods 
Corporation, who has served con- 
tinuously since that time. Mr. But- 
ler was first elected a member of 
the board in 1922, serving for three 
years, and again in 1926, since when 


| tinction of being the first secretary 


of the A.B.C. He served for two 
years, and was then succeeded by 
M. F. Harris, of Armour & Co., who 


held the post for three terms. The 
late Lafayette Young, publisher of 
the Capital, Des Moines, Ia., was 
elected secretary in 1917, and served 
two years also. His service on the 
board of directors was for five years 
following the organization of the 
bureau. 

The late Walter 


A. Strong, of the 


the | 


|} he has served continuously in the 
councils of the A.B.C. 

Henry Dumont, of the Pacific 
Coast Borax Company, had the dis- 


As many members of the Eastern staff of the Audit Bureau of Circulations as were in the New York 


office at one time were assembled for this photograph. 


In the front row are, left to right, F. F. 


Ploger, Dorothy Broestler, Wm. F. Hoffmann, New York manager; Lillian A. Meyrer, R. G. Neeve 


and Frank McDaniel. 


Standing are M. F. McDonough, E. J. Clark, J. M. McGowan, J. K. Duffey, 


Arthur A. New, R. E. MacManis, Edward Quinlan, Wm. F. Coney and W. P. Schaefer. 


Chicago, Daily News, became 
tary of the A.B.C. in 1919, and served 
for eight years. His work for the 
bureau as director embraced a period 
of more than eleven years, beginning 


secre- 


in 1918. Thomas F. Driscoll, of 
Armour & Co., who has been a direc- 
tor since 1926, has served as secre- 


tary since 1930. 
Only Three Treasurers 


The post of treasurer of the A.B.C. 
has been occupied since 1918 without 
a break by Edward R. Shaw, pub- 
lisher of Power Plant Engineering, 
Chicago. Mr. Shaw became a direc- 
tor in 1915, and has represented the 
business paper division continuously 
since that time. His predecessors in 
the post of treasurer were Hopewell 
Rogers, then of the Chicago Daily 
News, who held the office during the 
first three years of the bureau’s exist- 
ence, and William H. Field, of the 
Chicago, Tribune, who served for the 
following year. 

Among the representatives of the 
advertisers’ group who have _ ren- 
dered conspicuous service on the 
board have been Stanley F. Baldwin, 
Willard Storage Battery Company, 
who has been a director continuously 
since 1927; Verne E. Burnett, who as 
a representative of the General Mo- 
tors Corporation was a director from 
1926 to 1930; S. E. Conybeare, Arm- 
strong Cork Company, who was un- 
usually active in the five-year period 
from 1927 to 1932; F. C. Grandin, 
representing Postum Cereal Com- 
pany, whose directorship included 
five years from the time of organiza- 
tion in 1914 to 1919; William A. Hart, 


of E. I. duPont de Nemours & Co., 
who has served continuously since 
1927; Emery Mapes, famous as ad- 


vertising manager of the Cream of 
Wheat Company, who was on the in- 
itial board and served until 1918: 
G. H. E. Hawkins, N. K. Fairbank 
Company, who was on the original 
board and served from May _ 20, 
1914, to December 3, 1914; Guy C. 
Smith, who as advertising man- 
ager of Libby, McNeill & Libby 
served from 1929 to 1933; F. W. 
Squier, of the Pabst Brewing Com- 
pany, who was one of the original 
directors and served for’ eight 
years in all; FE. E. Taylor, Carnation 
Milk Products Company, 1921-1925: 
G. Lynn Sumner, then advertising 
manager of the International Corre- 
spondence Schools, who was a mem- 


ber of the board from 1921 to 1925; 
C. C. Younggreen, now a Chicago 


agency executive, who as advertising 


manager of the J. I. Case Plow 
Works, was a director in 1922 and 
1923; E. TT. Hall, Ralston-Purina 


Company, whose service was from 
1926 to 1930; Frank W. Harwood, 
American Tobacco Company, 1927 to 
1929. 


Samuel C. Dobbs, one of the most 


| famous advertising men of the time, 


advertising manager of the 
Coca-Cola Company when he was a 
director from 1915 to 1918. The late 
William Wrigley, Jr., Chicago chew- 
ing gum magnate, showed his inter- 
est in the audit bureau by serving 
as a director from the time of its 
organization until 1917. 


Was 


Serve More Recently 


No less important, though more 
recent in their active work as direc- 
tors, have been Franklin Bell, of the 
H. J. Heinz Company, who became 
a director in 1933; Lee H. Bristol, 
of the Bristol-Myers Company, whose 
service as a director covered 1929 
and 1930; W. H. Dryden, Sears, Roe- 
buck & Co., 1930-1932; Donald B. 
Douglas, Quaker Oats Company, who 
has been on the board since 1932; 
L. R. Greene, Tuckett, Ltd., who has 
represented Canadian interests since 
1932; William A. James, Hudson 
Motor Car Company, who was a di- 
rector in 1932 and 1933; Felix Lowy, 
who as the representative of the 
Colgate - Palmolive - Peet Company, 
served in 1931-1933; Arthur H. Ogle, 
then of Bauer & Black, who was a 
director from 1930 to 1932; Grafton 


B. Perkins, Lever Bros., who be- 


came a board member in 1933; R. I 
Rogan, Procter & Gamble, who 
joined the board in 1932; G. R. 
Schaeffer, Marshall Field & Co., 
who was elected a director in 1933, 
and Stuart Peabody, Borden Com- 
pany, who served in 1930 and 1931. 

Agency representatives who have 
been notable for A.B.C. service as 


directors have included D. P. Broth- 
er, Campbell-Ewald Company, elected 
in 1988; John A. Dickson, then with 
Mitchell, Faust, Dickson & Wieland, 
Mp served from 1930 to 1932; Ben 

. Duffy, Batten, Barton, Durstine & 
Boy who joined the board in 
1933; William C.*D’Arcey, St. Louis 
agency head who served in 1932 and 
1983; Walter Hine, Frank Seaman, 
Inc., Whose period of service was 


1921-1927, and the late Frank J. 
Hermes, who as a member of the 
Blackman Company was a director 


from 1927 until his death in 1933. 


Newspaper, Magazine Men 


H. W. Stodghill, Louisville Courier- 
Journal and Times, who has served 
as a representative of the newspaper 
division since 1931, is one of the 
ablest and most aggressive directors 
the newspapers have had. He was 
joined in 1932 by W. F. Schmick, of 
the Baltimore Sun, and Walter M. 
Dear, of the Jersey Journal, while 
E. K. Gaylord, of the Oklahoman and 


Times, was elected to the board in 
1933. 

Fred W. Stone, of Parents’ Maga- 
zine, joined the board in 1917 as a 
representative of the magazine 
group, and has served with only 

_short interruptions since. Another 


veteran A.B.C, board member in the 
magazine group is Thomas H. Beck, 
of the Crowell Publishing Company, 
who was a director in 1920-1922. 
Mason Britton, of McGraw-Hill 
lications, has represented the farm 
paper division on the board of direc. 
tors since 1919. Fred Bohen, of the 
Meredith Publications, was elected 4 
director in 1933. Burridge D. Butler 
Prairie Farmer, was a member of the 
initial board. B. Kirk Rankin, oi 
Southern Agriculturist, was on. the 
board for four years, from 1923 t 
1926, while W. C. Allen, of the 
Dakota Farmer, served from 1928 t 
1933. 
Business Papers Represented 


Mason Britton, of McGraw-Hil 
has represented the business paper 
division without a break since 1918 

Among the directors not already 
mentioned are the following, with 
their connections at the time of thei 
A.B.C, service indicated: 

W. S. Ashby, Western Clock Com 


pany; B. H. Bramble, Canadian 
Chewing Gum Co., Ltd.; J. F. Bres: 
nahan, The World, New York; W. |! 
Bryant, Press-Guardian, Paterson 
N. J.; George M. Burbach, Post-Dis 
patch, St. Louis, Mo.; 

W. B. Cherry, Merrell-Soule Com 
pany; George E. Cook, Mother's 


Magazine; John Cowles, 
Tribune, Des Moines, Ia.; 
Cushing, Hudson Motor 
pany; James C. Dayton, 
Journal; George S. 
& Co.; 

Co. .e. 


Register ¢ 
George W 
Car Com 
New York 
Fowler, Colgat 


Goldthwaite, Canadian Na 
tional Railways; Frank C. Hoyt, The 
Outlook; Charles F. Jenkins, Far’ 
Journal; L. L. King, Goodyear Tire 


& Rubber Company; Horace Kleil 
The St. Paul Farmer; 

Neff Laing, The Pennsylvan 
Farmer; A. G. Lincoln, St. Lowi 
Post-Dispatch; Frank KE, Long 
Farmer’s Review; L. A. MeQueel 
B. F. Goodrich Company; E. T. Mer‘ 
dith, Meredith Publishing Company 


E. B. Merritt, 
J. A. Morley, 


Armour & Co.; 
N. K. Fairbank Con 
pany; Bert M. Moses, Omega Chet 
ical Company; F. D. Porter, Nation@ 
Builder; M. F. Rigby, Studebake! 
Corporation of America; M. C. Rol 
bins, The Iron Age; F. B. Sawil 
Critchfield & Co.; 

2. W. Simons, James 
ing Company; H. Strong Smith 
Bauer & Black Company; H. 4 
Sprague, News-Press, St. Joseph 
Mo.; S. C. Stewart, Stewart-Davis 
Advertising Company; Charles W 
Stokes, Canadian Pacific Rai!wa) 
Company; 

W. K. Towers, Paige-Detroit Moto 
Car Company; David E. Tow? 
Hearst Publications; Paul V. Trou? 


Manufactu! 


Lord & Thomas; W. W. Wheelé! 
Pompeian Mfg. Company; W. 4 
Whitney, Phelps Publishing Com 
pany. 
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VALUE OF C0-0P | pointed to formulate a plan for this Doug as 1es |reau, many people are better quali-| perience in advertising dates back iS 


EFFORT SHOWNIN 
A.B.C.: McINTIRE 


\llyn B. MelIntyre, vice-president 
in charge of advertising for the Pep- 
perell Mfg. Company, and president 
f the Association of National Ad- 
is a leading exponent of 
the idea of cooperation in advertis- 
ing. He emphasized the importance 
of cooperative effort in the following 
statement to ADVERTISING AGE re- 


yertisers, 


ARS. 
rhere is, 1 think, no single factor 
which has done more to clear the 
fog of buying advertising chan the 
Audit Bureau of Circulations. Buy- 
ers of advertising owe much to the 
foresight of that band of advertisers, 
advertising agents and publishers 
who 20 years ago founded the A.B.C. 
“Of course, there are many fac- 
tors which enter into the purchase 
of the white space on which we place 
our messages designed to sell our 
goods, but cireulation—its quality, 
its quantity and how it is obtained— 
is perhaps the base of the pyramid. 


Urges Scrutiny of Statements 


“We of the A.N.A. have been try- 
ing to show our members, as well 
as non-members, the value of read- 
ing pages 2 and 3 of A.B.C. publish- 


aiding the twentieth anniversary of | ; 


ers’ statements and auditors’ reports. 
Much information we need is given} 
there. It is with regret that I must | 
admit that there has been too much | 
reading of the first page only. 

“These last four years have forced | 
us to examine every dollar spent for | 
advertising. Our task is much easier | 
because of the A.B.C. If it were not | 
so, one would not find busy, impor- | 
tant men in advertising devoting 
their time and effort to the direction 
of that body. 

“The A.B.C. is, I think, a shining | 
example of the value of cooperation 
etween buyers and sellers. I can 

lite imagine the opposition it must 
have met when it was founded. There | 
always have been and there always 
will be die-hards who fight every 
move to change the existing order, | 
publishers who want to hide the. 
facts, seemingly blind to the old 
axiom, ‘Seek ye the truth and the! 
truth will make you free.’ That the 
\.B.C, has prospered is evidence | 
enough that such cooperation in! 
fact-finding benefits the seller as well | 
as the buyer. 

“It is hard to understand from the | 
point of view of a buyer, at any rate, | 
why every newspaper and every pub- | 
lication with paid circulation is not 
a member of the A.B.C. There is 
certainly no question in the minds of 
buyers of advertising of the need 
lor and value of a circulation count | 
ade by an unbiased non-profit or- 
ganization.” 


Business Press’ 
Part in Naming © 


A.B.C. Revealed 


Business paper publishers not only | 
ontributed greatiy to the organiza- | 
tion of the A. B. C., but played an 
IMportant part in giving the organi- 
Zation its name, according to Fred | 
D. Porter, Chicago business paper 
publisher, and one of the first di- | 
fectors of the Audit Bureau. 

Prior to the formation of the 
Audit Bureau of Circulations,” Mr. 
Porter recalled, “the Federation of 
Trade Press Associations (now 
known as the Associated Business 
Papers) held many meetings largely 
‘evoted to discussions of what could 
® done to assure truthfulness in cir- 

tion statements. Lacking any 
‘andard means of measuring circu- 
‘ations, honest publishers were at a 
sTeat disadvantage in meeting the 
is of less honest competitors. 
During the administration of my 
lecessor, H. M. Swetland, this 


lai, 
idl 


pre 


'ganization decided to take definite 
action to improve the circulation sit- 


purpose and to secure the coopera- 
tion of other publishers, advertisers | 
and agencies. 
“As a result, an organization meet- | 
ing was finally held and at this| 
meeting there was considerable dis- 


cussion as to the name of the pro- 
posed organization. M. C. Robbins 
was very emphatic in his opinion 


that the letters A, B, C 
used to indicate 
cessity for 
After a long 
Audit Bureau 
finally adopted. 

“Business papers accordingly had 
a very important part not only in 
helping to organize the Audit Bureau 
of Circulations, but also in giving it 
ts name.” 


should be 
the fundamental ne- 
such an organization. 
discussion, the name 
of Cireculations was 


| fied than I am, but I will be glad to 
|take part in endorsing almost 


to the time before there was an A. a 
B. C. and I realized the difficulty fac- eA 


Endorsement of — 


any 


| statements arene. 5 its activities.”|ing the advertiser then in getting % 
Bureau’ N Work proper information relative to circu- “A eg 
lation. The A. B. C. brought order me 
A. B. C. Put End out of chaos and in my opinion has — os 
Donald B. Douglas, vice-president been of immeasurable benefit to ici 
of Quaker Oats Company, Chicago, | To Chaos L R every publisher, every advertising % lly 
and a director of the A.B.C., is ready | , " 4 agent and every advertiser. ne 
to endorse almost any testimonial | Greene Asserts “Perhaps on acount of its effi- al 
written in behalf of the Audit Bu- ciency the advertising fraternity gen- of 
reau of Circulations, he indicated in erally has come to take it too much “i yee 
a pre-convention message. The A. B. C. is now taken so much for granted. 
“In the Quaker Oats Company, we | for granted that it is in much the “As the old saying goes, ‘You 
value the work of the Audit Bu-|same position as the water which never miss the water until the well 
reau most highly,” said Mr. Douglas. | isn’t missed until the well runs dry, | runs dry.’ Perhaps many of us don’t 


“Without some standardization and | I 
auditing of reports, space buying 
would be obviously chaotic. 

“When it comes to giving 


4. R. Greene, vice-president of Tuck- 
ett Limited, Hamilton, Ont.,one of the 
Bureau's Canadian directors said. 

“T have always been sold on A. B. 


set the proper value on the A. B. C., 
but we soon would if for any reason 
it was out of the picture and we were 


state: | back in the old chaotic days.” 


AN 


UN>®® PRECEDENTED 
A*B-C 
RECORD | 


Yet this $10 magazine is able to guarantee 100,000 net paid for 1935, and will doubt- 
less deliver a substantial bonus above this figure. 

The ‘net paid” is, of course, what advertisers most want to know about, but it is of 
perhaps equal importance that FORTUNE has the greatest per- 


° . ee ws 2,000 av. 
copy readership any serious magazine has ever attracted. Com- 793 an 
mon observation lends credence to this statement. And careful 7937... 47,0000. 
research has twice yielded the statistic “ten home-readers per 
7 : , , 1932 56,000 av. 
copy”. There is also a mass of evidence that FORTUNE is the 
most continuously and eagerly read magazine in the biggest —_1933_' . . «75,000 av. 
public libraries and the best clubs. 
Paradoxically enough, FORTUNE, at $10 a y ied. “PO 
aradoxically enough, FORTUNE, at $10 a year, now finds (estimated) 
itself in the mass magazine category as regards actual readership. —-1935_- - - 100,000 


100,000 Net Patd Guaranteed for 


O one can better appreciate FORTUNE’S unique circulation vitality 
than those fact-seeking gentlemen who founded and have since 
maintained the Audit Bureau of Circulations. 

Here is a magazine selling at the unheard of price of $10 a year, 
by subscription only, without benefit of the usual circularizing cam- 
paigns, without selling crews, without cut rates, without ingratiating 
clubbing offers, without installment buying. Its only circulation 
wiles are to offer subscribers at Christmas time the opportunity to 
give gift subscriptions at $10 for the first subscription and $7 for 
each additional; and to permit somewhat less than 5,000 advertising 


men to have FORTUNE at $5, a year, in lieu of the customary Free List. 


(guaranteed) 


“Orlmune 


1935 


“THE 


$10 MAGAZINE WITH 


1000000 ACTUAL READERS” 
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Fred Stone 


Recalls 


Pre-A.B.C. Methods 
In Circulation Work 


Advertisers who are not familiar 
with conditions which prevailed prior 
to the organization of the Audit Bu-| 
reau of 
interested in the pungent reminis- 
of Fred W. Stone, Parents’ 
Magazine, veteran circulation man- 
ager, who is a member of the board 
of directors of the A.B.C. and 
been for many years. 

In the following statement he has 
recalled many of the practices for- 
merly common to the publishing 
business, contrasting them with the} 
changes which have been put into | 
effect as the result of the operations | 
of the A.B.C.: 

“It is difficult for those who did | 
not practice the gentle art of pub- | 
lishing before the A.B.C. came into} 
the picture to realize fully the 
strangely uneconomic conditions that 
prevailed—conditions that were con-! 
sidered normal and reasonable under 
the circumstances. 

“A circulation manager was com- | 
monly called a ‘circulation liar,’ and, 
to be a good and effective circulation 
manager, you needed to be a skillful | 
liar with an imagination developed 
to the nth degree. 


cences 


has 


Publisher a Willing Victim 


“The publisher wanted to believe | 
what the circulation man claimed, | 
and did not ask too many searching 
questions, provided the figures were | 
good. The advertising man, if he was | 
a top-notcher, was insulted if his cus- 
tomer expressed curiosity about cir- 
culation. He wanted Mr. Customer 
to think about the prestige of the 
publication and feel that it was a 
great privilege to advertise to such) 
a high-class market. 

“The brave souls who had the 
courage to disturb these conditions 
deserve to be immortalized by ad- 
vertisers and publishers who now 
profit by their faith in the golden 
rule, or whatever it was that actu- 
ated them to undertake a tough job, 
to say the least. 

“Publishers whose integrity had 
never been questioned, who consid- 
ered themselves in the class with | 
big business men respected for their 
honesty, were shocked and _ hurt 
when the first auditors asked to see 
all the records, expense sheets, con- 
trol accounts, etc. To them it was 
preposterous to think that an ex- 
pense account had anything to do 
with circulation records! They had 
declared for auditing and thought 
they believed in it, which to them 
probably meant answering a few 
questions and examining print or- 
ders, postage expenditures and paper | 
bills. The sort of thing that the new) 
A.B.C, proposed to do was a distinct 
shock to many old-fashioned pub- 
lishers. 


An Early Battle 


“It was a situation of this kind 
that first placed me on the board of 
directors of the A.B.C. I probably 
figured in the first battle between a 
magazine publisher and the auditing 
staff. The publication that I repre- 
sented kept records entirely ade- 
quate for its purposes, but they were 


not the kind of records that could 
be audited. The publisher himself 
took a real interest in circulation 


methods and directed the policy per- 
sonally. He knew that everything 
was clean and sweet—he would have 
staked his life on it—and thought 
everyone knew that, and that audi- 
tors with any sense could look things 
over and give him an O. K. in a 
short time. 

“Imagine the excitement when the 
auditor said that he could not make 


an audit at all! Legal steps were 
threatened, and many acrimonious 
communications were passed. The 
auditor really didn’t suspect bad 


practice, he simply saw nothing to 
support his figures. In due_ time 
everyone decided to apply the rule 


of reason, which Stanley Clague 
many times afterward was in the 
habit of invoking in tight places. 


The Bureau reported what it found 


Circulations in 1914 will be| 


not satisfied to accept 


and what it presumably meant. With 
ovt doubt in the early years of the 
Bureau many such battles had to be 
fought before publishers had confi- 
dence in the Bureau and the Bureau 
had confidence in the publishers. 
Now the real success of the Bureau 
can be attributed to the confidence 
which all parties interested have in 
each other. 


Elected to Board 


“Because I had lived through this 


first ‘baptism of fire’ the circulation | 


men on some important publications 
in New York felt that I would be the 
kind of person they needed to fight 
the battles that they saw scheduled 
for the future. The most effective 
way to cure a critic of the Bureau 
is to take him into the councils of 
the management. He is soon edu- 
cated to believe that we all have a 
common interest and that we can 
play together with mutual profit. I 
certainly was, and others have prof: 
ited by similar experience many 
times since. 

“You hear of strange circulation 
practices which were in style in the 
‘90s and up to the birth of the 
Bureau in 1914. These stories are 
usually not exaggerated. From my 
own knowledge I can tell you about 
a publisher who enjoyed the confi- 
dence and respect of some of the 
largest advertisers and agencies of 
those times, if you can judge by the 
contracts he made involving big 
money for those times. His real cir- 
culation records, which were used 
when quoting figures to advertisers, 
were kept in a vest pocket memo 
book. They grew slowly or rapidly, 
as the importance of the advertising 
account demanded. His print orders 
and circulation records were con- 
cealed even from his own bookkeep- 
ing department; the publisher and 
the circulation man alone knew the 
real facts. If he thought his prospect 
would expect him to show a large 
growth since his last call, he could 
always show it, and if he was deal- 


| ing with a conservative thinker, he 


would have a very modest growth. 
A 300% Increase 


“His sworn circulation figures 
were quoted in the leading manual 


OF DIRECTORS 


| MEMBERSHIP OF A.B.C.'S FIRST BOARD 


Russell Whitman 


Burridge Butler 


. 


E. B. Merritt 


Louis Bruch 


Curtis Brady 


Henry Dumont 


back the full 20 years. 


Seven members of the original board of directors of the A.B.C. and Russell Whitman, first 
managing director. The pictures, from the Bureau's files, are all old, several of them dating 


G. H. E. Hawkins 


scription orders from an agent with- 
out knowing how he got them and 
from whom. Applications from field 
workers are daily being turned down 


by leading publishers. The field 
forces are being policed, and new 
subscription names are carefully 
scrutinized. Leading publishers do 


calling on Mrs. Jones to get votes 
that will entitle them to an education 
in some school of aviation. 
the publisher hears of anything of 
this kind going on in a subscription 
organization, although he may be 
participating only ina small way, he 
takes steps to stop it. 

“The National Publishers’ Associa- 
tion has a department which is kept 
very busy watching the operations 
of men who are known to indulge in 
doubtful practices. The present day 


> . | 
of the day, used by all advertisers, 
at least three times the quantity of | 


magazines that he had printed, to say 
nothing about what he had circulated 
and been paid for. He seemed to 
think that nothing was unusual about 
this proceeding, provided he was not 
found out, and, as far as I know, no 
advertiser who supported him ever 
learned the truth. 
trying to keep ahead of his competi- 
tor, and since the others were doting 
it he had no qualms of conscience. 

“Fortunately for us all, those days 
of racketeering have gone forever, 
and everyone now relies upon and 
accepts an A.B.C. audit 100 per cent. 
Most publishers are interested in 
making a circulation statement a 
crystal-clear picture of the publica- 
tion’s situation. Sometimes we dis- 
agree as to the method, but I never 
meet a publisher or a 


He was probably | 


circulation | 


man who does not say that he be-! 


lieves in giving the advertiser the 
whole truth in a simple, understand- 
able form, and usually he means it. 

“The old type of circulation rack- 
eteer in a publisher’s home office is 


a thing of the past. Circulation man- | 


agers are trying to understand 
market that the publication 
signed to fill, and are striving to 
uncover their natural prospects in 
that market by honest, business-like 
methods. 


is de- 


Great Advances Made 


“IT am sure that the advanced 
thinking of most circulation men, in 
the magazine field, has not been ad- 
vertised sufficiently. The leaders 
are away out ahead of the A.B.C. in 
coding and controlling subscription 
methods. Circulation managers 
a heap of sub- 


the | 


are | 


| circulation machine 


is still not per- 
fect or 100 per cent pure, but those 
who are directing the job are think- 
ing beyond the advance they may 
get in their salaries for adding a few 
thousand more names to a subscrip- 
tion list. 


Praises Auditors’ Work 


“One word about the details of an 
auditing job. Uninformed persons 
have sometimes carelessly made the 
statement that an A.B.C. audit is 
superficial. Circulation managers who 
have worked with the trained audi- 
‘tors now on our staff know that this 
is far from true. The average adver- 
tiser would be astonished if he could 
examine the working papers of an 
auditor after he has finished a job 
at any periodical publishing house. 
The auditor has a formula by which 
he works and when he has finished 
his checking and counter-checking 
there is not much he does not know 
about the publisher’s business. 

“From his experience in other pub- 
lishing houses he often makes rec- 
ommendations as to better ways to 


not want crews of hatless young men | 


When | 


do things, especially the keeping of | 


records. He wants to find everything 
in good order, but he examines care- 
fully every order form, every printed 
circular, and follows every lead con- 
nected with a new or novel circula- 
tion plan through to the final entry 
in the cash book. When he sends 
his report through to Chicago for 
an examination of how he has done 
his job, he makes absolutely certain 
that he will not be asked to go back 
to examine something that he 
overlooked. 


has 


A.B.C. “Your Best Friend” 


“An A.B.C. statement would be 
treated with much more respect if 
everyone who uses them had a com- 
plete knowledge of the labor neces- 
sary to compile those innocent-look- 


‘ing figures on page three. You would: 


then know what publishers mean 
when they say that it costs many 
times the annual dues in the A.B.C. 
to keep the records and faithfully 


perform the obligations of a mem- 
ber in good standing. 
“To the advertiser I would say: 


The circulation of the leading publi- 
cations is better than you believe it 
to be. The depreciating charges that 
are made by one competitor against 
another do not mean too much. Ad- 


vertising salesmen often think that | 


they have to boost their goods and 
find fault with the other fellow’s 
methods, but after all, the methods 
used by the publishers of whom I 
have first-hand knowledge, and who 
are sharing in your large appropria- 
tions, are all sound from your point 
of view, as well as from the point 
of view of the man who employs 
them. 

“The alert circulation manager has 
to make use of many ingenious plans 
io find his widely scattered pros- 
pects. They do not wear a path to 
his door. These various methods of 
approach by personal solicitation or 
direct mail are usually safe, provided 
they are not overworked nor abused. 
Your A.B.C. is a reliable ‘watchdog’ 
which not only discovers abuses, but 
prevents them. Believe in it, sup 
port it. It is your best friend!” 


A. B.C. Big Aid 
To Space Buyer, 
Duffy Declares 


Commenting onethe twentieth an- 
niversary of the Audit Bureau of 
Circulations, Ben C. Duffy, of Bat- 
ton, Barton, Durstine & Osborn, Inc., 


New York, one of the best known 
space buyers in the agency field, 
made some _ interesting comments 


from that point of view: 

“There is one group of people who 
do not yearn for the return of the 
good old days,” he said. “They are 
the buyers of advertising space. 

“Briefly, space buying periods can 
be broken down into two eras—the 
before and after A.B.C. eras. I hap- 
pen to belong to the latter, so I can- 
not talk except from hearsay about 
the ramifications and troubles that 
existed before the Audit Bureau of 
Circulations attempted to give audit- 
ed figures on periodical circulations. 

“Even now, however, there are 
many publications claiming paid cir- 
culation that are not members of 
the A.B.C. These publications are 
being supported by advertisers who 
accept non-audited figures. Offhand, 
I cannot think of anything manufac- 


turers buy, other than this type of 
circulation, for which they do not 
check the volume received in rela 
tion to the expenditure. In my opin- 
ion, it is up to the publisher to offer 
audited figures in return for the ad- 
vertising dollar. 


All Have One Object 


“T happen to be one of the two 
advertising agency members of the 
board of directors, and it is of un 
usual interest for me to notice the 
mutual appreciation which the va- 
rious board members have for the 
problems of the Bureau, whether 
they come from the publishing or the 
buying end of the business. 

“All seem to realize that the one 
objective is to make the audit report 
more valuable to the buyer. Publish 
ers definitely appreciate that what's 
good for the advertiser is eventually 
of benefit to the publisher. It is for 
this reason that the Audit Bureau of 
Circulations has taken much of the 
guesswork out of advertising buying. 
I know of no other organization 
whose actions and decisions affect 
so many different individuals and 
organizations, and yet whose ulti 
mate purpose is for the benefit of 
all of them.” 


A.B.C. Example 
Of Industry’s 
Self-Control 


The Audit Bureau of Circulations 
is recognized as an outstanding ex 
ample of a business governing itself. 
This was the significant statement of 
William A. Hart, advertising mab: 
ager of E. I. du Pont de Nemours & 
Co. and a director of the A.B.C., 00 
the eve of the organization's 20th 
anniversary meeting. 

“This getting together and agree 
ing on certain definitions and rules 
has established confidence which has 
reflected to the good of the entire 
industry,” commented Mr. Hatt 
“Too much credit cannot be givel 
those far-sighted individuals wh? 
first got representatives of the vari 
ous groups together. 

“To those who have an opportunity 
of seeing the workings of the Bu 
reau, it seems inconceivable that any 
publisher would deny his organiz® 
tion the stamp of confidence and evt 
dence of cooperation that goes with 
an A.B.C. report, or that any intellé 
gent buyer of space would refrai® 
from having his firm listed as 4 
supporting member, even though 
benefits of A.B.C. audits accrue t 
him without membership.” 
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The Ten®Southern States 


in which Progressive Farmer concentrates 80°/, of its circulation . . . in which it leads any other 
publication by a total of 173,472 . . . are responsible for: 

@ 83°, of the South's estimated 1934 Cash Farm Income of $2,108,700,000 

@ 85°, of the South's estimated increase of $447,570,000 in Cash Farm Income 

@ 85°, of the South's estimated Billion Dollar Income from Cotton and Tobacco 
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1914 1934 Me ae ee a ® Progressive Farmer Circulation 899.069 
— 153.929 A. B.C. Circulation 899,069 i ae 


t any 
niza 
1 evi 
with 
telli- 
fraid 
as 4 
hough 
1e t0 


ye ET pale het a ane a a a Ne a ye eee eee eo By a wae Wicy: eee oe ae en ee, se a 
: Seige? ares pats pes a Sade dy eal wi a oe ae ies oe Ry ii 2 : bu * iM RS ap ee ty a _ "gi Rae es ak 4 a er a Ee tei WR FP ao? ae 72 as Ray ~~ iain. J, ae. 
Oa eT 2 a .. eae YS | ais a ei Bu =| Pj, FEES Se Pie ae . 1% Mee nail . pie aren ee, rh ss « - ek weg aw ; 4 gr eT =~ > ae 5 ~§ ra Fl 
‘ ae Ny oo Neatcedey 77 ner ay ees rel be ( Ry i a prey "Fy, w fe, at SEA eee i ae Pee Pree eee . Szram Tt 
seam | ~ “— —s bs be : Ta + a lia Re, Ne a ee (dt a rah 1 Bi et 4 ‘ oil) aa 5 Ss Le eS ad 2 a es Pa : Bin . 
SNe Peg Ie Oe eae ed eR IT a en tog es See GT as , 
we re ae > est — ~ . . a BA OCR REE i Be’ " er FS a we Be . » x * r . 4 et v : ey x sin ® 
spk oe ‘ae hy tear ef cee) nee : ee eS 1; meas > iia " . : as, Soa Pe x 

‘ re me ce bed, ts beh ce i oe ial: oF 7 Daa B tat eae “Sab. Sass eee eo” aes a 7 its" ade sft 
; ES his , a a tt Po ee Aer gsc’ 2 : es TA RS gk ss Ed LO act Oe gee ee 7 ‘ ais a . : Ae 4 43; 
a re Ee a nee en See eens (5 : oh, ae one = SE eT Fee EE ye ey: RET ON aes ‘ BaP cae aay i e) : ° eo ; 

pa,» ete i gage ‘ ‘ cule ES ‘ : : pEer €.92 : t me 

Ee oe OS iets yee eo oe: SS ae cE acy plu NCR Ware! spe" 2 <A aaa ea, Pee te rae eT are a 

ee ied Ske e ) ee | 2H Ae eee ae ee 2S, a Ae aged Saber hare: ~ a aes ee i. ee 
4 etl he bye - bea Wes RR aa ee ee rere pce Seer _— 
eine : a a ey a 
re = . I . WF 
~ 
q a A 
a ang 
Bt, Sd , | Be < 
“a | Y aie 

4 j ; < > | bei 7" ‘ 4 > 

* ° 3 a ; ie: 4 ; j : A / ; , af 

igs ty gta Tee -— = 
Ee Re Se &e ~ % be ; 4 Be é 

, bit tice te = Fad vet Ath ane ie ea ; 

. Oo . ; 
a r | 
a ee x cf ¥ 
aes i : f ; - 
- tha » Ley * 
ioe avi Ne Pa Be ss ear ae aon is a oe 
% Be G ll - , a coalelean’ Py Pa : “ae a ae ate atc me ies Prat, 
im ee, 3, Se ‘ y Pree 7 che Ge en ee” a ans rr % Lg ai beh ci e TT. iF ta rs i 
; Ts ES ee ae canes ate eS ae peat > ? Boe ty ih By co ata ‘i i ee 5 eel eae: Pe te oat Shane Te Pe ee a ane ven +% atin! en eae 
mn Ca oe a aaa nesses — a ee s Pease Bis y ee iat aie ian A Aa a Pe an. ee eS Eien te te ha ee, iat Z welt 
a : , to y unter : 55 5 . ad CB is Sait 3 ; ee 3 | eee a a oat : i, Pres eet aes i, i ; same 8 pp ee pee Berens 
- hie ay Sea Ae _ (SR ny Li tn. ale ee , Maan S re a ee Do | a ee fy Beet cat tn - dagen eee” ee fe : cat by . Sa, hie ses ee ai a 
rig So, re Cee aoe ae F a ee aie dik st) teat Bera Ss pee. Pe 0 et gk . * : a 25 ve Wiad iy , bi ne i we g 
, ee ees 2 aceme a ee Ce ae, dee ad Sa | Oe ene Se eet ‘See sa SE pt Hein ae Me, : A RET a 
: : Pete a et CA 2 pecs. cae haan Mereside) Marat peels haat ie ts eo. 2 weet Ee ereeanty ice Mee, “Oaae +. Sy ia ae ie a 
wv % ata ee a ~~ & . ee ae ee: Cee ae i : <> eee: a bee oi ee a ae tire =n. aoe aa tee ee, 
k ‘4 “ Res, oo a it ¢ gues et se 1 oe é . aot 3 rt a TS ig! cc, a gr - a 3 Pa ee! is el eee oe oe Fag Bs ee ee ‘sh Peri. 
2 * 5 L soeey ee Lo « > , cs ! a 8 a ee q ea re Res ¥ tite, o . San Sry rS ® i wt ees s, ee eae 1 Fe Se 3 rae i ee heed? co) it aha jens : 3 = 4 
aay hip Se a es Sa Bs A Spee cs ie ner aut Sy) is ale ge an ea reas i RS Rin. 42. Gages £1 be oe oe tHE at ewes isi: Pa bar 
fa] ~~ Bete g 3 oF S “ fous otk oe ee ie ee a Z ont Seal de an ‘ 5 Mi ity ae * s Y er - x aie i rei ie ee Sioa is Shoe oy Sl 
oY rae a SS Sgt aly SPE agen Coan, J 7 . ms de as a sn ae ea pee ae : 
mT 4 nae es, ae Wea oS ny) oe es i a A TS ¢ fae vte ‘ , , ely <b ae Y . : ee G5 ae . 
ae > eee, ae ‘ ; | SES ons % % * 7 er : a 1%. ’ ts ahaa ip — in ae 4 : aie rat , ; oa 
a i * a4 ay Sige eae TR i 7s E ete ge als S. é 45 ‘ 4 i, B: = oe 2 es a 8 ig _" Je ihe 5 2 ‘ a ving sala : i 5 & 
iA ay Ward, Bako ee y i ta rn ‘ : ia ‘« Ff £* = © a" : 7 a te he: 3 ‘ det \: LS renee 7 . 
a tome et RR ee ee eC RS te SCAT CULATION CEPTS Pie et a _ 
ie ee myer CP icen te per es oe ot ane eee keh UR bien ae mest. A ‘ - Le » Rs, c He eae as = “oe teat eas eae ea Pee : 
yet Sit ; ~ i bier as Daan Nera Se Ay gy a at Ga ae ae i Seu Bes 's og ie bs fu CTEM MERE St eos aha 2 un us 
; Eres \ ‘ gwere,, ? Puke $s . il net ig ey . ie ie ave © Dk a e238 ; a 4 apis * i i gS Se Se Nik rates fe Pate Ge gape ee 
+ ie a Or gs, pe a ie MG 44; . os pe tk . > a . x ae * q* of ae ' E BE ene eY A = me Pe 4 vy : a? ae pate OA ae i “A a - 
' ner Ce ers ce BR Betgyes, a“. =e 2S Ee ps5 Se ee Vi gt «aes ~ er? @ | Gee ra ; By. 7 . Se 
hee pre’ as Bete d vt Fr A eee Pa die lays ea eee te A ay Me ee EE oe ie ‘ ve. 2 a ae vo i 
‘ - Gi dae Se, Jey ‘ ane Dp sie 8 ries bee . ay 4: . ; om - at ee Ae, 4 4 gy 7 a 7+ 2 ~e 
peg Aner a " Deg ae ctrl ¥ * “ wing ie a oa ih ae, IK ‘ yiaee * i» .™ , Sere 2 aa “ani * 5 ¥. 
AL gs . Ri ee 4 be kes he 4 2 sk a : ae? ee % . 4s ee “gle ~ & = Rr. i veue iz Ps Pec ed ‘a me 
= ve age ag 1S Pos CBO 0s SANrak: ®euib ae Mee? ian men . F 
ii ees sae ee eee ee : ate : OT ie Re. oe tame Ss ip hie a Rs Pees pasties ; O8 5 
eae - 25 Gee he vir, pT ritad ps ae brie | : sy ened SD pert a aot Sekt ea tote, oe Vea ies o> int NEN So ate oar * Le oe aves Rt, 
‘ ne an Be eee J age ae TE a Bees ee : oe Be ae ed al aoe foe >. am ok ae are aa es eee sae ‘ ; Maeve 
‘Pear ss es fe cee teet, Be or set asa aan A) reamed ie eee ies =e i, -. « SOME enn ee mere) Fa eee tg 
oe fe 2.) ee ei a pes en sai tf asheeess En aree ae st " te wa eh een, ‘ Ft > ial muh sare os Pe rat” yah PERSE Ase cTe ae 5.458 me iat oP ae hee ae 
AS Aor Qn pe aay f ae f FB age ie 4 aaa - ge ee et Rs BG ce tk ao adit ee i Peay eh te itis fie Oe 
c “Serer aed : F : : ies Eat ees Ye ; biel 5: mae bt eet ee oF fie, : 1 ging Japs A Pe ay ges. aa opel a3," ae br os ae 
% . Be Pie | ae Aes Boe ees ar =i NaS & - es ong i An 
i irae a ie es RE 1 yy Sine oan kD re Sy os ay 
| 3 i aie Rersck ae SR, PR ee te eee : a = pane x Be ’ Li 
, me 4 * i Sree. oa ee Sa sas erate aaa re oe ey a ae EY ae. a a ¥ 
; =. iow eae Me RY eT ye Saami sk Oe ae ens — .. 
oe iee & a ee na ae oe Whee alia oe aa ji aan ee 
ie i lena hes «lie « ‘eegieraee’ pa » aie Sie . 
Yow ee ie He oe ae : <—s, an 8 Sage SN a me : 
ee ears ame hie Soi 5 > as a ae a =. 
oe oe” eo ee 3 ae SUR Ske aretha 8 ps “Vic ofa gC LET fa 22 SN ae 4 
ge aebeiien cakes he ilo Wem SE oo <0 eS ee | 
aL “nd pia ae ie ES RS o> cant gn aa ae ie ee Wes hy Ag Se ty : ; nae 
ed Tee eS oS me . 
. te Vie on ~ he * = ee . >» Sea! a ee a ..* eo VL > ee Sham tats Ye pan Te 2 a ~ oe 
ie ‘Say re ‘ae i hes x e Bes het Pear aioe mets UN at a gee n ees Meant agers aa : : 
ad bee | Wg Dy i clit ete aR a <8 PASC eames gee Se. 2 es ae 
es Pd Mace Mh hes age tae Se ee cae ee Pa aeee Be 
vx hs TiO gl kh ao coal ee ~~. Cat 5 ie “Sao >on! ssp hae tos Seals SY . 4 me ee Fee aes 
t Pe ee a er Be Se ee. a a ae 
t oy : ee bot sens | a ee ST a ea a eS SS ee % 
# is Bt ree ns mice bi} ra He eR a: epee? ed 7 > fect. Agi aan ; ‘a 
Nes yee oy NORRIE regi” aes 7 =the ey 2 a 
\- ae . » eee vite ot ae See oes a Phy 
oa ee oe...) 2 one, Mb.” te ie LS Biri: 
ea” ae Be ai en Meee | pte fae ea a? A Si anos igs ye 
e a in 7 es _ >) eae Cyeee a at i. + oS s ” 2) ane oe 2% +. 
ae el pany _ pat a ote fas ae PA ete 
Tele se jaa Pre 63 = ; . aaa 4 oS ee er Se 
T oe rt ae Re oe age ee % 
l- cae a i hie ae — oo 
$6.33, 000,000/ VIRGINIA ee > ie 
Da NES One Ce eRe ety : ae om : : , : a ee aa 4, 1s F OES a eal 
ee a. ee ee +e it . or ae 2 13157 J $333,000 af 
a gat Aria : coe : aH SS haw Moh ial oes ary scien Skt nie Soin. ae agit ae Buy eae has oA ee Ma 4 fe Saar Ailes : 5 al 
ey. eas ella et Pe ee Mase laa elven a Ot UN aria. We es ee ee oe Ae q Pg aA rr MENTUCKY sceeatat ees s: es 
0 Ae Bes i a oe _ REE ST Seles Tees iS) ge tag 12.) | gee ; i giuith ie : aaee < c ‘eae tl Par) 3" apo “pe. ae 
a 5 NER, rt SR CL HOR POE. SESS es rs Seen to ee oo ob) hs = eae a Ae / Gs cai a ae: = 
ewe Rowe © 5 are 2 a h a r aes TN Ais te a Lis a i F a Bees) « = . 9) er uo. esi ee ee = “ 
18 a eae P= ae or sre eg ae ey ne fs eee phat S Gs cetalll ae és cha las tes * j . a "ae Py tae od dh Ho 4O 000 4 a Li tact igs Y aad 
ne. IN Re, NE es ce ema 20% a oc peer gti, siete ee ob Simmer 1S Se ae gta . ee! 
i Pee Ry OS age ee a py) dame eg 840, eee Bee 
ns S oie. ee SARA”. Sas emme OE Peet se ee ae eo a. gs Recs ae 3 y] SS caee ee 
es? iets”. epee PY! (Agee as oj ee : £ | joie eee ° Oy eee 3 a Ge ho Cates Pee Ta) a * aaa Se Z ie 
ne PMNS Ss Wet os wari tian fil ; prnre TERS oe ae CoS RE Ce ae eam eta S58, 247 ne ue Po 
Peas © igen 2 A al i rae hao aR . : phe NoMa oe “ Saowaeer | 2 Ne 
ee a Sas ao a a 2 ’ VOR ON, ag ae 
(oe ir erty ai Se) eee fete 2y oe mit = sag va 
a- E RIO eee Pe als ape: i eek De PA | "eet eh eaves i ess Ben eS 
he a ee it aaah ater ok ae : eats SEE 3 630 ooo ion fi as, ane 
: ts it a re z Shee 7° Sa A 9. ee y 
tae a= Seer Ce rer Sm ae 2) ae ee tee 0 
i Carag Sc ae NE ee a ae - pee . 
££ es ai, ee see 7, 000 114,79 _ | Fre: 
: et, eed go Faia ee Per Eeay U 4° ah ag pe “"y ee 
Apo eee Ayes Paes _ "4 e Mey ee P 
airmen he eat Y ae ae at ae tr y a 
ee ee ee 67, 96% Oo gee . 
aie "7 a a See nee ee, eS oh 
ne ae re oes Pee ‘ ° g ne Ss ee ay ee 
ee. “Qe Pi Bian tie nr Af” 2 : ae 
yrt Phe Pal Saeerete ] u l —] HW CAROL A py a ; 3 4 
sh- ae fe : 6 / RS ae. 

’ eee it: a Nera e hs Sg pia Pee 
t’s sy cy eee nr ee a ee or Aes, en om , ; 
lly HGR S RAR ye t r 4 a Ga —_- ne 

) f ia eS NBR oe aes e ~ ; = cotta aa ei. ca <ew 
_ | yPeag: Rae P e nr eh. » . 2a 
: a That ae aie : 

bat ms 4 MR Sak Do ees . * a 
gat ; ‘ fe nay aes > ees... api Se ay 
the a8 ie Ye ‘ : ee ae = ae de CO ES ye 
: 22 ti oateaege i oie a «ye aes oe a ey ie 
Be cc SN eee le ee ee oe on pe ae” ge 
ng. tele fer Se ae pe r ke oe 
el.) ee ; i Pee, een - ere aoe fi 
i hil au! j BS ot oat Sh cae be fies 2), 
ion : Oo | = | Sods eepceany ee 
| % es ~ ¥ n ae Se 2) Re St eh ee meme se: F 
ect . Hi na ) Oe eae aCe Pos 
eS. pom | 7 . Ss 
’ < au. 
ilti- ’ aN i Rd Hg alk hy AR, he A BE i 
: RN oe ye eae uae fee: a 
fe Ree yi Mea oes Me, ee eh te ie eee 
0 od reget, $ Pies ° By es oth bs et, 
ae pa ase BAe ie Nope cs i ries REE jm oy 
rip Le a EME has Neer Sn Dil <A Ts i 
a, were Beret on * - ee: toil 8 cont 
bade oat? Abi heed atineatanmiaie “Wesel Mi 74 - 1 we a 
» “aoe 
: Re SS 2 ix Meee i | Bue. : aso. 
re _ ee y : aah me re el b> ee ‘ages a 7 £ 
‘ ES & os ; ke Bree meres ci, = ae ss 
o Vi NENG oes, yh mmm i"! 9 os eR: 4 a 
. ay eyo eee Bee see We SMe ee anes eg 
Ss OS dete en Sa he ae? <2 oe 
a Ree eR" ie ; a FEE mf f : ; Becki < Sen eee 
Levee Se ea ; ie a Bl ait ig iets od, ., Fo sa aii a Re bulat oan Seema" > sda aaa oe a 
a gt tea : US a ae 12 ae he gs ey ae erent Wa tai eae seas e ee Sa] ee a oy 
; ae tS & heen ; Cree A Ap ait Seam ae ere - Wiemeeties -S ’ ee ice 
: Re a as Fe aa ee eee eo eae es Pie na dad a 4 
wie ere ee > ae SS eal, “Rampart deiner: ——_ae : Bs m 
; Spe: ARM yAnomeaiiartene Ss See i) ae hea Rein 5 Sahel ; cr eee Boo pres a) egies 
a Saat Rar PDN Las Sie mieieh2 tty eas : ve! ea . a i « Bait. 
Ys Be een a) eo at oe ste ee eras oe ie cs CARES = coe by 7 : ED 
: Lada SNe eee oe ies a oe Es oka ee on espns aes in 
s Por oe Be ea ee Sali weet? ‘ sae eens 3 a SO = ze Pe a ae ch : en ah Pie) : : 
10n8 ers ‘ ae ee nae ae = eRe sabia AR ieee ht Fae oP aie Viera : ree es ee Sf: 
sce tees 5 ™ : = : pete! ight: RS nas PP RH a ray ate Species: sepia, Sart = eae Meee tx dy aa me 
- ex ee aaa oe ee A i < ; oa or ; ot) ae ee as aa he 
a onl ; ik ee a Peel ae a ‘> 
P ce ae P x te ae et ‘ i ae i aa a . Lis “4 ¥ 
a ake BY ee ce 
ie Vata ee 7 
be pr ek ‘g eS 
ae . a4 x Me 
¥ 4 ae 
‘a haga 9 Pees A 
ar Ra ore 4 | 
Sh OEE ee Es Saree: my, ene ; ty 
Mee - eee (Li eat owe 4 
: ee a eerie) Sedan ae: q E. 
Be uc dre cy ecu fan we Seg i ey is 
Se, RD IO 
i Sr Sted: ae 
. y; 
jute 
x ral - [ 
: ease ie 
be) = ‘a 
ine oe Te. nee . rae a 
© ae es Scent —— pi aaa ! ii “e 
E - Fj ees eae “e¢ . me 4 t + =. Oe. son kee = » eas 
RI Sue a gE De eatin Yeas ee i 1 ae ij ES aps i : i Ysa i oo ty f S ¢ ag 
ai.) NP a diate aan bt eee oo ara oe aR Ae Pe Si as My x SSA tOr SSN) ee Reset Ta o ei | oe “ - 4 oo 
ee _ aes aes Fe rae i OMe 8, cus 2 5 eine > ach oa ct ro a Mi.) CR es ie a aie ie wl a 
hee ier ee N,: er pe Se eee sf a ere mei eee ian BeTRE oo. cia ey eee ee tee Te Pons ai 
- RE i, pe Nee es tt a Ma> i 0 eo oe “Se “er : ae ” 
i Fe ae ; 
SS ne a 
OR aa sas ces » 5 a ie Sp 
a wee % ee “a fae as : , ees — ; om Par ikea. 
Mea ' Pp Sear, uss ae A gee aed. i ee a ie pol. Ree ee : 
fae ts .g >, | ® - ae Se i Eo a Ye whee oF is i, oo Se * os m weepat “Bitte es oe Ya. a Beer ge ic: per ? 
ne So ee > ess? Bt Cn ce aa mie TL ie ac ‘Gee & . ean Bs ie 
Bi ; gees er bes ; A ae ee EEE. orn intact ore oe ee pie: igre Ne eo q eo: A. ia “Smee aries Yue Ages mY, tS e eee t & 
: * Sue” Saeenatio i acaaa Fe a lee 2, ae aR, eye. ee ar. ere 2 Ba. Pica: ai <i eee Maes 2 Hel a 5: a Sa rd ea Te Se 
a a ea Pw iY 7 yr eae a einer me Bee Pe) ty te a SCs aan ae eas seit See. at 1 aE fi ee z a Cai ne ee ringed” : ‘. ae uy eee - eae phe " foe a8 fa cer: a4 ess” 
<3 On Ri AMPS. <5 Ea ee re hic ek MS or oo 2 eee a FN aes ee “s an 7 Bot tre ay Oa pera fee ar Se g ay nee: = Ser . ee o a AP garetts Oe . a 
se Ne ia Peach sha oe Rac Bt 2 pees et a aie Re a ee ber 3 ee Pee ee | Oe his, Rema of Cee Cae see. ae : ee a ae eee ome Beat «ae oa eyseale 
Ge cnt teem a ss le ceasatete ON ae Ye 5S. oa + oe. Ee ae SRR Te a yg en | <a Sag ey a3 tay SPS aR es FSi os. CO ee RE 20 NCO ar Ne OF ii a 33 , ae Rae < SS Ae 
x Hf Se Bet Ve Pe "es i oy. sh “4 A aa : fea, taal a a Ape. Pek Bain S bhivay ieee Ye raha eS 8 ee wy a = r m gers  iaieea ns te.” at i Re oe at ok oe cr ee area i, ie, oye bagi ct! Soe Tetra ag 
MS oe RL, ee 5 25; bs: OE pie “i ee ‘ ae 3 ae ott ee Wricghreel Gr sae ey elie CORSE es ergot tok Siegen Bees, a go PEE SO. ek ¥ #6 AP Sarid Se na ae bas eee ag Ee 
3 brane on 0) gies Fh cP are Beast? 1 J Le Se iE eM SEN CaM bie: PS 4 = gh Orem peaeer tare 30 * Se Se EPR Siete et re ae Re ais) SS ee gc ocean Se te i ahem nomena | we ie? RR 
Rar aieen eee. hemos: SC Res on FS. = Sellage No Sie oo Buia ae tmnit SAOR Se! *) Weialy Ll Gc Leena Medal aye are Cie ae Pyne BPs EN Pe AM, eam OS FMD Ne Ege OES ay eae TO a te CE eas eh es. net 
2 4 MEE. g ; Ps ae ahs : BeBe is Rekha. Pe Te ei ALE ra ke TP ee ra" Re a ns ees: ee ARE Re Sr he te aan in Ci: ane o ie ‘a res fas.’ gettin a tet : omar, es 
wares PERE Seeman ¥ al Wee al HRY > BPs eee ip tee _ ee eda ce wh ie Sb Sat Se Sa ene Sue a Li: Sige Ake er apa i re ra ae ei aaa pee ee : Te. Pow Pie ey SL Oy ee TS ee pe ae 
BEE PEO GT eo TE cat cant, eg ee pert Seah Be See a RE od ie (RMS cee et cote: WR ome Gasey eT nT 3D Rhee a ee yng eae ae eer ty 7 ee Se sr, A on ae 
Rs Sim a yt Ring pte; 2 4g TSM ces i lag Oxatlea eR S22 setae RR ld be 1 et rami, Nea DM A a a ae See ey pry be # ee a peri) abe 5 Si ae | RRR Saar di , i Pr teks ee ares ey f ES i Fa 

cris caine RETIN ok Sig se RIE ERIE OT uaa Varig: geen eR, Pay ali alae IN fu meee f=? Sa shy eee A al ps Me, coe or ae PRE ie RD ye eee co ee pend ORE oy aN ART NG ce iageee tatty, tea te 
as “Ce eS 5 “ao iG cay = Bett eo, Toga kai <1 3 ve Rhos a uaceaaen 5 aoe Pane ee Z, ame Retake f 4. hae Bale Big aD Sra By. fee Bo bop A ieee: aati r es pee ph ty Na) OMY SC 7 > 5 SE Bye aca ee its De Oe Tee take ae per idate = 2a ge 73 a set ig i," ee 

Pe ON ee et sete AR a eh cook he re Mont aleaiiee st Ae 8) Saturn cee 7, pene) Se. rial is, og Aer ees on. % occ mmamme tei Ske eT aeey ae eR aS Se aa iy Seer Baas PY RS oe a is id AE nike i ane MER ce sf see ss 

a ee Pere anal: tr cae. ee ee 2 aig oa Siena eta, MENA ge Mew prin * AE PA ey aia eo Sy Sd PTC Ne RM yy Baek. it Se Meee nee oS ce ME Ae se ea Pas io sa MERE heck EE Dine, Selo: Sgr pete". SR ee eae Beis 

“ae siete’ iain SM are Boa A So get SE OE eet |, \ tee fe CC eRe EPS eS ho. (GAN RSS xy CNR Pig”. St ae {i Dears, juke Le PAI ae Fe 9 Vd a A, 2 nl Cr aR ate! See ett seek eee Baek i ee Sof et) See aNyy,t oe See - ie er Tak i cod i ate aaa, a yk es SC OS el Oe ik ey 

5 alee eae ee BS gre Me PAE Oe ts SS ag eee er ot atareey noe aA is Css, = ee ral IR le ie FS oc a +s pon cy hae A GaN al Ber DAN: Be wee maret. Pe Bee Si ean BOE aS +. Ee ae Ue ae 

Va Ne es PEON Sata! Or ie Se aS © abs (Sh ow re ae ROEM YEN Be a eee har eee ty Penne 2 24 Pare SOL eke Beh OF ST 17 EOS Rae ee ie. ree. heeg SR een a eine ene fot et RPA Bo, ae LF a Meee sh ee Coe, is gi Pie teehee ae ee 

tiny Ame ois Sn Sea So EPP SE OI eee Nees LP pete A yA Oe, eh A a lag ey Sree BY ete to Tee ee aM NS Ree Mk Sine ee r) ageg eke: 2° Nag ACRE SO Fr ak Ne eee et as ar BOR Ser a ae Fee Ps. Pept NESS pan 
RY nce tame noe : b Pe ky iy sane -o in et PRIN A amt cea fe ety 2 pene eae “OPES 1S Wy Nett | age Set aR Soe a a ans Ee ERPs 2, or ees eee 

= +) a ae ee RN or ee ee PSS (5 loads OORT oot cara peers 0 a ee Mig Pel eins + aang seas 
ig OS eee Ye) WOR emare:  is bi gk. ae ere mee tes SS Sy Pe 5 eS ae ee 


8 


ADVERTISING AGE 


October 13, 1934 
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ONE AUDITOR 
HAS 20-YEAR 
A.B.C. RECORD 


Early Difficulties Recalled 
by R. G. Neeve 


R. G. Neeve, an auditor for the 
Audit Bureau of Circulations now 
attached to the New York resident 
staff, is the only member of the or- 
ganization who can date his service 
with the start of the Bureau. 

He began the work as one of a staff 
of 12 auditors employed by the Asso- 
ciation of American Advertisers, and 
was absorbed with this staff into the 
A.B.C. organization a year and a half 
later. The Bureau now employs some 
60 auditors, but Mr. Neeve’s ability 
and energy enables him to keep his 
place in the first rank. 

He attributes his record to the 
facts that he was somewhat younger 
and tougher than his original co- 
workers. All were men of consid- 
erable experience and mature judg- 
ment, carefully selected with the 
idea of permanency. To the best of 
Mr. Neeve’s memory, not one of the 
original auditing staff resigned, nor 
was one discharged. Most of them 
died in harness. 

The nature of the duties assigned 
the auditors for the A.A.A. explain 
the reasons for selecting men of the 
type of Mr. Neeve. They had to sell 
the idea of an audit from a cold 
start, as well as make the audit. 


Arrived Unannounced 


Mr. Neeve broke in with a five 
months’ trip, in which time he 
audited newspapers in the Southern 
half of the United States from the 
Atlantic states to Texas. 

The first intimation the publishers 
had that advertisers wanted an audit 
made of their circulation records was 
when Mr. Neeve came through the 
door. He early formed his compli- 
mentary opinion of publishers, for he 
found most of them enthusiastic 
over the idea. 

About one out of five required an 
explanation of the advantages of the 
audit. In a few instances he was sent 
packing with declarations on the 
freedom of the press ringing in his 
ears. Most of the early non-coopera- 
tors soon apologized and became 
staunch supporters of the Bureau. 

One of the first important benefits 
that newspaper publishers, particu- 
larly the smaller ones, derived from 
the Bureau’s service, Mr. Neeve re- 
calls, was a solution of a vexatious 


circulation problem. A great many 
subscribers, not a few personally 
known to the publisher and news- 


paper executives, believed themselves 
too important to be dropped from 
the mailing list, no matter how far 
in arrears, and they tested the theory 
with the greatest success. 

Utilizing membership in the A.B.C. 
as an excuse, the publishers notified 
the delinquent subscribers who 
looked upon their line of credit as 
a criterion of distinction that they 
must either pay up or get along 


without their favorite journal. Thus! 


the evil was eradicated with no harm 
to cordial publisher-reader relations, 
and the drastic action made surpris- 
ing differences in net paid totals. 


GENERAL VIEW OF THE CHICAGO HEADQUARTERS OF THE AUDIT BUREAU OF CIRCULATIONS 


NP.A. heuer 
Wishes A.B.C. 
Happy Birthday 


“On behalf of the National Pub- 
lishers’ Association, I take pleasure 
in sending cordial greetings and con- 
gratulations to the Audit Bureau of 
Circulations on the event of its 
twentieth birthday,” said William B. 
Warner, president of the N. P. A. 

Mr. Warner, who is head of the 
McCall Company, New York, con- 
tinued: 


“During these times when business 
organizations are beset with vexa- 
tious problems on all sides, it is 
significant that we view the Bureau 
an agency which is preserving 
peaceful order in one branch of our 
industry, thus removing competitive 
problems, which, if still present, 


as 


of the present high stand- 

editing and publishing. 
“This twentieth birthday of the 

Audit Bureau of Circulations finds 


it fully matured 


tenance 
ards of 


service in the future. I am confi- 
dent that our membership 
|nizes an obligation to the founders 
of the Bureau and those loyal mem- 
bers who have successfully guided 
it through its years of infancy and 
adolescence.” 


N.I. A.A. Offers 
A. B. C. Praise 


Gregory HH. Starbuck, 
Electric Company, 


General 
Schenectady, 


A Few Difficulties 


On his return to New York head- 
quarters, Mr. Neeve made his first 
magazine audit for Butterick publica- 
tions, where and when he first met 
S. R. Latshaw, a rising young exec- 
utive in the advertising department. 

While difficult enough to keep a 
man in shape, his work has always 
been interesting and pleasant, and 
the veteran auditor can make no 
choice between the old days and the 
new, 


For a number of years Mr. Neeve | 


has rarely been given an out-of-town 
assignment. He appreciates the ar- 
rangement, as his hobby is garden- 
ing, which Mrs. Neeve indulges with 
him at their home at Passaic, 


Y., president of the National Indus- 
trial Advertisers Association, paid 
a sincere tribute to the work of the 
A. B. C. on its 20th anniversary. 
“With particular admiration for 
|}good work well done, we extend to 
the Audit Bureau of Circulations on 
20th anniversary, heartiest con- 
gratulations from the National In- 
dustrial Advertisers Association,” he 
jsaid. “The A. B. C., in its compre- 
hensive and highly respected activi- 
has included a valuable work- 
g tool for industrial advertisers. 
“We are mindful of the benefits 
| we have enjoyed and are cognizant 
that the continuing success of the 
| Audit Bureau of Circulations will 
contribute more useful things to the 
| membership of the N. I. A. A.” 


| 
| 


j its 
| 


| ties, 
Vi 


On Its Birthday 


scope through outside investigations. 
! 


Only a small portion of the A.B.C.'s head- 
quarters office at 165 W. Wacker Drive is 
shown in this photograph, which includes most 
of the general office. The picture was taken 


DEAR OUTLINES 


would make more difficult the main- | 


and prepared for | 
many more scores of years of useful | 


recog: | 


N. | 


from a point in front of the office of O. C. 
Harn, managing director, and does not include 
the private offices of department heads, at the 
left, nor the print shop, which is in another part 


A.B.C. have taken the logical posi- | 
tion that the accused has the right to 
know what evidence has been lodged | 


against him and to disprove the evi-| 


OME PROBLEMS 
FACED BY A.B.C. 


Optimistic Over Settlement 
of Dailies’ Difficulties 


The clearly-defined policy of the 
Audit Bureau of Circulations to pro- | 
gress steadily from the solution of 
one problem to the attack of another 
is a source of great satisfaction to 
Walter M. Dear, publisher of The 
Jersey Journal, Jersey City, and a | 
director of the A.B.C. 

As a publisher member of the) 
Bureau since its inception, Mr. Dear 
has been in close touch with devel- 
opments affecting newspapers. He) 
became active in the direction of the 
organization two years ago, when he 
was elected a member of the board. 

Past achieved by the 
A.B.C, incline Mr. Dear to the opti- 
mistic belief that such highly con- 
troversial questions on the agenda 
as five-day week circulation state- 
ments, change of publication time in 


successes 


| differentiating morning and evening 


papers, requiring a break-down of 
city-within-city circulation, will 
amicably settled. He is not so hope- 
ful of a ready solution being found 
for another subject which will en- | 
the attention of the directors 
during the coming year. This is the 
matter of strengthening the audit 
work of the Bureau by increasing its 


gage 


A Huge Task 


This task of devising a procedure 
for verifying to newsdealers 
and carriers assumes huge_ propor- 
tions when cost limitations and the 
Bureau's rule respecting the use of 
confidential information are consid- 
ered. With the recent trend toward 
lower circulations, there has been 


sales 


| an increase in complaints by news- 


paper publishers that rival publica- 
tions are forcing dealers and carriers 
to “eat” copies, and that the Bureau’s 
present rules and procedure do not 
adequately meet this situation. In 
investigating the charges, the A.B.C. 
encounters a stumbling block in the 
refusal of the distributors to go on 
record publicly for fear the 
papers might initiate punitive 
measures, 


Heretofore, the directors of the | 


be | 


news-' 


dence if he can. This fair interpre- 
tation of justice is responsible for 
the rule that information accepted in| 
confidence may not be used to dis- 
qualify circulation. 

Mr. Dear stated that a committee 
to study this problem had been ap- 
pointed by President Thomson at 
the September meeting of the Bu- 
reau; that the four newspaper direc- 
tors were included on the committee | 
and that he believed the task would | 
keep the committee busy the larger | 
part of the year; that, in his judg- | 
ment, if the committee should ap- 
prove any such plan, the board of 
directors, in view of the action of 
the newspaper division in 19382, 
would, if they concurred in the com- 
mittee’s findings, refer the recom- 
mendation to the divisional sections 
for final determination. 

Mr. Dear became the publisher of 
The Jersey Journal 26 years ago 
upon the death in 1908 of his father, 
Joseph A. Dear, one of the founders. 
He had joined the paper on graduat- 
ing from Princeton in ’97, and had 
worked as a reporter for a year and 
a half before transferring to the 
business side. 


GEOGRAPHICAL 
DATA NEEDED 
BY -UTILITIES 


The service of the Audit Bureau 
of Circulations could be improved 
from the standpoint of the utility 
advertiser if it provided for a more 
complete geographical breakdown of 


newspaper circulations and if a 
method were found and uniformly 
adopted for classifying geograph- 


ically the newsstand buyers of eve- 
ning newspapers. 

This view was expressed by Henry 
Obermeyer, publicity director of the 
Consolidated Gas Company and pres- 
ident of the Public Utilities Advertis- 
ing Association. It is related to the 
belief of some advertisers in other 
fields that too much territory is at 
present included in A.B.C. “city 
limits.” 

Not knowing to what extent this 
information would be useful to other 
advertisers, and, consequently, 
whether it would be practical to as- 
sume the expense, Mr. Obermeyer 


of the building. The large duplicating depart. 
ment is located behind the partition visible in 
the right background. Ideal working conditions 
promote efficiency of the personnel. 


said he was suggesting only that the 


matter of collecting these data be 
considered. 
“Utility services are confined to 


definite geographical limits, which do 
not always include all of an A.BC 
city area,” explained Mr. Obermeyer 
“Naturally, the utility advertiser 
wants his copy to circulate only in 
the area covered by his service.” 


Sperling Sees 
A.B.C. Growing 


More Important 


Organizations like the A.B.C. hav 
contributed greatly to the advance 
ment of advertising, in the opiniol 
of I. I. Sperling, assistant vice-presi: 
dent, Cleveland Trust Company, and 
president of the Financial Advertis 
ers Association. 

“As president of the Financial At: 
vertisers Association, which now 
celebrating its own 20th birthday, |! 
extend congratulations upon the al 
rival of the A.B.C. at this important 
milestone,” he said. 

“T am sure that organizations it 
the advertising and publishing field 
like the A.B.C and the F.A.A., will 
continue to render valuable and i! 
fact indispensable service to the fieli 
It is as a result of their efforts i 
developing sentiment on advertising 
subjects that such rapid progress ha 
been made in all departments of al 
vertising.” 


is 


Bureau Service 
Indispensable, 
Braucher Says 


The Audit Bureau of Circulatiot 
has exerted a tremendous influent? 
in creating confidence in advertisilé 
Frank Braucher, vice-president % 
Crowell Publishing Companys 
president of the Periodical Publis* 
ers’ Association, declared in extent 
ing congratulations to the Bureau 
its 20th anniversary. 

“The Periodical Publishers’ Ass® 
ciation, at that time the Quoin Clu! 
has been a supporter of the Aud! 
Bureau from its very inception,” ™ 
said. “The service which the A.B‘ 
renders is indispensable to the ma 
azine publishing business. 

“It has been a tremendous inf! 
ence in creating greater confide 
in advertising and in advertisi 
media on the part of American Du 
ess men.” 
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factors; and it is the hope of the | compared. | reetly, other publishers had—a mess 


[.B.C. ANALYSES 
MOST IMPORTANT 
SAYS ER. SHAW 


E. R. Shaw, publisher 
Engineering, 


of Powe 


Plar Chicago, 
tions 
ativé 


reau, 


rendered by the A. B. 


service 


of business papers. 
“The oft-repeated statement that 


treas- 
yrer of the Audit Bureau of Circula- 
and for many years a represent- 
of the business paper division 
on the board of directors of the bu- 
commented on the constructive 
ane 
especially in supplying vocational in- 
formation regarding the circulations 


through the A. B. C. publishers have 
reformed or have ‘cleaned house,’ is 
entirely too general or all inclusive 
because, in my opinion, publishers of 
high grade papers and journals were 
just as honest and reliable before 
the A. B. C. was established as they 
are now,” Mr. Shaw said. 

“Prior to the formation of the 
4. B. C., a high percentage of its 


Stanley Clague, one of the found- 
ers and most important figures in 
A.B.C. affairs. He served the or- 
ganization as managing director 
from shortly after its establishment 
until his death. 


business paper group that advertis- 
ers and agents in choosing media 
will first select A. B. C. members 
and then study all of the four pages 
of the A. B. C. report.” 


A. B. C. Assures 
Buyer of Value, 
Howson Asserts 


“Associated Business Papers, Inc., 
takes a particularly keen interest in 
the celebration by the Audit Bureau 
of Circulations of the 20th anniver- 
sary of its organization because of the 
fact that membership in the A. B. C. 


A. B. P.,” E. T. Howson, Simmons- 
Boardman Publishing Company, and 
president of the A. B. P., declared. 
“Associated Business Papers, Inc., 
is committed, therefore, to the prin- 
ciple of audited paid circulation as a| 
means of giving to the advertiser defi- | 


nite knowledge of the amount and 
kind of circulation that he is buying. 

“The Audit Bureau of Circulations 
|has built for itself during the two 


“Committed by choice, as member 
publications of the Associated Busi- 
ness Papers, Inc., are, to audited paid | 
circulation as the one means for as- | 
suring the buyer of space he is receiv- | 
ing that which he purchases, the | 


A. B. P. looks back with pleasure | 
over the record of achievement of the 
| A. B. C. in the building of confidence 
|in its work and looks forward with 
anticipation to the expansion of this 
|}recognition in the future until adver- 
'tisers in business papers will univer- 
|sally demand an A. B. C. audit 
| requisite to the purchase of space.”’ 


asa 


Farm Publinhers 


| 


_ Aided at Start, 


is a requisite for membership in the | 


of hazy, vague ideas about some other 
way—any other way—of doing the 
job which we reluctantly admitted 
had to be done. But we came in. 


“We placed upon the board of di- 
rectors two of the leading publishers 
in the farm field, Chas. F. Jenkins 
of the Farm Journal and Burridge D. 
Butler of the Prairie Farmer. The 
records show that these able gentle- 
men contributed much to the arduous 
task of whipping the young organiza- 
tion into practical form; in establish- 
ing rules, methods of procedure, and 


in devising standard forms. 


Good Business Practice 
“However reluctant publishers 
were to accept the innovation of veri- 
fied circulations, we soon learned 
that inasmuch as decency and truth 


Morrow Reealls 


are ever pretty good assets in busi- 
ness, the new fangled way of selling 
“The farm paper division of the|@dvertising (and delivering what we 
Audit Bureau of Circulations partici-|S°ld), was only in line with good 
pated with vigor and vehemence in | business practice. And for 20 years 
the turbulent discussions attendant|the farm paper publishers of the 

United States and Canada have been 


upon the birth of the Bureau,’ Marco 
Morrow, assistant publisher of the| enthusiastic supporters of the Bureau 
and all its works. 


Capper Publications, Topeka, Kan., 
}and a director of the A. B. C., re- “That we have profited thereby, the 


present publisher members issued |= a decades of its existence an enviable| called, as the 20th birthday of the|increased prestige and stability of 
statements covering the total circu-|ducements, if any, offered to sub-| reputation as the yardstick by which | Bureau drew near. the agricultural press are sufficient 


lation of their publications, and 
though the circulation figures then 


scribers; where the subscribers are | all other measures of circulation are 
located; and in the business papers —— 


“We had—as, if I recollect cor- 


testimony.” 


= jssued were in most cases correct | division, an analysis of subscribers 
+. and reliable, they were not always|by trades, industries or vocational |]/ : : : , —s — = . 
t. accepted 100 per cent because they | titles. All of these facts must be 

were not verified by a competent| known and considered in order to 
as and authoritative circulation audit-| determine a publication’s reader in- 

ing organization. The A. B. C. has|terest and selling influence. 
= abundantly supplied the publishers’ “The A. B. C. furnishes the facts 
the Ma ueed in this regard. and figures. It remains only for the 
be Breakdown Is Most Important rel to interpret and evaluate | 
De Woman's Worib 
do tance and immeasurable value that 
3 the A. B. C. renders to advertisers BUSINESS PAPERS 
yer is its breakdown of circulations ac- 
iser ording to the various methods pub- | 2) 
te lishers employ to secure subscrip- th IRSsST 
ie STAUNCH ALLIES e 


“Of course, there are but few who 
reckless as to invest real 
noney in the stock of any corpora- 
tion by looking at the end figures 
uy of its financial statement. It 
‘the component parts of end fig- 
rs that stock buyers and adver- 
sing space buyers must analyze in 
rder to determine actual values. 


Te so 


MiacazinE MEMBER 
of the 


OF AUDIT BUREAU 


Business papers have shown their 
appreciation of the work done by the 
Audit Bureau of Circulation by 


4 
nt 


have “The outlawing of destructive | making A. B. C. membership a re- 
ance MEMbetitive advertising is another | quirement for membership in their 
nion Mee vice of extreme value that the A.| leading organization, Mason Brit- 
yresi: E C- has rendered through its pub-/|ton, vice-president, | McGraw-Hill 
ani #'Y rules to the advertising indus- | pyblishing Company, New York, and @ e e 
etic |e «and to publisher members in|, B. (. director, pointed out in a 

particular, The older publisher mem-| pre-convention statement. 
1 Ac [es can readily recall that before Mr. Britton also emphasized the 
nov @° Bureau was established and its | fact that business papers give more extends its cordial greetings to the organization that has 
lav, | iblicity rules adopted, the adver-| information than other media in R , P 
e ar ggeements of some publishers chiefly | their A. B. C. reports. Said he: | done so much in the interests of better advertising. 
rtant MESisted of invidious comparisons | «puysiness papers eligible for mem- | 

vith rival publications instead of in- bership in the A. B. C. have always 
ns inggmation concerning the market | teen its strong supporters. They re- For 20 years Woman’s World’s circulation has been ap- 
fel. (ached by their publications and | a)jze that it is the right of the ad- 
wile gp’ to render influential and | yortiser and agent to know exactly proved by the A. B. C. and advertisers as well as agencies 

,meicient advertising service. hat Vv ar 4 P av f nen 

ee ‘The A. B. . nereeis pean set ee ee may both be sure that the methods used in obtaining 
ac infplvers a vast amount of informa-|;.¢0 oe: ak te eet a ——— . . . r 
get DS sacle wn eer the wabnetiaes & “ eS sal Woman’s World’s circulation are in accordance with the 
cs hag? publication member were Ob-| the pusiness papers to have an asso- 


A. B. C. regulations. 
of ad ‘ned; the amount they paid, the in- a 


ciation like the A. B. C. 

es ‘the confidence of advertisers and 
D ° |agents. To show their faith in the 
baldwin Calls |organization, business papers have 
gone further than any other class of | J} 


which has 


Right now the fastest growing market in retail sales is in 


e 


the country towns and Woman’s World is the one magazine 


= 

Audit Bureau media, in that the requirement for | aa : . : 

le, A L b membership in the Associated Busi- | of a million or more circulation that has the most effective 
ness Papers specifies that a publi- . ° 
ays ‘ . oratory cation must first be a member of the | coverage & this market. 
a. ee ES 

In my i f | 
sation’ Audit — hg Meader Provide More Data Advertisers who want an increase in sales are patronizing 
juent( 2 by far the strongest influence! “Business papers also go further 7 + Ww lt  »¥ ree P 
aaa making possible the placing of|than any other class of publications Woman’s World which shows a gain in both circulation 
ient “gf *ertising space and the selection|in the extent to which they give in- | and advertising for the last nine months. 
iy alg Necia on a basis s‘milar to the| formation, making it mandatory to) 
Publis ‘chasing of other commodities.|show their renewal percentage and | 
extent Audit Bureau really performs!also the class of readers, in the oc- 
reau O@F all advertisers the function of a/cupational analysis. | 

“ng laboratory on circulation.” “The weakness in the setup has W - 
je’ Asst that is the conviction of S. E.| been the feeling on the part of many | OMAN & ORLD 
in Clg "Win, director of merchandising, | business paper publishers that while | 
e Audamar’ Storage Battery Company,|they were willing to spend good | 
ion,” B “veland, and a member of the} money to furnish this information, it | a*% GOING AHEAD 
, ABCC. board. is not always used as carefully as it | 
he maé [never sit in a meeting of the} should be by advertisers and agents 

‘'d of directors of the Bureau|/in the selection of media. | | 
is inftgout wishing it were possible for| “Of course it must be borne in|] | 
nfiden@™f *(vertisers to have this privilege} mind that a quantitative and quali- | 
reytisin@™ der that they might have a|tative analysis of circulation is only |], 
an bu“gPter understanding of the work/| one of the factors in selecting media, | | 

“by the Bureau,” he added. but it is one of the most important | AALS EERET a aoe = 
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Birth Pangs of Audit 
Bureau Are Described 
In Official History 


(Continued from 


practicable to test quickly the re- 
action of a representative group. 
The invitations brought together on 
April 22, 1913, at the Hardware Club, 
New York, accredited representatives 
from all the organizations addressed 
except the Periodical Publishers’ As- 
sociation and the Association of 
American Advertisers, the latter as- 
sociation being the established audit- 
ing organization. Bert M. Moses rep- | 
resented the Three A’s informally, | 
however. While the other delegates 
agreed that a new auditing bureau 
with a wider scope and surer finan- 
cial foundation was needed, Mr. | 
Moses insisted that the logical thing | 
was for all advertisers to join the | 
Three A’s. At the conclusion of the | 
meeting, Chairman McChesney was 
instructed to appoint a sub-commit- 
tee, consisting of ore man from each | 
of the organizations represented, to) 
work out an organization plan. 


Work of Sub-Committee 


The sub-committee held two meet- 
ings, each occupying an entire aft- 
ernoon. At the first meeting, Col. 
Emery Mapes, president of the 
Three A’s and also a member of the 
Association of National Advertising 
Managers, was on hand, accompa- 
nied by Mr. Moses. They failed to 
get support for the Three A’s and 
did not attend the second meeting. 

The sub-committee reported to the 
full conference on May 14 a general 
plan for a permanent organization. 
This plan with one or two slight 
amendments was adopted by the 
conference article by article and 
then as a whole. 

The plan was as follows: 

“It is the sense of this conference 
that publishers should give to ad- 
vertisers statements of the circula- 
tion of their publications and that 
these statements should be satisfac- 
torily verified. 

“This conference agrees that pub- 
lishers should bear the expense of 
annual verifications. 

“We recommend a system of veri- | 
fiction by accountants located in | 
various parts of the country, to bel 
designated and approved by the per- | 
manent organization, hereafter de- 
scribed, these accountants to make 
a uniform examination on lines ap- 
proved by the organization. 


Plan Permanent Body 


“We recommend that, in order to 
bring the making of circulation 
statements and the _ verification 
thereof to a standard basis and in 
order to manage the work indicated, 
a permanent organization be formed, 
made up of three representatives 
from each of the following organiza- 
tions: American Newspaper Publish- 
ers Association, Quoin Club, Fed- 
eration of Trade Press Associations, 
Grocery and Allied Trade Press As- 


sociation, Farm Press Association, 
Periodical Publishers’ Association, 
New York Advertising Agents’ As- 
sociation, Technical Publicity Asso- 
ciation, Association of National Ad- 
vertising Managers and Association 
of American Advertisers, and such 
other organizations as may be in- 
vited to join. 

“These delegates to be elected in 
such manner that the terms of only 
one of the three will expire in any 
one year. 

“In this organization should be an 
executive board to supervise the en- 
tire work of the organization, this 
executive board to be made up of 
the chairmen of the various dele- 
gations. Each chairman should be 
specifically designated as such by 
the organization sending the dele- 
gation. 

“The executive board, formed of | 
these chairmen, should organize by 
electing necessary. officers and) 
should appoint committees. 

“There should be a committee to 
prepare approved circulation state- | 
ment forms, suitable for the various | 
classes of publications. 


April 4, 


Page 1, Col. 3) 


“There should be a finance com- 
mittee to prepare ways and means. 
Other committees may be needed as 
the work develops or sub-divides.” 

The committees reported the plan 
to their own organizations and it 
was gradually adopted. The first or- 
ganizations to act were the Associa- 
tion of New York Advertising Agents 
and the Grocery and Allied Trade 
Press Association. The Periodical 
Publishers’ Association, although it 
did not send representatives to the 
first meeting of the conference, fell 
in line later. The only organization 
which openly opposed the plan for 
the proposed new bureau was the 
Three A’s. 

Early in July, the Association of 
American Advertisers issued “Bul- 
letin No. 5,” dealing with the “Joint 
Meeting of Circulation Report,” in 
which President Mapes pointed out 
What he considered to be the faults | 
in the new auditing bureau plan | 
and made the statement: 


Mapes Issues Statement 


“IT say more in sorrow than in| 
anger that this present move looks | 
more like an attempt to establish 
elusive, rather than honest, audit of 
circulations. If any logical reason 
can be given for the organization 
of another body whose aim is to 
audit circulations and to fill the field 
now occupied by the Association of 
American Advertisers, I would be 
glad to hear it; but I must admit 
! haven't heard it yet.” 

The convention of the Associated | 
Advertising Clubs of America, held 
at Baltimore, accepted with consid- 
erable enthusiasm “A Declaration,” 
presented by its ‘Commission of 
Thirty, which read in part as fol- 
lows: 

“We believe that the present 
chaotic multiplicity of methods of 
arriving at verification of circulation 
statements is not only confusing but 
inadequate, and that the time for 
radical revision of these methods 
and for standardization of state- 
ments is the present, and the oppor- 
tunity for constructive work along 
these lines is given by the assem- 
blage at this convention for the first 
time of representatives of all the 
different interests concerned in this 
vital matter. 

“We believe in cooperation with 
other agencies now at work on this 
problem, especially in the plan of 
the Central Bureau of Verification 
which has already been initiated by 
some of the organizations repre- 
sented in this Commission, and re- 
quest the Executive Committee to 
proceed therewith.” 

That summer, weighted down 
with debts and publie criticisms, the 
Association of American Advertisers 
collapsed. The members felt that its 
downfall had been brought about by 
the group of organizations which 
had combined in the East to form 
the Bureau of Verified Circulations 
and turned for help in their distress 
to President Clague, of the Western 
Advertising Agents’ Association, 
Chicago. 


Chicago Agents Act 


The Westerners had not been in- 


| : : 
outlined a rough plan of cooperation 


sufficient 


vited to the New York conference 
and they were dissatisfied with the | 
New York plan, although the New 
York Advertising Agents were par- 
ticipating in the Eastern movement. 
What followed is best described in 
the story of Mr. Clague himself, set 
forth in a letter which he wrote on 
1918, to A. W. Erickson, | 
New York. This reads: 

“In the fall of 1913, Fred Squier, 
Louis Bruch, Ed. Merritt, Harry) 
Hawkins and other members of the 
A. A. A. called me on the ‘phone 
and asked me if I would meet them | 
to consider the serious conditions | 
confronting their Association. I 
met them at the Chicago Athletic | 
Club one evening at the close of) 


| business. They told me the Eastern | 


branch of the Three A’s had at | 


The organization committee of 


their previous annual meeting un-|the Advertising Audit Association 


loaded on them 
defunct institution. It was not only 
dead, but in addition had a legacy | 
of indebtedness which scared them. | 
They owed Col. Mapes several thou- 
sand dollars and there was an addi- 
tional indebtedness to Post of 
Battle Creek without a ray of hope 
that they could ever pay the money 
back. 
“After a two-hour discussion, I 
agents and pub- 
might lay the 


with advertisers, 
lishers whereby we 
foundations of a real institution. 
“That night I went home and 
wrote out the original plan on which 
the A. B. C. was formed. On the 
following Tuesday, I placed it be- 
fore the Western Advertising 


Agents’ Association and _ secured 
their endorsement. There followed 
a series of meetings with Col. 


Mapes, Keith Evans and a limited 
few, where ways and means to form 
such an organization were dis- 
cussed, 


Big Man Is Needed 


“It was agreed that two things 
were essential—the raising of $5,000 
for a preliminary campaign and se- 
curing a man who would command 
the confidence of the advertising 
and publishing world to temporarily 
head the movement and, if it was 
successful, to be its permanent 
director. Various names were sug- 
gested. When I mentioned the pos- 


sibility of securing Russell Whit- 
man, then publisher of the Boston 
fmerican, it was unanimously 


agreed that, if he could be secured, 
the right man had been found. I was 
asked if I would go to Boston and 
ascertain if he could be secured. I 
agreed to do this. I went there at 


my own expense and Russeil Whit- 
man agreed, in spite of 
that W. R. Hearst begged him not 


the remains of a | held its first meeting in room 210 


of the La Salle Hotel at 1 p. m., 
Sept. 23, 1913. Other workers in the 
movement who were present were 
Keith Evans, Harry Dumont, E. B. 
Merritt and Fred Squier. This 
group organized tentatively and Mr. 
Dumont was made secretary pro 


tem. The meeting directed Messrs. 
Clague, Mapes and Rogers to draw 


up a detailed plan of organization. 
To secure the funds with which to 
operate, it was decided to assess 
the agencies and publications repre- 
sented $1,000 each and Mr. Dumont 
was appointed trustee of the funds. 


Easterners Elect Bureau Board 

The organizers of the Bureau of 
Verified Circulations met in New 
York City on October 27, 1913, and 
formally accepted the organization 
plan which had been worked out by 
their sub-committee and elected an 
executive board, instructing it to 
draw up a constitution and by-laws 
and report as soon as possible. The 
board consisted of F. R. Davis, rep- 
resenting the Technical Publicity 
Association; A. W. Erickson, repre- 
senting the New York Association 
of Advertising Agents; O. C. Harn, 
representing the Association of Na- 
tional Advertising Managers; M. C. 
Robbins, representing the Federa- 
tion of Trade Press Associations of 


the United States; George M. 
Rogers, representing the American 
Newspaper Publishers Association; 
George Von Utassy, representing 


the Periodical Publishers’ Associa- 
tion; Wm. H. Whitney, representing 
the Farm Press Association. 

The Quoin Club definitely decided 
not to participate, giving as its rea- 
son that it considered the move- 
ment outside of its sphere of action. 
The magazines decided to allow 


the fact|their interests to be represented by 


the Periodical Publishers’ Associa- 


to resign, to undertake the task of | tion. 


heading the preliminary campaign. 


The organizations represented at 


“This was not done in one visit.| this meeting were: 


I think three trips to the East were 
necessary before the final arrange- 
ments were made. Then came the 
task of raising the $5,000. Charles 


Critehfield Company, and I advanced 
$1,200 each. From men like 
Wallace, Ed Meredith and others, I 
secured the balance of the required 
fund which enabled us to hire Rus- 
sell Whitman, with the understand- 
ing that. if he succeeded in getting 


income of $100,000 a year by May 
or June, he would be the permanent 
head of the institution at a salary 
of $15,000 a year. 

“It isn’t necessary for me to go 
over the intervening months. You 
know of my repeated visits to New 
York. You, of course, do not know 


of the days devoted in the West to 


the cause, but vou do know that in 
June, 1914, we successfully estab- 
lished the A. B. C., paid off all the 
indebtedness of the old A. A. A. and 
built the foundation for the present 
institution.” 


Representation for Advertisers 


Under the guise of a reorganiza- 
tion, Mr. Clague and his associates 
in the Western Advertising Agents’ 
Association actually formed a new 
auditing bureau which, though it re- 
tained the initials A. A. A. in the 
name, Was as thoroughly unlike the 
original organization as was the 
Bureau oft Verified Circulations. 
The feature in which it differed 
from the Eastern Bureau was the 
dominating voice which it gave ad- 
vertisers on the Board of Directors 
in deference to the views of the 
members of the Association of 
American Advertisers who were 
taken into the Western movement 
as a nucleus. 


Name Is Changed 


One change made in Mr. 
Clague’s suggestion. The name of 
the proposed new organization was 
not adopted as “Advertisers’ Audit 
Association,” but as “Advertising 
Audit Association,” the reason be- 
ing apparently that the membership 
was to include agents and publish- 
ers as well as advertisers. The or- 
ganization committee which was 
appointed to manage the Western 
movement consisted of Mr. Clague, 
Col. Mapes and Jason Rogers. 


Was 


John | 
l tion: 


| 


'H. Porter, representing the Taylor, | 


i1Thomas F. 


Association of National Advertis- 
ing Managers: L. B. Jones, East- 
man Kodak Company, Rochester, N. 
Y.: G. B. Sharpe, DeLaval Separator 
Company, New York; O. C. Harn, 
National Lead Company, New York. 

Periodical Publishers’ Associa- 
George Von Utassy, Cosmo- 

Vagazine, New York; 
Barrett, Orange Judd 


politan 


| Publications, Springfield, Mass. 


members to guarantee an) 


| Scarborough, 


Technical Publicity Association: 


F. R. Davis, General Electric Com- 
pany, Schenectady, N. Y.; R. S. 


New York Telephone 


/Company, New York; Arthur Haller, 


American Locomotive Company, 
New York. 
Other Groups Represented 

Grocery and Allied Trade Press 
Association: William H. Ukers,. Tea 
and Coffee Trade Journal, New York. 

Federation of Trade Press Associa- 
tions: M. C. Robbins, 7Jron Age. New 
York: F. D. Porter, National Builder, 
Chicago; Charles Price, Electrical 
Review and Western Electrician, 
Chicago. 

Farm Press Association (tentative 
committee): W. H. Whitney, Phelps 
Publishing Company, Springfield, 
Mass.; S. E. Leith, Standard Farm 
Papers, New York; Irvin F. Paschall, 
The Farm Journal, Philadelphia. 


American Newspaper Publishers 
Association (tentative committee): 
George M. Rogers, Plain Dealer, 


Cleveland, Ohio; William R. Field, 
Tribune, Chicago: R. L. MeLean, 
Bulletin, Philadelphia. 

Association of New York Advertis- 
ing Agents: A. W. Erickson, A. W. 
Erickson Advertising Agency, New 
York, 

The organizers of the Advertising 
\udit Association held their second 
meeting at the La Salle Hotel on 
Dec. 5 with Messrs. Clague, Dumont, 
G. H. E. Hawkins and Louis Bruch 
in attendance. At this meeting, Mr. 
Clague suggested that Russell H 
Whitman, publisher of the Boston 
American, would be a desirable man 
to handle the formation of the organ- 
ization and enlist the support of vari- 
ous interests. He was authorized to 
make overtures to Mr. Whitman. 

On Dec. 11, Messrs. Bruch, Merritt 
and Dumont met with a committee 
representing the Gilt Edge List of 
Newspapers at the La Salle Hotel. 


The representatives of the List pres- 


a 
ent were: Jason Rogers, of the Gloh,- 
New York; John L. Sturtevant, of the 
Record-Herald, Wausau, Wis.; Harry 
H. Bliss, of the Gazette, Janesyilje 
Wis.; Milo H. Wittaker, of the 
Patriot, Jackson, Mich. William 4 
Thomson, director of the Bureay oy 
Advertising, American Newspaper 
Publishers Association, was alg, 
present. The newspaper men lookeq 
over printed copies of the synopsis 
of the proposed constitution ang 
agreed to join the Association. 


A. N. P. A. Enters Fold 


The American Newspaper Publish 
ers Association was slow to appoin; 
delegates to take part in the forma. 
tion of the Bureau of Verified Cireulg 
tions, but eventually did so. Of 
course, it is not the same organiza 
tion as the Bureau of Advertising 
but the membership is largely identi. 
val and they have always been mep. 
tioned together as closely cooperating 
bodies. 

Following this meeting of the Ad. 
vertising Audit Association, the Chi. 
cago representative of Printers’ Ink 
secured information about the West. 
ern movement, which he presented ip 
the issue of Dec.18, under the caption, 
“New Audit Movement Would Ip. 
clude All Advertising Interests.” The 
article caused considerable agitation 
among the organizers of the Bureay 
of Verified Circulations. On Dec, 22, 
the circulation audit committee of 
the Association of National Advertis 
ing Managers made a report on the 
Western movement, which, in es. 
sence, urged a cautious attitude to- 
ward the western movement and also 
mentioned the possibilities of amalga. 
mation. 

The executive board of the Bureau 
of Verified Circulations lost no time 
in getting in touch with the leaders 
of the Western movement. At the 
next meeting of the Advertising Audit 
Association, which was held at the 
Railway Exchange Bldg. in Chicag 
on Jan. 5, 1914, Mr. Whitman was 
present and was duly invested witl 
the title of managing director. Mr 
Dumont was formally elected secre 
tary-treasurer. For the first time 
the minutes mentioned Mr. Bruch as 
chairman. This meeting was held in 
the offices of the new organization 
and their selection was approved. The 
meeting adopted a synopsis of the 
constitution and a prospectus. 


Would Not Amalgamate 


The minutes of this meeting for 
the first time mentioned the Eastern 
movement. The Westerners decided 
that they would not amalgamate 
with the Eastern body, but did ex 
tend an invitation to the Easterners 
to join the Advertising Audit Associa 
tion and Mr. Clague and Mr. Whit 
man were directed to present this it 
vitation personally. 

The following committees were al 
pointed to assist Mr. Whitman in 
soliciting membership: Curtis Brady 
representing magazines; B. D. Butle! 
and G. W. Herbert, representing farm 
papers; Mr. Clague and E. E. Criteb 
field, representing advertising agents 
Messrs. Bruch, Merritt, Hawkins ané 
Dumont, representing advertisers. 

The Advertising Andit Associatio 
was now more fully under way thal 
the Bureau of Verified Circulation 
with which it had its first forma 
meeting at the Aldine Club in Ne¥ 
York City on Jan. 15, 1914. The West 
erners were represented by M- 
Clague and Mr. Whitman; while al! 
the eight associations represented i 
the Eastern movement had delegates 
present. A. W. Erickson, temporar 
chairman of the Bureau, preside 
Mr. Clague and Mr. Whitman Prt 
sented a comprehensive statement 0 
the plans of their organization ave 
the conferees discussed the questi D 
as to how the new auditing podies 
might unite their forces. Mess!* 
Erickson, Harn and M. C. Robbil§ 
were appointed a committee to meet 
with Mr. Clague and Mr. Whitmat 
to try to work out a satisfactory ¢o™ 
solidation scheme. 

At the meeting of Jan. 15, it - 
agreed that the Eastern and Weste!™ 
organizations should both hold mee™ 
ings at 12 o’clock on Saturday, Jan 
17, in their respective cities to co” 
sider the question of amalgamatio® 
Mr. Clague and Mr. Whitman thea 
returned to Chicago. 


The meetings of Saturday, Jan. li, 


ad | 
Wi 

f the 
me 
Hotel 
Bruch 
Whitr 
(AO. * 
n th 
the E; 
sher: 
O00 it 
mong 
Butler 
the sa 
the fa 
public: 
arrang 
ficial: 
Manag 
ulle 
Feb 


mmitt 
ral we 


lator 


"aSUre) 


; a ( 


ay Fe) 2 ive Se ee fi”, SP Ag oa eae | ip ee ee ai % Ee ae Cee SS ae RD ar aR a oe Sm, a a eR tio Ne ie Apes cs, a Se, Nae eS oy ie ire i RE A ee f+ a eR ry | Mel RR Tee Ata 
ae Pas sie a =. en : Titan ey Ps mars : : ee 5 x Cr i ci ee a Be Ae. Es a ag ‘eds | Es : aE age che ee bi av TE ae cone Hee A Lie ae Pee ae 
a ie f. eae ‘ ch =e = oo , 2 5 “— ‘ f] — . p Te : ie Ch Y ‘ os OF aver ‘ : Ye > pa anaes aon) 19 Pai 2 gal Sar fr Ne 
bi . { ' 4 / i 
toa SE ah aie 
: we . 
mes = ee ___s 
; ast . 
bs ee : a a ne Se RR RN EN A ER NN A TS ATL A A A ER ES TT TC TT LT NT Aa SL LS _—wwer 
Fy gt a Nee eee Se a 
e - 
: a in 
m 
oe re 
id Te | 
etd. ee tw 
as * mi 
ke rg 
eee 
es acl 
\g re et 
i , 
sui 
‘ in¢ 
ig cos a ; 
sR” sent 
Tae 3a nd 
ee sim 
— : 
L pe yi im! 
ee ro “os 
aa ae é 
i son a Pe aly 
ai Re - 0, aE ; 
; z * ft 
he a = 
= ae . the 
a " l 
a, ce 
a ml 
eae ea. ke 
Sis : 2 aS 1g 
4) ni fet 1h 
epee Se cent 
Ee. < s tl 
“=e * F 
ns sola 
rs 
i ‘ 
a On 
sia 
ee tom 
eat oe 
ue aes solidi 
aes we ao 7 : 
is ect 
: 2 ea aa a 
ae et a r 
reste eee ee 
Sgr at 
Bat wa ee | 
ieee nae ee 
Se ee ae 
POE E Ere 
Mentor na 
il oats 
ah , eee 
Bas oO ™ 
"a 
Bs 
a | 
; 
#i 
= 
1 | 
: elln We 
e [the | 
: : 
ie } >’ IO 
ieee ee ee 
ae ester 
ae a oer 
ae | ] pie lett 
Rk a ° 
 e ee pe 
a lg Auc 
’ Se 
ee kL ted 
" ‘Se . ee ees 
Se ae Pent 
ay ae Whang 
te hg 
% af le 7 
i 
a et zz 
prax C 
3 a 
: 
et 
vl i¢ 
oe 
Ve sue, ¢ 
hs # Res 
y a4 Davis 
“ae bites! enect; 
ioiaSig panied ys 
ai ates & Bric 
ee. : . 
Bee » Lej 
a aa Ww Yor 
RP at ("s 
*. Ney 
° cf, 
fers, 
ite, ] 
G 
zine, 
ee Capi 
ee N, Nai 
Wh 
by a 
nh hj 
° 
Int of 
Nee ; 
a Was ; 
mS, 894 
ay | 
= i 
4 HIS!)¢ 
Ca) . 
= « 
Tom & 
36 ¥ 
143 
d ! 
bh i ve Bs i 
See. ts ne 
oe BP 5.000 
>. eee 
5 = 7 - | SL ) 
Be <_ 
Aces : iT 
ao 
sh: Sars 
See acs . 
he hat Ei att 
he OMY eee 
Se es! ha Se . . eee a ss ‘ , *, fs 2 Z : ? 3 ‘ ¥ Seay | 
i ec 5 2s pe tS sg gM) TRS ee Fh cee, Nie te > pi oN pO Sige Aa ae eee ter) Sad gaan a ernie 2 dewey Ps So oe "eh: & $ sates : E Pilea eee ft ringite e ; ects = if Oe ea 
rise ety ke i CT a ORO oe ek ir | dee a OK ee ea leh a oa et Mem) 2h, woes Nk Laan es oe LO yy ee Co Oe a he Rw 2 ee tus he Ot Sa a eae eee as 2 eT a ee ah 9a ee 0 ca a ae EN oe ot a AF ONG eS os “oI ay Sr 
Se ET PIRI emesis ARS a lee a aac ea SAL fa ee ta Ce aS Pie hoe Oe eet vies eee ure gr ion a oS eer A Neer tian Mae on ea. ey eke rs tech ERE a CR x ind es yee GE 2 Soa area ae Sy Sone Peas ats a ee ee a, Cole eee 
wile fe iS Sg aes Pay ane iG Mer i Ie’ Le Unaa Cable SPO ee i Cee eee ee aay tage Uae WS SN, Ge oe Ce aes Pens Sala Gc arse inks aR 2 Sg it SP SS a le a RRS a) XG Oh Sai aE We mI oN ha baal ge NU es RO Saale aa 
. tees ery mig tf “eA me Bg 5 ae SOR EL Sa NOE es ie of eae z make cad Mea es? A 2 ria) as Wet ae ok i eee Ty fe BRS Bae aS es mt rp Pe Aon SD cate Se Mak cee Nes ay oe 
iN. Vem eT o8. to). Seat Rs Sar ice yan Se mas (a a a st Re cae age ted coal pega ead ay as Le hae Seely ph ges hye Ch. x, pst pat a pe camp he ees OS ee Son aes gee AP a oan a ORAS Bangs he eee Oe | cape gee a a eye * | 
i ned he pike ai am ales ao Cam ames. age agen. chars eae Rae amma eee eine Ds Amare shel oh ener ik. fen Nine ERAS, oy: TL aac tA: aun REE A as gh 2 ot." Veep. Reet ee ae ae 8 GN EY fe eae Oe ep eee po 
Pa BS ee a ieee ey gen eee: Ren Cetah a eater eras. <0" OO Sa I ee eG mee, Sy eh a ON EN Flr a ea eb gc Sayer. WEN baka fT ing eli Penne am sc Te Co Sirk dea ieee ch eer Moe Se Sa RR WM St ds GS Rigel ie nie ed crema Oe Bn a wi 


a 


mM stern movements amalgamated. 


z for 
stern 
cided 
ymale 
d ex 
yners 
socia: 
Whit: 
ris in- 


re al 
an in 
Brady 
Butle! 
» farm 
Critch 
gents 
ns and 
ers. 
ciation 
yy that 
lations 
formal 
in New 
e West 
yy Mr. 
hile all 
nted in 
plegates 
nporan 
resided 
an pre 
ment 0 
jon and 
juestit 
podies 
Messrs 
Robbins 
to meet 
hitmal 


-y con 
yry cum 


it was 
Vester? 
d meet 
iv. Jat 
to con 
| mation 
in the® 


Jan. 1, 


* pte iy: Tab ab | 


October 13, 1934 


—— 


ADVERTISING AGE 11 


.» Chicago and New York unani- 
pouslY adopted the reports of their 
represt ntatives in favor of amalgama- 
-on Telegrams were exchanged be- 
‘een the two bodies and the amalga- 
mation was announced consummated. 
“4 \. Erickson, in reporting on the 
pievement to the Bureau of Veri- 
~.7 (ireulations on Jan. 20, 1914, 


ed 
said in part: 

«pyomotion work will begin at once 
nq success seems assured because 
‘wic fs undoubtedly the most im- 
wrtant movement, as far as circula- 


1 statements are concerned, in the 
story of advertising. 

“The movement has behind it a 
ger, stronger and wider repre- 
entation of advertisers, publishers 
nd advertising agents than any 
jmilar movement ever before in- 
ul ted. 

“According to the terms, we could 
niy appoint seven men to represent 
. on the organization committee of 
‘he new Association. The executive 
mmittee included eight men. Mr. 
rkers, therefore, insisted upon retir- 
w and asked Mr. Robbins to repre- 
spt the Grocery Trade Press as well 
: the Federation of Trade Press As- 
sociations.” 

Qne of the items of the consolida- 
ion agreement was that the con- 
slidation would not be considered 
fective until prospective members 
ul pledged themselves to pay $100,- 
) in dues toward the maintenance 
‘the new auditing organization. At 
meeting held on Jan. 27 at the 
Hotel La Salle, attended by Messrs. 
fruch, Clague, Hawkins, Dumont, 
Whitman, Young, Brady, Butler and 
geo. J. Schulte, Mr. Clague reported 
» the work that had been done in 
the East and among the Illinois pub- 
ishers and promised to secure $10,- 
(i) in pledges within three weeks 
mong the advertising agents. Mr. 
Butler promised to secure pledges to 
esame amount in like time among 
the farm papers. As a part of the 
publicity effort which he _ had 
arranged for in connection with the 
fcials of the New York movement, 
lauaging Director Whitman sent out 
, bulletin to prospects in the middle 
February. 


A Long Name | 


The letterhead upon which the bul- 
fin Was printed shows the personnel 
{the organization committee which 
s formed when the Eastern and 


lie letterhead carries the name of the 

solidated bodies as, ‘The Advertis- 
ng Audit Association and Bureau of 
erified Cireulations,” and gives the 


fees as: Rooms 332-334, Railway | 
ivhange Bldg., Chicago, and Room 
1.381 Fourth Ave., New York. 

The members of the organization 
mnittee, as presented on the letter- 
fal were: Louis Bruch, American 


Miliator Company, Chicago, chair- 
Henry Dumont, Pacifie Coast 
Prax Company, Chicago, secretary- 
fasurer; Curtis P. Brady, Woman's 
wld, Chieago; Burridge D. Butler, 
ne Farmer, Chicago; Stanley 
fue, Clague Agency, Chicago; F. 
Davis, General Electric Company, 
enectady, N. Y¥.; A. W. Erickson, 
* Erickson Company, New York; 
. Leith, Associated Farm Papers, 
‘ York; Emery Mapes, Cream of | 
at Company, Minneapolis, Minn.; 
Robbins, David Williams Com- 
'y, New York; G. M. Rogers, Plain 
ler, Cleveland, Ohio; Jason 
ers, Globe, New York; Geo. J.| 
lte. Interstate Grocer, St. Louis, 
G. Von Utassy, Cosmopolitan 
tine. New York; Lafe Young, 
Capital, Des Moines, Ta.; O. C. 
1, National Lead Company, New 


( 


‘. Whitman’s letter was accompa- | 
by a general membership appli- 
1 hlank, setting forth the 
tof dues, payable quarterly in 
ice in equal instalments. The 
““Was as follows: Class A, adver- 
"S, S200 per year; Class B, agen. | 
per year; Class C, publish- | 


S 3a0 


Ushers of magazines, trade, | 
and farm papers were to| 
£1.50 a week for circulation 
in 25,000, to $15 a week for 
1 of over 1,000,000. 

r newspapers ranged from | 
per week for those of less | 
'cireulation to $10 per week 
’ or over. 

tional Association of Adver- 
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tising Managers, although it had been | that the various advertising interests telephoned him that the Periodical | tion. The memberships are individ- 
instrumental in forming the Bureau;cannot work harmoniously on a/| Publishers’ Association was not in/ual concerns, the same as those of 
of Verified Circulations and in spite|movement as big and important as | favor of the amalgamation. ithe A. N. A. M. itself. 
of the fact that its delegates stood | this.” “The attention of this office has 
two to one in favor of the amalgama-| The next day Mr. Harn answered: | A. M. directors, after many of the| been called to the declaration in the 
tion, hesitated to give the united| “It certainly is a very unsatisfac-| members had received copies of Mr.|circular issued by the ‘Advertising 
bodies its support. At a meeting of tory situation which has come to pass| Whitman's bulletin enclosing the| Audit Association and Bureau of 
the board of directors early in Feb-|in our efforts to get a solution of the| application blank, Secretary C. W.| Verified Circulations’ to the effect 
ruary, it simply laid the whole ques-| auditing problems. I do not alto-| Patman sent out a confidential bulle |that the plan ‘assures the united 
tion of supporting the amalgamation | gether blame the members of the/tin on Feb. 25 in which he said: effort of all the forces in the publish- 
on the table, to be discussed by the| A. N. A. M. who have opposed a . ing world,’ and questions have been 
z : “ay ; a : Patman Issues Bulletin an , 
general meeting on April 30. That| prompt approval of the amalgamation | | asked if that means that the A. N. 
this caused Mr. Erickson and Mr. | plan, although, as you know, I voted “The question which was up for! A. M. 
Harn embarrassment is indicated by | tor such approval.” 


To clarify the position of the A. N. 


| 
| 
| 
| 


is cooperating. 
|discussion and which was finally re- “In the 


first place, the statement 
letters from the files of the period. | On Feb. 9, Mr. Harn notified Mr.|ferred to the April meeting of the | plainly says: ‘Forces in the publish- 
On Feb. 6, Mr. Erickson wrote Mr.| Erickson that W. A. Whitney, the | whole Association was as to whether|ing world,’ and the A. N. A. M. has 
Harn: 


representative of the Farm Press|or not any kind of 
“Personally, I am both chagrined | Association, had written him, protest-|should be given the amalgamated | the second place, as explained above, 
and grieved at the failure of your/ing against the promotion letters|audit organization. No question ex-| there are no associations, as such, in 
organization to endorse the work of | which the amalgamated bodies were |ists as to whether or not the A. N.|the amalgamated audit organization. 
its committee, and it seems too bad | sending out and that Mr. Barrett had| A. M. shall participate as an associa-| “All the auditing association’s cir- 


endorsement | no publishers in its membership. In 


Map working industries; Manufacturers of trenspersnenaaamy 
ens metal products of every type; maintenance Machine Sheges 
Fi mae TOTAL DISTRIBUTION FOR PERIOD STATED IN PARAG 


muds. Special (Par. 25) 
Average Sales of American ross 
Ptisement Section includ correspondents, advertisiame 

peuropean Edition. (See Par agencies, exchanges, comphis 
mentary, subscription saleae 


wen, Samples and employees 
Edition : ‘ P 


§ Subscriptions in Bulk . .(Par../26) 93 Peespective Advestiants 
auee tesue Sales in Bulk .. (Per..26) L All Other Unpaid Distribution oS 
LAL NET PAID includ. Bulk. 14690 TOTAL DISTRIBUTION fm 


WENTY years 
ago this month 
there was inaugurated 
the first cooperative 
effort to introduce 


sound marketing his markets more di- 
principles into the rectly and economic- 
placing of advertising. Today the Audit ally. Through good years and bad, McGraw- 
Bureau of Circulations’ reports are accepted Hill has devoted a substantial part of its 
by the advertising world as the universal income to developing market data so that 


yardstick of circulation value. business paper advertisers get the most for 
McGraw-Hill takes note of this date, because their dollar. 


we are more than just charter members and 
staunch supporters of the ABC. Ever since the 
founding of one of our publications, the 
Street Railway Journal, over fifty years ago, we 
have operated on the theory that the advertiser 


is entitled not only to 
unvarnished circula- 
tion data — but also 
to factual informa- 
tion on how to reach 


If you sell to business or industry, let the 
McGraw-Hill representative show you how 
to make your printed salesman an efficient 
salesman, who knows where his prospects 
are, and goes straight to them! 


Members of the ABC 


*AMERICAN MACHINIST ELECTRICAL MERCHANDISING FOOD INDUSTRIES 
AVIATION ELECTRICAL WEST METAL & MINERAL MARKETS 
BUSINESS WEEK *ELECTRICAL WORLD *POWER 

BUS TRANSPORTATION ELECTRONICS PRODUCT ENGINEERING 
*CHEMICAL & METALLURGICAL ENGR. *ENGINEERING & MINING JOURNAL RADIO RETAILING 

*COAL AGE *ENGINEERING NEWS-RECORD *TEXTILE WORLD 
CONSTRUCTION METHODS *FACTORY MANAG. & MAINT. *TRANSIT JOURNAL 


*Publications starred are charter members of the A.B.C. 


McGRAW-HILL PUBLICATIONS 


McGraw-Hill Publishing Company, Inc., New York, N. Y. 


NEW YORK ° BOSTON i PH1 ADELPHIA ° WASHINGTON > GREENVILLE ° CLEVELAND 
DETROIT ° CHICAGO * ST. LGUs e SAN FRANCISCO ° LOS ANGELES * MONTREAL e LONDON 
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cular means, therefore, is that all | 


classes of publishers are cooperating. 
Whether they will get all individuals 
in the publishing world to cooperate 
remains to be seen. 

“The governing board of the ‘Ad- 
vertising Audit Association and Bu- 
reau of Verified Circulations’ has not 
yet been chosen; but, when ready t 
zo ahead, the officers and directors 
will be chosen from individual con 
cerns who have joined in that plan, 
without regard to the membership of 
those concerns in any advertising or 
ganization. 


“The board of directors of our As- 
sociation does not, of course, wish to | 
take the position of trying to prevent 
any member of our Association from 
supporting the plan of the ‘Advertis- 
ing Audit Association and Bureau of 
Verified Circulation,’ if that member | 
wishes to do so; but, on the other 
hand, the majority of our directors 
are unwilling that members of our | 
Association should subscribe to the| 
movement simply because they think 
our Association has approved it and 
is participating in it.” 


Members Pledge $100,000 


In spite of the doubts entertained 
in various quarters, Managing Di- 
rector Whitman was able to announce 
at the meeting of the Western mem- 
bers of the organization committee, 
held at the La Salle on April 30, that 
the $100,000 in pledges required for 
the perfecting of the amalgamation 
had been received. On motion of 
Mr. Clague, it was decided to send 
night letters to all members of the 
committee, announcing completion of 
the fund and calling a meeting of 
the committee at the Hotel La Salle 
in Chicago on Tuesday, May 5, to ar- 
range for a convention. The dates 
mentioned tentatively were May 20. 
21. The meeting also decided to send 
bills for the first quarterly dues to 
the firms which had signed applica- 
tion blanks. The meeting of April 30 
yas attended by Messrs. Whitman, 
Clague, Butler, Bruch and Dumont. 

One member of the organization 
committee from the Eastern move- 
ment, G. M. Rogers, was present at 
the meeting of May 5. This meeting 
was the first held by the organization 
committee after the pledging of 
$100,000 by prospective members had 
perfected and insured the amalgama- 
tion of the Advertising Audit Asso 
ciation and the Bureau of Verified 
Circulations. It was attended by 
Messrs. Bruch, Butler, Clague, 
Schulte, Dumont, Jason Rogers, G. 
M. Rogers, Mapes, Whitman and 
Brady. May 20 and 21 were accepted 
as the dates and Chicago was chosen 
as the convention city. It was agreed 
that each member of the amalga- 
mated organization could vote in per- 
son or by proxy. The meeting di- 
rected Chairman Bruch to appoint a 
committee on constitution and by- 
laws with instructions to report at 
the convention. This committee was 
composed of Hopewell L. Rogers, of 
the News, Chicago; Stanley Clague 
and G. H. E. Hawkins, of the N. K. 
Fairbanks Company, Chicago. 

The Chicago members of the or- 
ganization committee met again at 
the La Salle on May 21, with Messrs. 
Whitman, Dumont, Bruch, Hawkins, 
Butler and Hopewell L. Rogers pres- 
ent, to discuss the convention. 

On May 18, Messrs. Bruch, Butler, 
Whitman and Dumont met at the La 
Salle, read over and discussed copies 
of the proposed constitution and by- 
laws and considered various plans for 
the convention. This meeting decided 
that a combination smoker and ban- 
quet with appropriate entertainment 
should be held on the evening of May 
20, the first convention day. 


Contributions and Costs 
While 


expenses 


the files do not show the 
incurred and paid by the 
organizers of the Eastern branch of 
the movement, a careful record of 
contributions and expenses was kept 
by the Westerners. Henry Dumont’s 
books showed receipts of $4,712 in 
1918, and $1,460 for 1914. 

Then the dues began to come in 
from those who had pledged their 
support by signing application blanks. 
On May 7, Mr. Dumont deposited pay- 
ments amounting to $1,346. On May 
9 he deposited $1,484.39, and on May 
14 he deposited $3,046.50. Consider- 
ably more money must have been 
paid at the convention, as his books 


| actual 
| the 
nual 
| the 
| statement 


——= = 
show that he turned over to Hopewell hands of the newspapers, who are in “One of the main benefits to be de wh 
L. Rogers, the treasurer of the Audit L S Infl the majority. rived from the Bureau by advertige,. per 
Bureau of Circulations, as of May 29 ang ees Inituence “The advertisers felt in giving up|agents and publishers lies in the ¢)j, he 
the sum of $8,399.97, while the expen- of A. B.C. Spreading their old associations for prowling} ination of all other forms of sta, Mi pot 
ditures up to that time amounted into examinations, they were giving | ments and reports, and the fener, ast 
to $8,781.54. “The very designation, A. up a good deal. They felt in adopting | acceptance of A. B. C. service. Q) a 

Whatever the misgivings which B. C., by which the Audit Bu- a new constitution and getting in the| source of accepted information jg g, forl 


were entertained by the various or- 
ganizations centering in New York 


City, when the first convention of the 


amalgamated bodies convened at the| 
. ° | 
Hotel La Salle in Chicago on May 20, | 


there were 595 members present or 
represented by proxies. This total 
was made up as follows: national ad 
vertisers, 74; advertising agents, 49; 
newspapers, 338; magazines, 27; farm 
papers, 52; business papers, 55. 
When shaken down, 
total paying 
start totaled 
report on June 18, 
first year of 
appears: 
time of 


however, the 
membership at 
1915, after 
operation, 
“The 
had at the its organization, 
members. The membership on June 
15, 1915, 


> 99 


shows a total of 978. 
Organization Renamed 


The convention was called to order 


by Louis Bruch, chairman of the 
organization committee, who was 
made temporary chairman, while 
Henry Dumont was chosen as tem. 


porary secretary. After a brief wel 
come by the chairman, the convention 
entered at once upon a discussion of 
the proposed constitution and _ by- 
laws. The tentative draft was pre- 
sented by Hopewell L. Rogers, chair- 
man of the committee on constitution 
and by-laws. 

The first matter considered was the 
name of the organization and Geo. 
Krogness suggested that it be short- 
ened by omitting the words “Bureau 
of Verified Circulations.”” M. C. Rob- 
bins then suggested that the Eastern 
men be recognized in the name and 
his views were supported by G. M. 
Rogers. Mr. Shaw then suggested 
that the name be “Circulation Audit 
Association.” On Mr. Le Quatte’s mo- 
tion, the question of selecting a 
name was unanimously referred to 
the board of directors, at first called 
the board of control, for action. As one 
of this body’s first acts, it succeeded 
in dovetailing the names of the 
amalgamated Eastern and Western 
organizations into “Audit Bureau of 
Cireulations.” 

The discussion of the constitution 
and by-laws, paragraph by paragraph, 
continued throughout the morning 
and afternoon sessions of May 20 and 
the morning session of May 21, when 
they were adopted as amended. 


The divisions of the membership 
ihen presented their nominations for 
the board and the nominees were 
elected before the convention ad- 
journed for lunch. The board was 
made up as follows: 

Advertisers—-Louis Bruch, Ameri- 
can Radiator Company, Chicago, 
president; Henry Dumont, Pacific 
Coast Borax Company, Chicago, sec- 
retary; F. R. Davis, General Electric 


Company, Schenectady, N. Y.; F.C 
Grandin, Postum Cereal Company 
Battle Creek, Mich.; O. C. Harn, Na- 
tional Lead Company, New York; G. 
H. Ek. Hawkins, The N. K. Fairbanks 


Company, Chicago; Emery Mapes, 
Cream of Wheat Company, Minne- 
apolis, Minn.; Edwin B. Merritt, 
Armour & Co., Chicago; Bert M. 
Moses, Omega Chemical Company, 


New York; F. H. Squier, Pabst Brew- 
ing Company, Milwaukee, Wis.; Wil- 
liam Wrigley, Jr., William Wrigley, 
Jr., Company, Chicago. 

Advertising Agents—A. W.. Erick- 
A. W. Erickson Company, New 
York, second vice-president, for one- 
year term; Stanley Clague, Clague 
Agency, Chicago, for two-year term. 

Newspaper Publishers —- Hopewell 
L. Rogers, News, Chicago, treasurer, 
term; Lafe Young, Jr., 
Capital, Des Moines, Ia., for two-year 
term. 

Magazine Publishers Curtis 
Brady, Woman's World, Chicago, first 
vice-president, for two-year term; 
Frank C. Hoyt, The Outlook, New 
York, for one-year term. 

Farm Paper Publishers 
D. Butler, Prairie Farmer, Chicago, 
for two-year term; Charles F. Jen- 
kins, Farm Journal, Philadelphia, 
Pa., for one-year term. 


son, 


for one-year 


-Burridge 


Business 
Robbins, 


Paper Publishers—M. C. 


Iron Age, New York, for 


499, for in the an- | 


this | 
Bureau | 
| 


May 21, 1914, a total of 499 charter | 


| 
| 


reau is best known, gives one 


the impression that it’s the 
kind of organization which 
puts first things first,’’ com- 


mented Chester H. Lang, Gen- 
eral Electric Company, Sche- 
nectady, N. Y., and president, 
Advertising Federation of 
America. 

“Happily it has just such a 
record of achievement. It has 
developed standards and val- 
ues that are basic in the ad- 
vertising business. Buyers and 
sellers of space alike respect 
A. B. C. That it is an essen- 
tial part in the mechanism of 
advertising is demonstrated by 
recent establishment of  or- 
ganizations to do similar jobs 
for outdoor and broadcast ad- 
vertising.” 


two-year term; F. D. Porter, National 
Builder, Chicago, for one-year term. 


Whitman in Charge 


After listening to an address by 
John H. Schmid, manager of the In- 
ternational Circulation Managers’ 
Association, Stanley Clague read a 
report from the board tendering the 
office of managing director to Russell 
R. Whitman for the year beginning 
June 1, 1914, and fixing his salary at 
$12,000 a year, which was $3,000 less 
than the amount promised him when 
he was taken from the Boston Ameri- 
can to organize the movement. There 
was a fight on the floor of the con- 
vention to reduce the amount to 
$10,000, but the recommendation of 
the board carried at a roll call. The 
next order of business was the elec- 
tion of officers and the convention 
unanimously accepted the names pre- 
sented by Chairman Gauss of the 
nominating committee. The officers 
were: 

President, Louis Bruch; first vice- 
president, Curtis Brady; second vice- 
president, A. W. Erickson; secretary. 
Henry Dumont; _treasurer, Hopewell 
L. Rogers. 

An intimate, though rapid, survey 
of the “Truth in Circulation” move- 
ment is contained in an address 
which Mr. Dumont made before the 
National Association of Circulation 
Managers in June, following the con- 
vention. He said in part: 

“Your problem is to get circulation 
and get it right and as economically 
as possible. The problem of the ad- 
vertiser has been to know what cir- 
culation any given publication actu- 


ally possesses. There has been a 
great deal of guesswork in advertis- 
ing, and not the least of this guess- 


work has had to do with circulation. 

“This information was furnished to 
certain advertisers through the Asso- 
ciation of American Advertisers, but 


the seape of this association was 
quite limited and did not meet the 
requirements of advertisers at the 


present time. 

“The most significant movement in 
the history of advertising is the new 
known as ‘The Audit Bu- 
Circulations.’ It has long 
been doubted that such a thing could 
come about as an association of buyer 
and seller of advertising space. We 
stand today, an established fact, with 
a charter membership of over 700 
and a total subscription of about 
$110,000, 

“At the convention, a constitution 
and by-laws was adopted after thor- 
ough debate, reflecting all angles of 
the proposition, and this constitution 
and by-laws furnished a grand work- 
ing basis for the association to build 
on. It provides for a board of con- 
trol, consisting of 21 members: 11 
advertisers, two advertising agents, 
three newspaper publishers, two mag- 
azine publishers, two farm paper pub- 
lishers, two trade and technical paper 
publishers, total 21. It was con- 
cluded that in an association of this 
kind advertisers should be in control. 
The advertising members are the 
minority as far as numbers are con- 
cerned and would be practically help- 
less if matters were left to a voice of 
the whole membership. This would 


movement 
reau of 


put the whole association in the 


publishers and agents that there 
might come a time when the old pur- 
pose of the association might be 
twisted and turned around to an en- 
tirely different purpose than orig- 
inally intended. Therefore, it was 
determined that the advertiser should | 
remain in control. This met with the 
approval of all the other factors rep- 
resented, and the constitution can| 
only be amended by the board of con- 
trol to be effective after confirmation 
by a majority of the advertising | 
members ratified by two-thirds of the | 
membership of the Association as a} 
whole. 


Building for Future 

“This insures that whatever we 
start out with today as a constitution, 
we will stick to for the years to come 
and, when we do make a change, it 
will be by the complete consent of all 
interests. We don’t want to start 
with something definite and within 
six months or a year begin to change 
it around. Hence, this check was 
adopted and was declared to be legal. 
“While the association is formally 
and definitely established, the work 
is far from finished. Proper commit- 
tees have been appointed to work out 
the various problems, such as a com- 
mittee on standard forms and audits, 
and they have been kept busy lately 
perfecting details agreeable to all par- 
ties represented in the association.” 

Mr. Dumont’s address resulted in 
the appointment of a committee of 
circulation managers to return with 
him to Chicago to confer with the 
A. B. C. committee on standard forms 
and audits. The A. B. C. committee 
consisted of G. H. E. Hawkins, chair- 
man, Stanley Clague, Hopewell L. 
Rogers, Frank C. Hoyt, M. C. Rob- 
bins and Burridge D. Butler. This 
committee set to work immediately 
after the convention and completed 
its undertaking in time to have its 
forms officially adopted by the board 
of control on July 17. In telling of 
the work of this committee, the first 
annual report of the A. B. C. says: 

“This work was in the hands of 
the standard forms and audits com- 
mittee and some 30 sessions and hear- 
ings were held before the forms were 
completed. The committee had the 
assistance of a number of circulation 
auditors, and its first work was to 
secure copies of all the various cir- 
culation forms then in use by adver 
tisers, agencies and publishers. With 
these as a basis, hearings were then 
given to advertisers and agents; to 
the publishers of magazines and 


sired by everybody.” 


su sé 
The committee on circulation ap ir 
rates of the Association of Nation, the 
Advertising Managers had done ut 
great deal of work toward the prep, The 
ration of forms. The A. N. A. M, cop rob 
mittee included the members of ¢) di 
Association’s committee on cireuls sent 
tion audits—O. C. Harn, L. B. Jon, ne 
and G. B. Sharpe—as well as Mar P 
G. Bennett, F. H. Gale, Harold n tt 
Gouid and J. B. Comstock, chairma) ‘It 
Committee Tells Problems 
A survey of the work which wa tel 
done in connection with the A, B , iffer 
committee on standard forms ays hos 
audits is given in a report which th. MM tified 
committee on circulation and rate Mi The 
made to the A. N. A. M. in a bulletiy Hi ment: 
dated Oct. 23, 1914. This reads j) make 
part as follows: tiol 
“At the beginning of the year whe ew 
the personnel of this committee y,; sult 
changed, your committee on circy); een 
tion audits was actively engaged | Su 
solving the problems for which it }; 
been appointed, and a_ confereny ‘AS 
with the chairman of that committy ae 
made the fact apparent that any 4 1. 
tion on our part might conflict wit) eagle 
some phase of the work of that cop. m4! © 
mittee, and, therefore, nothing wag’ '* 
attempted for the first six month jm” ° 
except to keep in touch with th be dis 
work of that committee through jsjmee!(!t' 
chairman, O. C. Harn. patem 
reatio! 


“The adoption of the report of th ities 
committee on circulation audits We 


Chicago, containing instructions pgp???” 
this committee to prepare forms fefme!®" | 
audited reports of circulation, gangm ‘al 
us a definite field for operations, pugge!"s 


2 500 


inasmuch as a committee of th 

Audit Bureau of Circulations, consis; ula' 
ing of publishers, agents and adyegme™Un' 
tisers was engaged upon the sam a of 
problem, it was deemed best to holm ® be 
our tentative conclusions in abeyanggm@’°'™< 
until we could ascertain the actiqggy elo” 
taken by the other committee, and qeVid\ 
possible, to work in agreement wiiggg’’ “ 

a 


that committee. 
j s onte « 
“This was decided upon for tv als a 


reasons: first, to meet the desire qe 'eS' 
publishers in general to have a sing re 01 
standard for circulation reports, qm! ! 
that their accounts might be kept One 
a manner to enable them to satis las 


all inquiries without special ang’ - 
sis; and second, to have a greater iq" |" 


periodicals; publishers of metropoli- 
tun newspapers; publishers of the 
small city newspapers; publishers of 
farm journals; publishers of class, 
trade and technical journals. 

“The records of the Association of 
American Advertisers were placed at 
the Bureau's disposal, and were care- 
fully studied and frequent confer: 
ences held with its officers. A special 
conference also held with the 
circulation committee of the Associa- 
tion of National Advertisers at the 
Aldine Club, New York, this commit- 
tee going over the blanks and making 
various exceYent suggestions for 
their improvement. Upon the adop- 


was 


the forms their hearty approval. <A 
hearing was also given to a specially 
appointed committee from the Inter- 
national Circulation Managers’ Asso- 
ciation. 
received from the Quoin Club, Agate 
Club, Agricultural Publishers’ Asso- 
ciation, Federation of Trade Press 
Associations, American Specialty 


sociations, the Western 
tives’ Association, the 
League and many others. 

“To harmonize the various opinions 
into simple but comprehensive blanks 
that would be generally acceptable 
was no small task, and meant days 
and nights of drafting, redrafting, 
addition and elimination. While the 
blanks are by no means perfect, they 
have met with very general accept- 
ance and approval, and are in ad- 


Representa- 
Six Point 


vance of any in existence heretofore. 


tion of these suggestions the circula- | 
tion committee of the A. N. A. gave} 


Valuable assistance was also | 


Manufacturers’ Associations, Eastern | 
and Western Advertising Agents’ As- | 


gree of certainty that the A. N. A gg es! 
forms would meet the requiremetl ag 
of publishers and agents as well qm’'* ©! 
advertisers. 7 

“In accordance with this plan, chat 
Audit Bureau of Circulations sil “ 
mitted to us advance copies of A. 
‘lisher’s quarterly circulation sti ugh 
ment forms, preliminary to audit,! X. A 
ithe different classes of media, «gj °™°" 
joint meeting of our two committé opin 
/and a committee from the Audit shou 
/reau, held in New York on Jul be p 


_ > : P +] Publi 
The forms were dissected line by: ag 
e 


and numerous changes decided 


, : : ae ely 

in all of which the Audit Burealgg’™ "> 
| Circulations acquiesced, and W preted 
|have made the forms as a whole #4 | & 
| factory to your committee. ed ol 
| Cooperation by Publishers nt pl 
| “We believe them to be stroll , 


and better than any we could 2! 
devised working independently, 9 <' the 


publishers agreeing of their N. A. N 
initiative to supply the informatio gy rcula 
‘greater detail than we should Mons w 
lably have felt like asking thet Dted, ay 
do, With the approval of the revagy’ been 
| forms, our special work ended fo! # In w 
|time, pending the preparation of! ‘Stren 
|final audit forms of the A. B. | idits 
| be submitted later, and which d by 
| have not as yet seen. Yes not 
“The Audit Bureau of Circula! Y con 
has evinced an earnest desire te” il to t! 
/the requirements of the A. N. AB eknow, 
| realizing that circulation statem® sa tic 
|which do not give advertising "Mf 0 au 


agers the information they need * ° traine 
/not be generally accepted, and, " 
{forms as finally adopted are not “HFtve he 
| factory, the fault lies at our doo'mecer bo 
| that we have not properly gaug* ty : in 
/necessities involved. Howevéh BF“. bor 
feel certain that in the mail “H*. A. y 
| well be found right. J the e) 

“There now remains the adel “S Mad 
of these forms for our ow? “Qs mem 
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, a 
| «hich it would seem we should be 
jermitted to do since we assisted in 

yneir creation; or, if the A. B. C. does 

a desire this, as seems to be the 

ase trom action taken by their 
oxecutive committee, that we prepare 
‘rms covering the same ground and 

-» arranged as to make it possible 

y publishers to give data to both 

‘ye A. B. C. and the A. N. A. M. with- 

vt qa reanalysis of their circulation. 

oat ereation of new forms should 

: eobabls be deferred until the final 
" vdit forms of the A. B. C. are pre- 
nted and approved, and possibly 

. set of forms made up to cover 

und which the A. B. C. does 


MOST RECENT PICTURE OF PRESENT BOARD OF DIRECTORS OF AUDIT BUREAU ~ = 


tw 
. It is our opinion that the time has 
i me when the A. N. A. M. should 
«ke a decided stand upon the char- 
” qctel circulation statements and 
iferentiate sharply between media 
- jose circulation is subjected to cer- 
the ‘fied audit and those which are not. 
ate: AE The movement for certified state. 
et ments has grown to proportions that 
-jpfmakes it evident that concerted 
tion or the general adoption of the 
he ew standard can bring about the. 
¥ suits for which advertisers have 
val een praying for years. 
d | Suggests Certified Statements 
be ‘As a means to this end and be- 
itte ise the uneertified reports the 


y aes XA. M. is now issuing supply @| Seventeen of the 24 present directors of the 
iss of data lower in standard than 


W. Stone, "Parents' Magazine"; Donald B. Walter M. Dear, “Jersey Journal’; and L. R. 


Wis of another body (the A. B. C.) Audit Bureau of Circulations, together with Douglas, Quaker Oats Company; H. W. Greene, Tuckett, Limited, Toronto. Not in- 
ee ee a 5S Harn, managing director, snapped at Stodghill, "Louisville Courier-Journal"; and cluded in the photograph are S. R. Latshaw, 
"WHE nm of issuance of circulation data the board's most recent meeting, held in New R. F. Rogan, Procter & Gamble Company. Butterick Publishing Company; Stanley E. Bald- 
“~ F decontinesd end’ that eothinn bel Veet, Seek. 21. tet te right, standing, are: Seated, Marco Morrow, Capper Publications; win, Willard Storage Battery Company; Frank- 
» eplcited or sent out except certified G. R. Schaeffer, Marshall Field & Co.: Fred T- F. Driscoll, Armour & Co.; R. S. Butler, Gen- lin Bell, H. J. Heinz Company; D. P. Brother, 
"  tements or those subject to veri-|Bohen, "Successful Farming"; B. C. Duffy, eral Foods Corporation; Mr. Harn; P. L. Thom- Campbell-Ewald Company; E. K. Gaylord, 
ft tuggecation by a certified audit later. Batton, Barton, Durstine & Osborn; W. A. son, Western Electric Company, president of "Daily Oklahoman"; Grafton B. Perkins, Lever 
ts ge “We further recommend that circu-| Hart, E. |. duPont de Nemours & Co.; Mason the bureau; F. R. Davis, General Electric Com- Brothers Company; and W. F. Schmick, 
ns yee data be issued only upon re-| Britton, McGraw-Hill Publishing Company; F. pany; E. R. Shaw, "Power Plant Engineering"; "Baltimore Sun." 
1s tgmuest by members, naming the indi- eae 

opmeidual media to be covered. It is 

' sing the A. N. A. M. between| Your committee approved data con-|reports. The total number of copies| eagerly welcomed the opportunity | represented on the board of direc- 
8, bu 2500 and $3,000 per year to issue cerning several hundreds of publica-|of these statements and reports|of joining the new movement as | tors. Monthly meetings of the 
f b ulation statements, and this| tions, subject to verification later, and | mailed out to members had reached | charter members, and since board, and during recent years meet- 
— mount is greatly needed for exten- has on hand over 700 such reports in| the total of 701,863. given it their wholehearted support. ing every other month, have given 
= n of its work in other directions. | ll. It has ten auditors in the field | As a matter of fact, percent-|Canadian directors an insight into 
hel tis believed that more authoritative | 2Nd expects to increase the force to | ee ot eligible circulation Ca-| the working of the Bureau. 
th formation upon the particular pub- = agate to sixteen very soon. It A.B.C. Is Boon — fe cnmtag hed verified by| Their testimony is unanimous 
actiggecations in which each member is | %@S also approved six certified public - | “6 d a page 1S slightly higher that the benefits which the A.B.C. 

,@@piividually interested would not accountants, with the understanding To Publishers than that of United States publica- has conferred on Canadian advertis- 
oy ly be of greater value, but would that the list may be increased. ’ tions. ing interests are immeaaurable and 
it Wi se the file of circulation §state- “The printed instructions to audi- Canadian View For the past 15 years, Canadian that it would be folly to allow con- 

ats a working tool, rather than an| tors are clear and comprehensive and members of the A.B.C. been ditions of 20 years ago to return. 

7 " heresting accumulation of statistics |Should enable public accountants to —_— ss 
aa Mpre or less authentic and too un- arte saheniigen analyses of publica- The Audit Bureau of Circulations 
rts, May for ready consultation. eee See does not lack appreciation by its Ca- 
kept One consideration which leads to A. B. C. Incorporated nadian friends, a statement made to 
satis last recommendation is that ApvertisinG AGE by A. M. Miller, 

ana ny of the A. N. A. M. members The Audit Bureau of Cireculations president of the Association of Cana 
ater 4 aud in general those who use the| was duly incorporated on Aug. 21,| dian Advertisers, indicates. 


cA Wgettest. number of publications) are 
% ning the A. B. C. and will not re- 


remet! z 
well ae ® circulation data from the A. N. 

M. Those who do not join will, if 
lan, tae change is approved, be supplied 
ns ff certified statements procured 
of ti 1 A. B. C. publisher members or 
n stil ugh other sources which the 


udit,! NX. A. M. approves and, if such 
tements are not procurable, it is 


we opinion that the inquiring mem- 
udit 3 Should be informed of the fact 
July Me De Permitted to deal direct with 
e by! publisher upon such a basis as 
led UI be agreed upon between them. 
sureall ely, we cannot, as an association, 
d wh placed upon record as being will- 
ole stig '° Accept statements of less au- 
ity or value than any other body 
es, as we certainly shall be if the 
hers ‘ent plan is continued. 
strou 
sald bs Favor Single Body 
ontly, At the meeting in Chicago, the 
heir \. A. M. selected the Audit Bureau 
matioog# 'rculations as one of the organi- 
yuld Pons whose audits would be ac- 
- them MP'*ed. and their action seems to 
ne revig@’e been a wise one in view of the 
ed for! in which that body has devel- 
ion of @F" strength. This is the only source 
., eed ldits which has so far been ap- 
which HF '*d by our Association and, while 


’s hot seem best to officially and 
irculal Y confine the A. N. A. M. ap- 


ye to ™#@'al to this one association, it must 
NA knowledged that a single strong 
statem4F tization, formed for the sole pur- 
ising "RF Ot auditing circulation and with 
> need WF trained in unraveling the intri- 
and, if Fs publishers’ accounts, will 
e not “M<ve better results than several 
ur doo“m™Fer bodies or than accounting 
gauge! ‘Ths in which this work is inci- 
ywevel: ‘al. ‘or this reason, we think the 
main “4. A. M. is to be congratulated 


ithe excellent showing the A. B. 
,e adeM@-“S made thus far. It has issued 


1914. 

The first standard circulation 
blanks were sent to all publications 
on July 29, 1914. On account of the 
many necessary delays, the Bureau 
was unable to proceed with the actual 
work of auditing until Sept. 21, when 
four auditors, each accompanied by a 
junior assistant, had been selected 
with much care. As rapidly as the 
junior assistants were trained, they 
were added to the regular auditing 
force, so that by the end of the first 
fiscal vear, June 15, 1915, the Bureau 
had 33 auditors in its employ. 

They were Franklin Allen, M. H. 
Arends, John F. Barry, J. P. Barry, 
F. A. Broderick, H. G. Bullock, E. W. 
Chandler, J. H. Cordes, Chas. Dayton, 
W. M. Duncan, J. B. Egart, J. Whyte 
Evans, O. Von Fragstein, H. S. Free- 
man, H. EF. Gibson, W. D. Haines. 
Vernon Hanson, Chas. G. Hayden, 
Robt. H. Hudson, Henry A. Jacobs, 
D. T. Lanier, C. F. MeKay, R. G 
Neeve, J. J. Pittenger, Horace Powell, 
Geo. W. Purcell, Nicholas Schommer, 
F. W. Stratton, W. E. Walter, C. E. 
Welborn, R. N. Wendt, F. R. White, 
Edmund Willcox. 

The account of the first nine 
months’ work, contained in the first 
annual report, shows that the follow- 
ing audits had been made: newspa- 
pers, 221; magazines, 20; agricultural 
publications, 32; trade, class and 
technical publications, 48; total, 32 
In addition, when the report went to 
press, 63 audits were under way. At 
that time it was expected that the 
auditing force would be able to com- 
plete the audits for the year by Sept. 
21, twelve months after they had 
begun operations. 

The first annual report also shows 
that in the fiscal year ending April 
30, 1915, the Bureau had duplicated 
2,754 individual publishers’ quarterly 


own * *“ members on the forms which 


statements and 170 individual audit 


“The twentieth annual meeting of 
the A. B. C. is an event of importance 
to every advertising man in North 
America,” said the Toronto chief of 
the A. C. A. 

“IT do not think it is too much to 
say that the Audit Bureau has been 
of more vital importance to advertis- 
ing men and to publications than any 
other organization having to do with 
advertising. 

“It has exercised profound influ- 
ence on space buying by giving the 
advertiser authentic facts upon which 
to base his buying judgment. Through 
Audit Bureau reports the space buyer 
can buy on a basis of judgment in- 
stead of merely guessing in a fog of 
wildly conflicting statements and 
claims. On the other hand, it has 
enabled publications of merit to real- 
ize on their achievements by placing 
reports of their true condition in the 
hands of advertisers. 

“Not the least of the good things 
that can be said of the A. B. C. is 
the fact that its efficiency and integ- 
rity have never for a moment been 
questioned either by publications or 
by advertisers.” 


Canadians Play 
Prominent Part 
In Audit Bureau 


The A.B.C. is truly an _ interna- 
tional organization, it was pointed 
out in connection with its 20th an- 
niversary, as Canadian advertisers 
and publishers have been equally as 
ardent in supporting it since its in- 
ception as those in the United 
States. 

Many of the leading Canadian 


agencies, advertisers and publishers 


BIO or 


THE DAY has been building a modern metropolitan news- 
paper making its appeal to the younger, progressive men and 
women of the Jewish people. 


On November 4th THE DAY signalizes its 20th birthday by 
publishing a special Anniversary Issue that will make it a 
red-letter day in tens of thousands of the better Jewish homes. 


fas : 

National and local advertisers have for years successfully 
used “The Day” and proved it the most influential medium 
for cultivating the Jewish market. 


lhe 20th Anniversary Issue offers advertisers a rare oppor- 
tunity to be represented in the most impressive number of 


“The Day” in two decades. 


To secure preferred position in the 20th 
Anniversary Issue we advise early reservation. 


THE NATIONAL JEWISH DAILY 


183 East Broadway 


New York 
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MERRITT TELLS 
HOW THREE A’S 
STARTED A.B.C. 


| ciation of the work of the 


pany, who commended the idea with 
equal enthusiasm. 

“Mr. Erickson, I believe, was qne 
of the active movers in the move- 
ment to establish a ‘Bureau of Ver- 
ified Circulation’ which had been un- 
der way for some months. Mr. 
| Clague’s Eastern visit was probably 
| primarily responsible for the event- 
ual merging of the two movements. 


On Increase in 
Insurance Field 


There is a steadily growing appre- | 
Audit Bu- | 
reau of Circulations in the insurance | 
field, acording to Nelson A. White, 


Intimate Details of West- of Philadelphia, president of the Life| “Clague continued up to Boston 


ern Movement Revealed 


interesting tale of how the for- 
Western movement to- 


An 
mation of the 


ward the establishment of the A.B.C 
took place as an indirect result of 
the moving of the offices of the Asso- 


ciation of American Advertisers—the 
famous Three A’s of advertising his- 
tory—from New York to Chicago was 
related by E. B. Merritt, one of the 
founders of the Audit Bureau, in con- 
nection with the celebration of the 
Bureau's 20th birthday. 

Mr. Merritt, whose personal 
nection 
some 40 years, is surprisingly youth- 
ful, and is still “in the business” as 
an account executive with Critchfield 


con- 


& Co., Chicago. 
“It was at either the 1911 or 1912 
meeting of the Three A’s,” Mr. Mer- 


ritt recalled, “a meeting held in Sy- 
racuse, that the suggestion was made, 
apparently spontaneously, that the 
offices of the organization be moved 
to Chicago. I was advertising man- 
ager of Armour & Co. then, 
naturally, I and other Westerners in 
the organization were pleased with 
the suggestion, although as I recall 
it, the idea originated with the East- 
ern contingent. 


Westerners Named to Office 


“At 
meeting, it was decided that we move 
the organization’s offices, and shortly 
after the meeting headquarters were 
opened in the Railway Exchange 
Bldg. Simultaneously with the deci- 
sion to move the offices, a number of 
Western members were elected to of- 


any rate, at this Syracuse 


fice. 
“Col. Emery Mapes of Cream of 
Wheat was named president, Louis | 


Bruch of American Radiator, 
I had induced to join the association 
a couple of years before, was elected 
secretary, and I was named treas- 
urer. If I recall correctly, the di- 
rectors included Henry Dumont of 


with advertising goes back |} 


| continued, “we went along for =| 
and | With our 


whom | $5,000 across the table to me saying: 


Pacific Coast Borax and also Fred 
Squier of Pabst Brewing Company. 

“The Three A’s was exclusively an 
advertising organization, its member- 
ship limited to advertisers, and at 
that time it had 109 or 110 members 
Dues were small, however, something 
like $125 $150 a year, and so we 
had little money with which to carry 
on the work. 

“For several years prior to this 
time, the most important part of that 
work had been the auditing of publi- 
eation circulations. We had four or 
five auditors out, going into the offi 
ces of newspapers and, magazines 
and checking on their circulation fig- 
ures. On the basis of their reports, 
we issued mimeographed circulation 
statements. I want to make it clear 
that these statements were issued to 
members only, and could not be pur- 
chased or used by either the publish- 
ers themselves or by non-member ad- 
vertisers. Also, the entire cost of 
auditing was borne by the Three A’s, 
without any financial assistance from 
publishers or agencies.” 


An Eventual Meeting 


“Well, after the offices had been 
moved out to Chicago,” Mr. Merritt 


Attention Agencies! 
hw Leaver is the only A, B. C. 


newspaper in the State of New Jersey 
that is published on a week day. 
Thoroughly covers the summer para- 
dise of Cape May County and South 
Jersey where hundreds of thousands 
of the Nation's best families spend 
their vacation, 

Has excellent editorial page and last 
word in features. 


A Real Field for National Advertisers 


Write for Rates 
THE LEADER 


South Jersey's Largest Weekly Newspaper 


EVERY THURSDAY 
Wildwood New Jersey 


Advertisers Association. |then, tarried there long enough to 

“In my primary job at the Provi-|sound out Russell Whitman, who was 
dence Mutual Life Insurance Com-|connected with the Hearst papers 
pany, where I am in charge of ad-|there, on taking over the manage- 
vertising, | have found the figures | ment task, and hurried back to Chi- 


prepared and published by the A. B.|cago, where an organization meeting 


A B "i P bd | the idea before A. W. Erickson, then 
7 e + restige | ewaebiant of A. W. Erickson Ld 


the Audit Bureau gf Circulations. 
“Personally, I hope that the day 
will come when every reputable pub- 
lication of trade or general interest 
will affiliate itself with the Audit Bu- 


BUTLER LAUDS 


reau. That day cannot come too} 
/soon in the field of the anand 
trade press.” 


A. B.C. REALITY 


Praises Those Whose Efforts 


auditing, although none of 
us Was ever completely satisfied with 
the work of our small auditing staff 
and finances were always something 
of a problem. 


“One day it happened that Col. Resulted in Organization 
Mapes was in from Minneapolis, and 
Fred Squier came down from Mil- 
waukee, and Louis Bruch and I met The Audit Bureau of Circulations 
them for an informal chat about 


was fortunate in having men of bril- 
liant personalities behind it in the 
early days, Burridge D. Butler, pub- 
lisher of the Prairje Farmer, Chi- 
cago, pointed out in discussing the 
genesis of the organization now pre- 
paring for its 20th anniversary. 


everything in general and the work 
of the Three A’s in particular. We 
had been talking about everything 
under the sun for an hour or so when 
suddenly the Colonel reached into his 
pocket, drew out a check book, and 
began writing. “It would not be fair to single out 

“Before any of us realized what! one man as the father of the A. B. 
was happening, he tossed a check for C.,” said Mr. Butler, “but as I look 
back I see the figure of Louis Bruch 
as the George Washington of 
the movement. Always poised in the 


“‘Keep up the work, boys. There’s 
$20,000 more for you if you need it.’ 


Assailed by Doubts midst of our early differences, even 

“You can imagine that we were when the discussions were most 
amazed, but we took that check and heated, with that smile that wae al- 
over a period of some months we ways disarming and _ conciliatory, 
spent about $2,700 of it. But gradu- Louis was undoubtedly the balance 
ally the idea of using Cream of wheel as Stanley Clague ,was the 
Wheat money to subsidize a werk ee One brilliant Prosagonen. otan- 
which should really have been paid | jley in his enthusiasm might ruffle 
for by all of the Three A’s members | S°™meone for the moment, but Louis 


| was there with that slow speech and 
|} smile to harmonize, 

“Hopewell Rogers, raised a purist 
in the Lawson school of cash-paid 
itemized circulation statements, was 
a generation ahead of many newspa- 


became repugnant to me. I knew that | 
Col. Mapes had given us the money | 
without any strings attached and 
without ulterior motives, but I could 
not help having a strong feeling that 


it was unfair, on the one hand, for blisl € that d H 
ne shers P ay : 
Cream of Wheat to finance a project a a ae irate f - ' ain a 
. F . re ‘aS a StickKler o 4 4 4 
from which all members’ benefited, te bis ' * es : Se sor euee 
: fighting for the highest ideals, but 
and on the other hand, for the com- | oe itch ae -So 9 led : 
pany I represented to be a recipient FOS 8 10 NE Renan eR Tem 


| the figures and the plan for the 


of the Colonel’s generosity. 
Pe j , | definite next step in working out the 
At length, I decided to discuss my | etebkeiink Uiet Va tenia: wie t 
a? k ‘ : | organization, a e made his greg 
feelings with Louis Bruch and a few! ° : : : © Bis gree 
ale | contribution 
/other Chicago members, and to tell 


| 
| : eee | “Ed. Merri : > 
them that in my opinion, we had bet- | Ed. Merritt of s held the 
| 
| 


Armour’s 
critical viewpoint of the buyer of 

ter drop the work altogether rather | ae I — ‘ 
ae . |advertising and none was more in- 
than carry it on under such condi- edsia® met bhamat 1 
F aa : : ential in securing attention an 
tions. They saw my point, but all of S —_ 


aA cooperation of big buyers of space. 
us were unwilling to see the work I 7 pi 


dropped entirely. We cast about, try- Getting the Money 

— o a " solution, until finally “After the plan had been whipped 

the great idea hit us. into shape, the next move was to 
This work of auditing circulation, | g6]) jt. It was decided that $100,000 


which we were doing and paying for,| gnould be raised and the four above 


was also of value to agencies, was it] mentioned and the writer each went 
not? Of course it was. And it was] out to solicit memberships to pay 
| worth something to the publishers, / $20,000 annually in dues, the writer 
| too, wasn’t it, to have an outside or-| for the farm press. Let it be re- 


ganization attest the validity of their peter to their credit that the farm 


<? » . 
r ire lation claims? Well, the n, why | pi ipers were first in. This was made 
phot organize some sort of @ group | possible by a telegram from my 
which would embrace advertisers, | most hated (and esteemed) business 


age Lia ‘ ) is 1 . 
jagencies and publishers, with the | rival, 


| : ; Bill Whitney, 
} publishers themselves paying the ma-/the entire Orange-Judd group to pay 
portion of the cost of 


| jor : auditing? | dues totaling over $1,700 per year. 
| “The idea caught hold immediately, | “With the money pledged, the 
jand we decided to talk the whole | next step was to interest Russell 
thing over with Stanley Clague, then) Whitman to take the directorship 
a member of the Critehfield agency.| and never in my experience has a 
Clague took to the suggestion enthu-| new movement in its critical period 
siastically enthusiastically in- 
deed that he lost no time in boarding 
a train for New York, 


so 


Those who know Russell 
an explosion that could 


| helmsman. 
where he laid| know that 


C. to be of tremendous help in the | was held in May of 1914. 
buying of magazine and newspaper| “I need not tell you about that 
space,” said Mr. White. |meeting. Suffice it to say that out of 
“In talking with other members |it grew the present Audit Bureau of 
of the Life Advertisers Association | Circulations, with Russell Whitman 
whose jobs are similar to mine, I|as its first managing director. 1 
find that a kindred appreciation of |turned over to the new organization | 
the work of the Bureau is in increas- the $2,300 still remaining from Col. 
ing evidence. = check, and the Three A’s| 
“Certainly I am not exaggerating | ended its career. That $2,300 played | 
when I say that the Life Advertisers |a vital part in starting the A.B.C. 
| Association is heartily in accord with | off, because it paid for the major 
lthe aims and accomplishments of |part of the organization expense.” 


shake the Washington Monument 
would find Whitman still a calm ob- 
server, smoking a strong cigar. 

“The first convention to perfect 
the organization uncovered and de- 
veloped an unexpected number of 
able men who appreciated the great 
need for such an organization and 
gave freely and unselfishly of their 
time and talent to carry it forward. 
I have never known of a nationwide 
Lusiness organization that found its 
mark quicker, nor has been freer 
from the twin curse of factional 
strife and petty politics.” 


A.B.C. a Time 
Saver for Ad 


Men: Driscoll 


“There is no doubt that the devel- 
opment of advertising has been made 
possible, to a large degree, by the 
facilities provided by the Audit Bu- 
reau of Circulations for the authenti- 
cation of publication circulation fig- 
ures,” T. F. Driscoll, advertising 
manager, Armour & Co., and secre- 
tary of the Bureau, declared in com- 
menting on its 20th anniversary. 

“Before the A.B.C. was in exist- 
ence, advertisers were constantly 
troubled with the problems of meas- 
uring circulation volume accurately. 
Undoubtedly the time and attention 
given to this detail prevented adver- 
tising executives from studying the 
broader and more important prob- 
lems of making advertising a more 
effective part of the entire merchan- 
dising operation. 

“After the A.B.C. removed the mat- 
ter of circulation from the realm of 
speculation and debate, and made 
audited reports generally available, 
advertising moved on to a larger 
sphere of usefulness. Its application 
became more effective in terms of 
sales, thereby setting the stage for 
the enlarged use of publicity and its 
greater recognition by business men 
generally. 

“The transition from ante-A.B.C. to 
post-A.B.C. conditions was made 20 
years ago, and consequently many 
advertising executives of today do 
not realize what a tremendous for- 
ward step was taken at that time. 
The great improvement brought 
about by the A.B.C. is today taken 
largely for granted. 

“But I am sure that without the 
A.B.C. advertisers and _ publishers 
would still be stumbling in a morass 
of doubt and conjecture and disputed 
claims, and would have failed to 
reach today’s solid position in which 
advertising is bought and used suc- 


cessfully on the basis of known 
value and proven _. circulation 
volume.” 


A. B. C. Cited As 


Fine Example of 
Self-Regulation 


“Certainly no one can gainsay the 
effectiveness and constructiveness 
of the great service rendered to pub- 
lishers and advertising men by the 
Audit Bureau of Circulation,’ was 
the comment of G. Ray Schaeffer, 
advertising manager of Marshall 
Field & Co., Chicago, and a director 


who joined for | 


|been blessed with a more capable | 


of the A. B. C., in speaking of the 
organization’s 20th birthday. 

“In 20 years circulations have 
been reduced from ephemeral and 
more or less intangible claims to 
known values. Much of the guess- 


|ing and gambling in the arrangement 
|}of placing of advertising schedules 
has been eliminated. Universally 
recognized standards of circulation 
reporting have been set up. These, 
in the main, are honestly observed. 
Scores of abuses operating to the 
disadvantage of the advertiser have 
disappeared. 

“And all this, not by law or gov- 
ernment interference; just simply 
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by the industrious cooperation of | 
leaders within the industry itself. | 
The Audit Bureau of Circulations 
{constitutes one of the outstanding 
instances of successful self-regula- | 
tion. It should serve as an example, 
to government and to business gen- | 
erally.” 


the or 
| cerns, 


auditing of 


think 


to keep 
agency 


Problems 
Bureau of 


eminently qualified to speak, joy ) 


Press Association, 


“Tl have 
into an effective instrument for ty 


“The 


and advertising agent. 
this has often been brought up ani 
discussed, 
more paramount 


find some 


Publishers’ 


Circulations. 


“While I 
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ISSUE OF TODAY 
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Inland Daily Press Heag 


Advances Idea 


confronting the Anya, 
Circulations Were qi. 
interestingly by Verne p 


itor and publisher of the ¢ 
Ill., Sentinel, the 
world was turning its 
Chicago for the annua! 
the A. B. C. Mr. 


ey. 
as niiees 
Ves 
meet 
Joy jg 
only president of the Inland 
but he at. 
the organization meeting 9 
B. C. 20 years ago. 


seen the A. B. © grow 


ion of newspaper advertising 


sales through truthfulness of ¢; 
culation statements,” commented 
Mr. Joy. 


“I think it has done a great work 
I sometimes think they get 
technic 
non-competitive territory, 
and ride along with them and giye 


a bit 
circulations jy 
but I tr 


al on small 


what they want, and woul 
have it that way than to 
whereby the figures might 
stioned. 


Lack Sales Effort 


greatest criticism I have 
of the A. B. C. was its lack 
ing its service to the adver 
I know 


but I think it was neve 
an issue than at 
esent time. Just how to d 
something else, but one wa) 
be lowering the price t 
and getting volume at the 
income, thereby tying their 


interests in with the Bureau, and by 


of their membership, making 


them more receptive to A. B. C. fig 
instead of government state 


or publishers’ claims. 
hout the A. B. C. audit the 


newspaper structure would be 


But the A. B. C. 
way 


itself must 
to better sell its 
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Shepherd on 


aid vs. Free 
Circulations 


——— 


Audit Bureau of Circulatiols 
lefinite selling job on its hans 
opinion of B. Morgan Shei 
publisher of the South 
r, Richmond, Va., and pre 


dent of the Agricultural Publishers 
Association. 
'the difference between paid and fre 
circulations should be more heav!! 


Mr. Shepherd think 
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ussing the work of the A. B.' 
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Shepherd said: 


Shows Tie-up with A. P. A. 


1 may recall that a prerequis! 
mbership in the Agricultu™® 
Association is the 
1ent that the paper must "* 
1ember of the Audit Bureal™ 
This fact alone expla! 
fewest possible words our # 
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HOLD TO FIRST 


PRINCIPLES, 1S 
FRIENDLY'S WORD 


sees Dangers in Swerving 


from Auditing Job 


——————— 


{sserting that the country’s news- 
turned to constructive meth- 


“a. of selling only after formation 


the Audit Bureau of Circulations 
ad placed the amount of circula- 
jon of any given paper beyond 


iohate. Edwin S. Friendly urged the 
to confine its operations to 
asuring this factor. Mr. Friendly 
s manager of the New York 
yy and chairman of the Bureau of 
\dvertising, American 


Publishers Association. 


“The influence of the A. B, C. upon 


aivertising is felt by anyone who 
an look back to the days before it 
was formed,” said Mr. Friendly. 
Seen through the mist of the years, 


ris hard to recognize once familiar 
seenes and to believe they had any- 
common with modern ad- 
economics.” 


thing in 
rtising 
“Circulation claims’ added a huge 
rojlem to the burdens of the ad- 
yertiser,’ he continued. “He wasted 
nore time listening to the wrangles 
‘competing publishers and wading 
through the recriminations of their 
irculation statements than he spent 
n any other single operation in 
aking up his lists. He learned with 
rror how one publisher’s sleuths 
din the pressroom of the compet- 
ng paper, counted the press runs 
ni later checked off the returned 
pies to prove that the latest state- 
ment was 50 per cent net paid and 
i) per cent imagination. If the 
Bugle’ can show a hundred thou- 
sand net paid, said the ‘Banner’ to 
e advertiser, we will run your 


y tree, 


Allowed Constructive Work 


It was a time of inexactness in 
advertising generally. Advertising 
i seemed to take pride in say- 
g that the space they sold was 
sky and that all campaigns 
gambles anyhow. I _ believe 
the absence of any standard 
heasurement of circulation con- 
irduted as much as any factor to 
is amiable pessimism. 
When the A. B. C. eliminated the 
ulation 


guess and the circula- 
claim it took a long” step 


fowards placing advertising on its 
sent stable footing. Circulation 
landardization stimulated study and 
search in other directions to chart 
‘course of advertising campaigns 
ugh formerly unknown waters. 
iy A. B. C. has its definite in- 
nce in helping to establish prov- 
quantities not only in circula- 
1 but in all phases of advertising. 
The Bureau of Advertising, A. N. 
A, has always been impressed by 
S constructive influence on its 
"k of developing and promoting 
‘Spaper advertising. Without A. 
ires it would have been im- 
to produce our studies of 
‘ket coverage and our many 
talyses of reading and buying hab- 
We believe newspaper adver- 
“ng began to grow in a big way 
‘Soon as the advertiser was able 
fet « good clear look at its 
reat omplishments, its low cost 
‘imeliness—advantages that 
long obscured by the dust 
circulation battles. 


ige.; j 


Value Based on Auditing 


vitally important that the 
age nt of the Audit Bureau of 
“ahons and the membership 
in mind that its purpose 
its ilue is based on auditing 
NN siving the advertiser an ac- 
le ture of the average net 
‘lation for all the days on 
newspaper is published. 
nge from this principle 
“ives an advantage to any 


a ¢j 


Newspaper. 


HERE ARE DEPARTMENT HEADS OF THE AUDIT BUREAU 


Here is the group which directs activities of the A.B.C. Shown around Mr. Harn's desk in the 
Chicago headquarters, they are, H. V. Strawn, promotion and service department; A. R. Petterson, 
assistant chief auditor; E. W. Chandler, chief auditor; O. C. Harn; W. J. Malone, controller's depart- 


ment; Vernon Hanson, publishers’ statement department; and J. A. 


group of newspapers, is I 
very dangerous. 

“Anything that swerves the Audit | 
Bureau from the actual checking up| 
of a newspaper's average circulation | 
would, in my opinion, eventually de- | 
stroy the A. B. C.’s value.” 


LATSHAW TELLS 
HOW BOARD OF 
A.B.C. OPERATES 


Col. 4) 


believe, 


(Continued from Page 1, 
of influence. It is almost incredible 
that an organization 20 years old 
could avoid so completely anything 
savoring of star-chamber  proceed- 
ings, cut and dried precedent, eva- | 
sion of responsibility, or concession 
to influence. On the occasions where 
the board has reversed its own deci- 
sions, this has been done voluntarily 
and never in the face of coercive 
force. 


Never Gone to Court 

“T have never been engaged with | 
men in any activity more clearly | 
dominated by a desire to arrive at 
just decisions. This motive has evi- 
dent weight, because in the case of | 
about 50 per cent of appeals, the pro- 
testant before the board has been| 
represented by counsel; and yet the 
bureau has never been in the courts, 
indicating perhaps that the attor- 
neys involved have sensed the de- 
sire for justice. 

“The work of this board of direc- 
tors is curious. I doubt if ten per 
cent of its time is spent on affairs 
of the Bureau, as is normally the 
‘ase with a board of directors of an 
institution. Most of the work of the 
board consists in hearing, investigat- 
ing, and judging cases on appeal, 
either between members of the Bu- 
reau, or where a member feels that 
the management of the Bureau has 
erred in its operation or its interpre- 
tation of the rules. 

“In 20 years memories may be ob- 
secured, and occasionally we have 
heard criticism that the affairs of the 
Bureau should be managed more gen- 
erally by the chief contributors to its 
resources; and yet where the stand- 
ards of the Bureau have been raised, 
rules sharpened, and procedure tight- 
ened, it is my opinion that this has 
been done on the initiative of the 
publisher members rather than by 
the advertiser or advertising agency 
members. 

“The work of the executive man- 
agement and the field force has been 
of a very high order and worthy of 
admiration. The soundness of aim 
and accomplishment of the Audit 
Bureau of Circulations has gained 
recognition among advertisers and 
agents; and has made in the Bureau 
an undoubted asset of material value 


| 


to publishing members in selling ad- 
vertising contracts.” 


Thomson Pays 
A.B.C. Founders 


High Tribute 


(Continued from Page 1, Col. 1) 
years not a year passed that there 
was not a net growth. The economic 
disturbances of the last four years 
inevitably disturbed this annual in- 
crease, but in spite of mergers and 
business mortality, the Bureau 
stands strong with greater prestige 
than ever. 

“From its very inception 
recognized that the publishers would 
numerically dominate the Bureau 
and, as the auditing work was to 
take place on the publishers’ prem- 
ises, the chief element of cost in 
operating the Bureau would fall upon 
them. Nevertheless they were will- 
ing to vest the control of the organ- 
ization with the buyers. 

“It required courage and vision for 
publishers to take advanced ground 
of this character. Individually they 
had to open their circulation books 
not only to their customers but to 
their competitors. They 
change their methods of keeping rec- 


Austin, purchasing department. 


cisions involved the safeguarding of 
large property interests. It is there- 
fore a tribute to their administration 
that the organization has grown to 
its present size, embracing as it does 
such a substantial part of all types 


| of publications in America able to 


it was) 


had to. 


ords to conform to standards which | 
were prescribed by others. But these | 
things they did gladly in the inter- | 


ests of establishing standards which 


would enjoy the confidence of buy- | 
ers and sellers alike, and it is upon| 
this fundamental basis of confidence | 
take us long to get together. 


that the organization has grown and 
prospered. 


“It is a tribute to the 


broad- | 


mindedness of American publishers | 


and advertisers that they have been 


able thus to join with their competi- | bore the 


tors and their customers to take out 
of advertising the elements of un- 
certainty and 


lack of confidence | being the name 


qualify for membership. 

“But the Bureau's job is not com- 
plete. Changing economic conditions 
bring new problems to _ publishers 
and advertisers, a tightening of the 
rules in one direction and easing of 
the regulations in another. That 
these problems will be solved and 
that the evolution of the Bureau’s 
rules will continue upon a basis of 
sound common sense seems to me 
reasonably assured so long as the 
organization can command the high 
type of management and staff which 
it now enjoys; and so long as the 
members continue to elect to the 
board men of the calibre of those 
who have served so faithfully dur- 
ing the past 20 years.” 


HARN PRAISES 
SPIRIT OF THE 
ABC. BOARD 


(Continued from Page 1, Col. 5) 


had the same objectives we had and 
the same essential underlying idea, 
namely, a_ tri-partite, Cooperative 
auditing organization. It did not 


“A joint organization committee 
was formed with an equal number 
from the East and from the West. 

“The organization’s letterhead 
title, ‘The Advertising 
Audit Association and Bureau of 
Verified Circulations,’ the first part 
which had been 


which surrounded it a generation|adopted by the Western group and 


ago. 
is doubtful if the great advance in 
American advertising could have 
taken place. 


Confident of Future 


Until these were eliminated it| the second part that of the Eastern 


clever elimination of 
simplified the name 


group. A 
words later 


| while recognizing the origin of both 


“T pay my tribute, then, first to| 


the founders; second, to the pub- 
lishers who have provided a large 
part of the operating income of the 
Bureau; and, finally, in behalf of all 
the members, I record their apprecia- 
tion of the wise counsel and guid- 
ance of those men who have served 
as directors during these two dec- 
ades. Here has been the voluntary 
service of a distinguished group of 
business leaders given freely to pro- 
mote the well-being of the organiza- 
tion and its members. For the work 
of developing our code of circulation 
practice was no easy matter. Indeed 
many and formidable have been the 
problems which the directors have 


had to meet and solve; and their de- | 


| 


terms. It then became Audit Bu- 
reau of Circulations.”’ 

To indicate the momentum gained 
by the movement, Mr. Harn pointed 
out that the A. B. C. boasted 595 
charter members. The list included 
74 advertisers, 49 advertising agen- 
cies, 338 newspapers, 27 magazines, 
52 farm papers and 55 business 
papers. 


Cooperation Was New 


“Of course, circulation auditing 
was not new,” Mr. Harn continued. 
“The aforementioned Association of 
American Advertisers had been op- 
erating long enough and with suf- 
ficient success to demonstrate the 
practicability of the project. What 
was new was the cooperation of 
buyers and sellers to create a con- 


A.B.C. PRECIOUS 
HERITAGE, SAYS 
FOUR A’S CHIEF 


| pa 
Benson Urges Loyalty Be 


Continued 


Advertisers and agencies can give 
practical testimonials to the Audit 
Bureau of Circulations by making 
even greater use of its reports in 
the future. This is the view of 
John Benson, president, American 
Association of Advertising Agencies. 

Reviewing the 20 vears of A. B. 
C. activities, Mr. Benson said: 

“The 20th anniversary of the 
founding of the Audit Bureau of Cir- 
culations not only commemorates 
one of the most constructive steps 
ever taken to measure advertising’s 
range of influence, but marks 
20 years of making 
audits. 

“Refinements and improvements 
made in the audit reports from year 
to year, and especially in recent 
years, are making the service ren- 
dered to advertisers steadily more 
reliable and truly indicative of cir- 
culation values. 

“The A. B. C. is the most out- 
standing proof we have of what the 
advertising and publishing industry 
ean do by joint effort over a wide 
field of operation and through a pe- 
riod of years. 


also 
progress in 


“But we cannot rest on our oars. 
The A. B. C., strong as it is, needs 
safeguarding as well as any other 
valuable heritage of the past, by 
sustained loyalty to it on the part 
of publishers and by thorough and 


widespread use of its reports by 
advertisers and advertising agen- 
cies.” 


dition under which they could deal 
with one another on an understand- 
able basis of universal standards. 

“IT need say nothing of how well 
the idea took hold. Every year new 
converts were added until sixteen 
years later the A. B. C. closed its 
fiscal year, 1930, with 2,003 members 
and with 90 per cent of the circula- 
tions of the United States and 
Canada audited by the Bureau! 

“The untoward economic condi- 
tions of the last few years have nat- 
urally reduced the number of mem- 
bers somewhat, but the relative 
strength of audited compared with 
unaudited circulations remains prac- 
tically unchanged. 

“A gratifying feature of the suc- 
cess of the Bureau is its interna- 
tional character. At the very start, 
although the idea was born in New 
York and Chicago, Canadian pub- 
lishers, agencies and advertisers 
were invited to join the movement 
and they responded with enthusi- 
asm. Many of them are on the char- 
ter list and the percentage of 
audited circulation in Canada is as 
high as in the United States —in 
fact, slightly higher. 

“The success of the A. B. C. 
throughout twenty years and the 
marked change it has wrought in 
the conditions under which circula- 
tion is bought and sold are due pri- 
marily to the sound foundation idea 
upon which it was built, but I can- 
not refrain from giving a_ great 
share of credit to its leaders whom 
the members have elected from 
time to time to represent them on 
the board of directors. I have been 
identified with that board without 
a break since the first and have seen 
those men at work. The personnel 
has changed from year to year, but 
the spirit has remained constant. 
No matter what specific interests 
they were representing, those direc- 
tors have without fail approached 
every problem judicially, without 
partisan bias and with a sincere de- 
sire to do the best for all concerned. 
They have realized that the best 
way to promote the individual in- 
terest is to promote the effective 
use of advertising as a whole.” 
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ADVERTISING AGE 


The A. B.C. Celebrates [ts 20th 


Anniversary at the October Convention 


TWENTY YEARS ago, August 21, 1914, the Audit Bureau of Circulations 
was formed. During these twenty years it has played a large part in the 


most dramatic and important period in the development of advertising. 


This year at the annual convention in Chicago, October 18 and 19, the 
Bureau will celebrate the accomplishments of this outstanding co- 
operative organization with special features that will be of interest to 


all members. 


For TWENTY YEARS the Bureau has held a definite and authoritative 


place in the increase of advertising efficiency. 


TWENTY YEARS ago every publisher had his own idea of what constituted 
net paid circulation. The result was a chaotic condition, unsatisfactory 


alike to advertiser and honest publisher. 


TWENTY YEARS ago the Bureau laid the foundation on which confidence 
between buyers and sellers was built, encouraging advertisers to invest 


great sums in advertising. 


In TWENTY YEARS publication advertising has increased four-fold and 
it has frequently been said by both advertisers and publishers that this 
phenomenal growth could not have. come without the confidence 


established by the Audit Bureau of Circulations. 


For TWENTY YEARS the Bureau has kept abreast of the growth in adver- 
tising by increasing its membership to more than four times the number 
of its charter members and now audits 90 per cent of the newspaper and 


periodical circulation in the United States and Canada. 


TWENTY YEARS of achievement by its advertiser, advertising agency 
and publisher members will be suitably celebrated at the forthcoming 


convention. 


AUDIT BUREAU OF CIRCULATIONS 
165 West Wacker Drive. Chicago 


October 13, 193, 
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